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Fa s h i o n Tr e n d s

4 Fashion trends
for autumn/winter
2022/2023
Carolina Oliva
After the pandemic, the "Cultural sentiment" globally, it will
express emotions through clothing, so we will see in the
Fall/Winter 2022/2023 collections a focus on Recovery. The
coronavirus crisis continues to leave its mark in every way
and fashion will not be the exception; it will be reflected in
the colors, patterns and materials.
#1 trend: Reciprocity
The first global cultural sentiment that will characterize
this Autumn/Winter 2022/23 season will be the balance
between people and the environment: both parties will
help each other to recover through reciprocity, such as new
approach to sustainability in cooperation with nature.

Figure 1: Come the cocoons silhouettes Y flexible fabrics as in the collection of Sportmax Fall / Winter 2021.

According to the studies of Fashion snoop, we will see in
the color palette a peaceful synergy of bright colors, neons
and metallics combined with neutral tones of nature, all
charged with emotion (example below). The styles inspired
by fashion outerwear and of the utilitarian fashion will be
predominant.

#2 trend: Hope
Through the optimism, people
come together to achieve a
common goal and actively
work to (re) build your
community. The design of
clothing in this social evolution
symbolizes the human being
as vulnerable person, a person
who is not hiding his scars
and wounds, but embraces his
imperfections as a reflection of
his experiences. The inclusion
will be a keyword.

Carolina Oliva
is a Latin American
content creator, artist
& marketer.

Figure 2: In women's clothing the shape will
predominate playful, youthful and naive to
wear: soft garments, as rest clothing and
layers as a feeling of comfort. Courtesy:
Christian Wijnants Fall/Winter 2021

The garments will reflect what
naive and youthful, sweet
bright colors and bold prints;
the disproportionate dyeing
techniques in the prints and
contrast threads in the hem
symbolize the healing and
rebuilding process; the graphic
tees They will also take part,
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with slogans that reflect a certain sentiment as expressions
of their own identity or that of an entire community.
In this macro trend, the vulnerability is the center of
attention, reflected by the neutral colors, and the brighter
colors represent the promising future.
#3 trend: Refuge
Through this trend it will be sought make sense of
trauma; the pandemic was mentally tough for many
communities and individuals, so they will seek a safe shelter:
primary needs, such as security, will give way to delve into
nature in search of inspiration and return to the origins.

Figure 3: We will see the return of recycling waste
fabrics, knits and felt, recycled silver, and renewable and
biodegradable materials. It will be about getting creative
with the materials you already have. Courtesy: Maison
Martin Margiela FW/20

We will see protective cocoons, soft, padded materials
and colors that offer protection and at the same time
strength, such as icy tones that radiate security and
calm, in addition to a combination with materials such
as animal skins, both the real ones and the biofabricated
from plant residues.
The rest clothes will offer the warm and comfortable look
that people need, these garments will be fitted and with
a "cozy" tulle accent, depending on Fashion Snoops, in addition
to draped knit garments, striking and dominant sleeves.
#4 trend: Harmony
This trend focuses on post-crisis healing health
through spirituality and introspection: people will look
for anything that radiates peace. Find harmony with
oneself and with the environment is the objective in this
sociocultural factor.
Here we will see neutral tones, paste and dark milk,
symbolizing the balance between light and shadow. The
renewed materials like useless fiber fabrics, they reappear
next to the soft garments, of quilt Y wavy fabrics. In addition,
the color-blocking from previous seasons is still valid.

Figure 4: Distressed-looking jackets, padded jumpsuits,
romantic floral prints that reflect the reconnection with
nature and utilitarian fashion await us, such as removable
hoods. Courtesy: Miu miu womenswear Fall/Winter 2021

Epyllion receives Best CSR award in Environment
Impact category of 'A Better Tomorrow CSR'
Sayed Abdullah
Epyllion Group’s project “Plant for Planet” has
received an Honorable mention in Best CSR in
Environment Impact category of ‘A Better Tomorrow:
CSR Awards' by Daily Star and CSR Window.
Epyllion Group said in a statement, “Our heartfelt
thanks and gratitude to our stakeholders for keeping
faith on us. Thanks to Green Savers for being part of
such a wonderful project and of course, Daily Star &
CSR Window for acknowledging Epyllion efforts to
spread love and responsibilities towards trees.”
Daily Star in collaboration with CSR Window Bangladesh
– a platform that allows individuals, entrepreneurs,
corporates, non-governmental or social organizations to
bring ideas to life that benefit communities at large – to
distinguish the benchmark setting projects.
Having said that, recently Bangladesh has seen a

