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Editorial

Can commodity
price hike in the
west pull clothes
demand down?
Md. Eousup Novee Bablu
Garment exports are dismayed by the recent drops
in work orders, reportedly, due to the rising inflation,
particularly in the western countries caused by the
ongoing Russia-Ukraine war. A few days back, Faruqe
Hassan, BGMEA President said that “We are already
feeling the pressure of inflation. Some buyers have
started to defer purchase orders because in such
a situation people will spend mainly for food, and
buy clothes a little less.” He said the Russia-Ukraine
war has led to price hikes of general commodities
like food and fuel. The western countries were
anticipating a recession.
The way inflation is escalating around the world,
could generally affect the demand for clothes.
Consumers’ purchasing power in the international
market is being traded off that triggers a concern for
the RMG exporters. In Europe and America, inflation
has recently reached at a severe level in the major
export destinations of Bangladesh. In some of these
western countries, the price of commodities set
records in the last three-four decades. The US and
the UK now witness the highest inflation rate after
1982.
Seeking Advantage in Negotiation
Besides the macroeconomic instabilities in the
western countries, buyers usually seek for advantage
in the price negotiation with factories by deferring
work orders. It is clear that Bangladesh still stays
competitive in some parameters and is preferred
by most of the buying countries. Several Business
Heads of the buyers’ countries recently expressed
that - Bangladesh is the most important sourcing
destination for their companies, they will stay here.
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They also observed that Bangladesh is in the right
direction in terms of workplace safety, compliance,
and product diversification. Of them, some captains
even assure that they would increase the order
volumes more in Bangladesh in the coming years.

The way inflation is escalating
around the world, could generally
affect the demand for clothes.
Consumers’ purchasing power in
the international market is being
traded off that triggers a concern
for the RMG exporters.

In spite of witnessing significant growth in garment
exports in the last few months, the sector is facing
a number of challenges. Factories are struggling to
survive due to rising production costs, hurdles in the

Editorial

supply chain, the crisis of raw materials, and a hike in
the prices of utilities. A sharp rise in shipping costs
put severe pressure on the exporters.

9

In Bangladesh, the cost of garment production has
shot up as the prices of raw materials have gone up
sharply. Though the price of clothes has increased a
little recently, the exporters are still struggling to get
a fair price for their products. On the contrary, the
cost of garment production has increased by 30 to
35 % in the last few years.

7.5

The monetization or financialization of economy of
the west led to the abundant money supply in the
market and society at large. Why the huge dollars
are getting injected, where are they going? They
are, in fact, moving to the stock market, bond,
hedge fund, and other financial instruments; not in
the hands of the general consumers. This capitalist
arrangement makes the situation worse for people
which ultimately erodes the purchasing capacity
of consumers. However, the prices of clothes in the
western markets would also increase which, in turn,
may increase the prices for the RMG manufacturers
as well in near future.
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the USD which would again put pressure on local
consumers and importers. Moreover, RMG exporters
have to import most of the parts of the garment
costs by dollar. However, there would be seen five
internal issues those put an impact on the RMG
industry.
In the RMG industry, there would be seen three
particular pressures: salary increase of workers due
to soaring inflation, dollar crisis, and increase in
import expenditure.
The Dollar Crisis

Besides the macroeconomic
instabilities in the western
countries, buyers usually seek
for advantage in the price
negotiation with factories by
deferring work orders.

Internal Macro-Financial Issues
To export RMG, factories require to import raw
material (lion share of total value) of a finished
product first. Internal macro-economic factors,
henceforth, insist on putting importance in addition
to the massive inflation hike in the west. Bangladesh
is facing some macro-economic and micro-business
issues in the RMG industry itself. The country has
already been hit by the devaluation of money due
to the import expenditure growth. Scarcity of new
investment surfaces due to the increase in the
lending rate. Though it is bad for industry; yet good
for the existing factories. To stay effective in the
coming economic downturn, some possible barter
of goods should be sought for. The country should
maintain a portfolio in case of the reserve currencies;
de-dollarization, gradually, of international trade
should be hailing in the state policy.
The Financial Non-Equivalence of export earnings
against the import expenditure has shown an agony.
Though inflation was swelling before the Ukraine war,
the government would show this war as an excuse
for a price hike in the local market. Exporters were
pressuring the government to devalue BDT against
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The dollar has also been in crisis as import costs
have risen sharply. The value of money is declining
due to the dollar crisis. Thus, Bangladesh Bank tries
to keep the money-dollar exchange rate stable by
indirectly interfering in the market. As part of this
effort, Bangladesh Bank has released a maximum of
USD 374 crore to the market this fiscal year. However,
this scenario may be prevailing for a short time.
Bangladesh Bank is in a dilemma regarding the
money exchange rate. Undervaluing will benefit
exporters, but it will also increase import costs. And
now import costs are rising sharply which is also not
good for the RMG exporters. So the central bank is
restrained despite the demands of exporters.

Despite all the negative outlooks in
the west and issues arising at home,
apparel export and its’ business will
continue to grow more. Analyses
suggest that Bangladesh’s existing
share in the global garment market
would increase from 8% to 10% in
the next three-four years.

The Import Expenditure
The import expenditure for the first seven months
of the current fiscal year 2021-22 has been from
July to January was USD 5045 crore. This amount
of import expenditure is 46.23 percent higher than

Editorial

the same period of the previous financial year. In the
previous fiscal year, the highest import expenditure
in Bangladesh was USD 6,559.46 crore, which was
the record highest.
If the current trend continues, the cost of imports
will stand at USD 9 to 10 thousand crores at the
end of the fiscal year - will be troublesome for the
country to meet such big import costs. Export data
for the first 9 months of the current financial year
- July to March, the growth in export earnings was
33.41 percent. On the other hand, the account for
import expenditure increased by 46.21 percent till
last January. As a result, the latest trade deficit stood
at USD 1,561.60 core. But in the same period of the
previous financial year, it was USD 687 core. Here a
new record is being set in the trade deficit.
This is a new record as never in the history of
Bangladesh had such a huge deficit in current
income. In the previous year, there was a surplus
of USD 155 crore in the foreign reserve. This record
is mainly due to the record amount of import
expenditure and the negative growth of expatriate
income. Most of the macro-financial indicators make
a negative push to the current balance of payment.
Growth Yet Persistent
For Bangladesh, despite all the negative outlooks
in the west and issues arising at home, apparel
export and its’ business will continue to grow more.
Analyses suggest that Bangladesh’s existing share in

the global garment market would increase from 8%
to 10% in the next three-four years.
Though there prevails a number of nuisance in
the western consumer markets, the Bangladesh
apparel industry will continue to shine more in
the near future. The competing countries are in a
worse situation – which will create an automatic
advantage for Bangladesh. The economic cum
political turmoil of Myanmar, Srilanka as well as some
eastern European countries, and China’s manifested
reluctance of RMG production - will surely favor us to
some moderate extent.
Although a continued uncertainty of European
and US retail markets will pose in the next couple
of years, they will remain the major markets for
Bangladesh. At present, apparel exports to Europe
62 % and the US 18 % of the total export value – may
increase more. The buyers may discover no better
alternative than that of Bangladesh within a small
span of time. Competing countries are facing the
same or more macro-economic issues. On top of
that, the apparel industry of Bangladesh could prove
resilience in the RMG supply chain in the near past.
Western consumerism and plain requirement of basic
items like clothes we make, would not be falling in
the long run – whatever of their political and financial
conditions. Hence there would be no serious impact
on Bangladesh in the coming years.
- From the Board of Editors
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Türkiye is
very strong in
production of
high end value
added garment
items, while
Bangladesh is
very strong in
basic and middle
range apparel
items.

Türkiye is taking the advantage
of advanced technologies and
value added garment items
Bangladesh is strong in basic garment items, also
trying to produce the high end value added items
Textile Today Analysis
Both Bangladesh and Türkiye have been playing very
important role in the global apparel supply chain as
they are supplying clothing items to the end consumers
at affordable prices. However, the production, styles,
prices, productivity, export destinations and designs
are very different from each other.
Türkiye is very advanced in machinery and
technology use as this country itself produces those
machineries. On the other hand, Bangladesh is a net
importer of machinery and technologies.
Türkiye is strong in raw materials
Türkiye is also a good producer of fine cotton which
is an advantage for the Türkiye in the global apparel
supply chain.
Türkiye also has the advantage of geographical
location as this country is very close to European
countries and the USA.
As a result, it can export goods with shorter lead
time and with the reduced rate of freight charge of
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goods to the main export destinations.
On the other hand, Bangladesh has to cross a long a
lead time to ship goods to the country’s main export
destinations in the European countries and the USA.
Türkiye is very strong in production of high end
value added garment items, while Bangladesh is very
strong in basic and middle range apparel items.
Bangladesh is performing strong in volume
Bangladesh has been trying to produce the high end
value added garment items and Türkiye is already
strong in this segment.
As a result, the value of total export of garment from
Türkiye is more with less number of workers while
Bangladesh has been earning better but the number
of workers is too high and prices are too low for the
Bangladeshi exporters.
However, with the improvement of the COVID-19
situation, the earning from the garment sector of
both Bangladesh and Türkiye has been rising fast.
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data also said.
Currently, the garment items
contributes 7.0 percent in the
nation’s total export in Türkiye while
in Bangladesh the apparel items
contributes more than 84 percent in the
national export of Bangladesh in a year.

BD is 2nd largest
garment exporter

Türkiye is among top 5
largest exporter

Jan to Apr 2022, BD
exported $15.45bn
worth apparel

Jan to Apr 2022, Türkiye
exported $6.78 bn worth
apparel

Bangladesh's apparel
export contribution is
more than 84% of
national export

Türkiye's apparel export
contribution is 7% of
national export
Türkiye is strong in value
added garment items

BD is strong in
knitwear items

Labor cost is comperatively
higher - thus it focuses on
value added garment items

Labor is relatively
cheap - thus it always
attracts global buyers

Türkiye is situating in a
geo-politial goldmine - thus
EU, UK & USA markets are
close proximity is greatly
aiding it

BD's higher leadtime
due to its geo-politial
location is a barrier

COVID recovery creates strong demand for clothing
items
For instance, when the major players of global
garment supply chain were struggling Bangladesh
has performed strong, especially in the knitwear
segment as the use of the casual dress was higher
than the formal dresses during the peak time
of COVID for longer stay at homes by the end
consumers.
Bangladesh still in the second position in global
RMG supply chain

With the improvement of the
COVID-19 situation worldwide, the
global apparel supply chain is also
recovering fast. As a result, exports
from Bangladesh are growing at a
faster clip.
From July to April, apparel shipment,
which accounts for about 85 percent
of the national exports, swelled by
35.98 percent to $35.36 billion.
Of the total, $19.24 billion came
from knitwear shipments, up 37.49
percent, and $16.11 billion from woven
shipments, a rise of 34.23 percent.
The buoyancy in the shipment of
apparel came as international clothing
retailers and brands are flocking to
Bangladesh in droves to place orders
as many other producing countries
are struggling to meet rebounding
demand.

Orders are shifting from China, India,
Pakistan, Vietnam, Sri Lanka, Myanmar and Ethiopia
to Bangladesh as the cost of production has gone up
there.
Türkiye is performing strong in value added
garment items
Apparel exports from Türkiye increased by 5.52
percent year-on-year in January 2022, according to
the data from the Turkish Statistical Institute and the
country’s ministry of trade, according to different
media reports.

Currently, Bangladesh is the second largest garment
During the first month of the current year, Türkiye
exporter after China with grabbing 6.3 percent
exported apparel worth $1.418 billion, compared to
market share of the while Türkiye is the third largest
exports of $1.344 billion during the corresponding
exporter with grabbing 3.4 percent market share,
period of 2021.
according to data
from the World
Trade Organization
Türkiye belongs to top 5 world
(WTO).
export champions in textile sector

$6.78 bn

In the year 2020,
Bangladesh
exported garment
items worth $28.0
billion while Türkiye
exported apparel
items worth $15.0
billion, the WTO
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$12.9 bn

in 2021
& exported
increasing 33.2% Y-o-Y
In 2022, this growth is to
be exceeded with target
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Türkiye's apparel
export in Jan-Apr 2022
Türkiye is 3rdlargest exporter
of clothes to EU
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Category-wise top apparel
export sectors in Jan 2022
$758.138 mn - knitted and
crocheted clothing and
accessories export
$816.434 mn - nonknitted apparel and
accessories export

Textile items export
in Jan 2022
$203.659 mn - cotton,
cotton yarn and cotton
textiles export
$244.253 mn - old
clothing & other textile
articles & rags

Categorywise, exports
of knitted and
crocheted
clothing and
accessories
(HS chapter
61) earned
$758.138
million in
January 2022,
registering
a growth of
7.7 percent
over $585.836
million
earned during
the same
month of the
previous year.

Exports of
non-knitted
apparel and accessories (HS chapter 62) were valued
at $816.434 million, showing an increase of 2.7
percent compared to $601.721 million exports made
in January 2021.
Among non-apparels, exports of cotton, cotton yarn
and cotton textiles (HS chapter 52) shot up by 25.2
percent to $203.659 million, compared to $162.691
million in the same month of the preceding year, the
data showed.
Exports of old clothing and other textile articles and
rags (HS chapter 63) also grew by 6.4 percent yearon-year to $244.253 million during the period under
discussion.
Meanwhile, Türkiye’s imports of cotton, cotton
yarn and cotton textiles (HS chapter 52) increased
substantially by 117.5 percent to $396.575 million,
over $182.346 million in January 2021, media reports
also said.

Türkiye is the third-largest exporter of clothes to the
EU, the bloc's statistical authority said.
Türkiye belongs to the top five world export
champions in the textile sector. According to the
figures published on Jan. 7, the industry recorded
an export volume of $12.9 billion in 2021, increasing
33.2% compared to the previous year.
With this volume, Türkiye has broken a record,
peaking at the highest point in its history. In 2022,
this growth is to be exceeded with the target volume
set at $15 billion. Although this sounds far-fetched at
first glance, it is not when considering the potential
of the Turkish textile market.
Türkiye has been enjoying the benefit of
geographical location
Türkiye is home to many production facilities of
European fashion brands, with more and more
factories being opened here (e.g. Hugo Boss).
Production locations in Far Asia are becoming
increasingly unattractive due to logistics problems in
connection with the coronavirus pandemic. Türkiye
has become a more popular choice for the industry
because of its proximity to the European market and
cost advantages in production.
It is also noteworthy that many European luxury
brands source fabrics from Türkiye and process them
in their ateliers in Europe, often to produce garments
for fashion shows.
This is because the materials are of very high quality.
Anyone who has been to the Grand Bazaar in
Istanbul must have heard from the vendors in some
fabric stores that Chanel, Dior or Armani regularly
buy from them.
And it's true. It's not just a means of attracting
customers. You will quickly notice the reason for this
when you run your hand over the fabrics on offer.
Such quality cannot be found anywhere else in the
world.

“New wage board to be formed for garment workers”
Ibrahim Khalil
The government will form a new
wage board for the garment sector
in response to the apparel workers’
continued unrest over the previous
four consecutive days.
The former Shipping Minister,
Shahjahan Khan announced the
government’s plan at a press
conference at the Sromo Bhaban
in Dhaka.

Shahjahan Khan, also a former
Union Leader, said the government
will provide the workers with
ration cards soon, with which they
will be able to buy some basic
commodities at lower prices.
Before holding the press
conference, the former Minister
held a tripartite meeting involving
union leaders, government highups and factory owners.

However, Khan did not say in
details when and how the wage
board will be formed.
The minimum wage for the
garment workers was last hiked
to Tk 8,000 in December of 2018
which was fixed at Tk 5,300 in
2013, up from Tk 3,000 in 2010. It
was Tk 1,662.50 in 2006, Tk 940 in
1994 and Tk 627 in 1985.
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Te c h n i c a l Te x t i l e s

E-Textile growth is significant and
the market’s growth momentum
will accelerate at a CAGR of
28.74% from 2021 to 2025. The
applications are several and
e-textile technologies have a direct
link with human body monitoring.

It is right time to
invest in e-textile
M M Uddin
Flexible electronic textiles and
wearable electronic devices
are becoming more and more
interesting every day. With the
increasing interest in wearable
electronics, production processes
are being developed and their
usage is becoming widespread.
“Clothes are our own personal
house” (Van Langenhove, 2007)
and there are no other devices
continuously in contact with the
human body like garments. In this
way, the combination of smart
materials, wearable electronics,
and sensors with fabrics opens
the doors to many applications,
especially in the clinical monitoring
field. Textiles and clothes can be
produced on fast and productive
machinery at a reasonable cost,
and the health and beauty industry
is also taking advantage of these
innovations.
E-Textile growth is significant and
the market’s growth momentum
will accelerate at a CAGR of
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28.74% from 2021 to 2025. The
applications are several and
e-textile technologies have a direct
link with human body monitoring.
The key applications are
mounting in Military and Defense,
Architecture, Sports and Fitness,
Transportation, Fashion and
Entertainment, Medical and
Healthcare etc.
The market pioneer of the E-textile
forecast is USD 10.25 billion during
2021-2025 which is completely
untouched by Bangladesh textile
garment exporters.
Bangladesh RMG industry has
huge opportunities to contribute
to global innovational advantages
and future market demand. To
reach out the market we have to
be more tactical not technical
because within the short time
we can’t develop the technology
but we can jointly work with
the innovators like AiQ Smart
Clothing Inc., BAE Systems Plc,
Carré Technologies Inc., DuPont
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de Nemours Inc., Jabil Inc.,
Ohmatex AS etc. who have already
developed information technology
instigation with special materials,
production and characterization
techniques and application areas
of textile based flexible electronics,
fabric sensors and wearable
intelligent systems.
If we take the initiative to work
in this value-added sector that
will open a new eye for research,
innovation-based production. In
this way technology will transfer to
our industry and we can contribute
to the still remaining problems
related to the connectivity,
reliability, wash ability and multiuse features of wearable e-textile
intelligent systems that have to
be solved in order to strengthen
e-textiles market and its future
applications in the coming years.
The developments in these
features will notably pave the
way for our mass production and
consequently will increase the

Introducing our latest sustainable and
innovative offering for the textile Industry.

AVITERA® ROSE SE
A new brilliant addition to the third generation
of AVITERA® SE dyes, AVITERA® ROSE SE
delivers the highest operational performance
with exceptional overall fastness properties.
Experience true innovation with the highest
economic and environmental sustainability.

www.huntsman.com/textile_effects

Te c h n i c a l Te x t i l e s

market share of the e-textiles in
the coming future.
The entrepreneurs of Bangladesh
apparel industry are investing in
green projects which is very much
expensive and takes a long time to
get ROI (Return of Investment).
On the other hand, the buyer
didn’t give a fair price for green
infrastructure. But investing in
E-Textile production will ensure
quick ROI and set up cost not so
expensive.

H o t To p i c

Bangladesh is still popular for few
cheap products. Though some
factories are producing value
added products, but the number is
really not so significant.
If Bangladesh wants to change its
tag ‘cheap garments producer’ to
‘value added garments producer’
and wants to increase its profit
margin then e-textile can be
a great choice to go forward.
Because product selling price is so
standard.

I know a leading platinum factory,
it made 18 lines unit spending
worth USD $7.5M. But the same
set up e-textile manufacturing set
up cost will be approximately USD
$3M only.
It’s really high time for Bangladesh
textile and apparel industry
to invest more in technology,
collaboration and value addition.
(The author is a textile engineer
and business analyst)

BGMEA launches ‘Cash Incentive
Automation System’ to make
application faster and simpler
Textile Today Report
The Bangladesh Garment
Manufacturers and Exporters
Association (BGMEA) has
launched its online-based ‘Cash
Incentive Automation System’
to make application procedures
faster, simpler, transparent and
more convenient for garment
factories.
It will enable the members
of BGMEA to submit their
applications online for cash
incentives provided by the
government to encourage and
boost RMG exports.
BGMEA President Faruque Hassan
inaugurated the Cash Incentive
Automation System on May 28.
BGMEA Vice Presidents and
Directors were present at the
inaugural ceremony held at the
conference of BGMEA in Uttara,
Dhaka.

Figure: BGMEA launched its online-based Cash Incentive Automation System.

“

BGMEA President Faruque Hassan
said the world is going through a
digital revolution where adapting
to the changing trends with the
available technologies is a must remain
competitive in the global market.
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The world is going
through a digital
revolution where
adapting to the
changing trends
with the available
technologies is a must
remain competitive in
the global market.
Faruque Hassan
President, BGMEA

Keeping the context in mind,
BGMEA has already digitized a
number of its services for the
members, including Workers’
Biometric Database, UD
automation, Cash Incentive
Automation System, Membership
Management System to ensure
quick, efficient and smooth
services to all member factories,
he said.
BGMEA has taken these initiatives
in line with the government’s
vision of Digital Bangladesh, he
added.

