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One of the Global Leaders in Viscose Staple Fibre
Asia Pacific Rayon (APR) is the first fully integrated viscose rayon producer in Asia –
from renewable plantations to viscose fibres. Our 240,000-tonne capacity mill located in
Pangkalan Kerinci, Riau, Indonesia uses the latest viscose rayon production technology to
produce consistent, high-quality rayon for use in textile and personal hygiene products.

www.aprayon.com
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One of the Global Leaders
in Viscose Staple Fibre
Asia Pacific Rayon (APR) is the first fully
integrated viscose rayon producer in Asia –
from renewable plantations to viscose fibres.
Our 240,000-tonne capacity mill located in
Pangkalan Kerinci, Riau, Indonesia uses the
latest viscose rayon production technology to
produce consistent, high-quality rayon for use
in textile and personal hygiene products.

From plantation to sustainable fashion that's good for the environment.

Product details

EXPORT COUNTRIES
Turkey
Pakistan
Bangladesh
UEA
Malaysia
Hongkong

India
Vietnam
Sri Lanka
Egypt
Brazil

Nepal
United States
Germany
Portugal
Argentina

Dtex

Length (mm)

Spinning Type

Blend

1.33

38 mm

Ring, OE and MVS

100 Viscose

1.33

38 mm

Ring, OE and MVS

PV and VC

EXTENDING PARTNERSHIP
PRODUCT
INNOVATION

TECHNICAL KNOW-HOW
SUPPORT

PRODUCT DEVELOPMENT
SUPPORT

BUSINESS DEVELOPMENT
AND MARKETING SUPPORT

CERTIFICATIONS:

Jakarta Office
Jl. MH. Thamrin No.31, Jakarta 10230, Indonesia
Tel: +6221 31930134 Fax: +6221 3144 604
For inquiry: Sales_apr@aprayon.com

Singapore Office
80 Raffles Place UOB Plaza 1,
#50-0, Singapore 048624
Tel: +65 6216 9368
Fax: +65 6538 4668

Bangladesh Office
AIE Fiber Resource and Trading (India) Private Limited
3rd Floor, Megana Towers, Ayyappa Society Road,
Madhapur, Hyderabad – 500 081, Telangana, India
Tel : +91 – 40 – 6658 3451 | Mobile : +91-8950277552
Email: Chandan_gulati@aprilasia.com

www.aprayon.com
asiapacificrayon
Asia Pacific Rayon (APR)

In Focus

The entrepreneurs in
the apparel sector of
the country need to
be more focused on
price calculation and
be more cautious in
price negotiations with
foreign buyers.
Obtaining GSP Plus
status in the EU
market will not be
difficult if the EU
finally adopts the
proposed rules without
the threshold criteria
- Faruque Hassan

BGMEA
President
urges buyers
for ethical
sourcing
Akhi Akter
Order cancellation and demanding discount by the
global apparel buyers during COVID pandemic has
strengthened the demand of ethical sourcing. While
Bangladesh is taking many steps and investing to make
the industry and the supply chain sustainable, US buyers
are offering underrated prices, which is not showing an
example of a responsible business partner. Long-term
cooperation between brands and suppliers can create a
future growth strategy for the apparel industry.

The Bangladesh Garment Manufacturers and
Exporters Association (BGMEA) President Faruque
Hassan made the remarks at a press conference
while expressing his post-US visit experience with
journalists on 2 October in the capital.
BGMEA leaders paid a month-long visit to the
United States and Canada for branding the
country’s ready-made garment sector as a part of
‘Apparel Diplomacy’.
During the visit, they joined in various meetings
with various government and non-government
organizations, stakeholders and buyers where they
discussed on various issues related to the interests
of the country’s apparel industry.
They conducted almost 30 meetings with various
stakeholders including the US-Bangladesh
Business Council of US Chamber of Commerce,
American Apparel and Footwear Association
(AAFA), International Cotton Advisory Committee,
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Salim Osman re-elected as
the President of BKMEA for
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In Focus