Figure: Epyllion Group project “Plant for Planet” has received an
Honorable mention in Best CSR in Environment Impact category
of ‘A Better Tomorrow: CSR Awards’ by Daily Star and CSR
Window. Courtesy: Epyllion Group

huge growth in corporate social responsibility (CSR)
projects by both local and multinational firms.
Planning Minister MA Mannan handed over the
awards to the winners at a gala ceremony held
recently at a hotel in Dhaka.
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Carrefour Global
Sourcing appoints
Adrien Charrier as
new Head of Quality
for Hong Kong office
Sayed Abdullah

News and Analysis

15 apparel factories
to get green award
Sayed Abdullah
Bangladesh textile and apparel industry set a benchmark
of sustainability by reaching with 150 LEED certified
Green factories. Of them, 44 are platinum-rated, 93 goldrated and 9 are silver-rated.
Of the top 10 global green garment factories, nine are
in Bangladesh, which is a remarkable achievement and
uplifted the image of the country.
The Bangladesh government decided to honor 15
readymade garment (RMG) factories with the Green
Factory Award for their extraordinary contribution for
saving the environment and creating jobs.
The Labor Ministry recently said that the awards will be
given in six categories to green factories in appreciation
of their efforts to keep carbon emissions low, tackle
global warming and address the impact of climate
change locally and globally.

Figure: Adrien Charrier appointed as new Head of
Quality (Hardline) for Hong Kong office.

Carrefour Global Sourcing appointed Adrien
Charrier as new Head of Quality (Hardline) for
Hong Kong office.
Adrien Charrier brings to Carrefour Global
Sourcing more than 10 years of international
experience in Supply chain and Quality
Management acquired from the major general
merchandise and multinational retailers in
Europe and Asia.
In his last role, he was in charge of quality
assurance for the Asia sourcing activities of an
iconic French retailer.
Charrier said, “I am thrilled to join Carrefour
Group while it is going through key strategic
transformation. Carrefour is putting customer
satisfaction as a core pillar of its continuous
improvement approach (555) led by all
Carrefour board management and as I like to
remind my teammates: ‘Quality is when the
customer returns and the product does not.”
“I am excited to work on fitting Global
Sourcing quality in this path,” Charrier added.
Carrefour Global Sourcing said in a statement,
“We are confident that with Adrien's rich
experience in product quality and knowledge
in market standards, Adrien can successfully
manage the Hardline quality and packaging
teams in both Hong Kong and Shanghai offices.”

Ministry told that at the marking the celebration of
the birth anniversary of the Father of the Nation
Bangabandhu Sheikh Mujibur Rahman, Prime Minister
Sheikh Hasina is expected to hand over the awards to the
winners on December 8 in Dhaka.
The garment factories are Remi Holdings, Tarasima
Apparels, Plummy Fashions, Mithela Textiles Industries,
Vintage Denim Studio, AR Jeans Producer, Karooni Knit
Composite, Designer Fashion, Kenpark Bangladesh
Apparel (Kenpark Unit 2), Green Textile (Unit -3), Four
H Dyeing & Printing, Wisdom Attires, Mahmuda Attires,
Snowtex Outwear, and Oeko-Tex.
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Figure: 15 LEED certified apparel factories.
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GET FREE ACCESS TO THE HIGHEST
LEVEL OF APPROVED CHEMICALS!
Simplify your chemical change
management with bluesign® FINDER:
■ Web-based advanced search engine
■ 18,000 bluesign® APPROVED chemical
products from 200 chemical suppliers
■ All products at ZDHC Level-3 conformance
■ Updated regularly
■ Specific manufacturer information included
■ Minimized risk for people and the environment
■ Highest-level of consumer safety