To p S t o r y

Bangladesh is doing much better
than Vietnam in apparel exports
Staff Correspondent
Even amid the ongoing Covid-19 pandemic,
Bangladesh’s apparel exports to global markets
posted 45.14% growth with strong recovery, while
Vietnam recorded 20.41% in the first quarter of 2022,
thanks to improved capacity and new investment.
According to Export Promotion Bureau (EPB) data,
during January-March of 2022, Bangladesh’s apparel
exports to global markets stood at $11.52 billion, up
by 45.14 percent, which was $7.94 billion in the same
period of last year.
On the other hand, during January-Match of 2022,
Vietnam exports rose by 20.41 percent to $8.67
billion against $7.20 billion in the same period a year
ago, General Statistics Office, Vietnam, data showed.
Exporters and economists attributed Bangladesh’s
increased capacity for the sharp growth and better
performance than Vietnam in the first quarter of 2022.
“With increased demands and work orders flow, the
country's apparel exporters increased their existing
capacity, while a good number of new investors
entered into business. These contributed lots to earn
more than the previous year,” Bangladesh Garment
Manufacturers and Exporters Association (BGMEA)
vice president Shahidullah Azim told Textile Today.
In 2021, Bangladesh Garment Manufacturers and
Exporters Association (BGMEA) issued membership to
some 79 garment factories, while 31 in the current year.
On the other hand, 72 factories have become members
of Bangladesh Knitwear Manufacturers and Exporters
Association (BKMEA) in 2021 as well as till date.
Meanwhile, increased work orders mostly relocated
from China has helped a lot to earn more. Chinese
manufacturers are leaving basic items, which landed
in Bangladesh in large volume. As a result, we are
doing better than Vietnam, Azim explained.
However, Vietnam is doing better than us in
capturing foreign investment as well as high valued
products, said Azim.
Meanwhile, higher growth in the US market also
helped Bangladesh to enlarge export earnings.
According to Otexa data, Bangladesh exports to
the US market rose by 62.23 percent to $2.48 billion
during January-March period of 2022, which was
$1.52 billion in the same period of 2021.
“A better export performance against Vietnam is
good news for Bangladesh. But the country needs to
widen the gap with Vietnam to sustain the growth
and retain the position,” Khondaker Golam Moazzem,

Figure: Exporters and economists attributed Bangladesh’s
increased capacity for the sharp growth and better performance
than Vietnam in the first quarter of 2022.

Research Director at Centre for Policy Dialogue
(CPD) told the Textile Today.
Bangladesh has vast opportunities to grow in the
global exports markets. For this, products and
market diversification is very crucial. The move
should be on skill development and technology
adoption in manufacturing, said the economist.
In addition, we should concentrate on attracting
foreign direct investment mostly in value added
goods so that we can cash the opportunities of
China shifting, said Moazzem. Bangladesh lost its
2nd position to Vietnam in exporting apparel goods
in the global markets in 2020, when it earned $27.47
billion against the latter’s $29.8 billion.
However, it regained the position in 2021. Bangladesh
earned $35.81 billion in 2021, Export Promotion
Bureau data show, compared to Vietnam’s $32.75
billion in the same period, according to its General
Statistics Office.
According to Export Promotion Bureau data,
Bangladesh’s total apparel exports to the global
markets stood at $35.62 billion, up by 35.98%, during
July-April period of the current fiscal year. It was $26
billion in the same period of FY21.

During January-March of 2022
Bangladesh exported
up by 45.14 percent

$11.52 bn,

Vietnam exported

$8.67 bn,

up
by 20.41 percent

Bangladesh Textile Today | June 2022

23

Tra d e & B i z

Efficient logistics to enhance
competitive edge in business
N. Nahar
NCCI President Tahrin Aman
highlighted the fact that
Bangladesh's graduation from
a least developed country and
said, "So, the support of Nordic
countries will be instrumental in
continuing the upward trend.”

Figure: Nordic Chamber of Commerce and Industry (NCCI) in collaboration with the
embassies of Denmark, Norway and Sweden, and an EU delegation organized a daylong seminar on ‘FDI in Logistics Sector.’

A day-long seminar on ‘FDI in
Logistics Sector’, was organized
by the Nordic Chamber of
Commerce and Industry (NCCI) in
collaboration with the embassies
of Denmark, Norway and Sweden,
and an EU delegation at The
Westin Dhaka.
Business leaders, foreign
dignitaries, government regulatory
bodies, policy makers and
advocacy coalitions joined the
event.
The government should adopt a
comprehensive plan to invest in
the logistics sector as it would
reduce the cost of doing business
and attract more foreign investors
to the country, experts stressed in
the event.
Bangladesh may become an
attractive destination for foreign
direct investment (FDI) if the
country can overcome certain
challenges, such as improving the
overall logistics sector keeping
in mind the country's projected
increase in trade volume, they
mentioned.
Ahsan H Mansur, an Executive
Director of the Policy Research
Institute, said, "As such, we are
lagging behind many of our
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competitor countries in logistics.
So, if we want to attract more
foreign investors, we have
to ensure a conducive trade
environment and ease the cost of
doing business here.”
Experts urged government to
make a comprehensive plan
for investment and special
arrangements to remove barriers
in the logistics sector.
During one of four panel
discussions held throughout the
day, Mats Samuelsson, senior
vice-president of Global Logistics
(H&M), addressed the complexities
of the country's aviation service.
Speaking at the event, Norwegian
Ambassador Espen RikterSvendsen said they see a scope
for increased cooperation between
Nordic countries and Bangladesh
when it comes to sustainability
and sustainable growth.
"No doubt, diverse logistics
infrastructure development,
including ports and multi
model sub-regional transport
connectivity, is essential. However,
it is also important to strengthen
the underlying processes of
governing logistics," he added.
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Speaking as Chief Guest,
Commerce Minister Tipu Munshi
called upon foreign stakeholders
to invest in Bangladesh's logistics
sector.
"It is high time to invest in
Bangladesh as we have a big
market of about 17 crore people.
There is a lot of skilled manpower
here. There are all kinds of
investment opportunities as well,"
he said.
"As we are set to graduate from
a least developed country, we are
working relentlessly to address any
new challenges," Munshi added.
Winnie Estrup Petersen,
Ambassador of Denmark, said
that investing in infrastructure
and logistics is essential
for Bangladesh's continued
development to reach ambitious
goals and avoid falling into the
middle-income trap.
Swedish Ambassador Alex Berg
von Linde said updated systems
of trade, such as digital, paperless
transactions and upgraded
technologies together with
appropriate capacity development
will play vital roles in ensuring
efficient processes in the logistic
sector.
Charles Whiteley, Head of the
EU delegation, Md Toffazal
Hossain Miah, Senior Secretary
of the Prime Minister's Office,
Md Mahbub ur Rahman, Chief
Executive Officer of HSBC bank,
and others spoke at the event.
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In Focus

Japanese investments
to foster Bangladesh’s
economic development
Japanese economic zone to start production from March 2023
Textile Today Analysis
Japanese companies are showing
great interest in Bangladesh as
a next investment destination.
Just a decade ago there were
only 82 Japanese companies
with investments in Bangladesh.
The past 10 years have seen
remarkable improvements in the
business environment that has
helped to attract foreign direct
investment and given a boost to
the economy.
Japanese companies have
observed that the domestic
market of Bangladesh with 170
million consumers is growing
rapidly. On this back, Japanese
companies feel motivated to invest
in Bangladesh and the number of
such companies has tripled over
the decade. Last year, the total
number of Japanese companies
in Bangladesh was 300, up from
278 in 2018, 260 in 2017 and 245
in 2016.
Yuji Ando, Country Representative
of the Japan External Trade
Organization (JETRO), is
expecting the number of Japanese
firms to double within the next five
years.
The next five years are very
important for Japanese investors
and for Bangladesh also as within
the next five years, the basic
infrastructure of Bangladesh
will be completed which will
encourage foreign direct
investment including that of
Japanese firms.
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Japanese investment in Bangladesh by private
companies – $386 mn – till Dec 2021
Number of Japanese companies in Bangladesh
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The latest survey of JETRO, said
Bangladesh is the top choice for
Japanese companies seeking
to expand business in Asia and
Oceania in the next two years due
to its high business potential and
profitability. Some 70.3 percent of
Japanese companies are mulling
expanding business in Bangladesh
in the next one to two years.
In August 2018, Japan Tobacco
International acquired local Akij
Group's tobacco business for USD
1.5 billion. It is the single largest
FDI in Bangladesh's private sector
so far.
Besides, in November 2018, Honda
inaugurated its lone manufacturing
plant at Munshiganj, which it
set up with the state-owned
Bangladesh Steel and Engineering
Corporation for Tk 230 crore.
As of December last year, the

Bangladesh Textile Today | June 2022

Year 2017

Year 2016

amount of Japanese investment in
Bangladesh by private companies
is USD 386 million.
Japanese Economic Zone
In the Araihazar upazila of the
Narayanganj District, Bangladesh,
a Japanese Economic Zone is
being developed on 1,000 acres
of land by the Government
of Bangladesh and the Japan
International Cooperation Agency
(JICA). Japan is eyeing to raise $1
billion investment from around 100
companies.
A number of companies from
various sectors have shown their
interest in investing in Bangladesh
Special Economic Zone, also
known as the Japanese economic
zone.
Japanese investors are expecting
to invest in light engineering,
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Japanese Economic Zone
Area

Expected Investment

$1 Billion

1,000 Acre

Jobs to be created

Project Cost

1 Lakh

TK2, 582CR

Production starts in

Target to Host

2023

100 Companies

Singer, 11 other
firms seek land

chemical, automobile, agro-food,
apparel, pharmaceuticals, etc.
The government has already
allocated 620 acres of land and
the handover of the remaining
380 acres is expected by June this
year, said officials at Beza.
The creation of a Japanese special
economic zone (SEZ) --scheduled
to begin by 2025, though
production will begin in March
2023--will see the final fruition
of billions of dollars in Japanese
investment, not to mention
employment of thousands of
skilled and semi-skilled workers.
The executive committee of
the National Economic Council
(Ecnec) in March 2019 approved a
project to set up the Japanese EZ
at a cost of Tk2,585 crore.
Out of the total project cost,
the Bangladesh government
gave Tk450 crore while Japan
accounted for the remaining
Tk2,135 crore as project assistance
through Japan International
Cooperation Agency (Jica).
According to Beza officials, some
45% of the project work was
completed as of December last
year.
Beza will set up a power substation, gas transmission lines
& CGS and telecommunication
network under the project soon.
Japan's Sumitomo Corporation,
developer of the EZ, and Beza,
has set up a company named

28

Türkiye saves
24.2 million
tons of waste
through 'Zero
Waste' project
Sabbir Hossain

Bangladesh SEZ Limited.
Initially, Beza will hand over 500
acres of land by April 2023 and
120 acres of land by June 2023 to
Bangladesh SEZ Limited.
Beza is working toward
establishing 100 economic zones
across the country by 2030.
Investors can avail of tax holidays,
duty-free imports of raw materials
and machinery, exemption from
dividend tax, VAT-free electricity,
gas and water and other fiscal
facilities in the zones.
Challenges
There is a challenge however for
the investors in starting a business
in Bangladesh due to long
documentation related processes.
Yuji Ando cited few problems
those are faced by Japanese
investors such as frequent
changes of policy regarding value
added tax, corporate tax, etc., as
some other problems.
He suggested that the
government should make the
process for starting business easy
by introducing online services
through one-stop services.
He said that long-term policies
can help ensure the viability of
businesses of investors who are
eyeing expansion in Bangladesh.
According to him, frequent
policy changes are a difficulty for
business plans while stability helps
settle investment targets.
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Türkiye first lady Emine Erdoğan
launched ‘Zero Waste’ project in
2017 that has given back more
than $1.8 billion (TL 30 billion) to
the economy that would typically
have been wasted. In addition,
it saved 265 million trees and
prevented the emission of 3 million
tons of greenhouse gas into the
atmosphere. Türkiye Ministry
of Environment, Urban Planning
and Climate Change announced
that the country recycled some
24.2 million tons of paper, plastic,
glass and organic waste, giving
them back to the economy till
September 2021.
Zero waste is the main theme of
the Environment Week, observed
between June 1 and June 7 for
the first time, and the government
hopes to raise more awareness about
the issue with nationwide events
celebrating recycling and other
environment-friendly practices.
The project was initially
implemented in government
offices, with several ministries
adopting the scheme by sorting
out their waste at the source instead
of random disposal. The number
of public agencies and private
companies adhering to the practice
reached 140,000 in five years.
Ministry figures show the country's
recycling rate, which was 13 per
cent when the project kicked off in
2017, was 25 per cent in 2021. The
ministry said in a statement that
its next goal was to bring it to 35
per cent in 2023, according to a
report in an English-language daily
in Türkiye.
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EU's Green Deal:

Bangladesh has to study the
issue to avoid future risk
Sabbir Hossain
The European Union (EU) has moved to impose
carbon tax in several sectors as part of a long term
initiative, known as the EU's Green Deal. The Green
Deal lays out a blueprint for climate impartiality
aiming to transform Europe into a carbon neutral
continent.
Garments and leather items, the main export
products of Bangladesh, are not included in the
initial list. There are a number of products under
these sectors which Bangladesh does not export
much to the European market. As a result, if the
current policy continues in the future, it will not
create major concerns for Bangladesh with regard to
the green deal.

There is no carbon tax or carbon
market in Bangladesh yet. However, a
few years ago a surcharge of 1% was
imposed on the polluting industries.

However, according to the initial assessment of
Research and Policy Integration for Development
(RAPID), apparel, leather and footwear are among
the 63 sub sectors deemed at risk for carbon
leakage. The EU might include these items to the list
in future.
In that case, international trade experts and
environmental economists fear that these
Bangladeshi products could face increased
competition, which could hurt exports. They say that
this green deal can change the trading environment
of not only Bangladesh but the whole world.
Industry experts advised that Bangladesh must
immediately begin to study the issue in detail and
prepare in light of the standards of buyer countries.
Otherwise, it may lag behind its competitors in
export trade.
However, M A Razzaque said that Europe's carbon
tax policy does not allow double taxation. So, if
Bangladesh is already preparing to impose a carbon
tax, then there will be no need to pay for the export
of goods to EU countries.

Figure: EU has moved to impose carbon tax in several sectors as
part of a long term initiative, known as the EU's Green Deal.

"Another option is to focus on renewable energy. Our
industrialists and policy makers need to be aware in
this regard," he added.
China has already launched a carbon market, and
Vietnam is in the process of doing the same. There
is no carbon tax or carbon market in Bangladesh
yet. However, a few years ago a surcharge of 1% was
imposed on the polluting industries.
China has already imposed carbon tax as part of
its efforts to reduce carbon emissions and avoid
possible carbon taxes in the European markets.
Several competitor countries of Bangladesh
including Vietnam and India have already taken this
initiative.
The European Green Deal is a new growth strategy
that aims to transform the EU into a fair and
prosperous society, with a modern, resource-efficient
and competitive economy where there are no net
emissions of greenhouse gases by 2050.
According to the EU's Green Deal, every sector that
uses carbon-emission intensive fuel must pay the fee.
Under the EU carbon border adjustment mechanism
(CBAM), iron and steel, cement, fertilizer, aluminum
and electricity generation sectors are already subject
to carbon taxation.
Starting in 2026, carbon tax will be levied on imports
from foreign companies by EU listed buyers. This
means importers will pay for embedded emission
and buy CBAM certificates from the said time.
If importers can prove that a carbon price has
already been paid during the production of the
imported goods, the corresponding amount can be
deducted. A carbon price of $28 per tonne of CO2
on imports is equal to a 2% import tariff.
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BD apparel export to US
market: 62.23% growth
during Jan-Mar of FY 2022
Staff Correspondent
Bangladeshi apparel makers are
getting a strong foothold in the
United States of America market
as exports posted a robust growth
by 62.23 percent to $2.48 billion
during January-March period of
2022.
On the other hand, Bangladesh's
share in US apparel imports rose
to 9.15 percent, which was over 8
percent last year.
According to the Office of Textiles
and Apparel (OTEXA) data,
Bangladesh’s apparel exports to
the US market increased to $2.48
billion in the first quarter of 2022,
which was $1.52 billion in the same
period of 2021.
The growth rate is much higher
than the country’s total RMG
exports. During January – March
of 2022, Bangladesh earned $11.52
billion, up by 45.14 percent, which
was $7.94 billion in the same
period a year ago.
The United States of America
is the single largest export
destination for Bangladesh and

Bangladesh's share in US
apparel imports rose to

9.15% in Jan-Mar 2022

over 21.50 percent of apparel
export earnings came from the
country.

also contributed a lot to overall
apparel exports as the demands
were high.

Bangladesh supplies quality
goods at affordable prices, while
the US buyers are happy with the
safety standard of the industry.
As a result, exports earnings from
the country rose sharply in the
first quarter of 2022, industry
stakeholders opined.

“Amid the pandemic, knitwear
products export performed better
as they supply of raw materials
were stable because of its strong
backward-linkage industry,”
said Fazlee Shamim Ehsan, Vice
President of Bangladesh Knitwear
Manufacturers and Exporters
Association (BKMEA).

“In last few years, Bangladesh
has improved workplace safety
and workers’ rights. These gave a
confidence boost to the US buyers.
As a result, US retailers and
brands placed more work orders,
which helped to earn more,”
Abdus Salam Murshedy, Former
President of Bangladesh Garment
Manufacturers and Exporters
Association (BGMEA).
On the other hand, soaring raw
material prices also expedited the
growth as buyer’s adjusted prices
of finished goods, said Salam also
managing director of Envoy Group.

According to Export Promotion
Bureau (EPB) data, knitwear
exports rose by 37.49 percent to
$19.24 billion during July-April
period of FY22. On the other hand,
woven products posted 34.23
percent growth to $16.11 billion in
the same period.
Meanwhile, total apparel export
during July-April period of FY22
rose by 35.98 percent to $35.36
billion.

On top of that, knitwear exports

Bangladesh supplies quality goods
at affordable prices - ensuring
safety standard - in USA

$2.48 bn
BD apparel export to US
during Jan-Mar 2022
USA is single largest
apparel export destination

(with 21.50%) for
Bangladesh
Figure: Bangladesh apparel export scenario in US market.
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Currently, the Knitwear sector can
meet about 95% of the demand
for fabrics from domestic sources.
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Export Updates

RMG export earns
$38.52 bn in JulyMay of FY 21-22
Rahbar Hossain
Bangladesh’s readymade garment (RMG) export
for the July-May period of FY 2021-22 earned
$38.52 billion, according to recently released Export
Promotion Bureau (EPB) data. During the first eleven
months of FY 2021-22, RMG export recorded 34.87%
Y-o-Y growth compared to the same period of the
previous year.
In the first eleven months of FY 2021-22, RMG’s
two main segments knitwear and woven sector
earned $20.98 billion and $17.53 billion respectively.
Registering a 36.61% and 32.85% year-over-year
growth respectively.

Bangladesh’s major RMG export destinations in
July-May FY2021-22 (In $bn) Source: EPB
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“

If we look at the exports of single
month May, the RMG export was $3.15
billion dollar with 23.53% growth
compared to May 2021. The growth
in May is less than compared to the
previous months. Although the overall
export growth is showing a continuous
positive growth trend which is really
inspiring, there are certain challenges
we are facing currently due to ongoing
Russia-Ukraine conflict, increased
raw material prices and the prevailing
energy situation.

$17.53

Woven

According to the EPB data, Bangladesh’s RMG
export earned $3.15 billion in May, which was the
bottommost earning in the last nine months.
Industry leaders describe that due to the Eid
holiday apparel exports were a little bit inferior in
May, as it was a small month to do business. They
also expressed caution that in the coming months
it might fall as the order placement is going slow
due to the ongoing Russia- Ukraine war. While
inflation rate even in Europe and USA is higher, food
price hike is almost 40%. And people might have
to cut some expenses that might affect the RMG
manufacturing industry.
While Faruque Hassan, President, BGMEA depicted
a gloomy future ahead. Faruque Hassan said “The
general outlook of the global economy seems
depressing and indicating toward recession. Already
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the order situation reflects early symptom of
possible slowdown, though Bangladesh is in a much
better position relatively, we need to be watchful
about the developments so that we can plan our
resources and capacity accordingly.”
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Mohiuddin Rubel
Director, BGMEA
In the July-May period of FY 2021-22, Bangladesh
exported $216.17 million worth of cotton and cotton
product (yarn, waste, fabrics etc.). While man made
filaments and staple fiber witness 84.45% growth
and earned $198.8 million.
Among other exports, home textile exports earned
$1.467 billion, growing by 41.3% year-over-year. Terry
towel $42.01 million (26.19% growth), special woven
fabric $29.97 million (55.69% growth), knitted fabrics
$206.41 million and specialized textiles earned
$294.16 million in July- April period of FY 2021-22.

