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Is nearshoring
trend a threat for
Bangladesh RMG?
Textile Today Analysis
A number of the western apparel brands are likely to
reduce their dependency on sourcing countries like
Bangladesh for manufacturing readymade garments
(RMG) in the coming years, according to a recent
forecast made by the US firm McKinsey. This strategy
is a concern for Bangladeshi exporters, who perceive
it as a future threat for their industry.
Western brands, the study pointed out, are likely
to gain by sourcing from Mexico or Turkey -- both
being in the neighborhood of the US and Europe
respectively, instead of Bangladesh, India etc.
US & EU brands eye these countries for near-shoring

Turkey

Mexico

Morocco
Egypt
McKinsey in its report mentioned a US apparel
company that moves production of basic jeans from
either Bangladesh or China to Mexico can maintain
or even slightly increase its margin. And it is possible
even without higher full-price sell-through. The
report advised that the apparel brands in the USA
should emphasis on nearshoring, automation and
sustainability to meet its customers' needs.
The new findings of the McKinsey indicated massmarket apparel players must make 'bold' investments in
nearshoring and automation ‘immediately’, if they have
any hopes of success in today's 'altered' industry.
The economics of nearshoring is now gaining

ground. According to McKinsey, a 5.0-percentage
point increase in sell-through would make up for the
higher labor costs met closer to home. Costs will
equalize, even in shifts from low-cost countries, such
as Bangladesh, to nearshore markets.
Though Bangladeshi apparel manufacturers are
getting many new orders, however, industry leaders
feel Bangladesh cannot fully grab the recent opportunity,
owing to the long lead-time the country incurs in
shipping goods and high global freight charges.
A recent International Labour Organization (ILO)
brief also hinted at near-shoring as an emerging
trend with the re-emergence of garment production
closer to major markets in Europe and North America.
Quoting evidence, the brief also said that European
Union buyers and the European Commission are
looking to facilitate greater near-shoring through
reductions in garment-related trade duties in
countries like Bulgaria, Egypt, Morocco and Turkey,
all of which already supply European brands.
Italian clothing group United Colors of Benetton
reportedly said it is to grow its production focus on
Turkey, Croatia, Tunisia and Egypt with the aim of
halving production in Asia from the end of 2022. This
will be done to control production processes and
reduce transport costs.
Sweden's furniture giant IKEA is also planning
to move more production to Turkey to minimize
problems with global supply chains and increased
shipping costs.
Some Bangladeshi manufacturers rejected such

McKinsey suggests US brands to focus
on 3 things to increase profit margin

Near-shoring

Automation

Sustainability
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possibility and opined that Bangladesh has higher
capacity to make low-cost products. When the country's
cost of production will increase in the next 10 years or so,
the costs will also increase in Mexico and Turkey. In that
case, the country will still remain competitive.
Bangladesh exporters now need 45-60 days to reach
apparel products to Western destinations, compared
to 110 days required earlier. Before the US backed
out of the move to join Trans-Pacific Partnership,
a major Bangladeshi exporter expressed anxiety
that Bangladeshi manufacturers might lose their
competitiveness.
A recent study titled 'An Empirical Study on Leadtime of Readymade Garments in Bangladesh'
by National Institute of Textile Engineering and
Research (NITER) says Bangladesh has been in
a disadvantageous situation among the garment
-supplying countries due to higher lead-time
constraints. The competitive advantages earned

FT Editorial

by cheaper production cost are being reversed by
higher lead times.
"Though our exports have started reviving with the
improved global Covid-19 situation, new challenges
have also surfaced. Owing to the disruption to
global freight management, container charges have
gone up by 200 to 300 percent in recent times,”
Faruque Hassan, President of Bangladesh Garment
Manufacturers and Exporters Association (BGMEA).
Such high freight charges have pushed global buyers
towards near-shoring. Though capacity of those
countries are not as high as Bangladesh, it might
be enhanced within the next five years, if buyers
continue to source from them.
Decades back, Bangladesh also did not have the
capacity which it now has. It's the buyers' demand
to set up thousands of garment factories here, said
BGMEA President.