Need help? Contact
Shahan_Reza@bluesign.com

Sustainable Solution

R|Elan™ GreenGold Ecocean
– A Sustainable fabric that
cares for our Oceans
R|Elan Story
Growing crisis of ocean pollution
and efforts to tackle this from
Reliance Industries Limited (RIL)
A large part of our global
population directly depends on the
oceans for their livelihood. Most
of the waste that is collected near
oceans, which eventually enters
water bodies, is coming from
land based sources. Waste PET
bottles are one of the most visible
component of ocean pollution with
millions of tons of plastic entering
the seas and oceans every year
severely affecting marine life.
Hence, it is imperative that
measures are taken at every
level to control this pollution
since protecting the planet is a
global concern and our collective
responsibility.
Reliance Industries Ltd (RIL),
India’s largest private sector
company, is spearheading the
adoption of circular economy
concepts. As a part of its strategy
to enhance sustainability, Reliance,
has built substantial capacities
in recycling post-consumer PET
bottles into high-quality branded
polyester - R|Elan™ GreenGold.
Reliance, the pioneer in India
in making fibers out of postconsumer used PET bottles,
recycles over 2 billion PET bottles
every year and is committed to
increase the recycling capacity
year on year.
R|Elan™ GreenGold Ecocean – A
key solution to deal with the
menace of ocean pollution
Reliance has secured supply chains
for collection of post-consumer
PET bottles through OBP (Ocean
bound plastic) route and has

introduced a new product –
R|Elan™ GreenGold Ecocean.
Reliance Industries Limited
– Barabanki Manufacturing
Division has been awarded OBP
- Ocean Bound Plastic Recycling
Organization Standard V1.1 by the
Control Union.
Control Union commented –
“We at Control Union believe
in assisting textile brands meet
their standard requirements
with respect to sustainable
products. With growing public
awareness amongst consumers,
the demand for fashion made
from certified sustainable content
has also increased. Control
Union Certifications declares to
have audited Reliance Industries
Limited, Barabanki unit and its
products, which are in accordance
to the required standards. Basis
the same, we award them with OBP
- Ocean Bound Plastic Recycling
Organization Standard V1.1.”
Ocean Bound Plastic is abandoned
plastic waste located within the
range of 50km from the shore in
communities or areas where waste
management is non-existent or
very inefficient. This is important,
since the probability of plastic
waste reaching oceans increases
with the proximity of rivers or
shores.
To make R|Elan™ GreenGold
Ecocean fabric, 100% used PET
bottles are rescued before they
reach and pollute the oceans.
These are cleaned, crushed and
converted into flakes. The flakes
are then washed and converted into
high quality fibers, yarns, and fabrics.

Ecocean fabric helps in diverting
and recycling waste. This not only
helps in keeping the water bodies
cleaner but also keeps the marine
life safer.
Many leading global brands have
started preferring PET collected
from beaches and shores that
would otherwise end up in oceans,
rivers, or lakes and have started
using these to manufacture
apparels and footwear from
Ocean Bound plastics. Consumers
are increasingly becoming more
aware and sensitive to using ecofriendly products including in their
apparels and accessories.
These factors are making R|Elan™
GreenGold Ecocean as one of the
most sought-after fabric among
leading brands, retailers, fashion
designers and style enthusiasts.
Reliance has developed a wide
range of GreenGold product
portfolio that includes possibilities
to combine sustainability with
various functional benefits like
moisture management (R|Elan™
Kooltex), thermal management
(R|Elan™ AirTherm), all weather
comfort (R|Elan™ AllClima)
and fibres that bio-mimic biodegradation process (R|Elan™
EcoGold with CiClO®).
Superior Features of GreenGold
Ecocean that adds immense value
to its customers
Value Proposition for Brands and
Retailers
•	Assured 100% post-consumer
used PET bottles from OBP route
•	One of the most eco-friendly
fibers

The making of R|Elan™ GreenGold
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•	Best-in-class quality and
performance in fabric
comparable to virgin products
•	Product and bottle traceability
options available, along with
digital traceability against
specific orders
• Consistent dyeing performance
•	Superior whiteness index and
strength parameters
•	Extensive supply chain support
from yarns to garments, through
Hub Excellence Program
(HEP) partners which includes
spinners, knitters, weavers and
processors
Value Proposition for Yarn and
Fabric Mills
•	Diversified product range for