IFC, Worldwide Responsible
Accredited Production (WRAP),
and with brands like VF
Corporation, Ralph-Lauren,
Amerex Group, Dreamwave, and
Canadian Tire Corporation.
The decline in price has already
been a trend in the global apparel
market. While the apparel industry
of Bangladesh is struggling
to come out from the COVID
led disruption, the items have
witnessed a sharper fall in prices
to the US markets. According to
the BGMEA, in the US market,
the price of ‘made in Bangladesh’
apparel items declined by 8.04
percent between August last year
and July this year.
Bangladesh has the highest
number of Leadership in Energy
and Environmental Design (LEED)
green factory buildings certified by
the United States Green Building
Council (USGBC).
Moreover, of the 10 LEED-certified
garment buildings of the world,
nine are in Bangladesh, and of the
top 100 such structures, 40 are in
the country. Another 500 garment
factories are waiting to achieve
LEED certificate by the USGBC.
Considering such investment,
global buyers–including US
buyers—should offer a good price
for their importing items.
Bangladesh was receiving an
increased volume of work orders
from international retailers and
brands as demand rose thanks to the
reopening of the global retail stores.
Faruque Hassan said, “The
entrepreneurs in the apparel
sector of the country need to be
more focused on price calculation
and be more cautious in price
negotiations with foreign buyers.”
Highlighting the bad impact of
accepting any order at a lower
rate he said, “Selling products
at a price lower than the cost of
production will not benefit any

BD's apparel price trend in US market
Price growth 2020-21 (Y-O-Y)

5
2.46%
0.08%

0

-5

-3.65%
-4.72%
-8.05%
-10.87%
-13.18%

-15

-8.04%

-8.37%

-10

-8.95%
-10.45%

-12.8%

-17.92%

-20

Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun JulyAug-July

of them in the long run rather it
will only make the situation more
difficult.”
He requested the manufacturers
to diversify their capacity. “We
shouldn’t be limited to a few
products because the overcapacity is one of the biggest
weaknesses,” he added.
BGMEA President announced
a good news regarding the
Generalized Scheme of Preferences
(GSP) in the EU countries.
“Obtaining GSP Plus status in the
EU market will not be difficult if
the EU finally adopts the proposed
rules without the threshold
criteria,” he said.
Already the bloc has proposed to
update rules to allow a growing
number of graduating LDCs to
qualify for the preferential trade
benefit.
A least-developed country’s share
in the EU’s total import can’t
be more than 7.4 percent to be
suitable for the duty-free export
facility under the GSP. Fortunately,
considering the BGMEA’s
relentless request on September
22, the European Commission,
the executive branch of the EU,
dropped the threshold in the
proposed new GSP scheme.

“We arranged several
meetings in Brussels
with the Bangladesh
representatives of the
European Union (EU)
on the post-EBA tariff
facility –GSP Plus.
I requested them to
exempt Bangladesh
from the import
threshold of 7.4% or an
alternative formula be
introduced,” he said.

Europe is the main destination
for Bangladesh where 60% of
products are being exported.
“Our duty-free access to this
market will change with the
graduation from the least
developed countries. However, the
current facility will remain in force
till 2029,” he added.
The government and the BGMEA
are working together to ensure
that the facility (EBA) remains in
force for at least 12 years.
Emphasizing on current challenges
the industry facing BGMEA
President said, “Our garment
exports are gradually turning
around as the global pandemic
situation continues to be normal.
However, some new challenges are
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also being created in the industry
like, container fares have increased
200%-300% due to the collapse of
global freight management.”
Moreover, there is a tendency of
“Nearshoring” among the buyers
to reduce the cost of this freight.
Buyers are now buying clothes
from nearby countries at a slightly
higher price to reduce lead time
and total import cost. This a big
concern for Bangladeshi apparel
exporters.
Among the local problems,
the number of loan repayment
instalments required to pay the
wages and allowances of the
workers needs to be increased
from 18 to 36.

Industry Best Practices

The obligation to have a bonded
warehouse license for locally
procured raw materials, yarn and
accessories through local back-toback debentures also need to be
abolished, according to him.
BGMEA also demanded the
elimination of the complexity
of including HS code and raw
material details in bond licenses.
BGMEA President also
emphasizing on producing apparel
items using man-made fiber, and
he urged to invest to produce
man-made fiber as there is a
brighter future ahead. Almost 75
percent of total consumption of
global textiles is non-cotton, where
the share of Bangladesh is only 25

percent.
BGMEA’s top office bearers
including Syed Nazrul Islam,
First Vice President; Md.
Shahidullah Azim, Vice President;
Khandoker Rafiqul Islam, Vice
President (Finance); Miran Ali,
Vice President; Rakibul Alam
Chowdhury, Vice President;
Barrister Shehrin Salam Oishee,
Director; Asif Ashraf, Director; Md.
Mohiuddin Rubel, Director; Md.
Khosru Chowdhury, Director; Faisal
Samad, Director; Abdullah Hil
Rakib, Director; Rajiv Chowdhury,
Director, Barrister Vidiya Amrit
Khan, Director and M. Ahsanul
Hoq, Director were present in the
press conference.