BRC supports to raise wages in green
technology and property improvements
Nurnahar Akter Tania
Recently chancellor of the treasury Rishi Sunak
spoke of a new age of optimism, but according to
British Retail Consortium (BRC) Chief Executive
Helen Dickinson, retailers will struggle to share their
confidence after a budget that does not do enough
to reduce the burden of costs bearing down on UK
shops, high streets, and communities.
Helen Dickinson said, “This budget is a missed
opportunity for retail and the three million people
who work in the industry, and it prevents retail from
maximizing its contribution to the government’s
leveling up agenda.”
“It’s a mixed bag of announcements from the
chancellor, which falls far short of the truly fundamental
reform that is needed and was promised in the
government’s 2019 manifesto,” she said.
Meanwhile, BRC has called for property investment
relief and green investment relief and welcomed both.
That will provide some supports for much-needed
investment in green technology and property
improvements.
“While the Government’s 50 percent bridging relief
for 2022-23 may prove to be beneficial for the
smallest businesses, it will do little to support the
businesses that pay two-thirds of retail business
rates and employ 1.5 million people,” Dickinson said.
Also, with no reduction in the burden, this will lead

Figure: BRC strongly supported the intention to raise wages in the industry.

to the unnecessary loss of shops and jobs and fails
to incentivize investment in all parts of the country.
This is bad news for every member of the public who
wants a vibrant high street in their local community,
with retail at its heart, she added.
BRC strongly supported the intention to raise wages
in the industry. Currently, retailers are grappling with
an assortment of government-imposed costs, such
as higher National Insurance Contributions, higher
Corporation Tax, sky-high business rates.
At a time when sales are slowing and supply chains
are experiencing significant disruption, the combined
impact of additional costs will add to the pressure on
prices. And three in five retailers saying that prices
will rise before Christmas.
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“

Now buyers are crazy
about China and
Turkey for the special
developments. We want
to take Bangladesh in
such a position by our
quality, innovation, and
excellence.”
Nur-E-Yasmin Fatima
DMD, Saad Group

Figure: Nice Denim Mills Ltd
arranged a fabric show namely
‘Fabric Mine’ at its head office
design studio in Dhaka.

FABRIC SHOW

by Nice Denim 1st edition presents 400+
denim and non-denim developments
Rahbar Hossain
Nice Denim Mills Ltd a business unit of Saad Group arranged a fabric
show namely ‘Fabric Mine’ at its head office design studio in Dhaka. This
is the first edition started from 28 October and ended on 04 November
2021. They mainly focused the sustainable developments also non-denim
blended fabrics.
In the show, they presented 400+ developments for the upcoming SpringSummer 2023 season. They offered viscose, Tencel, modal, etc. blended
fabric in the non-denim category mainly focusing the US-based buyers.
They also presented the special bi-stretched fabric, sustainable Repreve,
Refibra, Ecovera, Coolmax products. To attract mainly US-based buyers
Nice Denim developed the fabrics. Already they got good feedback from
buyers and got a good number of orders from Walmart.
Nur-E-Yasmin Fatima, Deputy Managing Director of Saad Group
said, “Now buyers are crazy about China and Turkey for the special
developments. We want to take Bangladesh in such a position by our
quality, innovation, and excellence.”
Nice Denim Mills Limited, one of the leading manufacturers and exporters
of denim fabric, a business unit of Saad Group started its journey in 2016
with a vision to establish itself as the largest denim manufacturer in the
world. Only within five years of journey, this denim mill has been able to
stand out from others with its adoption of state-of-the-art technologies
and industry best practices.
According to Bangladesh Textile Mills Association
(BTMA) data, Nice Denim exported 41,827,240 m/kg or
$845.22 mn valued woven fabric in 2020 (Jan-Dec). And in
2021 (Jan-Jul), Nice Denim already exported 33,679,592 m/
kg or $656.71 mn valued fabric.
Saad Group has also spinning (120,000 spindles – OE & ring-spun) and
printing (2.5 mn yds rotary and 1.8 mn yds flatbed per month) capacity to
give a one-stop solution to buyers.