CSR Practice

varied apparel and home textile
categories
•	CV % for GreenGold Ecocean
fiber properties is quite low,
giving supreme yarn quality
•	Availability of large lots for
uniformity and consistency
•	Comprehensive product basket
of pre-coloured, dope-dyed
fibers
•	Extensive technical support
at all stages of manufacturing
throughout the value chain
Versatile product applications
across fashion apparel and home
textile
R|Elan™ GreenGold Ecocean fabric
can be used in manufacturing
casual wear, denims, formals and

womenswear. This fabric is also
available for home textile segment
under the brand name Recron®
GreenGold Ecocean.
Enabling high quality eco-friendly
fashion
R|Elan™ GreenGold Ecocean
exemplifies circular economy
concepts and is strongly enabling
textile and fashion industry with
such high quality sustainable
fabric. Taking forward our efforts
in enabling eco-friendly fashion,
R|Elan™ GreenGold Ecocean
will support brand and retailers
achieve their style goals and
sustainability commitments at the
same time.

Zaber & Zubair Fabric Ltd. gives
PPE to IBN Sina Hospital
Nurnahar Tania
Zaber & Zubair Fabrics was
incorporated in 1994 with
a mission to grow as an
internationally recognized home
textile manufacturing company,
by meeting day-to-day market
requirements and achieving
customer satisfaction.
On 14th November 2021, Zaber
& Zubair has given a bunch of
Personal Protective Equipment
(PPE) to the IBN Sina Hospital.
And, this is the continuation of a
program of free PPE for doctors
and health workers by ZnZ.
Zaber & Zubair is integrated
with spinning, Weaving Printing
& Dyeing with a complete back
process including CAD Designing
Studio, Sengeing & Desizing,
Continuous Bleaching Plant, and
Stitching Unit.
Zaber and Zubair Fabrics Ltd
has successfully concluded its

Figure: Zaber & Zubair has given a bunch of Personal Protective Equipment (PPE) to the
IBN Sina Hospital.

6th edition of fabric week for the
season of Spring-Summer 2021.
In Bangladesh, ZnZ adopts this
concept from the supplier side
to showcase their own designed
fabric and garments to the buyers
with global fashion trends.

Mohammad Abdullah Zaber,
Managing Director of Noman
Group has handed over the PPE’s
to the representatives of IBN Sina
Trust.
Md. Hadiul Karim Khan, In-charge
of the corporate marketing wing of
IBN Sina Trust has received the PPE’s.
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H&M Group shapes the
future of retail with tech
S N Abdullah
How fashion retail can secure
another 74 successful years? One
important step is by harnessing
the power of tech as an enabler
to a sustainable fashion future
and recognizing the need for
collaboration. H&M Group’s CEO
Helena Helmersson, and CTO Alan
Boehme — keynote speaker at
the Web Summit conference 2021
— explain.
When the world changes —
whether through a pandemic or
the effects of climate change —
H&M Group adapts. Luckily the
entrepreneurial spirit is within
the DNA of the company, which
celebrates its 75th year in 2022.
Just ask anyone of the Group’s
approximately 153,000 employees
around the tagline “entrepreneurial
spirit” and they will give you
their own clear interpretation —
the expression is a well-known
ingredient in the company’s strong
and value-driven culture.
In the business since 1947
What started 74 years ago as a
small store in the Swedish town
of Västerås, H&M is one of those
fashion brands with the kind
of genuine history that many
branding marketeers can only
dream of for storytelling: what
started as a family business
decades ago, still has family
members in the board, and is
continuing to grow globally during
a transformational period for the
fashion and retail industries.
Back in 1947, founder Erling
Persson’s (1917–2002), grandfather
of Karl-Johan Persson (1975-)
the current Chair of the Board of
Directors, ambition was to offer
fashion at the best price. Today,
H&M Group is a global family

of brands and businesses with
fashion, lifestyle and customers
at its heart. The Group runs its
business in 53 online markets and
has approximately 4,850 stores in
75 markets. In 2020, net sales were
SEK 187 billion. To democratise

Sustainability, AI and
innovations in textiles
are allowing us to
rebuild the industry of
tomorrow. This opens
to lots of creativity and
new opportunities. New
technology allows us
to engage even more
with our customers and
be more creative and
fun. Who would have
imagined a few years
back that you would be
able to scan yourself to
get a pair of jeans with
a perfect fit, especially
made for you on-demand
like the ones I am
wearing today? That is
now a reality,”