(ASRS)

Export in more than 32 countries......
Visit us at
Hall: 2
Booth: 225B

-India

Business Associate:

Spintex Technology Ltd

Plot #B-154,(1st Floor),Road #22,New D.O.H.S, Mohakhali
Dhaka-1206, Bangladesh,Cell. NO.:+880 1715-786950

H.E. Mustafa Osman Turan, Türkiye Ambassador to Bangladesh

Türkiye’s vision is to
double the bilateral trade
volume with Bangladesh
Türkiysh experts from relevant fields may assist Bangladesh’s textile and apparel industry
BTT Interview
Bangladesh and Türkiye–the
gateway between Europe and
Asia–enjoy a friendly relationship
deeply rooted in their historical
ties, cultural proximity, and
religious affinity. Also, the two
countries have good trade
partnerships, and Bangladesh is
a key trade partner for Türkiye in
Textile and clothing.
H.E. Mustafa Osman Turan, Türkiye
Ambassador to Bangladesh, is
a veteran with more than 30
years of diplomatic experience.
After completing his studies in
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international relations at the
Middle East Technical University
in Ankara and a Master’s degree in
European politics from the College
of Europe in Bruges – in 1992,
Osman Turan joined Ministry of
Foreign Affairs of Türkiye.
As a career diplomat, he worked
in Italy, Albania, Macedonia,
Kosovo, Austria, Afghanistan and
Belgium. Before being appointed
as Türkiysh Ambassador to
Bangladesh, he was based in
Ankara as Deputy Director General
for Multilateral Economic Affairs.
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Textile Today team visited Türkiysh
embassy in the Dhaka’s Baridhara
diplomatic zone on 1 June morning
and had a conversation with H.E.
Mustafa Osman Turan where he
shared scopes of bilateral trade
between Bangladesh and Türkiye;
Türkiysh excellence in textile and
apparel production and the ways
to exchange their expertise with
Bangladesh; and some other
important issues.
Here are the key parts of the
discussion for Textile Today
readers.

Exclusive Interview

Textile Today: How do you see
the economic growth of Türkiye
and what is your observation
regarding the contribution of the
textile and apparel industry in
Turkish economy?
Mustafa Osman Turan: According
to World Bank, Türkiye’s GDP was
$720 billon US dollars in 2020
and it is estimated that Türkiye’s
GDP was around $800 billion US
dollars in the year 2021. Türkiye
with a vibrant economy is a
lucrative destination for foreign
direct investment and due to
geo location Türkiye is treated
as the business and commercial
hub for the EU, Middle East and
Middle Asia. The economy of
Türkiye shows great potential and
growth for the coming future. In
2021, Türkiye’s export reached
$225.4 billion US dollars with an
increase of 32,9% compared to
2020. Textile and appeal sector
hold a significant portion in
Turkish economy, we had $33.1
billion US dollars worth textile
and readymade garments export
in 2021 which is 15% of the total
export. From export figures, the
contribution of textile and apparel
industry and its importance to the
economy of Türkiye can be clearly
seen.
Textile Today: The Bangladesh
apparel industry is the secondlargest in the world. What are the
opportunities you see for Türkiye
in bilateral trade with Bangladesh
in terms of raw material (fiber,
machines, chemical) export?
Mustafa Osman Turan: Türkiye has
been a reliable partner in terms of
raw material export to Bangladesh
for the readymade garments
and textile industry. Bangladeshi
garments and textile producers
are able to realize Turkish cotton,
chemical, yarn, fabric textile
machineries and accessories are
good in terms of quality and
affordability. I would encourage
more garments and textile
industries to try out Turkish raw
material and see for themselves.
In terms of opportunities, I have

Figure 2: Amzad Hossain Monir, Head of Business Development and Akhi Akter,
Managing Editor, Textile Today visited Türkiysh embassy in the Dhaka’s Baridhara
diplomatic zone on 1 June morning.

information that some textile
chemical producers from Türkiye
are planning on establishing
plants here which would boost
Bangladesh’s FDI. Covid issue
however has slowed this process.
Textile Today: Global buyers are
sourcing away from China. Has
it created any opportunity for
Türkiye to enhance trade with
Bangladesh? What is the vision of
Türkiye to increase tie between
the two nations?
Mustafa Osman Turan:
Bangladesh’s import from Türkiye
in terms of goods and raw material
is trending upwards. Türkiye’s
vision is to double the bilateral
trade volume with Bangladesh.
Textile Today: According to
the Export Promotion Bureau
data, after the year 2017, the
apparel export to Türkiye from
Bangladesh is gradually declining.
What is your observation
regarding this export dropping?
Mustafa Osman Turan:
Bangladesh’s apparel export to
Türkiye is in a gradual decline due
to the fact that Türkiye has taken
some measures to safeguard
country’s own apparel industry
as its importance for Turkish
economy has been mentioned
already earlier.
Textile Today: Türkiye is one
of the world’s most important
textile and apparel manufacturing
countries which has great
expertise in the industry, specially
producing high value added
products. Also in manpower

efficiency. How this expertise can
be exchanged with Bangladesh?
Mustafa Osman Turan: Turkish
machinery is popular among
Bangladeshi readymade garments
and textile producers. Türkiye is
also experienced in high value
products as you are already
aware. My recommendation to
manufacturers in Bangladesh is to
visit Turkish machinery producers
who are capable of supplying high
value product lines and to employ
Turkish experts from the relevant
fields who would help the industry
by training and helping the local
workforce.
Textile Today: In the aftermath
of Covid, European companies
prefer near-shoring and Türkiye
has been a large beneficiary
of this shift in trade flows.
How is Türkiye utilizing this
opportunities? And how is
the country overcoming the
challenges it facing from
relatively more cost-effective
nations like Vietnam and
Bangladesh?
Mustafa Osman Turan: Türkiye has
been a leading producer of high
value and sophisticated products
which are exported to EU and
western destinations. Given the
current position of export of such
goods, Türkiye does not really
face much competition from the
mentioned nations. However,
there is competition from other
counties and Türkiye’s approach is
to regularly update and upgrade
in terms of technology to stay
relevant in the competition.
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Sustainability is a matter of
actions, not of words and Digital
Textile Printing is the answer
MS Lario Story
This is what we think; and drives our day-to-day
actions in helping the Textile Printing companies to
implement a sustainable production chain. Thus, in 2011
– anticipating the times – we designed the Lario Singlepass digital printing machine, which today is even more
relevant than ever before, to reduce chemical waste,
CO2 emissions, and water consumption.
The pandemic has marked a turning point in the
Textile Printing Industry.
Since 2020, the pandemic and market turbulence
have radically changed the Textile market. One of the
main effects of these events is the speed-up of the
customers' migration from retail to online shopping,
which implies an increasing pressure on the global
supply-chain, due to the shorter time to market.
Digital printing technology combined with a partial
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reshoring of productions is the way to deal with the
ongoing increase of logistics and process costs and
prevent new supply chain disruption in future crises,
choosing a sustainable high quality performing
technology.
Fast, versatile, and sustainable, digital printing right
fits the production needs of our time.
Single-pass technology revives - in a modern twist the conventional Textile Printing: print heads remain
stationary while the fabric runs underneath by a
rotating belt. It provides reliability and productivity
close to the conventional ones so much that, today, 32
MS's Lario printing machines are working worldwide
with a printing production speed up to 75 m/min.
The online-shopping demand stands out for less
re-order predictability and the collections' high
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It is a faster, eco-friendly, and less costly process,
without forgetting that the space to configure
a digital printing department is around 3 times
less than the one for a rotary or flat bad printing
department.

customization. The single-pass tech perfectly fits
these requests, even if printing runs decline has
reduced the gap in production capacity compared to
the last generation scanning machines.
The Lario single pass makes the most out of printing
heads' performance, offering high and constant
productivity over time. This result has been possible
thanks to the advancements in the development of
print heads – last generation ones- and inks and the
designing of customized inks and waveforms, thanks
to the cooperation between MS and JK R&D Teams.
The maintenance of a single-pass printing machine is
as simple as it seems.
It is comparable to the last generation of digital
scanning machines. A cleaning environment
and regular maintenance assure the long life of
printheads, electronic components, and the machine
itself. Moreover, we have conceived a multiple service
set, that helps to control costs and simplify the
activities of the users, optimizing performance and
return of investments. And of course, we have the
same attention and recommendations for the inks
through the JK Group service engineers. The multiple
service set ensures the best production efficiency,
maximizing profits.
There are lots of reasons for preferring Digital Textile
Printing.

This is possible thanks to the shorter process: 7
working steps instead of the 14 (see diagram)
required by the conventional printing process. It
is fundamental to consider facts when making
decisions in this regard. We want to point out 6
good reasons for choosing digital textile printing
technology:
1.	the water consumption is 60% less, and the
energy consumption is 30% less compared to the
standard rotary textile printing process.
2.	The Process Carbon footprint is nearly 40% less
(see the Green Label by ACIMIT)
3.	The inks wastage is 20% less because Colour
management is through software, thus using only
the ink quantity necessary to achieve colours and
designs.
4.	The fabric's wastage during the design/
colourways change is nearly null. Thus, expanding
the designers' creativity at low costs as well as
granting a lean workflow.
5.	Digital Printing allows the potential production of
infinity colourways and designs.
6.	Generally speaking, and for those who already are
working in Textile Printing Industry, the process of
shifting from conventional printing to digital one is
a matter of training. At MS's Academy, we have set
different training levels aimed at supporting our
customers in this change.
Consumers are ever more mindful of sustainable and
responsible purchases, thus to the entire production
chain. Digital textile printing offers the way to realize
the sustainable production demanded by consumers
worldwide, such as
responding to supply
and production
chains' big
challenges, binding
for the textile
industry.
We desire to return
10L of water to
every human being.
This is possible
by replacing the
traditional cylinder
machines with 300
Lario Single-pass.
Together we will
work to achieve even
greater success.
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Featured Story

Direct shipments to Europe open
new horizons for RMG exporters
Staff Correspondent
Direct cargo service to Europe emerged as a blessing
for the country’s apparel export as it would reduce
lead time, a hurdle for exporters in grabbing work
orders. The container vessel will take 16 days to reach
its destination compared to 40 days through the
transshipment route used earlier.

Bangladesh-Europe trade scenario and direct
shipment benefits.

On February 7, the first international cargo ship
carrying Bangladeshi export containers left the
Chittagong Port for Italy, which connected Europe
directly.
On the day, direct shipping service between
Bangladesh and Europe started with the voyage of
Songa Cheetah for Italy from the Chittagong Port.
On the other hand, the container ship Spica J
will leave Chittagong for Rotterdam port in the
Netherlands, by introducing a new direct freight
route between Bangladesh and the northwestern
European country. It will be the fourth direct
shipping service from Chittagong since February this
year.
The European Union is the largest importer of
Bangladeshi apparel goods. According to Export
Promotion Bureau (EPB) data, Bangladesh earned
$21.74 billion exporting apparel goods to the EU,
which is 60.71 percent of the country’s total apparel
exports of $35.81 billion in 2021.
“Direct shipping to Europe will bring multifold
benefits for Bangladeshi exporters, mostly apparel as
it will reduce lead time, which is crucial for exporters
to compete with global players,” Mohammad Hasan,
Managing Director of Cotton Group, an exportoriented apparel manufacturer, told the Textile Today.
In the fast-fashion business, lead is very important.
In case of long lead time, buyers sometimes shift
work orders from Bangladesh to other countries. So,
if we can continue direct shipping and increase the
number of vessels, it will help to attract more buyers,
said Hasan.
In addition to this, it will also increase pour capacity
and the government should focus on more direct
shipping with other countries and regions, he added.
Meanwhile, direct shipping will also reduce costs of
transportation at least by 30 percent.
“Shipping cost, as well as time, are barriers to
becoming competitive in the global exports
markets. Our close competitors like Vietnam and
Cambodia enjoy a shorter lead time and they are

EU is biggest
importer of
Bangladeshi
apparel goods
with $21.74bn
export in 2021

Export to EU
holds 60.71%
of BD's total
apparel
exports in
2021

Container vessel
will take 16 days to
reach destination
compared to 40
days through
transshipment route

more competitive than us,” Bangladesh Garment
Manufacturers and Exporters Association (BGMEA)
vice president Shahidullah Azim told Textile Today.
So, the direct cargo service will be a blessing for
exporters as it cuts costs and lowers times, said
Azim.
On the other hand, direct cargo service will make the
global buyers happy as they will get their products
delivered within a shorter time at an affordable cost,
he added. They also will be interested in Bangladeshi
products because of faster delivery.
“Experts and economists also opined that the move
is a good initiative and it will help the country to
enlarge export volume,” Khondaker Golam Moazzem,
research director at Centre for Policy Dialogue (CPD)
told the Textile Today.
For reaping the most benefits from the initiative, the
government has to widen the network and increase
the number of freight so that more exporters can
avail the direct shipping service, said Moazzem.
As the export volume and value is growing faster
and the size of Bangladesh’s exports and imports are
increasing gradually, it will help to tackle the growing
challenges of shipping, he added.
According to Export Promotion Bureau data, apparel
exports rose by 35.98 percent to $35.36 billion
during the July-April period of the current fiscal year.
On the other hand, the country's overall export
earnings stood at $43.34 billion, up by 35.15 percent
during the July-April period of FY22.

Bangladesh Textile Today | June 2022

39

Te c h n o l o g y To d a y

Digital solutions for
textile finishing with the
CHT Textile Dyes App
CHT Story

As helpful application programs,
quick guides or simply as an
occasional form of entertainment,
apps play a major role in almost
all areas of our modern society
and it is hard to imagine everyday
(working) life without them.
Most industries have long
recognized the benefits and want
to offer their customers excellent
service when they are on the
go, and the textile industry is no
exception.
The CHT Group recognized the
potential of apps at an early stage
and already assumed a pioneering
role more than 10 years ago by
launching its own dye app on the
market.
In addition to the extensive
product information with practical
application examples, several
helpful calculation programs
have also been created over the
years which were developed with
the aim of making textile dyeing
more reproducible, economical
and ecological. Four calculation
programs are currently available to
users free of charge:
•	BEZAKTIV Soaping Advisor: For
an economically optimal and at
the same time very sustainable
combination of rinsing processes
when dyeing with reactive dyes
to achieve a certain fastness
level
•	BEMACRON Advisor: For the
best levelness when dyeing
polyester with disperse dyes by
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calculating the optimum heating
gradients and dye combinability
•	BEZAKTIV GO Calculation
Program: To determine the
savings in resources when
dyeing with more ecological
CHT reactive dyes in comparison
with conventional products on
the market as well as traditional
processes
•	WellVAT: For calculating
exactly the right and individual
quantities of chemicals and
dyeing auxiliaries for efficient
and ecological dyeing with vat
dyes
BEZAKTIV Soaping Advisor
When dyeing cotton with reactive
dyes the rinsing and soaping
process consumes by far the most
water and energy and takes up the
most process time. If the aim is to
reduce consumption of resources
and the process time, this is most
effectively achieved during dye
rinsing. The BEZAKTIV Soaping
Advisor enables calculation of the
fastness rating in advance, taking
the respective dye properties and
process conditions into account.
This makes it very easy to simulate
and therefore optimize alternative
soaping processes.
Figure no. 1 shows the calculation
of a typical rinsing process with
a liquor ratio of 1:8. To achieve
a rating of 4-5, six rinsing baths
are required, two of which at
boiling point. If, on the other
hand, as shown in figure no. 2,
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the liquor ratio during rinsing
is increased to 1:12, then four
rinsing baths are sufficient, of
which only one at boiling point
is necessary. Although the water
consumption increases slightly, the
energy savings and in particular
the reduction in the length of
the process are considerable.
In other simulations it can be
seen that increasing the rinsing
temperature, for example, can
be sufficient to save one rinsing
bath. The process optimizations
are particularly impressive when
simultaneously switching from
standard dyes to the very easily
washable dyes from the BEZAKTIV
GO / ZERO GO range. It can then
be seen very clearly that the dye
hydrolyzate can be removed with
just a few rinsing baths at low
temperatures, which at the same
time reduces energy and water
consumption tremendously and
also significantly shortens the
process time.
The big advantage of the
BEZAKTIV Soaping Advisor is that
alternatives to the rinsing process
can be evaluated for individual
dyeing recipes in seconds. The
program therefore offers all
companies an extremely easy
way of structuring its production
processes to be more cost efficient
and to conserve resources.
Savings in water, energy and time
can be tremendous without any
need for investment. In terms of
sustainability, there is hardly a
more groundbreaking solution
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than a process that is perfectly
tailored to the individual batches.

3URFHVVGDWD

&KHPLFDOV

5LQVLQJEDWKV

([SRUW

/LTXRUFDUU\RYHU





/LTXRUUDWLRULQVLQJEDWKV





5LQVLQJEDWKV
1R

DFWLYH

7HPSHUDWXUH>r&@

)DVWQHVV



QR

\HV











QR

\HV











QR

\HV









S+





QR

\HV









S+





QR

\HV













QR

\HV














:DWHUFRQVXPSWLRQ

ONJ



EDFN

QH[W!!

dye supply and demand must be
balanced at all times. With the aid
of comprehensive measurements,
the relevant parameters of
all BEMACRON dyes were
determined to define algorithms
that make it possible to calculate
the optimum heating rate for any
temperature range and for any
dye recipe. Figure no. 3 shows
the temperature interval and
heating gradient which result in
an optimum compromise between
levelness and the shortest possible
process time for a dye recipe.
The temperature curve with the
corresponding bath exhaustion
can also be displayed as a graph
(figure no. 4)
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Figure 1: Bezaktiv Soaping Advisor 1
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Figure 3: Bemacron Advisor 1
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BEZAKTIV GO and BEZAKTIV
ZERO GO are reactive dye ranges
that can already be dyed and
rinsed out at 40 °C or 60 °C.
Due to their good washability,
the number of rinsing baths
can usually also be reduced in
comparison with standard dyes.
In addition to the ecological and
economic benefits from the energy
and water savings, there is an
additional tremendous economic
advantage from the increase in
productivity which is achieved by
shortening the process time. With
the BEZAKTIV GO calculation
program, the savings realized
in comparison to dyeing with
standard dyes can be calculated
for each dye recipe, taking the
individual company cost structure
into account. Figure no. 5 shows
an example of such a comparison.
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BEZAKTIV GO Calculation
Program
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BEMACRON Advisor
The heating gradient plays an
important role in achieving good
levelness during disperse dyeing.
However, the question of which
heating gradient provides the most
optimum solution is extremely
complex, especially because the
dye is mainly supplied in the
form of undissolved particles
and is only gradually dissolved
over the course of the dyeing
process and can only diffuse into
the PES fibers in this way. For an
optimum heating gradient, the
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Figure 4: Bemacron Advisor 2
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Figure 5: Bezaktiv GO
Berechnungs programm
calculation program

WellVAT
WellVAT is a program that
calculates the optimum quantities
of chemicals and dyeing auxiliaries
for each recipe with BEZATHREN
dyes. As specific dye and process
factors are taken into account,
the actual requirements can be
covered much more accurately
than with the usual standardized
recommendations, resulting in
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Figure 6: WellVAT

significant potential savings while
maintaining a very high process
reliability. Figure no. 6 shows a
typical recipe recommendation
as calculated after previously
entering all relevant process
parameters. The requirements for
dyes and chemicals are given both
as concentration (left column) and
a total weight (right column) for
the calculated batch.
The CHT Textile Dyes App is
continuously optimized and
updated by the dye experts and
regularly adapted to market and
customer needs. The app can be
downloaded from the Apple and
Google Play stores and is available
to users free of charge after onetime registration.

Sri Lanka’s garment
exports up by 11.6%
TextileToday Report
Sri Lanka is eyeing global garment
exports of US$8bn by 2025,
according to the recent analysis of
Central Bank of Sri Lanka, garment
exports stood at $1360.6 million
in January-March 2022 registering
an increase of 11.6 percent over
exports of $1,219.1 million.
Notably, during the same period,
textile exports increased by 7.1
percent YoY. to $84 million.
Though, exports of other madeup textile articles stood at $32.4
million from January-March 2022,
registering a decline of 10 percent
YoY.
Textiles and garments exports
accounted for 56.22 percent of all
industrial exports from Sri Lanka
during the three-month period, the
report showed.
Imports of textiles and textile
articles rose by 24 percent to
$880.5 million, while clothing and
accessories imports were up by
29.2 percent to $72 million during
January-March 2022.
And during the month of March

2022, Garments export slipped 0.1
percent to $424.9 million.
Exports of textiles declined 7.8
percent to $28.5 million from same
period of last year. While exports
of other made-up textile articles
lowered 0.2 percent to $11 million
in the same period.