Experience Group Corporate Offices
Bangladesh Address:
House # 1 (6th Floor), Road # 13, Sector # 01, Uttara,
Dhaka-1230, Bangladesh.
info@experience-bd.com
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Masco arranges seminar on

‘Steps Towards
Sustainability’
Rahbar Hossain

Figure 1: Masco sustainability steering committee with ATM Mahbubul Alam Milton- Executive Director; Chairman M A Sabur; Fahima
Akhter and Farhana Akhter, Directors of Masco Group (from left to right front line).

Masco Group is always one step
ahead of others to take any
timely and good initiative for
the betterment of the company,
its peoples, society and as a
whole for the country. Recently
on 26th October 2021 Masco
arranged a seminar ‘Steps
Towards Sustainability’ to align
their professionals with their
sustainability goals at Masco
Picasso Ltd. rooftop in a green and
cozy environment.
Masco Group Chairman M A Sabur
welcomed all to the program
when Ahmed Arif Billah- Managing
Director; Farhana Akhter, Fahima
Akhter Directors of Masco
Group; ATM Mahbubul Alam

Milton- Executive Director and
around 250+ officials of Masco
Group were present at the seminar.

were the challenges and the
upcoming plans etc. in five main
points-

Mahbubul Alam Milton given the
key presentation and enlightened
the attendees with his resourceful
presentation. He described what
sustainability is, why it’s important,
how to be sustainable, how fashion
industry polluting the environment
and how Masco Group doing its
sustainability practices aligning
the SDG 2030 goals from three
aspects- material, social and
environmental sustainability.

1.	Why sustainability is important

Masco Group taken this initiative
from 2016 and by this seminar
Mahbubul Alam Milton shared
what they have achieved, what

2.	How buyers are aligned
with sustainability and their
expectations
3.	How sustainability is aligned
with SDG Goals and impact on
society
4.	Masco’s sustainability initiatives &
5.	Challenges to achieve
sustainability goals and Masco’s
future plan
“We are using 89% sustainable
materials in our factories; for social
sustainability, BSCI audited our
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Figure 2: Around 250+ officials of Masco Group were present at the seminar.

factories and four got A grade and
one got B grade for a small issue. A
grade factory don’t need assessment
for next two years,” Mahbubul Alam
Milton said in his speech.
“We are also using chemicals from
ZDHC Level 3 enlisted suppliers.
Also we have many innovations in
dyeing. This year from January to
September we have saved 50mn
liters of water which is really
significant,” he added.
“Similarly, we are purchasing
all energy efficient equipment,
installing solar panel, regular
new innovative and sustainability
initiatives in production and
process, giving trainings to our
peoples for capacity building to
make innovation etc.”
“You will be happy to know that
Masco Cotton Ltd. is in 7th position
among H&M global 139 suppliers.”
“We are working on material,
social and environmental

sustainability complying necessary
certifications and assessing
bodies. But this is very difficult
to really ensure sustainability by
complying so much certification
bodies and sometimes
manufacturers are also confused
what actually they should do to
ensure sustainability. That’s why
there should be one platform which will
assess manufacturers through different
parameters like Higg Index, ZDHC etc.,”
Mahbubul Alam Milton emphasized.
To align the company with
all queries, Masco introduced
‘Sustainability Clock’ and doing
all sustainability initiatives under
Sustainability Clock. Recently
Masco formed a sustainability
steering committee to achieve goals
and already 14 CIP team (Continuous
Improvement Plan) working in
Masco’s different factories.
Mahbubul Alam Milton is the
President of the sustainability
steering committee. Other

Figure 3: ATM Mahbubul Alam Milton, Executive Director, Masco Group giving key presentation.

Figure 4: Masco Group Chairman M A
Sabur giving welcome speech.