Helena Helmersson
CEO H&M Group.
Courtesy: H&M Group

fashion is still the key business
idea, but the tagline has evolved:
to offer fashion and quality at the
best price in a sustainable way.
Tech shapes the sustainable
future of fashion
In comparison to 1947, a period

when photos were printed in black
and white, opportunities today
are almost overwhelming. Lately,
the pandemic has accelerated
the already ongoing digital
transformation of the industry,
rapidly changing customers’
behaviour. Helena Helmersson,
CEO H&M Group, refers to
‘sustainability, AI and innovations
in textile’ as most important,
when talking about H&M Group
and rebuilding the industry of
tomorrow.
A human centered approach to
tech
In 2020, Alan Boehme was
appointed Chief Technology
Officer (CTO) at H&M Group.
“Combining technology
advancements will serve as a
driver for H&M Group to become
an even more customer-centric
company where new growth
opportunities are enabled. I’m
excited about being part of
accelerating H&M Group’s digital
transformation,” Boehme said
then.
H&M Group’s human centered
approach to tech is grounded in
the company’s heritage and values.
Smart use of technology and data
is integrated into everything the
company does. H&M Group will
continue, as we speak, providing
its customers with a frictionless
experience and empowering its
designers and other employees, all
the while using tech to make their
operations more efficient, secure
and sustainable.
H&M Group’s CTO at Web Summit
Boehme will speak at the Web
Summit 2021 conference, in
Lisbon. He sees the future as an
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opportunity to think big. The
audience can look forward to
hearing about the future of
fashion retail as Boehme will
share the Group’s ambitions to
accelerate digitalization.

News and Analysis

Bangladesh is the South
Asian tiger, Rubana Huq
BTT Desk Report

We want to use tech
to drive positive
social, environmental,
and commercial
changes, but we can’t
do it alone

Alan Boehme
CTO H&M Group.
Courtesy: H&M Group

A conference “where the future
goes to be born”
The Web Summit has been called
“the best technology conference
on the planet” by Forbes, “The
world’s premier tech conference”
by Politico, while New York Times
and Atlantic states “[it’s] a grand
conclave of the tech industry’s
high priests” and “[it’s] where
the future goes to be born”. Of
course, it’s a made to measure
fit for Boehme, who is attending
Web Summit for his eight-year.
“This is a pivotal moment in our
industry where technology is
accelerating transformational
change — we want to use
it to drive positive social,
environmental, and commercial
changes, but we cannot do it
alone. Our vision for the future
of fashion and retail requires
collaboration with the most
creative and innovative minds
in tech, which is why we are
so thrilled to be part of Web
Summit,” Boehme says.
H&M Group has clear ambitions
and bold goals and understand
that their entire business must
be conducted in a way that
is economically, socially, and
environmentally sustainable —
tech is the enabler.

Bangladesh’s GDP per capita
is higher than that of India
and Pakistan, according to the
International Monetary Fund
(IMF). The country’s economy
is projected to reach $516.24
billion in the 2024-25 fiscal year.
Bangladesh’s economic growth
surpassed 7% for four consecutive
years before the Covid-19 outbreak.
Rubana Huq, former President
of the Bangladesh Garment
Manufacturers and Exporters
Association (BGMEA), stated
at a webinar on ‘Bangladesh: A
Development Success Story’,
hosted by the Washington-based
think tank Center for Strategic and
International Studies (CSIS).
“Bangladesh is a phoenix — we
always rise from the ashes. We are
the South Asian tiger,” she added.
The event was moderated by
Daniel F Runde, Senior VicePresident, Director of the Project
on Prosperity and Development
and Americas Program. William A
Schreyer Chair in Global Analysis
at CSIS, while Shahidul Islam,
Bangladesh Ambassador to the
US, gave the welcome speech.
The ready-made garment (RMG)
industry is the single biggest
export earner for Bangladesh.
The sector accounts for 83%
of the total export earnings of
the country. There were only 304
factories when the industry started
to take off, but now there are more
than 4,600. On the other hand, Huq
admitted to an over reliance on RMG,
stating that it is time to diversify.
Runde said Bangladesh is on
track to graduate from the United
Nations least developed countries
list in 2026 and is no longer
considered a basket case.