Fortune 2021 Change the
World List recognizes LS&Co.
N Tania
On 12 October, Fortune published its 2021 Change
the World list, ranking Levi Strauss & Co. 22nd out of
53 companies honored.
LS&Co. is doing well with their Buy Better, Wear
Longer campaign and paid family leave and paid sick
leave policies.
As per Fortune, “The global appetite for fast,
throwaway fashion has serious environmental
consequences, something that Levi Strauss is
attempting to change with the Buy Better, Wear
Longer campaign it launched in April.”

benefit-eligible employees in the United States and
the paid sick leave of part-time retail employees.
As well as salary allowances and the ability to take
care of oneself or loved ones, and often, the absence
of these principles affects women of color and
women unequally.
So, it is gratifying that these steps have been
recognized by Fortune.

To buying cloth and highlighting their shared
responsibility for the environmental impacts of
apparel, Buy Better, Wear Longer encourages their
consumers.
Besides, it speaks to the ambition of their own
sustainability programming and their willingness to
talk openly about over-production. Also, the overconsumption, topic has long taboo in our industry.
In fact, to make it a strong company, it must support
the people, the two main recent steps in that effort
are to increase the salaries of corporate and retail

Figure: The Change the World list recognizes companies that have
had a positive social impact through activities that are part of their
core business strategy.
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BLUESIGN®
FINDER
GET FREE ACCESS TO THE HIGHEST
LEVEL OF APPROVED CHEMICALS!
Simplify your chemical change
management with bluesign® FINDER:
■ Web-based advanced search engine
■ 18,000 bluesign® APPROVED chemical
products from 200 chemical suppliers
■ All products at ZDHC Level-3 conformance
■ Updated regularly
■ Specific manufacturer information included
■ Minimized risk for people and the environment
■ Highest-level of consumer safety

Need help? Contact
Shahan_Reza@bluesign.com

S u s t a i n a b i l i t y To d a y

APR’s second sustainability report,
touching lives with renewable fibre
APR Story
Asia Pacific Rayon (APR) has
published our second sustainability
report, Touching Lives with
Renewable Fibre. The report
showcases our achievements
and progress towards our
sustainability commitments during
an unprecedented year in which
the global pandemic presented
unique challenges to our people
and business.
The report documents how,
despite the impediments caused
by the pandemic, we worked to
keep our people and communities
safe while building towards our
goal to be at the forefront of
sustainability in the global textile
fibre manufacturing sector.
“This past year, after just two
years in business, APR is the
market leader in Indonesia,
contributing almost half of the

country’s viscose staple fibre
(VSF) production. In the coming
years, we will continue on this
growth trajectory through capital
investment and productivity
improvements to grow sustainably,
increasing our production capacity
from 240,000 tonnes of fibre
per year to 600,000 tonnes in
2023. Notably, we received the
Indonesian Industry 4.0 Readiness
Award from the Ministry of
Industry after undergoing an
extensive year-long assessment,”
said Basrie Kamba, APR Director.
Certification, industry engagement
and our sustainability initiatives
underpin our business growth
strategy.
“As a leading producer of viscose
staple fibre from certified
renewable forest plantations, we
work to ensure thriving landscapes

and inclusive prosperity of the
communities that surround our
operations, “ added Kamba.
Highlights in 2020 included
our successful shift to 100%
renewable energy to power our
entire production facility. We also
saw across-the-board reductions
in energy, waste, and water
consumption intensity from 2019
and a 90.75% sulphur recovery
rate.
During the year, APR became
active members of the Indonesian
Business Council for Sustainable
Development, the United Nations
Global Compact, the Singapore
Textile and Fashion Federation,
and the Sustainable Apparel
Coalition. We were also a signatory
of the UNFCCC Fashion Industry
Charter for Climate Change.