“

Amidst significant
turbulence, the strong
performance of Sri Lanka’s
apparel industry and augurs
well for the industry’s
progress towards realising
its goals for 2025,”

Yohan Lawrence
Secretary General
Joint Apparel Association Forum

Through close cooperation
between all key stakeholders,
the apparel industry can further
increase its already-strong
contribution to the national
economy, as a major generator of
vital foreign exchange and highquality employment.

Download now the CHT Textile
Dyes App!

Figure: During the month of March 2022, Garments export slipped 0.1 percent to $424.9 million.
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Steering Innovation

IDES to aid textile industry
ensuring innovative and efficient
dyeing through Textile Today

Figure 1: Tareq Amin handing over the memento to Omer EMEL and Engr. Rezaul Karim.

S N Abdullah
IDES Textile Machinery– one of the
leading Türkiysh solution providers
for fabric dyeing and finishing
machines, has come up with their
expertise and innovation culture
to give better mileage among the
textile industrialists and technical
community of Bangladesh as
the textile and apparel industry
can go ahead strongly and build
unparalleled efficiency in dyeing
with less resource consumption by
adding real value to the product.
Thus, IDES Textile Machinery
partnered with Textile Today
Innovation Hub as Platinum
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Associates on 4 June 2022.
IDES Textile Machinery – with its
more than 20 years of valuable
experience – transforms the textile
dyeing sector to solve insoluble or
difficult process difficulties with
innovative automation systems,
increasing production efficiency
by reducing complexity and cost,
creating value for its customers
while supporting transformation.
What Türkiye’s leading fabric
dyeing and finishing machine
company set apart from its
competitors are its capability
of providing unique solutions to
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gain a competitive advantage.
Establishing a transparent and
trust-based business relationship by
incorporating engineering strengths
and redoubling its effort in research
and development (R&D) is an
integral part of IDES’ business model
for excellence in manufacturing.
Product ranges
H.T. Multi-Plus fabric dyeing
machine has been designed for all
types of fabrics from the lightest
fabrics till heaviest fabric. According
to the fabric types, its Liquor Ratio is
between 1/4 – 1/5 for dry fabrics and
1/2 - 1/3 for wet fabrics.

KISA PROSES

SHORT PROCESS

HT MULTI-PLUS
KUMAŞ BOYAMA MAKİNESİ
Fabric Dyeing Machine

Minumun Consumption
Maximum Loading (Without Plaiter)
Unique Design
The Lowest Water Consumption

IFS®

210mm

Ø435mm

The Minumum Space Requirement
Same Nozzle Dimension Threads All Fabrics
Homogeneous Water Flow in each Nozzles

Visit our Booth at
ITM Hightex, Türkiye
14-18 June, 2022
Hall: 14

Booth: 14A

Local Agent:
Address: House#74 (Flat - A1), Lake Drive Road
Sector # 07 Uttara , Dhaka -1230, Bangladesh
Cell: +880 1893479400 or +880 1712401272
E-mail: texmedia90@gmail.com

idesmakina.com.tr

Steering Innovation

Figure 2: Textile Today and Texmedia Engineering team along with Omer EMEL of IDES
Textile Machinery.

Fabric Dyeing Machine main features:
• Minumun Consumption
•	Maximum Loading (Without Plaiter)
• Unique design
• Lowest water consumption
• Minumum space requirement
•	Same nozzle dimension threads
all fabrics
•	Homogeneous water flow in each
nozzles
Easy Clean Machine for cleaning
oil, wax and other particles of the
fabric. It provides advantages like
decreasing waste oil at the exit
of stenter, cleans oil which comes
from knitting, saves time and
water consumption before dyeing.
Usually in synthetic fabrics easy clean
washing machine decreases GSM.
In Bangladesh Textile Industry,
IDES Textile Machinery has been
serving its customers by providing
a unique dyeing experience –
compare to conventional dyeing
machinery – IDES fabric dyeing
and finishing machines give
optimum results for dyehouses with
less water, chemical and energy.
In a short span of time, the
company has gained a massive
response due to its revolutionary
machine and constant support.
A memento handover ceremony
was held at IDES Textile
Machinery's local partner
Texmedia Engineering office
premises, where Omer EMEL,
Sales Director for Bangladesh,
Egypt and Pakistan, IDES Textile
Machinery; Engr. Rezaul Karim,
CEO, Texmedia Engineering; Tareq
Amin, Founder & CEO; Amzad
Hossain Monir, Head of Business
Development; Sanjay Kumar Saha,
Sr. Manager, Industry Engagement
& Sub Editor; Rahbar Hossain,
Asst. Manager (Sales & Marketing);

46

Sayed Abdullah, Asst. Manager,
Editorial, Textile Today were present.
By presenting the highest quality
machines and services, IDES aimed
to grow continuously in every field we
serve since the day it was established.
Omer EMEL said, “IDES Textile
Machinery has a very strong
background in the textile dyeing
industry with more than 20 years
of experience. We manufacture our
machines from mutual and robust
feedback from our customers.
Our fabric dyeing and finishing
machines are efficient machines
globally in terms of energy saving.”
“We offer very low water, chemical
and energy consumption and
optimum output. We manage this
with a special nozzle, pump, and
water flow system. Each chamber
of our machine has the same
capacity, and it can be loaded at
100% capacity,” added EMEL.
“It is the most up-to-date machine
without a plaiting system, which
poses a risk for the customers in
dyeing processing. Our dyeing
machine is really easy to operate,
energy-efficient, and maintenancefree. We know that the Bangladesh
textile market is the fastest
growing and promising market
– for IDES Textile Machinery –
the Bangladesh market has the
potential to grow many folds in the
coming few years, we will transfer
our expertise and technology to
the local customers. And we are
confident to be one of the key
players in the local sector.”
Tareq Amin said, “This is a
milestone moment for the
Bangladesh textile dyeing sector.
As the industry’s core competence
lies in cotton and cotton-blend
apparel products. Exhaust dyeing
is at the center of the industry’s
capability and it is a big sector.
Meaning innovation in the dyeing

Bangladesh Textile Today | June 2022

sector is critical for environmental
sustainability through efficient
machinery, reducing costs to
increase profitability and business
sustainability. That is why Textile
Today innovation Hub has been
working to make this sector more
efficient and innovative.”
“It is a big moment for Textile
Today innovation Hub that we
joined our hands with IDES Textile
Machinery. Their top-notch dyeing
technology will aid our textile
sector in the transformation
into more environment-friendly
and cost-effective. Our textile
and apparel industry is one of
the fastest-growing industries.
Through the Textile Today
innovation Hub, IDES Textile
Machinery can provide the knowhow to excel and set an example
for the industry to follow.”
Engr. Rezaul Karim said, “I am
working with IDES Textile Machinery
for the last one and half years.
And so far, our market response is
tremendous. Through Textile Today
innovation Hub, we want to convey
that in comparison to conventional
dyeing machinery, our machine
requires less water, less energy, less
space and maximum output.”
Being a Platinum Associates of
Textile Today innovation Hub, IDES
Textile Machinery will contribute to
the Textile Today Innovation hub
with its knowledge, innovation,
and innovation culture and Textile
Today will communicate new
product range, new technologies
and new processes with the Textile
Industry, so that new product
ranges can be created, innovative
approaches can be taken in the
production process, best possible
solutions of different troubles in
the Textile processing industry
become easy to the industry
people. As a whole, the industry
will be greatly benefited and
become sustainable in all ways.
At the end of the event, a
memento was handed over to
Omer EMEL and Engr. Rezaul
Karim by Tareq Amin as a symbol
of Innovation Associates of Textile
Today Innovation Hub.

D e n i m To d a y

Enhancing innovation and value
addition is crucial for denim sector
Sayed Abdullah
Bangladesh denim manufacturing
sector has become a powerhouse
of its readymade garment (RMG)
export. The country is one of
the top suppliers of denim in
both the USA and EU markets
for consecutive years. As per
the latest OTEXA data, the USA
imported $196.26 million during
Q1 (January-March) 2022, growing
by 47.26% on yearly basis and the
country continued topping among
the other exporting countries with
this robust performance in the US
denim market.

Enhancing R&D &
value-addition in
denim fabric

Accumulation of
innovation data
from brands &
chemical providers
to enhance denim
washing

Now the sector leaders are
emphasizing that Bangladesh
should focus more on capturing
high-end denim manufacturing
besides producing basics.
Shafiur Rahman, Country Manager,
G-Star Raw recently shared his
thoughts on how Bangladesh
denim can cater to the high-end
denim.
“First of all, it is paramount for our
denim manufacturers to enhance
their R&D and value-addition in
denim fabric. As fabric innovation
is the key in making high-end
denim and it is the cornerstone
in ensuring manufacturing high
quality denim. Then enhancing
R&D and innovation in denim
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USA imported

$196.26 mn
denim from
Bangladesh in
Jan-Mar '22
garment washing is vital.”
He stressed that for denim
washing experts – accumulation
of data from international brands
and textile chemical providers
regarding the innovations and
innovative products they are
bringing is absolutely critical for
Bangladesh’s denim factories.
As the R&D will go hand-in-hand
with the global demand and it will
intensify value-addition.

“

This combination will
arm the denim millers to
manufacture top-notch
denim fabric which is in high
demand for retailers and
brands. Most importantly,
global brands always prefer
locally sourced fabric for
all denim garments – no
matter it is denim upper or
bottom products – thus it
will unquestionably enhance
Bangladesh denim fabric
capability as brands will
get locally sourced denim
fabric. At the same time
the country’s business will
grow.”
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Shafiur Rahman
Country Manager
G-Star Raw

The local denim industry needs
holistic collaboration and
integration of horizontal and/
or vertical research units for
innovations and to win in the
super-competitive market.
Eng. ASM Hafizur Rahman Nixon,
ED of RH Corporation said, “The
major manufacturers of the denim
industry in Bangladesh are already
supplying world-class products.
Our industry mainly needs strong
marketing and manufacturers
should build bridges so that
they set benchmark prices for
garments.”

“

“The EU and US are the
largest market for the denim
industry in Bangladesh.
The industry is expanding
in the other markets
focusing on further market
diversification.”

Eng. ASM Hafizur Rahman Nixon
ED of RH Corporation

The Bangladeshi denim
manufacturers must have to invest
in denim fabric and washing R&D.
In addition, they need to have own
design studios to produce highend value-added denim products
to grab the market.

FEEL

THE ADDED VALUE
of ITEMA TECHNOLOGY
It’s the technology that produced
your fabric that makes your product
so special.
The Itema weaving machines guarantee to worldwide weavers the most
innovative technology tailored on the
latest market trends: superior performances, eco-efficiency and textile
mastery are the features you immediately feel when relying on Itema.
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itemagroup.com
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to promote innovation and
sustainability in the
industry

M.N. Printing installs
Adelco's 20 head oval
printing machine for the
1st time in Bangladesh

Sustainable chemical
products are always
United Textile Services’s
utmost priority

Promoting Innovation

Textile Today Factory Tour
to promote innovation and
sustainability in the industry
Rahbar Hossain
In the last decade, Bangladesh
textile and garment industry has
seen significant growth. Eventually,
factories also changed their
mindset and culture gradually.
Now the industry is working
friendly more than ever and
nonpareil manufacturing hub for
the buyers also.
Still there are many improvement
scopes in the industry and
it always has. Right now the
industry should more focus on
innovation in process, production
and management. To sustain
the innovations, capacity and
mindset of mid-level management
those who will implement the
innovations should take care of.
If the mid-level management
don't take ownership, often
such initiatives fails. On top of
everything, top management
should come forward and clinch
such initiatives.
Team Textile Today is visiting
factories to promote and make
awareness about such initiatives.
Textile Today is now functioning
as an effective Innovation Hub,
helping the industry to address
innovation scopes and deal
through a systematic approach.

Figure 1: Textile Today Factory Tour team visiting Meghna Knit Composite Ltd.

Textile Innovation Circle
Consortium (TICC) is a
new initiative of Textile
Today. TICC, a consortium
for textile and apparel
manufacturers, plays role
as an executive platform.
It drives innovations in a
systematic approach.
innovations. The platform equips
the team with the innovation tools,
techniques and other resources

to build a sustainable innovation
culture.
The consortium connects the
Innovation Circles through
required workshops, seminars and
conferences to make the process
effective and sustainable.
Innovation Circle is an objective
driven team. It takes system
improvement projects within
department or cross department
in function. It focuses on business
sustainability for choosing projects.

Textile Innovation Circle
Consortium (TICC) is a new
initiative of Textile Today. TICC,
a consortium for textile and
apparel manufacturers, plays
role as an executive platform. It
drives innovations in a systematic
approach.
TICC capacitates its partners to
form a concentrated team to steer

Figure 2: Textile Today Factory Tour team visiting M.M. Knitwear ltd.
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Figure 3: Textile Today Factory Tour team visiting Fakhruddin
Textile Mills Ltd. (Urmi Group).

Figure 4: Textile Today Factory Tour team visiting
Square Denims Garments Unit.

The broad scopes can be

attended a discussion session with Textile Today
Factory Tour Team. He shared the current situation of
the plant and their plan for future growth.

i)

Resource or cost optimization

ii)

Process standardization

iii) SOP development
iv) Problem solving
v)

Increasing Profitability

vi) Sustainability etc.
Recently Textile Today Factory Tour team visited
Meghna Knit Composite Ltd. Monjur Hasan, Director,
Marketing & Business Development of Meghna Knit
Composite Ltd. and his team shared their visions
with the Factory Tour Team. He appreciated the
initiative Textile Today Innovation Hub has taken.
Textile Today Factory Tour team visited M.M.
Knitwear ltd. Established in 2001, M.M. Knitwear
ltd. is one of the top knitwear manufacturer in
Bangladesh. Anwar Hossain, General Manager,
Marketing, Merchandising and Business Development

Textile Today Factory Tour team also visited
Fakhruddin Textile Mills Ltd. (Urmi Group) to
promote innovation. The team met Md. Ruhul
Quddus, Head of Strategic-Business Unit (Textile)
and Rahinur Islam Limon, Deputy General Manager
(DGM). They shared their best practices and
initiatives with Factory Tour team.
The Factory Tour team went to Square Denims
Garments Unit. SK. Shamim Hasan, General Manager
(Operations) of Square Denim Garments Unit has
given some of the ground details of their vision,
denim industry updates, and opportunity for
Bangladesh to grab it.
Factory Tour will be a continuous drive of Textile
Today to promote innovation. Textile Today is
willing to share good practices, efforts towards
sustainability, leadership building initiatives etc.

Our Products

. . . One-stop Solution for Garment Accessories

Our Customer

Products List
Printed Care Label
Woven Labels
Offset Printing
Poly Bags
Drawstring
Sewing Thread
Barcode Sticker

Contact Us:
 A-12 & 14 BSCIC industrial Area,
Fatulla, Narayanganj, Bangladesh.
 01726 128 306
 info@estrims.com
 www.estrims.com
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M.N. Printing installs
Adelco's 20 head oval
printing machine for the
1st time in Bangladesh
FT Story
M.N. Dyeing, Printing and
Washing Mills Limited is a project
of Mosharaf Group located at
Bhabanipur in Gazipur with
a total floor area of 374,000
sq ft. Mosharaf Group is one
of the leading international
trade, commerce, and industry
organization in Bangladesh,
established in 1993. The group
is involved in the production
and marketing of yarn for knit
and woven garments, dyeing,
finishing, all over print, garment
washing, and other services in the
manufacturing industry. Mosharaf
Group has inspired Bangladesh's
textile industry to innovate and
develop new products through
technology.
Following the aspiration, Mosharaf
Group has installed Adelco's Matrix
Oval screen printing machine in
their project M.N. Dyeing, Printing,
and Washing Mills Ltd. to achieve
high speed and quality production.
In the 13th episode of Factory
Tales, Sanjay Kumar Saha, Senior
Manager, Industry Engagement of
Textile Today, has highlighted the
main features and benefits of this
sophisticated machine. 'Factory
Tales' is an initiative of 'Textile
Today' for branding of textile and
garment industry in Bangladesh.
In each episode of Factory Tales,
Textile Today presents the latest
technology and industry best
practices. In this episode of factory
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tales, Textile Today tries to find
out more about Mosharaf Group's
M.N. Dyeing, Printing & Washing
Mills Limited's latest technology in
fabric and garment printing.
Adelco is a UK-based
manufacturer of textile dryers
and printers known for reliability,
longevity, and innovation. Adelco

“

“New investment or
machinery selection requires
both cost-effectiveness and
continuous service support
from suppliers, and Adelco's
service support is significant.”

Printing & Washing Mills Ltd. said,
“New investment or machinery
selection requires both costeffectiveness and continuous
service support from suppliers,
and Adelco's service support is
significant.”
Adelco's Matrix Oval screen
printing machine offers more
efficient use of space for its oval
design. In terms of screen printing
machines, there are currently
two types of machines on the
market: carousel machines and
oval machines. It offers more
stability with larger print formats
than comparable carousel-based
machines.
The Matrix Oval provides
maximum versatility, including
multiple flashes, cooling, and
specialized print stations,
providing maximum print quality
and accuracy. Ashraful Alam said,
“Adelco's Oval Machine is more
suitable for rubber printing.”

Ashraful Alam
Director of Printing
M.N. Dyeing, Printing & Washing Mills Ltd.
has a manufacturing facility in
China and a service support center
with a worldwide distributor
network. Adelco provides online
and physical support for any
issues, maintenance, or technical
knowledge. Ashraful Alam,
Director of Printing, M.N. Dyeing,
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In the case of rubber printing, it
takes fewer strokes in the oval
machine. It is also suitable for
other prints. However, this machine
has 20 heads for 20 colors which
is a remarkable feature.
The capacity of screen printing in
the M.N. Dyeing Unit is about 30
to 40 thousand pieces per day. In
the Adelco machine alone, the unit
can make 10 thousand pieces in
one line in one shift. This machine

World leaders in digital
textile, screen printing
equipment and drying
solutions!
The Matrix Oval provides more versatility with
multiple ﬂashes, cooling and specialty print
stations, providing the most demanding
ecological print solution.

The ﬂagship Pro-Cure drying system
has just become smarter and more
economical, with a host of new
features, this system comes in all
oven and belt sizes.

smart
The automatic caruosel screen printing press.
That offers incredible value for money with
pin point precision. Available in three standard
print sizes.

Call us for more information on any of our products.
Our business is to help your business grow.

sales@adelco.co.uk - 01420 488388 - adelco.co.uk
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in the screen printing industry.
Ashraful Alam said, “M.N. Dyeing
Unit aims to be one of the best
dyeing units in the textile industry
of Bangladesh so we have tried
to use the best machinery and
technology in the world and also
created the best manpower in the
country.”

Figure 1: Md. Musa Ali, Asst. Manager, Garment Printing.

has higher RPM which can increase
productivity. Ashraful Alam said,
“This modular oval screen printer
provides more versatility and highoutput.” Adelco is able to produce
value-added products.
The Matrix Oval is designed
with safety in mind, with worldrenowned certification. Safety

It has a unique rail and drive
system that ensures almost silent
operation, creating a quiet printshop environment. The palettes
are securely locked with a tight
locator. The Matrix Oval provides
unparalleled support for print
heads and palette arms during
print cycles for exceptional print
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Key features
of the Adelco
Matrix Oval.

The printing and dyeing industry
of Bangladesh is mostly traditional.
Over time, manufacturers have
also embraced digital printing
technology. At the moment,
manufacturers like Mosharaf Group
are trying to inspire Bangladesh's
textile sector by adopting modern
technology. In addition, Textile
Today assists these innovative
manufacturers in spreading factory
knowledge, promoting innovation
and best practices, and branding
around the world.