Figure: Rubana Huq, Past President, BGMEA

Speaking at the event, Farooq
Sobhan, former Foreign Secretary
of Bangladesh, said that the
country is now the fourth-largest
producer of rice and the thirdlargest producer of vegetables.
Bangladesh’s population density
is a key asset for the country’s
development, the resilience and
entrepreneurial nature of its
people have been strong drivers of
Bangladesh’s long-term success.
It can help deliver development
programs in a much more costeffective manner according to
Tamara Hasan Abed, managing
director of Brac Enterprises.
Bangladesh is one of the world’s
three or four fastest expanding
economies. According to experts,
the country should prioritize talent
development, entrepreneurship,
and fostering a more favorable
investment climate.
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C o l l a b o r a t i o n To d a y

IFC, Denmark, Netherlands, PUMA and
BGMEA renew efforts to decarbonize
Bangladesh RMG sector
Akik Ahmed
The Embassy of Denmark in
Bangladesh, The Embassy of
the Kingdom of the Netherlands
in Bangladesh, and PUMA are
renewing their commitment to
IFC’s Partnership for Cleaner
Textile (PaCT II) program to
support the decarbonization of
the readymade garments (RMG)
sector in Bangladesh.
The Bangladesh RMG sector, now
the second-largest in the world,
needs to accelerate recovery from
the impacts of COVID-19 and
improve sustainability and global
competitiveness.
The government of Denmark,
through the Danish International
Development Agency (DANIDA),
has committed additional funds
of $3.19 million to enhance RMG
sector-wide activities.
H.E. Danish Ambassador to
Bangladesh Winnie Estrup
Petersen said, “The latest UN IPCC
report on climate change has
reminded us once again to take
climate action now to keep the
global average temperature to well
below 2oC. The fashion industry
alone contributes around 10
percent of global emissions.”

Figure: The government of Denmark, through the Danish International Development
Agency (DANIDA), has committed additional funds of $3.19 million to enhance RMG
sector-wide activities.

“

The latest UN IPCC
report on climate
change has reminded
us once again to take
climate action now
to keep the global
average temperature
to well below 2oC.
The fashion industry
alone contributes
around 10 percent of
global emissions.”

Winnie Estrup Petersen
Danish Ambassador to
Bangladesh

Also, PaCT is supporting cleaner
production and green growth
in the RMG sector towards a
sustainable Bangladesh, she
added.

efficient use of resources through
the IFC-PaCT Program.

Paula Schindeler, Deputy
Ambassador of the Embassy of
the Kingdom of the Netherlands
in Bangladesh at the signing
ceremony reiterated that the
Netherlands Embassy, a longstanding partner of Bangladesh,
is delighted to continue to assist
Bangladesh’s RMG sector in its
sustainability efforts and address

German multinational PUMA
is scaling up its efforts to
decarbonize its supply chain
in Bangladesh through PaCT’s
advisory services. “At PUMA,
we are committed to climate
action in alignment with the
UN’s Sustainable Development
Goals and Science-Based Target
Initiative. We are not only reducing

the carbon footprint from our own
operations but more importantly
also from our supply chain,” said
Veronique Rochet, Senior Head of
Sustainability at PUMA.
As Bangladesh is an important
sourcing market for us, the PaCT
Program helps our supplier
factories to optimize their resource
consumption and minimize their
environmental impact, she added.
PaCT is also expanding its
activities through a grant
agreement with Bangladesh
Garment Manufacturers and
Exporters Association (BGMEA) to
support strengthening the sector’s
backward linkages and diversifying
products to boost exports.
“The Bangladesh RMG industry
needs to find new ways to conduct
business to become more resilient
and adapt to shifting global
demands. Fiber diversification, an
online marketplace, and a postCOVID sustainable roadmap for
Bangladesh’s RMG industry are very
pertinent topics for research at this
juncture. We are grateful to IFC for
their support in conducting this
research which will help the industry
to formulate its strategy,” said Mr.
Faruque Hassan, President, BGMEA.
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“IFC’s PaCT program has already
delivered impressive results
618,779 metric tons per year of
greenhouse gas avoided which is
equivalent to removing 134,572
passenger vehicles from the road
annually, and water savings of
27,637,931 cubic meters per year
which is equivalent to meeting
the water needs of 1.5 million
Bangladeshis a year”, said Tuyen
Nguyen, Asia Regional Lead for
Manufacturing Advisory, IFC.
The program works with
stakeholders, including five
global apparel brands, 381 RMG
factories, industry associations, the
government, financial institutions,
and technology vendors.
“A big lesson from COVID-19 is
the need to re-orient the global