Courtesy: APR
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Mostafiz Uddin of Denim Expert Ltd named in
2021 Rivet 50 most influential people in Denim
Industry Report
Mostafiz Uddin, Managing Director of Denim Expert Ltd
has been titled in the 2021 Rivet 50, as one of the most
influential people in Denim.
For long, Mostafiz Uddin has been urging the wider
denim community for sustainable practices.
He posted in his LinkedIn, "Thanks to Sourcing Journal
for including me in the Rivet 50, an annual index of the
most influential leaders in global denim industry, this
year 2021 again after the 2018 as an agent of change."
He weighed a letter-writing campaign in March to
Western leaders notifying them on the struggles in
garment sourcing countries.
The 2021 Rivet 50 featured sustainable fashion
designers, product developers, tech entrepreneurs and
philanthropic business leaders in the denim business.

Figure: Mostafiz Uddin, Managing Director of Denim Expert has
been titled in the 2021 Rivet 50. Courtesy: Collected

Norsel Textilmaschinen AG
NORSEL AG, Switzerland

Reduce the number of human error caused of hand writing on grey fabric.
Saving fabric wastage by decreasing of marking size.
No more re-working because of lost information on the fabrics.
No mix up of fabric roll and easy sorting.
Full control of fabric inventory.
Track and trace fabric roll through all textile process.

www.norsel.com
BD hotline: +8801760385555
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R|Elan™ GreenGold – A Superior
choice for Eco-Fashion
R|Elan Story
Growing need for genuine sustainable fibres
Global Solid waste volume is projected to increase
drastically in the next few years. Most of the bottles
produced every year end up in landfills taking ages
to degrade. It has become imperative for the entire
value chain to deal with eco-pollution.
Reliance Industries Limited, India believes in the
power of recycling and recycles more than 2 billion
post-consumer PET bottles annually across different
manufacturing sites.
Smart fabric that is sustainable
R|Elan™ range of fabrics offer multiple possibilities
with infused technologies that bring about special
and lasting benefits in the garment for the consumer.
Eco-friendly fabrics form a core part of the R|Elan™
product portfolio, with R|Elan™ GreenGold fabric at
the forefront of enabling sustainable fashion.

manufacturing of finer yarn counts (40s -100s)
•	Superior whiteness index for light and pastel
shade applications for knits, shirting and home
textile applications
•	Increased fibre strength leading to higher yarn
strength
•	Lowest CV% of fibre properties allowing high
manufacturing speeds, better yarn and fabric
quality and lower rejections
•	Uniform dyeing performance enabling better
fabric quality
•	Possibility of adding functionality such as moisture
management, anti-microbial, thermal insulation,
bio-enhancement
•	Possibility of pre-coloured (dope-dyed) fibres
in 40+ shades, thus reducing the need for wet
dyeing in subsequent processes.
This eco-sensitive fabric that offers traceability is
demanded and bought by some of the most renowned
brands across the globe after stringent audits.
R|Elan™ GreenGold is backed by extensive technical
support for downstream manufacturing, including
carefully designed technical literature for fabric
processing. Reliance also has the capability to cater
to large orders for better consistency.
In addition to the wide variety of GreenGold staple
fibres, Reliance has now introduced high-quality
filament yarn (DTY and FDY) in the GreenGold
sustainable range of products.

State-of-the-art manufacturing process
To ensure high-quality of staple fibre, Reliance
follows an efficient, modern recycling process, from
collection of waste PET bottles to converting them
into recycled fibre.
R|Elan™ GreenGold is made from 100% postconsumer used PET bottles, collected through more
than 100 bottle collection centres spread across
various regions of India. This is in line with our
commitment towards recycling only 100% used PET
bottles and avoiding the use of virgin PET bottles in
the manufacturing process.
Technical superiority that empowers high-quality
sustainable fashion
•	Super fine staple fibre (0.9 denier) for

R|Elan™ GreenGold - demonstrating superior
performance
Through a comprehensive Hub Excellence
Partnership (HEP) program across global textile
hubs, Reliance has been able to establish a strong
network of more than 50 high-quality value chain
partners to create relevant fabrics, including ecosensitive R|Elan™ GreenGold fabric that can be
showcased to brands and retailers.
Speaking on R|Elan™’s eco-friendly solutions for
the fashion world, Gunjan Sharma, CMO – Polyester
Division, RIL, said: “Sustainability is at the core of
R|Elan™ initiative, especially, R|Elan™ GreenGold –
made by recycling 100% post-consumer waste PET
bottles. R|Elan™ GreenGold has established itself as
the preferred choice amongst the leading brands
and retailers, as today’s consumers are demanding