High
Production

barriers, proximity sensors, and
safety lasers run the full length of
the machine which shuts down
the machine immediately when
activated.
Md. Musa Ali, Asst. Manager,
Garment Printing said, “Adelco
machine has a very low accident
rate and the method is easy to
use.”
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Modular and
expandable

The global market for textile
printing reached 22 billion square
meters in 2020, valued at USD
147.4 million, with a revised size of
28.2 billion square meters by 2026,
with a CAGR of 4.3% over the
period of analysis. Screen printing
is projected to increase to a CAGR
of 2.8%. There are multiple reliable
fabric printers around the world
that export textiles and readymade
garments all over the world. China,
India, and Vietnam are playing a
major role in this sector. They are
technically very advanced, and the
materials are durable for a long
time.

quality and repeatability.
The quality of a machine depends
on its longevity and quality. Musa
Ali said, “We've been using this
machine for more than one year
and we haven't found any quality
issues yet”. The machine has less
downtime with easy maintenance.
With this machine, Mosharaf
Group is setting a new milestone
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Figure 2: Adelco Matrix Oval Screen Printing Machine.
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Total Solution Limited
Your Trusted GREEN Partner

Good & Fast
Packaging Co. going
green with 360° TSL
Staff Correspondent
Green Building concepts in
Bangladesh, especially the
textile and garment industry,
is going strong. According
to the Bangladesh Garment
Manufacturers and Exporters
Association (BGMEA) data, as
of May 30, 2022 Bangladesh has
161 US Green Building Council’s
(USGBC) Leadership in Energy
and Environmental Design (LEED)
certified green apparel factories,
the highest among any country.
Bangladesh is now the global
leader in the area of ensuring
sustainability.
Recently, Good & Fast Packaging
Co. Limited – a renowned
accessories company of LDC
Group – signed an agreement with
360° Total Solution Ltd (TSL) to
acquire green certifications. Under
the agreement, 360° TSL will
provide complete USGBC (LEED)
Green Building Certification
Consultancy Services for Good
& Fast Packaging Co. Ltd.’s
upcoming projects.
The signing ceremony was held
on 26 May 2022 at the LDC Group
premises in Gazipur. Ananta
Ahmed, (LEED AP BD + C, LEED
AP EB O + M & LEED AP ID+C,
LEED AP HOMES, LEED AP ND)
USGBC Faculty, Principal LEED
Consultant & Managing Director

of 360 Total Solution Limited and
Jahangir Alam Joy, Head, HRM of
LDC Group signed the contract
on behalf of the respective
organizations in the ceremony.
Good & Fast Packaging Co.
Limited - a member of Bangladesh
Garments Accessories & Packaging
Manufacturers & Exporters
Association (BGAPMEA), produces paper cutting, dye
cutting, CTP plate print, color
print, lamination, etc. accessory
products.
On the other hand, 360° TSL is
one of the pioneer and leading
Green Building Consultancy
Companies in Bangladesh,
currently consulting 85+
Companies to implement 241+
Green Building Projects. Ananta
Ahmed is playing a paramount
role in the green revolution in
Bangladesh’s textile and apparel
industry.
Ananta Ahmed said, “By this
signing ceremony, 360° TSL will
provide complete USGBC (LEED)
Green Building Certification
Consultancy Services for the
upcoming projects. It will be a
LEED campus project with 5
Buildings under LEED BD+C v4
2014 Rating System.”
“We have already completed our

Going Green will
create PROFIT,
save PLANET &
cared for PEOPLE

Ananta Ahmed
Int’l. Green Building Expert, USGBC Faculty
LEED AP BD+C, LEED AP EB O+M, LEED AP ID+C,
LEED AP HOMES & LEED AP ND
Principal LEED Consultant and
MD, 360 Total Solution Limited

241+

Project Running
in 85+ Companies
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Your Trusted GREEN Partner

H # 3/1 (1st Floor), Road # 8
Dhanmondi, Dhaka 1205
Mob/WA: + 88 01747910939
E-mail: ananta2001@yahoo.com

Export Updates

‘Site Assessments’ and detailed
‘Feasibility Study’ and we are
confident; it may achieve Platinum
Level of certificate,” added Ananta
Ahmed.
“360 TSL believes LEED is not just
a certificate, it is the most effective
business management system
if we understand and follow.
Benefits are very high and could
not be ignored. Green Building
Concept is the Most Profitable
and Environment – friendly
Business Management System and
also an Ongoing Process, which
requires continual improvement
in all aspects of company or
organization portfolios,” he added.
Information is always FREE with
360 TSL and Initial Consultation
for New Buildings and Existing
Buildings is also FREE, Ananta
concluded.
“LDC Group always strives to be
sustainable and take initiatives
to care for Environment,” said
Md. Jahangir Alam Joy. Binoy
Sutradhar, Manager, Supply Chain
(Procurement) at Liz Fashion
Industry Limited explained the
reasons to ‘Go Green’ and said
it is the responsibility of ours to
be sustainable and care for the
people.
In addition, LDC Group, founded
in 1997, is a well-known Chinese
textile and apparel manufacturer
and exporter based in Bangladesh.
LDC Group has several factories
including Liz Fashion Industry
Limited, Liz Knitting & Printing
Industry Ltd, Lida Textile & Dyeing
Ltd, Panda Shoes Industry Ltd,
HMN Fashion Ltd. and Good & Fast
Packaging Co. Ltd. The Group’s
factories are equipped with topnotch modern technology and
vertically integrated textile and
apparel manufacturing facilities,
manned by a dedicated and
well-trained workforce of 18000
providing high-quality products
and services for global renowned
fashion brands, exporting
worldwide.
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RMG export in traditional
and non-traditional market
fetches robust growth
Rahbar Hossain
Readymade Garments (RMG)
export during July-April of
FY2021-22 has increased by
35.98% on year over year basis,
during the mentioned period
our exports to the European
Union (EU) increased by 33.98%
US$ 17.69 billion) and to USA by
54.98% (US$ 7.48 billion).
Among the EU markets, Germany,
Spain, France and Poland posted
significant growth during the last
10 months. Our export to Germany,
the largest export destination of
Bangladesh in the EU reached US$
5.98 bn dollars with 28.91% growth
compared to the 10 months of
last fiscal year. Export to other
major countries such as Spain,
France and Poland also grew
by 39.53%, 35.13% and 46.28%
respectively. Meanwhile, export to
other EU countries such as Italy and
Netherlands crossed one-billion-dollar
mark during the mentioned time.
At the same time, export to
U.K., the 3rd largest market for
us, stood US$ 3.78 billion with
29.72% growth. Export to Canada
increased to US$ 1.05 billion in
July-April FY2021-22 from US$
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796.65 million during the same
period of FY21.
Apart from the traditional market,
RMG export to the non-traditional
markets also fetched US$ 5.35
billion, up by 25.53%. Export to
Japan increased by 17.09% and
reached to US$ 939.18 million.
Other non-traditional markets
where Bangladesh seen significant
growth are Chile 128.80%, Mexico
81.45%, India 60.64%, Türkiye
46.81% and South Korea 28.52%.
The spread of Omicron in China
has distressed its economy resulting
in a slowdown in imports. During
the mentioned period our export to
China has declined by 17.25%.
The general outlook of the global
economy seems depressing and
indicating toward recession.
Already the order situation
reflects early symptom of possible
slowdown, though Bangladesh is
in a much better position relatively,
however, policy makers and RMG
exporters need to be watchful
about the developments so that
they can plan our resources and
capacity accordingly.

Exclusive Interview

Sustainable
chemical products
are always United
Textile Services’s
utmost priority
BTT Interview
MD Elias Hossain, CEO,
United Textile Services
is a prominent name in
Bangladesh textile industry.
After completing his textile
graduation, he has been
serving the textile industry
in various roles in leading
companies. In 2008 – MD
Elias Hossain initiated United
Textile Services to serve the
Bangladesh textile industry.
In this short span of time,
United Textile Services has
become one of the leading
symbols of quality products
in the textile industry. The
company is one of the major
importers, indenter for all
kinds of textile auxiliaries and
denim washing auxiliaries.
Recently, MD Elias Hossain,
CEO, United Textile Services
shared their holistic vision,
unique selling proposition,
innovative solutions, RSLMRSL maintenance etc. with
Textile Today.
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SILICONE
SOFTENER &
OTHERS
SOFTENING
AGENT

WET RUB
FASTNESS
IMPROVER
SPECIAL
FINISHING
AUXILIARIES

DYEING AND
WASHING
AUXILIARIES
PRETREATMENT
AGENT

UNITED TEXTILE SERVICES AT A GLANCE:
»
»
»
»

Established in 2008
One of the biggest importers, indenter for all kinds of textile auxiliaries and denim washing auxiliaries in Bangladesh
Providing pre-treatment, dyeing and ﬁnishing auxiliaries
Specialty ﬁnishing chemicals:
i) Water and oil repellency
ii) Flame retardant
iii) Mosquito ﬁnishing agent
iv) Anti-microbial and
v) Anti-odor ﬁnishing agent, etc
» UTS goal: set a benchmark in the surfactant sector of Bangladesh.

Sole Distributor of:

Address: 84/2 (8th floor) Stella Moon,
Hazi Arob Ali Member Road, Diabari,
Turag Uttara, Dhaka-1230, Bangladesh.

Warehouse Address:
Sukcrovangga, Nishatnagar
Turag, Dhaka-1230, Bangladesh.

Email: info@unitedtextileservices.com; uts_textile@yahoo.com

Mobile: +8801714-101042 / +8801614-101042
Phone: +88-02-8982081
Fax: +88-02-8982081
Website: www.unitedtextileservices.com

Exclusive Interview

Textile Today: Please share us the
story of United Textile Services.
What's the current business status
of United Textile Services?
MD Elias Hossain: We have been
serving some leading textile
chemical solution providing
companies since 2008. Prior
to starting the United Textile
Services, I aspired to do something
of my own to better serve the
Bangladesh textile industry with
top-notch chemical products. This
is how United Textile Services
started its journey. We provide
all kinds of textile auxiliaries,
denim washing auxiliaries and
finishing product solutions. We
are really proud that our name has
created its own unique identity in
the market with our quality and
services.
United Textile Services is
partnered with BT Biotex, SDN,
BHD, (France/Malaysia based
producer).
BT Biotex is a key leader in
innovation, sustainability,
collaboration, especially hightech textile auxiliary and finishing
chemicals.
United Textile Services is also
providing high concentrated pretreatment, dyeing and finishing
auxiliaries as well as many more
finishing chemicals like water and
oil repellency, flame retardant,
mosquito finishing agent, antimicrobial and anti-odor finishing
agent etc.
Textile Today: What’s your
products’ unique selling
proposition (USP) and how do
you ensure global standard of
quality services?
MD Elias Hossain: BT Biotex is our
mother principal and it is a well
reputed company in Bangladesh,
India, Pakistan and Europe as well.
Here is the secret of United Textile
Services's success in such short
period of time – that BT Biotex's
product quality, lead time, services
and support are unparalleled. We are
really proud and satisfied with them.

64

Mainly, high-tech textile auxiliary,
high-concentrated auxiliary
chemicals and special finishing
agents are our main focused
products.
All in all, we focus on environment
friendly products. As sustainability
is one of the most uttered
buzzword in the textile industry.
From the aspect of social
responsibility – as a chemical
entrepreneur – sustainable
chemical products are always
United Textile Services utmost
priority.
Textile Today: What are the
innovative solutions you offering
for the textile and apparel
industry? How can these products
ensure ecofriendly and costeffective production?
MD Elias Hossain: United Textile
Services, since its inception, had
the goal to set a benchmark in the
surfactant sector of Bangladesh.
We have integrated creativity
and innovation in our operations
to serve as a catalyst in the
Bangladesh textile industry.
We are doing several innovative
product ranges – for instance
– in the wetting detergent, we
use minimal amount of caustic
soda (Sodium hydroxide)
which dramatically reduces
the load in ETP’s. We have also
developed eco-friendly green
acids hydrose substitutes and
many more unique items which
will ultimately save the usage of
water, energy, time and cost as
well by satisfactory results. Our
R&D team is constantly working to
bring innovative textile chemical
products with the aim to ensure
sustainability.
Most importantly all of our
products are BLUESIGN, ZDHC,
REACH, GOTS Certified and also
some certifications from other
organizations as well.
Textile Today: How do your
products help Bangladeshi textile
and apparel manufacturers
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to create market for them in
different segments?
MD Elias Hossain: As I mentioned
above, we bring innovative
solutions as per the manufacturers
need. We regularly take their
feedback to deeply comprehend
their requirement and work
accordingly.
Textile Today: How is United
Textile Services working to
maintain MRSL and RSL? What is
the current scenario of MRSL and
RSL maintenance in Bangladeshi
garment industries?
MD Elias Hossain: Yes, in
Bangladesh’s textile industry,
maintaining MRSL and RSL is a
top priority. We are happy to share
that 40 to 45 of our chemical
products are ZDHC level 3
certified and complied with MRSL
and RSL. United Textile Services
gives its 100% effort to provide
products according to buyers and
customers demand.
Textile Today: The cost of raw
materials – including chemicals
– and global freight rates has
increased. How are you dealing
with these issues?
MD Elias Hossain: The cost of raw
materials – including chemicals
– and global freight rates has
multiplied by manifolds. Which is
severely impacting not only us –
but the whole fashion industry. We
are barely surviving by minimizing
our profit margin.
Textile Today: Do you have any
future plan of making a chemical
manufacturing hub here?
MD Elias Hossain: As Bangladesh
is one of the biggest textile
industries, so, it is certainly alluring
to establish a local manufacturing
hub. Besides, our inspiration is that
a local chemical manufacturing
hub will create bigger job
opportunities for the textile
engineers and other professionals
related to textile industry. So, in
future this will certainly be part of
our expansion plan.

Fire & Safety

Fire safety
becomes crucial to
ensure life safety
Engr. Md Rashedul Islam Khan
Life Safety
The Life Safety Code had its origin in the work of
the Committee on Safety to Life of the National
Fire Protection Association, which was appointed in
1913. In 1912 a pamphlet titled Exit Drills in Factories,
Schools, Department Stores and Theaters was
published following its presentation by the late
Committee member R. H. Newbern at the 1911 annual
meeting of the association.
Life-safety system, any interior building element
designed to protect and evacuate the building
population in emergencies, including fires and
earthquakes, and less critical events, such as power
failures. Fire-detection systems include electronic
heat and smoke detectors that can activate
audible alarms and automatically notify local fire
departments. For fire suppression, hand-operated
fire extinguishers and, often, building sprinkler
systems are provided. Smoke is as dangerous as
fire, so protective measures include the automatic
shutdown of ventilating systems and elevators
and the division of the building into smoke proof
compartments. Occupants evacuate through
protected exits (which include exit corridors and
stairways in smoke proof enclosures in multistory
buildings) leading to the exterior.

passageways, horizontal exits, suite boundaries,
smoke compartments, hazardous areas, sprinkler
protection and occupancy separations, such as for
health care, ambulatory care and business.
When life safety drawings show a storage room as a
hazardous area with a 1-hour fire barrier enclosure,
the surveyor will expect to see a compliant
45-minute-rated door and walls that go to the
structure with all penetrations properly sealed. If
the drawings show a 2-hour rated fire barrier, the
surveyor will expect to see a compliant 90-minute
door and a fire damper. In areas not identified as
suites, the surveyor will expect to see a clear 8-foot
corridor, with the exception of permitted wheeled
equipment.
This is why it is so important to keep the drawings
updated and accurate.
Living documents
Life safety drawings are living documents that must
be continually updated as areas change use, walls are
moved, doors are installed or removed, or the facility
is altered in other ways. Most people will update the
drawings during an addition or renovation project;
however, failing to keep the drawings updated with
smaller changes can cause problems down the road.

Maintaining life safety drawings

Standard requirements

Updates and accuracy are keys to managing living
documents and successfully performing facility
inspections. The job of a health care facilities
manager is multifaceted and complex. Renovation
projects, environment of care rounds, mock surveys,
local fire marshal visits, state department of health
inspections and accreditation surveys are all realities
of this position.

The National Fire Protection Association’s NFPA 170,
Standard for Fire Safety and Emergency Symbols,
offers a national standard for architectural symbols
and includes the line types for the list of fire and
smoke barriers. Source of Data: NFPA

The success of any inspection can greatly depend on
the accuracy of life safety drawings. They provide the
roadmap for the life safety features of the building.
At a minimum, they should include locations
of all fire and smoke barriers, shafts, exit stairs,

Fire safety
Fire safety is one of the most important
considerations for any employer, school, college, or
university, mall, theatre, or management personnel.
Fire dangers are the most hazardous of all because, if
a fire breaks out in a building, it will not only destroy
that portion but quickly spreads, possibly resulting
in death. Though few fire incidents are avoidable and
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Fire & Safety

predicted early, the majority are not; thus, fire safety
precautions are necessary.
Thousands of people are killed or seriously injured
every year as a result of fire hazards.
Why is fire safety important to individuals?
Whether it’s an organization or a residence, a group
of individuals or a single person, if fire disasters
occur at a very serious level, the consequences will
be disastrous.
We do not place a higher priority on fire awareness
or fire-related issues since we do not believe they are
mandatory or necessary.
Do you have any idea how many children are
impacted by fire accident each year? Each year,
approximately 500 children under the age of 14 are
killed by fire. Residential fires are the most common
cause of death or injury among children. As children
are not developed enough or have not been trained
how to deal with fires, they do not know how to
react in such dangerous situations. The lack of a fire
alarm system in the residence is also a factor.
Cooking appliances, cigarettes, unmaintained
cylinder tubes, and non-maintenance of fire-prone
places, among other things, are all likely to cause
major house mishaps. People need to be aware of
fire-fighting devices and how to use them, as well as
evacuation procedures, in order to avoid or protect
themselves from flames.
Why is fire safety important in the workplace?
To safeguard employees
Life is more important than anything else on Earth
because there is nothing more valuable than life.
Fire safety classes teach us about the devices that
aid in fire prevention, the various processes that are
involved in handling such fire disaster circumstances,
and how to safely exit the building during a fire.
This fire safety training helps in reducing the risks. A
fire can occur at any moment and in any location. It
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could be caused by an electric fire, lamps, candles,
electric space heaters, or any other flammable item,
etc. in an organization. Lack of personnel training
could result in significant property and human life
loss. Fire safety training is required in both the
domestic and corporate sectors.
For example, electric space heaters that keep rooms
warm might cause fire accidents in warehouses if
they are left unattended or if they are not handled
correctly. As you can’t predict when a fire will
happen, proper staff training would be beneficial in
dealing with a potentially dangerous situation. Fire
safety classes are always beneficial since they deal
with the rescue of people and property in danger,
which can occur at any time.
To increase productivity and profit
As mentioned earlier, a safe and healthy environment
would result in an increase in the productivity and
profit of any organization. A safe workplace has
lower absenteeism, higher turnover, and lower
employee injury and illness cost.
The importance of fire mock drills in Safety
What is a fire mock drill? Fire mock drills include
mock sessions or demonstrations like raising fire
alarms, using fire extinguishers, rescuing trapped
people, rescuing people from different floors, etc. It
helps learners to react and plan things quickly during
an emergency, to learn evacuation methods during
an emergency, and it creates confidence for learners.
Source of Data: Personal experiences and online
resources

Author
Engr. Md Rashedul Islam Khan,
B.Sc. In CSE, MBA in Marketing,
Asst. Manager (Sales & Service),
Compliance BD Ltd.
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in Viscose Staple Fibre
Asia Pacific Rayon (APR) is the first fully
integrated viscose rayon producer in Asia
from renewable plantations to viscose fibres.
Our 240,000-tonne capacity mill located in
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consistent, high-quality rayon for use in textile
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One of the Global Leaders
in Viscose Staple Fibre
Asia Pacific Rayon (APR) is the first fully
integrated viscose rayon producer in Asia
from renewable plantations to viscose fibres.
Our 240,000-tonne capacity mill located in
Pangkalan Kerinci, Riau, Indonesia uses the latest
viscose rayon production technology to produce
consistent, high-quality rayon for use in textile
and personal hygiene products.

Product details
Dtex

Length (mm)

Spinning Type

Blend

1.33

38mm

Ring, O E and MVS

l00 Viscose

1.33

38mm

Ring, O E and MVS

PV and VC

EXTENDING PARTNERSHIP
PRODUCT
INNOVATION

TECHNICAL KNOWHOW SUPPORT

PRODUCT DEVELOPMENT
SUPPORT

BUSINESS DEVELOPMENT
AND MARKETING SUPPORT

CERTIFICATIONS

Jakarta Office
JI. MH. Thamrin No. 31,
Jakarta 10230, Indonesia
Tel: +6221 31930134 Fax: +6221 3144 604
For inquiry: sales_apr@aprayon.com

Singapore Office
80 Raffles Place, UOB Plaza 1, #50-01
Singapore 048624
Tel: +65 6216 9368
Fax: +65 6538 4668

Bangladesh Office
AIE Fiber Resource and Trading (lndia) Private limited
3rd Floor, Megana Towers, Ayyappa Society Road,
Madhapur, Hyderabad - 500 081, Telangana, India
Tel : +91 - 40 - 6658 3451 | Mobile: +91-8950277552
Email: Chandan_gulati@aprilasia.com

www.aprayon.com
@AsiaPacificRayon
AsiaPacificRayon

Market Diversification

Duty free access to China

RMG exporters need a
diversified product basket as
well as brand image to gain
Staff Correspondent
Despite having a wide range duty free offering in
exporting goods to China, Bangladeshi apparel
exporters could not gain from it due to lack of a
diversified products basket.

In cashing the duty free opportunity, Bangladesh
has to think differently. We have to concentrate
on producing winter clothing as China’s weather
demands, said the business leader.

China offered zero-tariff access for 98% Bangladeshi
products. As per the latest list, the number of
products, which are enjoying duty free market
access, stood at 8,930.