Event Review

economy onto a more sustainable
path. These agreements will
help factories become more
climate-conscious and brands
to decarbonize their supply
chains effectively, contributing to
economic recovery and resiliency
of the sector,” said Nuzhat Anwar,
IFC’s Acting Country Manager for
Bangladesh, Bhutan, and Nepal.
PaCT has also been able to drive
climate-related policy reforms and
significantly increase awareness
of the importance of resource
efficiency in the sector, creating
opportunities to promote policy
enforcement on protocols around
pollution and wastewater treatment.
Further decarbonization in the
garments sector can contribute to
a green recovery from COVID-19,

create new jobs, and ultimately
help Bangladesh rebuild better.
Søren Asbjørn Albertsen, Sector
Counsellor, Embassy of Denmark;
Badrul Alam Talukdar, Program Adviser,
Embassy of Denmark; Bas Blaauw,
First Secretary, Economic Affairs and
RMG, Embassy of the Kingdom of the
Netherlands in Bangladesh; BGMEA
Directors Asif Ashraf and Tanvir
Ahmed; Nishat S. Chowdhury, Program
Manager, IFC PaCT.
Also, Tadashi Koyama, Operations
Officer to the Partnerships
and Multilateral Engagement
Department, IFC; Archak Pattanaik,
Senior Manager – Supply Chain
Sustainability, PUMA; and Vincent
Chen, Team head Environment
Sustainability, PUMA were present
on the occasion.

CHT presents latest nonwoven and coating
innovations in INDEX 2021 exhibition
Bangladesh representative of CHT joins INDEX 2021 exhibition
A H Monir
Swiss-based textile chemical
leader, CHT Group presented latest
nonwoven and coating innovations
in INDEX 2021 exhibition.
Bringing together key players from
every dimension of the innovative
world of nonwovens, INDEX is
the largest global meeting place
for the nonwovens market, its
suppliers and customers. The event
took place at Palexpo, in the vibrant
international city of Geneva from
October 19th- 22nd 2021.
ASM Hafizur Rahman Nixon, Group
Executive Director; Md. Hasan
Bashir, Executive Director and Faruk
Ahmed, DGM from RH Corporation
(Country Representative of CHT
Group) joined the INDEX 2021
exhibition in Geneva.
Taking place only once every three
years, this dynamic event brings
together over 12,500 trade visitors
from over 100 countries to see the
products and services displayed
by 666 exhibitors (an increase of
10% on the previous edition).

Figure 1: Bangladesh representatives along with CHT’s global leadership in the exhibition.

From 41 countries, in more than
22,000m2 net of stand space
INDEX is the premier industry
platform, where senior industry
professionals from around the
world come together to seek
competitive insights, learn about
the latest technologies, and
network, for four days of intensive
and rewarding business activities.
Four days in which to discover new
commercial opportunities, identify
new markets and applications
and exchange experiences with
like-minded professionals, focusing
exclusively on the very best that

the nonwovens industry and its
suppliers have to offer.

Figure 2: ASM Hafizur Rahman Nixon
(Second from left), Group Executive
Director; Md. Hasan Bashir, Executive
Director and Faruk Ahmed, DGM
from RH Corporation (Country
Representative of CHT Group) joined
the exhibition in Geneva.
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Reactive Dyes and Dye Intermediates

Introducing PCA free
Reactive Black Dyes
DYECOL Black Dyes are new generation
reactive black dyes designed for the
following requirements:
1. Energy saving, green production.
2. Smaller quantities of dyes are required to
achieve the desired shade.
3 Higher fixation leaves less color in the effluent
and lower water temperatures and easy
wash-off.
4. Uses less energy and water during
manufacturing.
5. Are made using the dye intermediate contained
para chloro aniline (PCA) at the minimum by an
unique method.
6. The PCA content in the Dye is between 5- 30
ppm which is under limit as mentioned in
various brand owned MRSL list.