An Innovation Hub

70

Bangladesh Textile Today | October 2021

S u s t a i n a b i l i t y To d a y

sustainable and environment-friendly fashion
solutions without compromising on functionality
or aesthetics. It gives us immense pleasure to
partner with the leading textile company - NR
Group, Bangladesh. With the technological edge of
Reliance combined with NR Group’s manufacturing
capabilities, we are able to support brands looking
for high-quality eco-friendly apparel.”
On the collaboration with Reliance and R|Elan™
GreenGold , SM Shofiqul Hoq, General Manager - NR
Group, Bangladesh said, “At NR Group, our efforts
have always been to create eco-friendly, sustainable

products. R|Elan™ GreenGold has been a perfect choice
for us to produce sustainable yarns that have superior
technical properties, apart from being highly ecofriendly. The introduction of the same in our product
portfolio has been a key move for us towards creating
impactful solutions for sustainable brand programs”.
R|Elan™ GreenGold fabric thus comes as an
innovative solution to not only the value chain in
coming up with high quality eco-friendly fashion but
also to the consumers as a next-generation fabric
that is in line with the latest fashion trends at the
same time fulfilling their sustainable lifestyle needs.

Higg launches traceability partner
program for supply chain sustainability
Abu Hasnat
Higg, a technology platform
that enables consumer goods
companies to measure,
manage, and share the social and
environmental impacts of their full
value chain, announced a new program
enabling comprehensive traceability
across the global supply chain.

The Higg traceability program,
a global collaboration beginning
with technology partners atma.
io by Avery Dennison, FibreTrace,
and TrusTrace, aims to fast-track
global brands’ efforts to track
the hidden impacts within their
manufacturing processes, ensure
fiber integrity, and to understand,
communicate, and accelerate
product sustainability.
The Higg traceability program
is designed to enable consumer
brands to identify and share the
supply chain provenance of billions
of items with their upstream value
chain partners, highlight and disclose

sustainability information, on their
own and other ecommerce platforms,
to the public and other stakeholders.
“Consumer goods businesses
face a tremendous urgency
to accelerate sustainability
improvements and need
comprehensive tools and
contextualized data that can
illuminate untracked areas of the
supply chain,” said Higg CEO
Jason Kibbey.
The program launches with a
cohort of innovation partners
including atma.io by Avery
Dennison, FibreTrace, and
TrusTrace: leading solution
providers in the end-to-end
tracking of materials and product
origins, and unified in identifying
and illuminating essential
sustainability management data.
These providers will be integrating
their unique services onto the
Higg platform in order to connect a
network of 45,000 users, 500 brands
and retailers, and tens of thousands
of manufacturers’ factories, bringing
product chain-of-custody tracking to
the robust platform.
“atma.io connected product
cloud is built on Avery
Dennison’s leadership in digital

ID technologies that combine
physical and digital worlds. In
collaboration with the Higg
platform, we are helping reimagine
supply chains for the greater
good by combining item-level
traceability data from atma.io
together with environmental and
social impact data from Higg,” said
Max Winograd, Vice President,
atma.io & connected products,
Avery Dennison Smartrac.
FibreTrace brings a unique
advantage to the program because
the technology is implemented
at raw fiber source, tracing and
verifying that fiber throughout
the global supply chain in retail in
addition to collecting primary farm
data that is third party verified, adding
a new layer of data and depth.
“Without transparency we
can’t improve the impact of the
global textile industry for future
generations,” said Shannon Mercer,
CEO of FibreTrace.
Higg’s traceability partners will
enable blockchain technologies
to support tracking and tracing
of a product’s chain of custody,
streamline certification claims,
and address material movement,
supplier data, consumer
engagement, and brand protection.
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Salim Osman re-elected as
the President of BKMEA for
the sixth consecutive term
Textile Today Report
AKM Salim Osman has been
re-elected as the President of
Bangladesh Knitwear Manufacturers
and Exporters Association (BKMEA)
for the term of 2021-23. This is Salim
Osman’s sixth consecutive term
in the post. On Monday, BKMEA’s
selection board, headed by former
FBCCI vice-president Mohammad
Ali, announced that Salim Osman
had been re-elected.
The newly-elected 35-member

board of directors has been
announced at the Dhaka office of the
city’s trade body, a statement said.
BKEMA, at its last annual general
meeting, created the posts of
Executive President and Senior Vice
President, increasing its directorial
position from 27 to 35. The
company has included the extended
posts in the memorandum to the
Registrar of Joint Stock Companies
through the Ministry of Commerce.