In addition, we have to diversify our product basket
in order to reach the vast customer base in China, he
added.

According to Export Promotion Bureau (EBP) data,
in the fiscal year 2020-21 Bangladesh’s apparel
exports to China declined by 17.78% to $271 million,
which was $330 million in the previous fiscal year.
On the other hand, during July-February period of
the current fiscal year 2021-22 Bangladesh earned
$151 million, down by 19.25 per cent, which was $187
million in the same period a year ago.
However, overall exports earning from the clothing
products rose by 33.81 per cent to $31.42 billion,
which was in the same period a year ago.
Talking on the issue, trade analysts and economist
explained that due to lack of a diversified exports
products basket manufacturers are not getting the
benefits of duty free benefits.

“

Due to sanction and trade conflict
with the US as well as environmental
issues, China focused on its own
market to survive. As a result, Chinese
traders and retailers imported less from
Bangladesh. That is why, Bangladesh’s
exports earnings from apparel goods
from China did not increase as
expected with the duty free offering,”

Md Shahidullah Azim
Vice President, BGMEA &
Managing Director, Classic
Fashion Concept Ltd.

“

Though, the present growth
is negative, we are very much
optimistic and very hopeful to
take the opportunity of duty free
market benefits in the coming
days. The present negative
growth could be due to supply
chain disruption caused by the
ongoing Covid-19 pandemic,”

Mohammad Hatem
Executive President
BKMEA
He also said that apparel exporters and the policy
makers have to work with the Chinese investors
to devise ways to grab more share in their market
through move towards value added.
Meanwhile, Bangladesh Garment Manufacturers and
Exporters Association (BGMEA) president Faruque
Hassan explained it will take a little bit time to gain
from the opportunity to its fullest.
“Bangladeshi apparel makers used to enjoy duty
free market access in China but the list of products
has been enlarged with the 98% duty free market
benefits,” said Faruque Hassan, also Managing
Director of Giant Group.
To get buyers and be familiar with the new products,
it is taking retime, while the Covid-19 pandemic has
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negatively impacted the exports to the country. But
it is quite sure Bangladesh will grab more share in
Chinese imports of clothing items, said Hassan.
Economists suggested focusing on product diversification
centering the Chinese consumers and new investment
from the country to learn technical know-how.
“Under the new duty free market access facilities,
our exporters will enjoy tax free entree for 60% of
its products but exports to China did not increase as
much as expected,” said Khondaker Golam Moazzem,
Research Director at the Centre for Policy Dialogue (CPD).
Explaining the reason for slower penetration in the
Chinese market, the economist said lack of a diversified
product basket is the main obstacle for Bangladesh.
To cash the opportunity of duty-free market access,
Bangladesh has to develop products that have been
included in the new list, said Moazzem.

Exclusive Distributor

Meanwhile, Zahid Hussain, former lead economist
of World Bank, Dhaka, said Bangladesh needs to tie
up with the Chinese investors to develop products
for exports as they have the knowledge about the
demands and product line.
On the other hand, attracting Chinese investment is
very crucial for Bangladesh, which would help a lot in
new technology and value added products, he added.
The Bangladesh Embassy in Beijing has recommended the
appointment of dealers or agents in China and aggressive
marketing to increase the export of high quality products
of Bangladesh, including leather products. The well-known
brands of Bangladesh were missing in action, as they had
no agents or dealers in China
It said local Chinese companies are constantly competing
with foreign and multinational companies, but Bangladeshi
companies were lagging behind in this regard.
"Bangladesh hasn't generated a brand image among
the consumers of China. In order to enhance the brand
image, the big brands of Bangladesh need to open their
outlets and offices in China and invest in marketing,
promotion, advertisement, cultural exchange, both
online and onsite," said the embassy report.
In addition, the embassy has recommended
that urgent steps be taken to arrange visas for
Bangladeshi businessmen to China.

Advertorial

R|Elan™ GreenGold - Sustainable fabric
solutions with added functionality
R|Elan™ Story
Evolving need amongst consumers
for apparel with value added benefits

time also enable hi-performance
functionality in garments.

Textile and clothing sector is one
of the key industries for economic
progress in most developing
countries. Textile producers and their
customers are constantly looking for
opportunities to offer a unique value
proposition and differentiate their
products from the rest.

R|Elan™: Fusion technologies

There is a growing demand
amongst consumers for apparel
with value added benefits. Quality
alone is not a factor for purchasing
a product; consumers are also
looking for additional functionality
that enables enhanced
performance. Consumers today
are also well aware of factors that
affect the environment and are
conscious about how they can
contribute towards its betterment
by using eco-friendly products.
Reliance Industries Ltd (RIL),
understands the importance of longterm sustainability and its urgent
need in fashion industry today. Hence,
RIL with its extensive R&D, has
developed smarter and sustainable
fabric technologies that enhance
green fashion and at the same

R|Elan™ range of fabrics offers
multiple possibilities with inherent
technologies that bring about
innovative and lasting features
in the garment for the consumer.
R|Elan™ GreenGold fabric which is
made from 100% post-consumer
used PET bottles is a core part of the
R|Elan™ sustainable product portfolio
and it helps provide eco-friendly
solutions to the fashion industry.
GreenGold can combine
sustainability with various
functional benefits like moisture
management in R|Elan™ Kooltex,
thermal insulation through R|Elan™
AirTherm and all weather comfort
in the form of R|Elan™ AllClima.
R|Elan™ GreenGold can also
enhance fabric sustainability with
R|Elan™ EcoGold with CiCLO®
which enables activation of
biomimetic biodegradation under
specific conditions. GreenGold
is also available in pre-coloured
(dope dyed) form in a wide variety
of shades, thus reducing the need
for downstream dyeing.

R|Elan™ GreenGold is also available
with R|Elan™ Cotluk - a fabric that
offers the much desired cotton
look and feel in apparel.
Wide range of applications:
Due to its versatile nature,
GreenGold can be used across
a wide range of applications
in apparel such as casual wear,
denims, formals, active wear,
woven tops and bottoms, womens
westernwear and home textile
applications.
Thus, R|Elan™ keeps its promise
of consistently offering smart and
innovative fabric solutions using
extensive technical knowhow and
cutting edge technology.
Now, your garments can be ecofriendly, functional, aesthetically
superior as well as fashionable!!
Visit us at https://www.r-elan.com/
to know more about R|Elan™ and
also visit https://relan-sourcing.
virtulab.online/ to explore the
world of innovative fabrics from
R|Elan™. You can also email us at
r.elan.innovations@ril.com

Reliance Indutries Ltd.

Event Review

Denim PV showcases sustainable
R&D denim developments
Sayed Abdullah
As always, Denim Première Vision (Denim PV) has
confirmed itself as a driving force for global denim
fashion lovers. In Arena Berlin, Berlin, Germany – 83
exhibitors and more than 1,600 visitors, along with
1,800 professionals took part in the Digital Denim
Week from on May 17 and 18, 2022 – and showcased
Fall/Winter (F/W) 23-24 collections and their up-todate sustainable R&D denim developments.
The international denim community is in full
swing with Kingpins Amsterdam in mid-April and
Bangladesh Denim Expo on May 10-11 followed by
Denim Première Vision in Germany. It is evident
that among the fashion consumers denim falls
among chic and relaxed, authentic and bold, and it
is building a noteworthy place for itself right in the
heart of the Fall/Winter season.
The elite show of Denim PV show created an
opportunity for denim manufacturers to meet
with the creative minds behind brands. Where it
is decisively unleashed its full creative potential
and showcased innovation with all-new handles,
behaviors and blends. Showcasing ideal material for
signaling the stylistic renewal taking place across the
denim industry.
Here are some key features highlighted in the
Denim PV show
Family-owned Italian laundry Blue Jeans Lavanderie
showcased their chlorine- and potassium-free
permanganate solution to attain the in-demand
3D effects seen on the Fall/Winter 22-23 catwalk.

Blue Jeans Lavanderie uses Soko’s Lumina solution
– a chlorine auxiliary that better control and more
defined ozone finishing.
Pacific Jeans proudly promoted ‘Made in
Bangladesh’ at Denim PV in Berlin. The buyers
visited Pacific Jeans stall at Denim PV and explored
and experienced the premium jeans manufactured
by Pacific Jeans. The participation of Pacific Jeans
at the fair contributed to change the narrative of
Bangladesh apparel industry to the Western world
and build confidence among the visitors about the
ability of Bangladesh’s denim industry.
Bangladesh-based Square Denim presented its
‘ballerina’ impression with 85% stretch and no
growth. Along with ballerina fabric – Square Denim
also showcased vintage-inspired fabrics, ‘always
raw’ finishes and ‘cactus’ denim manufactured with
waterless dyeing in the F/W 23-24.
R&D and product diversification are the keys
concerning areas for Square Denim which focused
most to make high-end garments.
Genesis Fashion Ltd. of M&J Group from Bangladesh
also participated in the Denim PV show. Genesis
Fashion Ltd. is a renowned jeans manufacturer
chosen by some of the most renowned fashion
brands worldwide. It is the place where passion and
innovation give life to the most efficient and reliable
Jeans production system.
Türkiye-based Isko presented its iconic fabric
franchises like the Isko Reform, Isko Pop. Over 95%
of Isko’s collection comprises a least 50% recycled
material – underlining the company’s emphasis on
reducing virgin components.
Blue Jeans Lavanderie highlighted that the high-end
denim market is beginning to transform from the
worn-in vintage Levi’s look to bolder distinctions,
needle piercing and color.
The denim creators combine their denim collections
into their main lines – while visitors expressed that
designers gave attention to greater details. This was
a common phenomenon on the show floor for jeans
with needle-punched patterns.

Figure: Denim Première Vision Fall/Winter (F/W) 23-24
collections highlight up-to-date sustainable R&D denim
developments. Courtesy: Denim PV
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Pakistan-based Chottani presented a slow fashion
notion that customs carved woodblock prints. Which
are hand printed, using only natural dyes resultant
from pomegranate and turmeric. Chottani’s fabrics
are dried after printing to guarantee colorfastness.

Event Review

Sustainability was the main attraction as recycled
cotton and BCI cotton was the center stage of Realteks
Tekstil’s collection of tried-and-true indigo fabrics.
Serbia-based Eurotay showcased A nostalgic
collection that offers the 80s- and ’90s-inspired
fabrics. A heritage range centers on selvedge denim
with a worn look.
Elegance and comfort
Carrying on from summer 23, exhibitors have worked
on elegance and comfort in products while keeping
the aesthetics that characterize jeans. At the same
time, comfort is intrinsic to the search for elegant denim.
Evolution of stretch: Modern denim is characterized
by comfort, as the rising prominence of stretch
in compositions, while considering issues of ecoresponsibility. New blends are being applied with
recycled and/or bio-sourced materials.
Some exhibitors in the Denim PV have pressed the
innovation to the limit with mono-materials that
evade the use of synthetic fiber. They also fashion
wonders with selvedge denim perceived in a blend
of elastane and recycled polyester. For instance,
Naveena Denim Limited (NDL) exhibited mechanical
stretch denim. The natural stretch fabrics, with 13%
stretch, which have better shrinkage rates than jeans
with elastane.
Unpredictable softness: Material blends are evolving
and innovating as they look to meet the needs
of a less tailored and relaxed City wardrobe. The

proportion of lyocell fibers in the cotton blends is
increasing, resulting in softer and more fluid handles.
This softness is also possible today on organic cotton
thanks to the use of advanced finishes.
Authentic
Authenticity was prominent in the show as the use of
hemp is more pronounced. A fiber branded for being
ecologically responsible, hemp is a smart substitute
for linen and easily associates with other natural
materials such as cotton.
Warm feels and finish fabrics
Warm feels and finishes were prominent as the
denim fabrics projected by the exhibitors also strive
to be colder, with heavier weights, at the same time
comfortable and softness.
Denim companies also highlighted smarter
approaches to making jeans. Where sustainability
was at the core of most new collections.
Indigo Textile showed its zero-waste notion developed
in collaboration with US designer Danielle Elsner.
Some of the other happenings at the Denim PV show
included in-person and online fashion seminars,
innovations at the show in the Trends Agora, Digital
Denim Smart Talks to review the sector’s ecological
progress and innovations in terms of sustainable
materials, a Season Smart Talk donating new ecofriendly denim developments, and a Traceability
Smart Talk to determine traceable-production
solutions presented by the show’s exhibitors.

Puma ranks most sustainable brand on Business
of Fashion Sustainability Index 2022
A H Monir
Sports company PUMA is the most
sustainable brand in the industry
according to the latest ranking by

“

We welcome the
recognition in the
Business of Fashion
Sustainability Index
2022 and will take
our leadership
position as an
encouragement to
take the next step
on our sustainability
journey,”
Bjørn Gulden
PUMA CEO
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publication Business of Fashion,
which ranked the 30 largest
companies in the fashion business.
Business of Fashion noted that
PUMA had leading scores for
water & chemicals, worker’s rights
and transparency, while also
sharply improving its emissions
score compared to last year.
Overall, PUMA scored 49 out of
100 points, well above the industry
average of 28.
As part of its Forever Better
sustainability strategy, PUMA
announced earlier this year that it
had reduced its carbon emissions
between 2017 and 2021 from both
its own operations (-88%) and its
supply chain (-12%), in spite of
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strong sales growth in the same
period.
PUMA achieved this reduction
by purchasing 100% renewable
electricity through renewable
electricity tariffs and renewable
energy attribute certificates.

Figure: PUMA is the most sustainable brand
in the industry according to the latest
ranking by publication Business of Fashion.

Expert Views

5 Circular trends killing fast fashion
Nicola Tagliafierro, Head of Sustainability, Enel X
Do we really believe fast fashion
can be easily overthrown in the
name of the environment? We
need to be realistic; the answer
is most likely NO! Fast fashion is
an economic model that employs
millions of people and in which
billions of dollars are routinely
spent on machinery, factories, and
human capital. What we can do is
reduce the environmental impact
of this model by introducing
recycled materials, efficiency, and
renewable energy. In the long
term, we must invest in cultural
change whereby approaches
based on durability, reparability,
sustainable inputs, and recycling
will replace what will eventually
become the old, deceased fast
fashion model.
Fast fashion model has propelled
fashion into becoming one of the
most polluting industries on the
planet, responsible for emitting
between 1 and 2.1 billion tons CO2-eq.
"Globally, 56 million tons of clothes
are bought each year, and this is
expected to virtually triple in the next
30 years, increasing to 93 million by
2030 and 160 million by 2050."
The relocation of production to
countries with lower energy and
labor costs and the advent of
online shopping have certainly
triggered increased production
but, paradoxically, buying more
does not necessarily mean
spending more. In Europe in
the 1950s, spending on clothing
accounted for 30% of household
finances; in 2009 this proportion
decreased to 12% and today is
just 5%. Is not it ironic, as Alanis
Morissette used to sing?
So, assuming that the fast fashion
model will continue to run for the
next 20 years - the time it will
take to recoup investments made
in favor of sustainability - how
can we approach the transition

from fast fashion to a sustainable
fashion model? Here are 5 trends
that could change the rules of fast
fashion:
Trend 1: Introducing metrics,
traceability, and certifications
While companies may refer to the
principal standards and guidelines
(EU Ecolabel, Global Organic
Textiles Standard, and Fairtrade
Textiles Standards), which all
contain elements relating to
traceability in the textile sector,
these do not cover all materials
and types of production used in
textile and leather value chains.
This means that they do not
encompass every stage of the
value chain, therefore do not
provide a sufficiently articulated
guide to achieving full-scale
transparency.

becoming increasingly important
in Europe and remains one of the
key issues in the clothing industry.
"The fashion industry produces
around 53 million tons of fibers
a year, of which more than 70%
becomes waste and only 1% is
used to make new clothes."
The use of recycled rather than
virgin materials means drastically
reducing non-renewable resource
inputs and negative industry
impacts such as CO2 emissions,
water consumption, and chemical
use. Rethinking processes
to further increase the share
of recycled inputs, including
recovering supply chain waste,
would also help mitigate the
impacts of waste loss, which in

This makes it challenging to
choose which model to use, which
standards to adopt, and how and
what to report and communicate.
Therefore, concrete efforts are
currently in place to identifying
standardized KPIs to measure
sustainability throughout initiatives
and processes as the monitor
for circular fashion, then the
second phase should concentrate
on investments in R&D and
collaborations with institutions to
ensure supply chain traceability
according to guidelines that are
as standardized and unambiguous
as possible to ensure their
applicability.
Trend 2: Increasing use of
sustainable materials and end-oflife recycling
Approximately 2.2 million tons of
textile waste were produced in
Europe in 2018 (twice as much as
20 years ago). Due to the strong
impacts of this waste (greenhouse
gas emissions and release of toxic
substances), textile recycling is

Figure: Fast fashion model has propelled
fashion into becoming one of the most
polluting industries on the planet.
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Europe amounts to more than
$100 billion worth of materials
each year.
Trend 3: Incentivize renewable
energy and increase efficiency
If we turn our attention to
emissions connected to energy
vectors, it is interesting to note
how electrification and energy
efficiency processes, both
fundamental to a comprehensive
energy transition, can reduce
emissions by approximately 1
billion tons by 2030. We can
therefore state that 48% of GHG
emissions can be mitigated by
working on the sector’s energyrelated aspects and in particular:
"45% of energy can be saved by
making processes more efficient.
A further 39% derive from the
transition from fossil fuel to
renewable sources. The remaining
16% via the electrification."
Trend 4: Developing the secondhand market
The second-hand market is
growing and must continue to do
so! It is estimated that globally it
will reach a value of $218 billion by
2026, growing three times faster
than the clothing market overall.
Buying and selling second-hand
goods has become increasingly
easy thanks to the development
of digital platforms and the
overcoming of ‘social shame’
linked to their purchase. These
factors are strongly contributing to
this growth.
This phenomenon also goes hand
in hand with two key factors:
buying second-hand clothes is
cheaper and greener
Zalando allows customers to buy
and sell second-hand clothing on
its proprietary platform Zircle and
buys used clothing directly from
its customers through the PreOwned initiative.
Etsy has forked out $1.6 billion
for Depop, a British second-hand
clothing app 90% of whose users
are under the age of 26.
H&M has acquired a 70% stake in
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Sellpy, a sustainability-oriented
second-hand platform, and intends
to expand into 20 new markets as
part of a strong international drive.

useful life and avoiding, or at least
delaying, the moment when they
become waste and new garments
must be produced and purchased.

COS has launched a digital platform
called Resell for consumer-toconsumer resale of COS items.

Conclusion

Kering (a luxury conglomerate) is
also involved in this trend with the
acquisition of a 5% stake (€237
million) in Vestiaire Collective.
Trend 5: Introducing Productas-a-service models and Repair
options
The propensity to buy new
clothes, the shortening of their
useful life, and the consequent
increase in production are a
direct cause of the fashion
industry’s environmental impacts,
including growing natural resource
exploitation. To respond to these
issues immediately, the industry
must consider introducing
new business models, such as
Product-as-a-service.
"On average, each rented
garment can lead to reductions
of 24% in water use, 6% in energy
consumption, and 3% in CO2
emissions compared to buying
new items."
These numbers may seem modest,
but if we imagine that a garment
can be rented several, for example
50, times, we must consider that
this will meet the needs of 50 or
so people who will not have to buy
something new. Obviously, some
rental categories are better from
an environmental point of view: it
makes more sense to rent a dress
for a special one-off event, rather
than a pair of jeans or a coat
that, once bought, can be worn
repeatedly for years to come.
For ‘non-rentable’ clothes, one
solution that is starting to make
its way onto the market are
Extended Warranties and Repair
Services. It is worth mentioning
the well-known ‘Patagonia Worn
Wear’ repair initiative. This allows
Patagonia customers to have their
garments repaired free of charge,
thus extending their clothes’
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The worldwide contest is definitely
reacting as never before, if passed,
New York’s Fashion Sustainability
and Social Accountability Act
(‘Fashion Act’), announced earlier
this year, would be the first of
its kind in the United States to
attempt to impose sustainabilityrelated obligations on the biggest
brands in fashion.
Starting in January 2022, the
UK is set to audit businesses for
greenwashing, with a focus on
fashion and textile brands with the
objective of achieving transparency
about sustainability claims.
At a European level this issue is
also becoming increasingly central,
and the European Commission
is working on a transition path
for the textile ecosystem to
successfully achieve green and
digital transitions and become
more resilient.
Within the EU strategy for
sustainable and circular textiles,
the 2030 vision aims for:
•	All textile products on the EU
market to be durable, repairable,
and recyclable, largely made
from recycled fibers, free of
hazardous substances, produced
with respect for human rights
•	Profitable reuse and repair
services to be widely available
•	Producers to take responsibility
for their products along the
value chain
A circular rather than throw-away
approach to clothes to become
the norm, with sufficient recycling
and minimal incineration and
landfill disposal.