members of this committee are
Md. Shahin Miah, Sr. GM - HRAC;
Masum Biswas, GM – Finance;
Nazmul Huda Ahmad, GM –
HRAC; Iqbal Hossain Khan, GM
– Maintenance; Sadrul Anam
Mujkuri, GM – Printing; Hasan
Ul Kaium, DGM – Maintenance;
Rezaul Hasan, DGM – Fabrics; Md.
Riazul Islam AGM – SCM; Shahnur
Islam, AGM – OM; Suman Mir,
Sr. Manager – SCM (S); Shahidul
Islam, Sr. Manager – Compliance
and Humayun Kabir Bangabashi,
Manager – Environment.
Answering to a question,
Mahbubul Alam Milton said to
Textile Today, “It’s impossible to
achieve sustainability goals in
person or as a company if the
people don’t understand, own
the vision and works accordingly.
That’s why we formed the steering
committee and transferring the
message from top to bottom in a
chain. Today’s program objective
also same.”
The program ended with a quiz
and Q&A session and Md. Shahin
Miah, Sr. GM – HRAC hosted the
full program.
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BGBA general member meeting held
Staff Correspondent
Bangladesh Garments Buying House Association
(BGBA) organized a general member meeting titled
‘Meetup of General Members-2’ on Saturday at
Nikunja Convention Hall. Qayum Reza Chowdhury,
President of BGBA was present as the Chief Guest
and Basedur Rahman Chowdhury, General Secretary
of BGBA was present as Special Guest.
BGBA is one of the top trading houses for buying
houses in the readymade garments (RMG) sector
of Bangladesh. BGBA was approved by the Director
of Trade Organizations (DTO) of the Ministry of
Commerce, Government of the People's Republic
of Bangladesh. The association is a vibrant member
of the Federation of Bangladesh Chambers of
Commerce and Industry (FBCCI).
Bangladesh Garments Buying House Association
acts as a protection for all buying houses in the
country. The association wants to fulfill the hopes
and aspirations of its members. At present, the
general membership of BGBA is 1300+. It is the
desperate and earnest effort of some enterprising
members to further strengthen and strengthen the
bonds between the members of the BGBA.
BGBA is actively involved in policymaking. It

Figure 1: BGBA organized a general member meeting titled
‘Meetup of General Members-2.’

conducts research and analysis of the RMG industry
for development and market trends at home
and abroad. In addition to discussing the current
context, problems and possibilities of the garment
business in Bangladesh, the role of BGBA was further
strengthened in the discussion.
At the beginning of the program, 1 minute silence
was observed for the peace of the members of
BGBA and all the departed souls of Bangladesh and
the world who were affected by the Corona epidemic.
After the discussion, a cultural event and dinner were
arranged. The initiative of some people to organize
such an event undoubtedly deserves praise.

UK-Beximco health collaboration to make global standard PPE
Textile Today Report
Recently a British delegation led
by UK High Commissioner to
Bangladesh Robert Chatterton
Dickson visited Beximco PPE
Industrial Park.
Dickson assured Beximco of
extending cooperation so that it

can attain and uphold international
standards in PPE manufacturing.
Dickson said this while a four
members delegation from the
British High Commission Dhaka
led by him, along with his wife
Teressa Albor, Head of Trade and
Investment in Bangladesh Derek
Griffiths, and Head of Governance
and Political Team Tom Burge,
recently visited Beximco Industrial
Park and Beximco PPE Park.
Dickson said, “At this time of
the pandemic, the demand for
and crisis on PPE availability is
growing worldwide. Beximco is
manufacturing high-quality PPE,
which is instrumental in providing
security during Covid-19.”

Figure: British delegation, Representatives
of Beximco, Intertek BD at the Beximco
PPE Industrial Park. Courtesy: Collected

Syed Naved Husain, Group Director
and CEO of Beximco express thanks
to UK High Commissioner and his

team members for their constant
support in forming world-class PPE
facilities at the Beximco PPE Park.
Husain added, “The UK high
commissioner has played a
fantastic and important role as a
great friend of Bangladesh and
Beximco in starting the journey of
PPE production.”
The 25-acre BEXIMCO PPE
Industrial Park has a range of
world-class, certified protective
clothing at competitive prices.
It is worth mentioning that the
company has all the international
and local necessary certifications
complying with the US, EU and
UK standards, including CE and
DGDA approval to ensure worldclass standard medical products.
Besides, FDA certification approval
is ongoing and it will soon be
granted.
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Hoorain Fabric Expo
puts on sustainable and
innovative fabrics show
Staff Correspondent

The 2nd edition of Hoorain Fabric Expo’21 by Hoorain
Hi-Tech Fabrics Limited commenced on 23 October at
Jamuna Future Park (Level 7, Entry 3) in the capital. The
4-day expo continued till 26 October showcased more
than 180 fabric categories for Spring Summer 23-24
(SS23/24) and Autum Winter 22 (AW22).