AKM Salim Osman
President, BKMEA

Fazlee Shamim Ehsan
Vice President

Amal Podder
Vice President

At the 10th Board Meeting on
14 August, BKMEA constituted
an Electoral Board and Electoral
Appeals Board for the biennial
elections for the term 2021-23.
The Election Board announced
the election schedule on 1 August.
According to the election schedule,
the date for submission of papers
and October-October nomination
papers was announced. The election
was scheduled for November 12.

Mohammad Hatem
Executive President, BKMEA

Gauhar Siraj Jamil
Vice President

Mansoor Ahmed
Sr. Vice President, BKMEA

Md. Morshed Sarwar
Vice President (Finance)

Md. Akhter Hossain
Vice President
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Ashiqur Rahman
Vice President

Monjurul Hoq
Director

Md. Mostofa Monwar Bhuiyan
Director

Shyamal Kumar Saha
Director

Abu Ahmed Siddique
Director

Mostafa Jamal Pasha
Director

Md. Shahadath Hossain Bhuiyan Khandakar Saiful Islam
Director
Director

Md. Shamsuzzaman
Director

Md. Tareq Afzal
Director

Rajib Das Sujoy
Director

M.I. Siddique (Selim Mahbub)
Director

Ratan Kumar Saha
Director

Nanda Dulal Saha
Director

Md. Kabir Hossain
Director

Mirza Md. Akbar Ali Chowdhury
Director

Ahmed Noor Faisal
Director

Md. Abdul Hannan
Director

Imran Kader Turjo
Director

Fakir Kamruzzaman Nahid
Director

Mohammed Shamsul Azam
Director

Gazi Md. Shahid Ullah
Director

Md. Asadul Islam
Director

Akkas Uddin Mollah
Director

Al-Haj Mohammad Zakaria Wahid
Director

Let's join hands with
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Md. Lutfor Rahman
Director

Md. Harun Or Rashid
Director

for steering innovation in T&A indusrty
Contact. 01775 999 748

Reactive Dyes and Dye Intermediates

Introducing PCA free
Reactive Black Dyes
DYECOL Black Dyes are new generation
reactive black dyes designed for the
following requirements:
1. Energy saving, green production.
2. Smaller quantities of dyes are required to
achieve the desired shade.
3 Higher fixation leaves less color in the effluent
and lower water temperatures and easy
wash-off.
4. Uses less energy and water during
manufacturing.
5. Are made using the dye intermediate contained
para chloro aniline (PCA) at the minimum by an
unique method.
6. The PCA content in the Dye is between 5- 30
ppm which is under limit as mentioned in
various brand owned MRSL list.

ZDHC
GATEWAY / REGISTERED

Chemistry
Behind
Colors
LOW PCA Reactive Black Dyes are-

Dyecol Ultima Black CEG
Dyecol Black DR
Dyecol Ultima Black CEM

GOTS/
Approved

ZERO WASTE
MANUFACTURING

SHREE PUSHKAR CHEMICALS & FERTILISERS LTD
301-302, 3rd Floor, Atlanta Centre near Udyog Bhawan
Sonawala Road, Goregaon (E), Mumbai - 400 063, India
MOB: +91 8657 4091 50, PHONE: +91 22 4270 2525
E-MAIL: nnm@shreepushkar.com
WEBSITE: www.shreepushkar.com

Fashion & Retail

Textile Today Report
H&M Group was announced
as Global Compact LEAD,
which demonstrates that the
leading fashion brand’s ongoing
commitment to the United Nations
Global Compact and its Ten
Principles for responsible business.
With its participation in UN Global
Compact action platforms, H&M
Group is working together with
other businesses, Global Compact
local networks, leading experts,
civil society, governments and
UN partners, to solve complex
and interconnected issues and
innovate around the sustainable
development goals.
Leyla Ertur, Head of Sustainability
at H&M Group takes part in the
panel discussion during the Global
Deal Forum.