Author
Nicola Tagliafierro
Head of Sustainability
Enel X.
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Sustainability and
Certification: What
You Need to Know
APR Story
Eco-friendly Fabrics
When choosing the clothing,
there’s a lot to consider, from
price to eco-friendly fabric to
fit. Many brands have begun to
produce clothing made from
environmentally friendly fabrics
in recent years. Plant cellulosederived viscose fabric, for example,
is made from a renewable and
biodegradable fibre. It is a versatile
and lightweight fabric, making it
an excellent choice for garments.
Furthermore, it dyes more easily,
is breathable, and comfortable to
wear, making it an ideal addition to

its popularity. Viscose, as a plantbased fiber, is not inherently toxic
or polluting. Viscose-rayon is
becoming a more popular choice
for designers, and demand for
it as a sustainable fashion fabric
is growing. Sustainable fashion
refers to clothing that is produced
in a responsible manner that
respects the environment and
the communities in which it is
produced.
APR viscose fibre offer an ecoresponsible viscose garment with
a low environmental impact. This
is in line with APR2030 mission

integrated viscose rayon producer,
from plantation to viscose fibre.
APR, which has a capacity of
300,000 tons per year, is located
in Pangkalan Kerinci, Riau
province, Indonesia, alongside
pulp supplier APRIL. APR and
APRIL are both part of a group of
companies managed by RGE, a
Singapore-based resource-based
group.
APR’s viscose begins with wood
pulp from 100% PEFC certified
suppliers. The manufacturing
process includes dissolving the
wood into a pulp until it becomes
viscose. From the moment
sustainably-produced wood pulp
enters the production facilities, it
takes just 18 hours to transform
it into biodegradable viscose
rayon, ready to be shipped to the
customers around the world.
Certification of Our Products

anyone's collection.
The fact that viscose is a
renewable and fully biodegradable
alternative to acrylic, nylon,
polyester, and other petroleumbased synthetic fabrics, which can
sit in landfills for decades, explains
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with four pillar of commitments:
positive impacts on climate and
nature, clean manufacturing,
circularity, and inclusive
communities.
Asia Pacific Rayon (APR), based
in Indonesia, is Asia's first fully
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APR has obtained PEFC chain
of custody certification since
January 2019 and uses 100 percent
certified dissolving wood pulp,
ensuring that we only sourced
from sustainably and responsibly
managed plantation.
The APR manufacturing facility is
also ISO and Step by OEKO-TEX®
certified indicate that it meets all
relevant standards on chemical
management, environmental
management and performance,

S u s t a i n a b i l i t y To d a y

social responsibility, quality, and
safety in the workplace.
Furthermore, the recognised
DIN-Geprüft mark is proof that
our product bearing this mark
meet stringent safety and quality
standards. Awarding the DINGeprüft mark indicates that a
product is of a high standard and
complies with DIN, DIN EN or DIN
EN ISO standards.
APR’s viscose staple fibres are
awarded the international OK
biodegradability WATER and OK
biodegradability SOIL labels by
accredited certification board, TUV
Austria. Certificates make sure the
biodegradability of APR’s fibres
in water and soil. The tests for
the certifications were disbursed
by freelance workplace Organic
Waste Systems and, as a result.
APR also received confirmation
from the USDA that the Viscose
staple fibre produced is made
100% from cellulose and is

Advertorial

certified as 100% biobased.
OEKO-TEX standard 100, Annex
6, Product class I certification was
awarded to APR. All Viscose staple
fibre produces by APR is suitable
for use in the manufacturing of
products fit for babies.
APR now offers the MADE IN
GREEN by OEKO-TEX® label,
providing an added layer of
assurance, transparency and
product confidence our customers
expect. The MADE IN GREEN label
verifies that an article has been
tested for harmful substances and
certified to STANDARD 100 by
OEKO-TEX®️ It also guarantees that
the fibre has been manufactured
using sustainable processes
under environmentally friendly
and socially responsible working
conditions, certified to STeP by
OEKO-TEX®️ Our unique MADE
IN GREEN ID when included on
the hangtags of garments can be
traced back to our mill where the
viscose fibre was manufactured.

APR openly and constructively
engages all customers, civil society
organizations and fashion brands
to ensure that the company can
continue to strive to be among
the best-managed and most
sustainable companies in the
industry, creating value for the
community, country, climate and
customers. It is APR’s vision to
produce the best quality viscose
fibre to enable our customers to
grow their product offerings and
be competitive in the market.
APR’s bespoke traceability
platform, followourfibre.com, lets
APR’s customers and ultimately
consumers to trace fibre back
to where it was grown. The
full transparency of its supply
chain is visible on the app on
the company’s website. These
initiatives are all part of APR’s
commitment to becoming a
leading and responsible viscose
staple fibre producer and
providing value to our customers.

New York Senate bans PFAS chemicals in clothes
Textile Today Report
The New York State Senate recently
passed a bill banning the use of
perfluoroalkyl and polyfluoroalkyl
substances (PFAS), which means
"forever chemicals" in apparel.
Earlier, a bill was passed in 2020.
Basically this bill focuses on
‘intentionally adding chemicals’ or
serving a purposeful work on the
product.

Governor Kathy Hochul to approve
or reject the bill. And the bills will
effective from December 31, 2023.
In a letter to the New York State
legislature earlier this month, the
American Apparel and Footwear
Association (AAFA) vied for
consideration of January 1, 2027.

The bill, introduced in April last
year, is backed by Assembly
member Patricia Fahy and state
Senator Brad Hoylman.

According to AAFA president and
chief executive officer Stephen
Lamar, “Collectively we support
responsible regulatory requirements
that are protective of human health
and the environment.”

The legislature voted to approve
the bill, and now it is up to

Also, their members are leading
efforts to aggressively phase out

Figure: The New York State Senate
recently passed a bill banning the use
of perfluoroalkyl and polyfluoroalkyl
substances (PFAS), which means "forever
chemicals" in apparel.

the use of intentionally added
perfluoroalkyl and polyfluoroalkyl
chemicals with a goal of a complete
phase-out by 2027 of intentionally
added PFAS chemicals in their
products, he added.
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HKD’s $35 mn investment to boost
tent manufacturing in Bangladesh
Rahbar Hossain
South Korean company HKD
International Limited is the
largest tent manufacturer in the
world. HKD Bangladesh Limited—
located in Chittagong—is going to
establish tents, tent accessories,
camping furniture and camping
equipment manufacturing industry
in the Bepza Economic Zone.
It will invest $35.03 million where
6,650 Bangladeshi nationals will
get employment opportunities,
according to a recent press
release by the Bangladesh Export
Processing Zones Authority
(Bepza).

Bepza Complex in Dhaka.
Bepza Executive Chairman Major
General Abul Kalam Mohammad
Ziaur Rahman was present at the
agreement signing ceremony.
The company will produce
annually 18.8 million pcs of tents,
backpacks, bags, steel poles,
fiber glass poles, travelers’ bags,
gazebos, screen houses, cots, pet
carriers, camping furniture, chair,
tables, float tube bag, wagons,
tarp, trolley, purse, steel wire,
walking stick, steel accessories,
steel ferrule, steel peg, O-ring,
D-ring, steel trips, revert, screw,
washer, steel bracket, nut with
washer, tent accessory, cotton
blinder, wallet/purse, bag
accessory and sleeping bag.

HKD is a fully foreign
owned company that
started its operation
in 1990 in Chattogram
Export Processing Zone.
HKD Bangladesh Limited
would be the 5th venture
of HKD Group with
Bepza.

Figure: HKD Bangladesh Limited is going
to establish tents, tent accessories,
camping furniture and camping equipment
manufacturing industry in the Bepza
Economic Zone.

Ali Reza Mazid, member
(Investment Promotion) of Bepza,
and Chul Hee Kim, chief operating
officer (COO) of HKD Bangladesh
Limited, signed an agreement
on behalf of their respective
organizations on 26 May at the
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The group has four operational
enterprises in Chattogram and
Karnaphuli export processing
zones which invested about $100
million. These four enterprises
are producing tents, camping
equipment and readymade
garments. Around 10,000
Bangladeshi nationals are working
in those factories.
Mentionable, including HKD
Bangladesh Limited, Bepza
approved a total of eight
companies to set up industries in
the Bepza Economic Zone.
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The proposed investment of the
other seven companies which
have already signed the lease
agreement is $120.11 million where
35,000 Bangladeshis are working.
Among others, Member
(Engineering) Mohammad Faruque
Alam, Member (Finance) Nafisa
Banu, Executive Director (Public
Relations) Nazma Binte Alamgir,
Executive Director (Investment
Promotion) Md Tanvir Hossain,
Executive Director (Enterprise
Services) Md Khorshid Alam and
Project Director of Bepza EZ Md
Hafizur Rahman were present
during the signing ceremony.
Bangladesh poses immense
opportunity to surge tent
manufacturing and export share
in the global market. In 2019,
Bangladesh was the second
biggest exporter of camping tent
equipment ($205 million).
In the 2020-21 financial year,
Bangladesh tent export earned
$420.6 million. According to the
newest figures from January, tent
equipment exports are expected
to exceed $513 million this year.
Tent entrepreneurs think that there
is big prospect for Bangladesh to
increase share in the world market.
Tent manufacturers think that in
the next few years, Bangladesh’s
tent equipment export position
will grow significantly.
According to BEPZA sources,
14 tent companies are currently
in production in Chittagong
and Karnafuli EPZs. In addition,
another is under implementation.
EPZ’s leading tent exporters
include HKD Group, Campbell
Global, Campex (BD), Eusebio
Sporting (BD), Jessinha Outdoor
and others.
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ST Editorial

Primary textile sector finds gas
tariff hikes bearable for the millers
AH Monir
The gas price was last hiked in July 2019. The stateowned gas distribution companies proposed the
Bangladesh Energy Regulatory Commission (BERC);
regulatory agency that regulates the gas, electricity
and petroleum products; for an average of 117
percent tariff hikes back in January 2022. The BERC
held a public hearing on the proposals in March
from 21 to 24. Based on the hearing, the technical
evaluation committee had recommended a 20
percent price hike on average.
On 5th June, BERC announced the new gas tariffs for
all categories of consumers. The BERC has raised the
average price of gas by 22.78% for retail consumers,
which will be applicable from this June. The new
tariffs for all categories of consumers are shown in
the table below:
SL

Consumers

Tariff Rate (TK/
Cubic Meter)

Percentage (%)
[Increase (+) /
[Decrease (-)]

1

Power Plant

TK 5.02

(+) 12.8%

2

Captive Power

TK 16.00

(+) 15.52%

3

Fertilizers Sector

TK 16.00

(+) 260%

4

Industrial Sector
a) Large Scale Industries

TK 11.98

(+) 11.96%

b) Medium Scale Industries

TK 11.78

(+) 10.09%

also decided not to give subsidies for any product
at the production level. It would be extended at the
consumers' end."
In an immediate reaction to the gas price hike,
Md. Ali Khokon, President, Bangladesh Textile Mills
Association (BTMA) said to Textile Today, the new
tariff is tolerable for the spinners amid the pandemic
and the global turmoil caused by the Ukraine-Russia
War. Though the cost will increase for the millers
due to this new tariff, but, it is still manageable and
our millers can complete existing orders by reducing
other costs. We have hailed the govt. decision as the
new tariffs are close to the suggested price made by
trade bodies. “We also urged the Govt. not to hike
prices further very shortly.
The BTMA President stressed the recent global
volatility and its impact. He added, “We do not know
how long the Russia-Ukraine war will continue. If it
drags on, then certainly the whole supply-chain will
be more and more vulnerable.”

“

c) Small, Cottage & Others

TK 10.78

(-) 36.73%

5

Tea Estates

TK 11.93

(+) 11.5%

6

Commercial

TK 26.64

(+) 15.83%

7

CNG

TK 43.00

0%

We have hailed the govt. decision
as the new tariffs are close to the
suggested price made by trade
bodies. “We also urged the Govt. not
to hike prices further very shortly.

8

Domestic Users

Md. Ali Khokon
President, BTMA

a) Metered base burner

TK 18.00

(+) 42.9%

b) Non-metered single
burner (Taka/Month)

TK 990.00

(+) 7.02%

c) Non-metered double
burner (Taka/Month)

TK 1080.00

(+) 10.77%

According to the new gas tariffs:
• Fertilizer sector witnessed the most hike
•	For industrial sector the tariff looks affordable
currently
•	Due to Ukraine-Russia war commodity prices have
already gone up, workers are demanding wage hike
as a result – and this gas tariff hikes will impact more
Regarding the new gas tariff, Mohammad Abu
Faruque, the acting Chairman of BERC, said to the
media “The tariff has been declared in such way so
that it will not create any major impact on our export
industries as well the daily life. The government has

“For us, if we have an influx of order, then we can
sustain and distribute the gradual increase of
production cost due to energy price hike. But a
war of this scale in Europe (as this is Bangladesh’s
biggest export market) will inevitably hurt our textile
and apparel business. Already, entrepreneurs are
witnessing sluggish order flow. And the impact will
be bigger if this volatility intensifies.”
As a way-out, Md. Ali Khokon elaborated that
Bangladesh textile and apparel industry needs to
diversify export destinations. He said, “We have to
look in the Latin America, Far-East, Central Asia,
India, etc. markets – so that the export can withstand
any type of shock. For instance, recently I told the
Brazilian ambassador in Bangladesh to increase
apparel exports from us as we import a significant
amount of Brazilian cotton.”
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Unleashing the economic
potential of coconut husk
Craftsmen producing sustainable cricket pitch mat
from coconut husk in Nesarabad Upazila
Textile Today Report
Introduction

28,000 tk and the selling price is 35,000 to 38,000 tk.

Approximately 50 billion coconuts are grown
worldwide every year, about 85% of the coconut
husks are discarded like trash. The burning of the
coconut husk is creating air pollution leading to
environmental degradation and affects the health
of the public. However, the new invention ‘coconut
fabric’ has several properties that are beneficial
to sportswear designers and also used for making
cricket pitches in internationally. For instance,
Cocona textiles are fast drying (92% faster than
cotton), which means the cricket pitch spends a long
time in the rainy season. Cocona is highly durable,
lasting longer than other organic options such as
bamboo and cotton.

New initiative and BSCIC
The entrepreneur named Md Mohiuddin from village
Beltala in Sutiakhati union, and owner of The People’s
Coir Industries; has been manufactured cricket pitch
for the last 40 years. He said, “We directly take orders
from the Bangladesh Cricket Board (BCB) and BKSP
authorities, and deliver good quality indoor artificial
pitches so that players can practice well.

Idea about coconut husk
Day by day Bangladesh is becoming a textile
innovation hub. In our country, raw materials like
coconut husk, cotton, jute, etc. are available and
less costly. Craftsmen in Nesarabad upazila of
Pirojpur district in the division of Barishal have long
been reputed for making cricket bats now they are
contributing to the development and making of
artificial drop-in mats for cricket pitches from coconut
husk. This pitch is being made by the artisans of the
sawdust industry.
Craftsmen and local organizations
Village people are working and dedicated themselves
to making coconut husk mats and delivering these to
the different cricket-related sports organizations in
Bangladesh such as Bangladesh Cricket Board, BKSP,
Police Training Centre, Bangladesh Army, Bangladesh
Air Force, etc. Bangladesh Small and Cottage
Industries Corporation (BSCIC) authorities said that the
traditional cricket pitches get soaked with rainwater
in unfavorable weather like the rainy season. Coconut
husk pitches are solving this problem.
Manufacturing and costing
The main ingredient in making this pitch is the fine
rope of coconut husk. In the local language, this rope
is known as Katra. For making the Katra 10,000 tk to
13,000 tk are needed. Three workers have to work for
six days. The manufacturing cost of one pitch is around

Figure: Craftsmen in Nesarabad upazila of Barishal are
developing and making artificial drop-in mats for cricket pitches
from coconut husk. Courtesy: Al Mamun

BSCIC will work to enhance the skills of industrialists
and workers in this sector. This government agency
will help to get the loan as per the demand of the
craftsman. This commercial potential pitch is awaking
new dreams in the minds of young entrepreneurs.
Demand for this artificial coconut husk pitch may also
be created a market abroad. Milton Chandra Bairagi,
Deputy Manager of Pirojpur BSCIC, said, “We have
trained 50 people under a government-funded project.
Conclusion
A significant aspect of coconut by-products is that
they’re completely biodegradable and can be easily
decomposed. Unlike polyester and plastic materials,
it can be broken into smaller parts and mixed in with
soil that will absorb it in a few weeks and hold its
minerals and micronutrients.
The government and industrialists should come
forward to utilize coconut husk for more value
addition and ensure a better life for the craftsmen.
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Historical medieval Islamic
arts and textiles influenced
by TIRAZ fabric
Shafiun Nahar Elma
Introduction
Many words for textiles have been included from
Arabic and Persian into European languages; Thus,
damask derives from Damascus, the capital of Syria;
muslin from Mosul, a city on the upper Euphrates.
The royal garments were inscribed with the caliph’s
name and came to be known as ‘Tiraz’ – from the
Persian Tirazidan, which means embroider and it is a
banded decoration and inscriptions on garments.
History of the islamic royal garments
Textiles were important to understand the history of
art. Tiraz was produced from about the 7th century
until the 14th century. There is a different timeline of
this royal fabric production.
•	Umayyad Caliphate: The inscribed Tiraz embroidery
first came into existence under the Umayyad
caliphate. During this period, Islam began to expand
and conquer the people of the Arabian Peninsula.
Accompanied to this was the spread of this
embroidered fabric Tiraz, which was left upon the
conquered people and stated both the name of their
caliph and a message about their religious faith.
•	Abbasid Dynasty: During this period, Baghdad
was a thriving metropolis and was visited by
traders from the remotest corners of the world.
These traders were significant because they could
introduce the Tiraz embroidery to the remote
corners from which they came and contribute to
the spread of the Islamic message the embroideries
held. Through the Western portals of Islam, like
Spain, the western dress was directly influenced by
this fabric.

•	Fatimid Tiraz fragment: The inscription on 10thcentury textile names the first Fatimid ruler, Fatimid
Caliph al-Mu’izz (925-975), who found the city of
Cairo. The medallions with the animals are a typical
motif on Fatimid Tiraz. The production of textiles
was an important luxury industry in Egypt at that
time. These were widely used in the Islamic world
up until about the 14th century.
Under the Safavids, Mughals, and Ottomans, Tiraz
was highly valued by the court and the elite. During
the Egyptian Mamluk Sultanate (AD 1250-1517), the
Tiraz production gradually broke down and eventually
vanished. These forms are made, among others, in the
famous Street of the Tent Makers, in Cairo, Egypt.
Tiraz manufacturing type
The textiles were usually manufactured in either
public or private factories. These factories were
called ‘khassa’ meaning private and ‘amma’ meaning
public. There was not much of a difference in the
production of the Tiraz between the public or private
factories since both used the same techniques.
The difference between both was the made in a
‘khassa’ was only given to royalty and the ‘amma’
produced Tiraz was given to servants or the military.
The production and export of Tiraz were strictly
regulated and were overseen by a governmentappointed official.
Differences in the making process
Tiraz garments vary in their material and design,
depending on the time of production, where they
are produced and for whom. Linen, wool, cotton or
mulham (mixture of silk warp and cotton weft) were
used for the production. Most early it was decorated

Figure: Tiraz was produced from about the 7th century until the 14th century. Courtesy: Collected
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with colorful motifs of medallions or animals, but
with no inscription. The Discovery of this fabric
across the periods shows a gradual transition from
the Sasanian, Coptic, and Byzantine styles. During the
Fatimid period in 11th- and 12th-century Egypt, the
trend of Tiraz design shows a revival of these styles.
Robe of honor
Under the Fatimid caliph al-Mu‘izz (r. 953-75),
the khil‘a ceremony gained importance and the
technical quality of this garments came to reflect
the wealth and influence of their recipients. khil'a
means ‘robe of honor’ which can be traced to the
time of the prophet Muhammad ﷺ, the caliph would
bestow robes of honor upon deserving subjects.
The epigraphic bands on many of these textiles
documented new allegiances that confirmed loyalty
to the caliph and marked the recipient with honor.
In Fatimid Egypt, silk robes woven with gold Tiraz
bands were reserved for the vizier and other highranking officials, while the general public wore linen.
Robes were also often inscribed with Arabic texts
offering good wishes and blessings (barakah) to the
rulers. Many robes were cut up and the inscribed parts
saved due to their perceived talismanic properties.