Figure 1: Rozalin Islam, Managing Director of Hoorain
HTF Ltd (Jamuna Group) inaugurated the expo.

One of Bangladesh’s leading conglomerates Jamuna
Group organizes the expo aiming to show Hoorain’s
extensive range of fabric collections, mainly focused
on SS22/23, AW22. Also, the exhibition aided
manufacturers and buyers interact with each other.

Hoorain alienated the expo in three zones
considering customer demands. A zone was
dedicated for Spring Summer 23-24 targeting future
trends, another zone showcased Autum Winter 22
collections and the most important zone was to
showcase sustainable products.
Now a day, customers hunt for sustainable products.
We, Hoorain, are responsible for the environment.
We have responsibility to save our planet for the
next generation. So, we have made every product
maintaining sustainability,” said Abdul Hakim, CMO,
Hoorain Hi-Tech Fabrics Limited.
Sustainable clothing refers to fabrics derived from
eco-friendly resources, such as sustainably grown
fiber crops or recycled materials. It also refers to how
these fabrics are made.
“We are capable to do recycled fabrics. Recycling
has always been considered an environmentally
friendly practice. We produce recycled fabrics as per
customer demand,” he said.
The 2nd edition of Hoorain Fabric Expo received a
huge response from the customer for their existing
collections and received a new inquiry for the
development of more fashionable products trending
to the current fashion industry.

The design and construction of the fabric categories
Hoorain showcasing were selected from their
experience, customer demand and trend analysis by
their expert R&D and design team.
“We have collaboration with the globally renowned
WGSN–a trend forecasting company—to have the
future trends data,” Hakim informed.
WGSN constantly monitors the signals of change
that will impact how consumers think, feel and behave.
“Our R&D and design team work hard to make the
desired products people will need in years to come,
helping brands stay relevant and secure their place
in the future,” he
explored.
Customers were
so excited to
observe such
new, innovative
and sustainable
collections.
“Hoorain is doing
very well and it is a
wonderful initiative
to arrange such
expo. It gives a

Figure 2: The 2nd Edition Hoorain
Fabric Expo’21 by Hoorain Hi-Tech
Fabrics Ltd is showing their new
innovative fabrics.
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vibe of normal business mode during this phase
when people moving out of the Covid 19 pandemic,”
said Mohammad Mezbah Uddin, Executive Director,
Skyros Trading Ltd—a regular buyer of Hoorain
fabric.
Mezbah added, “They introduced some regular
fabrics with different colors and finish. Hoorain
should more focus on new innovations using
recyclable cotton and natural dyes. However, all over
showcasing is pretty good.”
Hoorain has brought a variety of blended fabrics.
“Blended fabric are going to be most demandable
for men casual. Also, the jungle digital print are
required for men’s shirts,” said Tangera Mustare
Sonia, a fashion designer.
Hoorain Hi-Tech Fabrics has made a buzz in the
global fabrics market producing trendy products.
To show their innovative collections Hoorain joined
all the prominent international fairs and exhibitions
received a good response.
As the fabrics are being produced based on the
region, season, and taste of the buyer, so customers

Figure 3: Rozalin Islam checking out various products.

ordered their favorite fabrics as well as Hoorain’s
own products.
Being one of the best-woven textile manufacturers in
Bangladesh, Hoorain aims to perform as the highest
exporter for the entire range of fashion all over in
Europe, USA, Scandinavian Region, Australia and Asian
market with its innovations and varieties of products.
Hoorain Hi-Tech Fabrics Limited launched its maiden
voyage in the year 2018 with the flag of major textile
mill in the south East Asian region.