Leyla Ertur shared her thoughts
regarding this achievement.
“While it is an honor to be the only
fashion company on the list, this
also encourages us in our ambition
to lead our industry by example
and inspire more industry players
to join forces.”
“This initiative is a great example
of how collaboration for
responsible business practices
and sustainable innovations can
contribute to a powerful change
that goes way beyond our own
organization and industry.”
“We as H&M Group, have been
investing Social Dialogue more
than a decade in our Supply
Chains, and we stay committed to
create resilience together with our
Industry Partners.”

“

We are proud that
UN Global Compact
lists us as one
of the 40 global
LEAD companies
across the world
and thereby
acknowledges
our continuous
work for a more
sustainable future.

“

Role of global brands to
shaping a more sustainable,
inclusive and fair postpandemic garment industry

- Leyla Ertur
Head of Sustainability
H&M Group

Since 2001, H&M Group is a
signatory of the UN Global
Compact. UN Global Compact
is a strategic policy initiative for
businesses that are committed
to aligning their operations and
strategies with 10 universally
accepted principles concerning
human rights, labor, environment
and anti-corruption.

Need clean and reliable sources
for recycled textiles to create a
circular textile industry
Textile Today Report
A joint large-scale study by H&M Group and
IKEA highlights the importance of clean and
reliable sources for recycled textiles to enable the
transformation to a circular textile industry.
To reach both companies’ goals to only use 100%
recycled or other sustainably sourced materials
by 2030, a key step is to find clean and reliable
sources of recyclable materials.
Mirjam Luc, Project leader for Recycled Textiles at
IKEA of Sweden said, “With industry collaboration,
we can overcome common challenges on our way
to transform to a circular business. This study
has enabled us to share data through a digital
platform, creating transparency and knowledge

Figure: Mirjam Luc (Left), Project leader for Recycled
Textiles at IKEA of Sweden and Linn Farhadi, Project
Manager for Recycled Textiles at H&M Group.

sharing, as well as creating facts to support us in taking
our next steps on our journey to only use recycled and
renewable materials.
Linn Farhadi, Project Manager for Recycled Textiles at
H&M Group said, “To achieve fully circular and futureproof products, legacy chemicals must be avoided
from start. Only through industry collaboration
and a transparent, harmonized hazard assessment
methodology for all chemicals and materials – can we be
proactive and secure safe and sustainable products for a
toxic-free textile future.”
An Innovation Hub
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Light Fastness
Improver & UV-Ultra
Violet Ray Protector

We Are Offering More Special Agents
• Anti-Pilling Agent
• Water, Oil & Soil Repellency
• Wet Rubbing Improver
• Antibacterial & Odor Finish
• Lycra Protector
• Fire Proof Coating
• Fragrances Finish/Flavour Finish Jasmine, Rose, Mint
• Oil Spot Remover
• Anti Ozone Softener to Solve
Yellowing Problem

O ZDHC

Zero Discharge of
Hazardous Chemicals

H&M Positive List

Corporate Ofﬁce
House-01 (1st ﬂoor), Road-12
Sector-13, Uttara, Dhaka-1230.
 +880 1716 585 700, +880 1913 171 959
 salahuddin@colourchemistrybd.com
info@colourchemistrybd.com


www.colourchemistrybd.com

STB is an unique model to set Transformation Blueprint for

textile & apparel industry. Through this initiative an industry can identify
its areas/scopes of transformation, can learn systematic
problem based approach, can build own experts to drive the
sector/company forward and can be an example by showcasing its
positive achievements from piloting/testing projects.

Following factories already join hands with this
initiative to transform & lead themselves-

Knowledge
Partner

Technology
Partner

A good no. of renowned experts pool is associated with such novel initiative. Let’s join to
contribute in the biggest ever effort to design the next decade T&A industry.

Not just the biggest industry platform

 : 01775 999 748, 01734 211 085
 : info@textiletoday.com.bd
: House-25A (2nd Floor), Lake Drive Road,
Sector 7, Uttara, Dhaka 1230, Bangladesh

...transforming into an

Profitable & Effective Organization through People Leadership & Excellence

Transforming Human Capital

Innovation
Hub!