ZDHC
GATEWAY / REGISTERED

Chemistry
Behind
Colors
LOW PCA Reactive Black Dyes are-

Dyecol Ultima Black CEG
Dyecol Black DR
Dyecol Ultima Black CEM

GOTS/
Approved

ZERO WASTE
MANUFACTURING

SHREE PUSHKAR CHEMICALS & FERTILISERS LTD
301-302, 3rd Floor, Atlanta Centre near Udyog Bhawan
Sonawala Road, Goregaon (E), Mumbai - 400 063, India
MOB: +91 8657 4091 50, PHONE: +91 22 4270 2525
E-MAIL: nnm@shreepushkar.com
WEBSITE: www.shreepushkar.com

Te x t i l e P e o p l e

Dr. Annegret Vester
becomes Chief
Sustainability
Officer of CHT
N Tania

“

We face major challenges
in the future within the
framework of groupwide sustainability
management and have a
very broad focus” says Dr.
Annegret Vester referring
to her new position.
Dr. Annegret Vester has assumed
responsibility for sustainability issues
of the CHT Group. Courtesy: CHT

Dr. Annegret Vester has assumed responsibility for the
sustainability issues of the CHT Group. With the Doctor
of Chemistry, the ideal person for the CSO position
could be found in many respects.

With the appointment of Dr. Vester, the CHT
Management Board once again underlines the essential
importance of sustainability for the strategic orientation
of the globally operating group of companies.t

Dr. Vester has many years of experience in
the transformation of CHT into today’s clearly
sustainability-focused chemical company in her
positions as Head of Global CHT Marketing and as
Head of Strategy and Business Development.

“Of course, it is important for us to further expand
our leading position with sustainable products and
solutions in customer applications. In addition, global
climate protection is a core issue that we will deal with
in a very responsible and goal-oriented way.”

In recent years, she has been responsible for the
company’s excellent rating in the EcoVadis assessment
with regard to corporate social responsibility activities.
The realignment of the corporate strategy with the United
Nations Sustainable Development Goals (UNSDG) has been one
of her tasks, as has the annually published CHT Sustainability
Report documenting the measures and successes.

Dr. Bernhard Hettich, CTO adds, “CHT has already
achieved a great deal with regard to the sustainability
of the company. With Dr. Vester, we have been able
to gain a proven expert as CSO who, on the one hand,
knows the complexity of the task and, on the other hand,
also knows the global adjusting screws in the company
very well. I wish Dr. Vester every success in her new
position as CSO, and above all “sustainable” success.”

BGMEA showcases RMG sustainability at
Bangladesh Pavilion in COP26 in Glasgow
A H Monir
At the Bangladesh Pavilion – sponsored by
Bangladesh Garment Manufacturers and Exporters
Association (BGMEA) – in COP26 in Glasgow. Led
by BGMEA President Faruque Hassan, showcased
Bangladesh’s sustainability strides in RMG and
highlighted green revolutions and commitments.
BGMEA presented its ‘Sustainability Reporting 2020’
based on Global Reporting Initiative (GRI) along with
its SDG Reporting on 47 member factories.
Also, a video presentation on the sustainability
strides of Bangladesh’s RMG industry is also being
shown in the Bangladesh Pavilion.
Plenty of visitors including many brands and
international media visited the pavilion and praised
the achievements of Bangladesh’s apparel industry in
the area of environmental sustainability.
Recently, Bangladesh’s textile and apparel industry
set a benchmark of sustainability by reaching 150
LEED-certified green factories. Of them, 44 are
platinum-rated, 93 gold-rated and 9 are silver-rated.

Figure: BGMEA delegation at Bangladesh Pavilion in COP26 in
Glasgow. Courtesy: BGMEA

The COP26 summit intents to bring stakeholders
across industries together to hasten action towards
the goals of the Paris Agreement and the UN
Framework Convention on Climate Change.
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STB is an unique model to set Transformation Blueprint for

textile & apparel industry. Through this initiative an industry can identify
its areas/scopes of transformation, can learn systematic
problem based approach, can build own experts to drive the
sector/company forward and can be an example by showcasing its
positive achievements from piloting/testing projects.

Following factories already join hands with this
initiative to transform & lead themselves-

Knowledge
Partner

Technology
Partner

A good no. of renowned experts pool is associated with such novel initiative. Let’s join to
contribute in the biggest ever effort to design the next decade T&A industry.

Not just the biggest industry platform

 : 01775 999 748, 01734 211 085
 : info@textiletoday.com.bd
: House-25A (2nd Floor), Lake Drive Road,
Sector 7, Uttara, Dhaka 1230, Bangladesh

...transforming into an

Profitable & Effective Organization through People Leadership & Excellence

Transforming Human Capital

Innovation
Hub!