Chorka Textile Ltd
expanding capacity to
export $200mn lingerie
and other garment items
Nurnahar Tania
Bangladesh’s textile and apparel
industry has bounced back with
volumes of work orders pouring in
with the reviving of clothing stores
in the EU and the USA.
As a result, like many other leading
factories, Pran-RFL Group’s
Chorka Textile Ltd will increase
its capacity to attain export
worth $200 million lingerie and
readymade garment (RMG) items
within the next two years.
Chorka Textile Ltd exported
$90 million worth of lingerie in
FY2020-21.
“The factory has extended its
production capacity and started

production in double shifts to
achieve its target in the next
two years,” said Ahsan Khan
Chowdhury, Chairman and Chief
Executive Officer (CEO) of PranRFL Group to an assembly of
journalists at his factory recently.
The recent shift of consumer
preference to manmade fiber has
led local RMG factories to focus
more on high-end apparel. Chorka
recently diversified into bras, panties,
t-shirts, sweatshirts, polo shirts,
leggings, bodysuits and hoodies.
Chowdhury stressed that the
lingerie markets have been
growing every year globally. We
have a lot of potentials to grab

more lingerie markets.
“The global market size of lingerie
is $42 billion and 30 to 35 local
companies have been exporting
$4 billion-worth worth of lingerie
over the last three years,” said
Chowdhury.
Since its inception in 2013,
Narsingdi-based Chorka Textile
has invested $70 million. It sources
50% of raw materials from the
local market and imports the rest
like yarn, fancy laces, synthetic
fabrics, elastic and sewing thread.
Chorka largely exports its lingerie
items to the EU, the US, China and
India.
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BGMEA seeks all-out support of UN for
smooth and sustainable LDC graduation
Textile Today Report
UN Resident Coordinator in Bangladesh
Mia Seppo called upon BGMEA President
Faruque Hassan at the BGMEA PR office
in Dhaka on October 26.
They had discussions on various
issues including challenges of
Bangladesh’s LDC graduation and
the areas where the country needs
to focus on for smooth graduation
and sustainable development.
They also discussed the
importance of policy reforms and
research to explore strategies

to keep the RMG industry
competitive in the post-LDC era.
Their talks covered how the
RMG sector could make more
contributions to achieving
Sustainable Development Goals
(SDGs) in Bangladesh.

Figure: BGMEA President Faruque
Hassan sought all-out cooperation and
support of the UN for the smooth and
sustainable graduation of Bangladesh
from LDC to a developing country.

BGMEA President Faruque Hassan
sought all-out cooperation and
support of the UN for the smooth
and sustainable graduation
of Bangladesh from LDC to a
developing country.

BGMEA and Brac University signed MoU to collaborate for a
project on “Digital Repository of RMG Workers”
Textile Today Report
For developing a digital repository
of the workers of the exportoriented RMG industry, Bangladesh
Garment Manufacturers and

Exporters Association (BGMEA)
signed a Memorandum of
Understanding (MoU) with Brac
University (BracU), the leading
private university in Bangladesh.
With the presence of Faruque
Hassan, President, BGMEA, and
Professor Vincent Chang, ViceChancellor (VC), Brac University,
this MoU signing ceremony took
place at the BGMEA PR and Media
Office in Gulshan, Dhaka.

Figure: Bangladesh’s RMG sector shares
a history of almost four glorious decades,
but comprehensive information on its
employed workers is yet to bring together.

Bangladesh’s Ready-Made
Garments (RMG) sector shares
a history of almost four glorious
decades, but comprehensive
information on its employed

workers is yet to bring together.
Being a labor-intensive industry
and having the importance of the
labor force to ensure sustainable
growth, it is essential to have an
accurate, complete, and credible
data repository of the entire
workforce of the RMG industry.
Realizing this context, BGMEA and
BracU have stepped to collaborate
on this joint project. It is to be
believed that the digital repository
can be utilized to design
significant interventions and to
formulate policies for the workers’
well-being while contributing to
Digital Bangladesh Vision 2021.

Alpla plans to build its packaging factory in Bangladesh
A H Monir
Leading global packaging and
recycling company Alpla Group
plans to build packaging factory
in Bangladesh. It wants to build
its packaging factory of more than
100,000-square-foot area near
Chattogram seaport in order to get
raw materials and make export easily.
The company is famous for innovative
plastic packaging solutions.

are harmonizing to the country’s
prospective readymade garment (RMG)
industry and other export items.

Alpla sees great opportunity in
the Bangladesh market and want
to increase its share of packaging
and associated products which

Austria-based Alpla specializes
in blow-molded bottles and caps,
injection-molded parts, preforms
and tubes. It is the largest
producer of packaging in Europe,
with a total of 178 production plants
in over 45 countries worldwide.
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Regional value chain and collaboration
within Asia to derive more mutual benefits
Textile Today Report
BGMEA President Faruque Hassan
has underscored the importance
of regional value chain and
collaboration within Asia in the
textile and apparel sector to derive
more mutual benefits.
While addressing the 13th edition
of the International Conference
on Textiles and Apparel on
October 21 Faruque Hassan said, “If
we, the neighboring countries, can
complement each other, we have
huge opportunities to grow together.”
Smt. Darshana Vikram Jardosh,
Minister of State for Textiles,
Ministry of Textiles, Government
of India; Dilip Gaur, Chairman, CII

National Committee on Textiles
and Apparel; Kulin Lalbhai, CoChairman, CII National Committee
on Textiles and Apparel, attended
the conference organized by the
Confederation of Indian Industry
(CII) virtually.
Also, Suchira Surendranath,
Director, Strategy and Investment
Branding Lanka Ltd Group, and
Abhimanya Munjal, Chairman, CII
(Norther Region) were present at
the conference.

Figure: BGMEA President Faruque Hassan
has underscored the importance of
regional value chain and collaboration
within Asia in the textile and apparel
sector to derive more mutual benefits.

material from cotton to non-cotton
where the aim is to take a turn
from quantity to quality, from
volume to value.

In his address, BGMEA President
Faruque Hassan said Bangladesh
is pursuing a higher growth
vision through diversifying textile
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Moazzem Hossain elected as BGAPMEA President
Textile Today Report
Md Moazzem Hossain, Director,
Classic Carton Industries Ltd
has been elected as the new
President of Bangladesh Garments
Accessories and Packaging
Manufacturing and Exporters
Association (BGAPMEA).
The BGAPMEA election
commission recently announced
the names of the board of
directors of the trade body for
the tenure 2021-22 and 2022-23,
according to a statement of the
trade body.
Mohanmad Belal was elected as
First Vice President and AKM
Mostafa Selim as Second Vice
President while Jahir Uddin
Alamgir and Monir Uddin Ahmed
were elected as Vice President and

Figure: Md Moazzem Hossain, President; Mohanmad Belal, First Vice President and AKM
Mostafa Selim, Second Vice President.

Vice President Finance, it said.
The election board also announced
the names of 16 newly elected directors.
They are M Mozaharul Haque
Shahid, Hasanul Karim Tamiz,
Salay Ahmed Babu, Khan Nazrul
Islam Hannan, Omar Faruk, Md

Shahriar, Md Moniruzzaman Molla,
Md Rafiqul Islam Chowdhury, Md
Abdun Noor, Md Sultanul Islam
Tareq, Md Atiqur Rahman, Md
Saiful Islam Sabuz, Md Shahidul
Islam Chowdhury, Md Abdul
Wazed, Mohammed Iqbal Parvez
and Md Anamul Hoque.

Kido Dhaka Company Ltd to
invest $31.17 mn in Adamjee EPZ
Textile Today Report
Dhaka-based South Korean farm,
Kido Dhaka Company Ltd. signed
a deal with Adamjee Export
Processing Zone to build a highend garments and sportswear
manufacturing factory with an
investment of $31.17 million.
Young Dae Joseph, acting
Director of Kido Dhaka Company
and Ali Reza Mazid, member for
investment promotion of the
Bangladesh Export Processing
Zones Authority (Bepza) signed
an agreement on behalf of their
corresponding organizations at
Bepza premises.
Kido Dhaka Company Ltd. will
produce two million pieces of
different types of jackets made of
cloth, leather, fibre, and fleece as
well as baby warmers, soft shells,
sweatshirts, vests, work-wear,

Figure: Kido Dhaka Company Ltd. signed a deal with Adamjee Export Processing Zone
to build a high-end garments and sportswear manufacturing factory with an investment
of $31.17 million. Courtesy: Collected

coveralls, hospital gowns, and
other personal protective
equipment annually, according to a
press release.
The investment is expecting to
create 6,040 job opportunities
for locals. And the company

will create more employment
prospects for the Bangladeshi
nationals increasingly as Kido
Dhaka Company Ltd. has plans
to invest more through taking
closed industrial plants of export
processing zones on lease.
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