News & Analysis

Design and cultural significance
Muslim culture and traditions were incorporated into
Egyptian life which impacted the textile industry.
This fabric were primarily used for decoration rather
than a sign of loyalty. While wearing clothes was
encouraged to be prohibited certain textiles; this was
due to the political and religious views and stands that
society had. The mechanical weaving on a loom also
encouraged the use of symmetrical, repeating, and
geometric designs that characterize much of Islamic
art.
Conclusion
The creation of textiles was among the most
important arts in medieval Muslim society. Tiraz
has great value because archeologists were able to
preserve them due to the good climate of Egypt
and because of the quality of the textile. Some
of the textiles were found in tombs in Egypt and
are now being taken care of in different museums.
Many countries continue to use the patterns and
motives while incorporating their own design on
their tapestry. Tiraz textiles were produced in both
caliphal and state-run factories.

15% corporate tax for textile sector till 2025
Textile Today Report
The Bangladesh government is going to extend the
existing reduced 15% corporate tax for the textile
sector for another three fiscal years in terms of
its compliance with some conditions, according
to finance ministry officials. The extension will be
effective from 1 July this year and will remain in
effect until 30 June 2025.
Spinning, yarn dyeing, finishing, coning, fabric
dyeing, printing or any other such industries will also
enjoy the benefit. To get the benefit companies must
be registered under the Companies Act, and comply
with all provisions of that ordinance.

If they have paid any penalty slapped by
any government authorities for violation of
environmental rules and regulations, that fiscal year
they have to pay a regular tax rate.
Currently, the corporate tax rate is 30% for non-listed
companies and 22.5% for the listed ones.
The government has taken the move to extend
the reduced tax rate facility as part of its revenue
incentive policy geared towards making this industry
globally competitive, ministry officials said.
Bangladesh has secured second position in RMG
exports globally because of such support.
And, to retain this achievement and to get expected
revenue from this sector, the reduced tax rate should
continue for the textile sector, they noted.
As the statutory regulatory order to this effect will
expire on 30 June this year, the new budget will
propose extending the facility up to 30 June 2025.
In the meantime, VAT on wholesale of fabrics at the
local market will be slashed to 2% from 5% from the
next fiscal year, according to a report published by a
prominent newspaper.

Figure: Govt. is going to extend existing reduced 15% corporate
tax for textile sector for another 3 fiscal years in terms of its
compliance with some conditions
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The VAT rate cut will give a relief to local consumers
as product prices have already gone high due to
hikes in raw material prices.

Te c h n i c a l Te x t i l e s

Technical textiles: the mark
of quality and sustainability
Swiss Textile Machinery members set standards in demanding fabric sectors
Technical textiles, machines
and components developed in
Switzerland drive the highest
quality standards. Satisfaction
is guaranteed for woven and
nonwovens manufacturers and
their end-users. And Swiss solutions
are committed to technology that
is both innovative and sustainable,
leaving the smallest possible
environmental footprint.
Techtextil, the international
exhibition for technical textiles
and nonwovens, is the ideal
platform for Swiss Textile
Machinery members to present
their innovations. They offer latest
technology and great service for
the sector, to produce textiles that
are `technically´ perfect for a vast
range of applications.
Nonwovens: unrivalled and
sustainable Nonwovens are used in
various technical textile products,
including filtration, geotextiles,
automotive, carpets, technical
felts, wadding, insulation and
hygiene applications and wipes.
The best results start from the
right conditions in the mill, which
is the specialty of Luwa.
Is the humidity ideal for optimal
processing and pneumatic
conveyance of fibers? Is the mill
environment free of bacterial
contamination, as required for
hygiene products? Luwa air
engineering has developed
a sustainable humidification
system – a hygienic solution with
high energy-efficiency since its
technology is not based on steam.
The company also offers unique
filters for removal of airborne
fibers and additives such as
super absorbent powders.
Spunlace processes can require
relatively high energy usage, but

Autefa’s unique combination of
hydroentanglement machine
and drum dryer can reduce energy
consumption by up to 30%. Customers
can also modernize existing
production lines with the newest
hydroentanglement technology.
Its innovative and ingenious design
of products such as metallic card
clothing help manufacturers
consistently produce impeccable
webs. Thanks to its precise fiber
transfer, 20% fewer failures are
produced in the web. Graf’s
superior performance increases
throughput by up to 10% and
results in greater carding efficiency
compared to conventional
clothing. This applies to both short
and long staple fibers bonded by
chemical, mechanical, thermal or
solvent treatments. The resultant
webs hold the fabric together
more durably.
Flawless trends in fabric making
Technical textiles are an innovative
and fast-moving field – which is
ideal for Crealet and its specialized
electronic warp thread feed
solutions. These highly reliable
systems are applicable to various
types of weaving machines, with
customized solutions also offered.
The goal is to allow customers
to realize creative ideas with
impeccable fabrics. Correct
tension is the ideal start for
weaving, but fabric quality also
depends on other factors at the
next stages.
They drive quality assurance to
reach zero-defect manufacturing,
meeting the high demands of
technical textiles. Loepfe solutions
are particularly well represented
in the automotive industry, where
perfect and often flawless endproduct is indispensable for a wide

Figure: Fabric Inspection. Courtesy: Uster

range of vehicle components, such
as airbags, car glass, seats, carbon
materials, and tire cords. Its optical
yarn defect sensor provides allaround control over every single
millimeter of the running yarn.
Assured satisfaction
Fabric producers need to deliver
guaranteed quality reliably. This
requires a consistently high rate
of fabric defect detection. The
system’s ability to capture any
visible defects prevents claims.
After final inspection, the fabric
will often be cut into smaller rolls,
which will then be delivered to
various customers. Uster optimized
cut control is a software tool for
automated cut optimization that
can be installed on any existing
debatching or cutting line, allowing
significantly higher yields.
“Quality and sustainability are
important factors of differentiation
and conclusively essential for
success. Our members’ innovations
aim for satisfied and long-standing
customers in the technical textile
industry around the world,” says
Cornelia Buchwalder, Secretary
General of the Swiss Textile
Machinery Association. At
Techtextil in Germany, 24 Swiss
companies will exhibit at the Swiss
Association’s Member’s Pavilion or
at individual booths.
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Economical compact-spinning
using state-of-the-art technology
Suessen Story
The COMPACTeasy mechanical compacting system
from Suessen addresses the need for higher
productivity and cost optimization in compact
spinning. The system can spin high-quality yarn
from all common raw materials – at a high speed.
Low investment cost, less energy consumption
and minimal maintenance make COMPACTeasy
an attractive alternative to pneumatic systems for
spinning mills.
Saving energy and cost are decisive factors for
spinning mills today. Most spinning systems require
both a high level of initial investment as well as
considerable operating cost. While compact spinning
is appreciated for its excellent yarn quality and
high productivity, it can also be very cost-intensive,
especially with pneumatic compacting systems
requiring a lot of electricity.

Figure 1: The y-channel in the compactor enables intense
double compacting for all yarn

Figure 3: Transmission of the traverse motion to the compactor
(view from the

Figure 4: Transmission of the traverse motion to the compactor
(view from the

fibers, as well as their blends. With a count range
from Ne 20 to Ne 60, COMPACTeasy covers most
applications.
The recipe for success
COMPACTeasy guides fibers through the y-channel
of the compactor with precision, which results in
intensive double compacting (Fig. 1) without any
additional energy requirements compared to ring
spinning.

Figure 2: COMPACTeasy retainer with COMPACTeasy roller, easyspring, and compactor with y-channel

Unmatched compact-spinning quality
Continually striving to push boundaries of innovation,
Suessen developed COMPACTeasy, a mechanical
compacting solution that offers low investment cost
without compromising on quality. It produces yarns
with excellent characteristics from a broad range
of raw materials, such as cotton and man-made
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Compared to other mechanical systems, the
compacting channel of COMPACTeasy is much wider,
so it is less prone to clogging. Thanks to the traverse
motion of the compactor (Fig. 3), the lifetime of
cots is extended resulting in lower maintenance
requirements and constant and durable yarn quality.
This is a considerable advantage compared to
flipping the front top roller, which is what mechanical
systems usually require.
Sophisticated technology for less wear and tear
The device consists of a front top-roller retainer
and the smaller COMPACTeasy roller (Fig. 2). The
compactor features the y-channel and the preceding

Advertorial

pin and is located between the two top rollers. The
compactor spring uses a low spring force to press
the compactor against the bottom roller. This causes
considerably less wear and tear on the compactor
than magnetically loaded compacting elements.
The yarn quality is determined by both the y-channel
of the compactor and the integrated pin, which
takes effect precisely in the zone of the drafting
system where the fibers have the least guidance.
This process improves yarn irregularity and increases
yarn tenacity. Hairiness is also significantly reduced
and often achieves better results than pneumatic
compacting systems.

Flexibility and compatibility
COMPACTeasy can be added to the specifications for
new ring spinning machines (Fig. 4). Furthermore,
machines that have already been installed can easily
be retrofitted. COMPACTeasy enables production to
be switched from ring to compact yarn by simply
installing or removing the compacting device on a
ring spinning machine.
Suessen customers are not just impressed by
COMPACTeasy’s low investment and operating cost,
they also appreciate the very high yarn tenacity and
consistency, as well as the ability to produce a wide
range of fibers and counts.

Saurer Autocoro celebrates 1
million spinning positions
Saurer Story
The world's number one for automatic rotorspinning mills
Ten years of Autocoro with new technology, 10
years of innovation leadership, 10 years of market
leadership, one million spinning positions. What
began as a revolution in the rotor-spinning machine
market with the Autocoro 8 continued with the
Autocoro 9. Also the third generation, the Autocoro
10, is by far the most popular automatic rotor-spinning
technology with a market share of more than 90%.
The right solution for every spinning mill
configuration
Autocoro has shown worldwide how automatic
rotor-spinning works best today. Just turn it on
and produce. This machine is perfectly suited to
processing sustainable raw materials.
Many performance features that set apart the firstgeneration Autocoro 8 are only available for the
Autocoro, for example, seamless lot changes during
ongoing production. The additional production
volume resulting from this digitally controlled lot
change management is approximately 113 tons at
medium count, two weekly lot changes with 768
spinning positions per machine and year.
Sustainable spinning – the Autocoro shows how it's done
Only 10 years ago, the Autocoro 8 opened the door
to an economical spinning of sustainable fibres,
processed from pre- and post-consumer waste.
If you want to spin these fibres economically in
increasing proportions of the mixture, up to 100%,
there is still no way around the Autocoro from Saurer.
With the third generation, the Autocoro 10, yarn
manufacturers can focus even more strongly
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on sustainable fibres. An example of this is the
Intelligent Guidance System with large-format, highly
visible and coloured LED signals above all spinning
positions. The LED signals save the operating
personnel a lot of walking and increase the efficiency
of the Autocoro without using additional electronic
devices such as smartphones or tablets. As yarns
made out of regenerated fibres tend to be coarser,
this results result in short sliver can running times, and
empty cans have to be exchanged for full cans more
frequently. Customers producing this yarn spectrum
particularly benefit from the new lighting concept.
The Autocoro 10 also includes other innovations
that increase profits when processing regenerated
fibres. These include a 25% higher package changing
capacity and additional automatic machine
cleaning with the Vacuum Trash Cleaner. Another
feature are the new spinning components such as
interchangeable fibre beard supports with different
designs in the spin box. These control the cleaning of
the fibres and thus get the maximum quality out of
yarns made from regenerated fibres.
Autocoro protects global resources
Numerous performance features of the latest
Autocoro 10 generation can also be retrofitted in the
Autocoro 8 and 9, which means that machines that
have been in production for several years can always
remain state-of-the-art.
If all spinning positions were to produce yarn for
denim trousers that consisted of 40% pre- or postconsumer cotton, the installed Autocoro spinning
positions could reduce the consumption of virgin
cotton by around 3.5 million tons annually, which is
around 14% of the world cotton harvest for 2019/2020.

For excellent
yarn quality.

Texparts drafting systems and spindles
Saurer’s Texparts product line offers high quality components for the textile industry
including drafting systems and spindles, spinning rings and travellers.
The bearing portfolio offers products for ring-spinning and rotor-spinning area as
well as winding and twisting.

saurer.com
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Regenerative agriculture
takes sustainable fashion
to the next level
U.S. Cotton Trust Protocol Story
Today more than ever before,
consumers across the globe want
to know that the clothes in their
closets are sustainably sourced.
So much so, that research
conducted by the U.S. Cotton
Trust Protocol, a farm level,
sciencebased initiative that is
setting a new standard in more
sustainably grown cotton, found
that 61% of brands and retailers have
witnessed increased demand for
sustainable products from consumers.
While consumer demand for more
sustainable fashion is pushing
global brands and retailers to
provide transparency and evidence
that sustainable practices are
being implemented and followed
throughout the supply chain—
we’re left wondering, is it enough?
Regenerative agriculture aims for
more.
Sustainability has been a focus

of U.S. cotton growers for
generations. Case in point, just
over the past 35 years, U.S.
cotton producers have used 79%
less water and 54% less energy,
reduced greenhouse gas emissions
by 40%, all while reducing land use
by 49%. The adoption of practices
such as minimal tillage, GPS and
sensor-driven precision agriculture,
and the growing of winter cover
crops have further improved soil
health, reducing loss and erosion
by 37% per acre and increasing soil
carbon levels.

Yet, U.S. cotton growers
understand that they must
constantly improve in order to
protect and preserve the planet—
to ultimately help create more
sustainable clothing.
That’s where regenerative
agriculture comes in. It goes a step
further and aims for net positives,
as opposed to simply having a
neutral impact on the environment.
Regenerative agriculture
practices aim to better the land.
U.S. cotton growers’ efforts
towards continuous improvement
are central to the Trust Protocol
and the U.S. cotton industry taking
sustainability to the next level.
Practices such as conservation
tillage and growing cover crops
have helped soil health and
increased soil carbon levels.
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Although U.S. cotton growers
have been implementing these
techniques for decades, these
practices have recently been
grouped into a manner of farming
called regenerative agriculture.
Regenerative agriculture describes
farming and grazing practices
that, among other benefits, have a
net positive impact by rebuilding
soil organic matter and restoring
degraded soil biodiversity –
resulting in both carbon drawdown
and improving the water cycle1.
It is a holistic philosophy that
aims to positively influence
bio-sequestration, biodiversity,
ecotoxicity, climate resilience,
water systems, micronutrients, and
ecosystem services.
Regenerative agriculture builds
upon the positive environmental
impacts of sustainable
practices, aiming for a whole
systems approach to positive
sustainability practices.
U.S. cotton growers are already
implementing impactful
regenerative agriculture practices,
including using production
practices that conserve and
protect soil health to increase
biodiversity and capture carbon
in the soil. They’re also focused on
nutrient management, to maintain
healthy plants and targeted
replacement of nutrients whilst
minimizing leaching and run-off.
They practice water stewardship
and water use efficiency to
increase soil water holding
capacity.
Biodiversity is an important part of
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the mix, and they employ practices
that promote plant, animal and
microorganism biodiversity for
more efficient use of the land.
Regenerative agriculture is not a
one size fits all manner of farming.
Instead, it looks at a combination
of practices that support
resilience, as well as building and
nourishing our ecosystem.
When these regenerative practices
are implemented successfully,
the health of the agriculture

ecosystem and farmer economic
stability are improved. And
ultimately brands,retailers, mills
and manufacturers can provide
consumers with the verified, data
based sustainable clothing they
desire.
There is no finish line when it
comes to sustainable practices
or regenerative agriculture.
Individuals and organizations
continue to develop new
technologies, processes and

research that aid growers in
further implementing new and
innovative sustainable practices.
Now more than ever, people care
about the environment and how
their clothes are made. And, while
the distance from U.S. cotton
fields, to the runways of global
fashion brands, and consumer
closets may seem far, the focus on
regenerative agriculture has never
been more impactful.

Microfiber testing can reduce
microplastic pollution
Textile Today Report
Microfibre pollution is an important topic for
industry, consumers and legislators.

to be released during the laundry process for the life
of a fabric or garment.

These fibers pass through water treatment systems
into our waterways, where they can absorb harmful
chemicals before entering the food chain and
drinking water.

This test can help to better understand the
environmental impact of products, and by identifying
which fabrics and fibres are most prone to microfiber
release.

Meanwhile, sustainability solutions provider Eurofins
Softlines and Leather have urged textile and fashion
industry stakeholders to test their products for
microfiber emissions amidst a surge in research
highlighting their impact on both human health and
the environment.
A third-party laboratory member of The Microfiber
Consortium (TMC), Eurofins Softlines and Leather
uses the organization’s standardized test method
to measure the amount of fiber fragments released
from textiles during domestic laundering.
Through identifying which fabrics and fibres are most
prone to microfiber release, the fashion industry can
proactively reduce micro plastic pollution with more
informed raw material selection and use.
Actually they have the innovative test methods
to assess the microfibre-shedding potential of
commercially-manufactured synthetic textiles such
as polyester, acrylic, elastane, and nylon.
The test quantifies the number of microfibres likely

Figure: The test quantifies the number of microfibres likely to
be released during the laundry process for the life of a fabric or
garment.

Microfibres from textiles are thought to be
responsible for 4% of all plastic water pollution. In
order for brands, retailers, and manufacturers to
reduce levels of plastic pollution from textiles,and
to stay a step ahead of legislation. It is essential to
understand the shedding potential of different fibres
and fabrics.
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Winding Machine Autoconer
X6 Completes Rieter System
Rieter Story
The machine serves as the final quality assurance
and is key to the performance of subsequent process
steps (Fig. 1). Yarn faults that are not detected here
can result in machine downtimes during downstream
processing, to problems during the dyeing process,
or to faults in woven or knitted fabric. The Autoconer
reliably detects faults and unevenness in the yarn,
cuts these out, and uses the latest splice technology
with open prism to optimally join together the yarn
ends.
The prism variants OZ1 and OZ2 cover a wider range
of applications. When splicing cotton-based elastic
core yarns, duo-core yarns and multi-core yarns, the
open prisms are used in combination with the well
proven Elastosplicer.
Figure 1: The Autoconer X6 is the final quality assurance in
the ring and compact-spinning process.

With the integration of the winding machine
Autoconer X6 in its portfolio, Rieter offers complete
ring and compact-spinning systems from bale to
package. This opens up the potential for end-toend transparency and optimization throughout all
process steps with the spinning mill management
system ESSENTIAL.
The new Multilink systems with Multilot offer
maximum flexibility: Up to four ring spinning
machines are linked to one Autoconer and each ring
spinning machine can supply a different type of yarn.
The winding machine Autoconer X6 is the missing
piece of the puzzle which makes Rieter’s ring and
compact-spinning system complete.

End-to-end transparency from bale to package
by integrating the winding machine Autoconer
X6, the entire system from bale to package is
mapped in the spinning mill management system
ESSENTIAL. ESSENTIAL visualizes key indicators
like the machine’s production output per shift and
per lot, along with data on yarn quality and energy
consumption.
By using defined limit values and by analyzing
machine events, corrective measures can be
initiated promptly. In this way, the highest level of
machine productivity can be ensured. Integrating
the Autoconer also opens further potential for
optimization. With the winding machine as the final
quality assurance step, it will be possible to detect
quality deviations during production and even to
trace the causes back to upstream process steps and
rectify them.
To make the respective functionalities available over
the coming years, Rieter has the necessary expertise
across all process steps, provides all the machines,
and offers the required mill management system
ESSENTIAL. Multilink and Multilot: up to four material
feeds at the touch of a button intelligent material
flow with state-of-the-art RFID technology is the
heart of the Autoconer’s automated functions.
The material flow configuration Multilink makes
automation even more flexible and cost-effective.
With Mulitlink up to four ring spinning machines
can be linked to one Autoconer, arranged in series
or parallel. With the function Multilot, Rieter is
introducing an innovation to the market.

Figure 2: Multilink systems with Multilot can process up to four
different material feeds.
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In future, it will be possible to operate Multilink

Advertorial

systems as Multilot variants that can process up to
four different material feeds simultaneously. This
means that each of the four ring spinning machines
linked via Multilink can supply a different type of yarn.
The yarns are transported within the Autoconer to
the winding unit areas using intelligent material flow
control. In terms of flexibility, Multilot is unique: The
feed working range can be flexibly adjusted using
software, right down to the individual winding unit.
There is no limitation to one section size, as with
other suppliers. This ensures maximum productivity.
The area can be changed centrally at the push of
a button, without the need for a time-consuming

C o t t o n To d a y

mechanical changeover.
The operator guidance is simple and clear: Colorcoded Smarttrays are provided for cop transport.
Each material feed has a different color (Fig. 2). This
is also clearly indicated on the winding unit display.
The Autoconer is the perfect complement to the
Rieter ring and compact-spinning system. Proven
features like the intelligent upper yarn pick-up, a
vacuum control, and the winding unit start-up Launch
Control make it the most efficient machine regarding
yarn wastage, energy consumption, compressed-air
consumption, and personnel resources.

Telangana’s pilot project on 50,000
acres land for single-pick cotton
Yeasin Miah
The Telangana Authorities is debuting a pilot project
on single-pick cotton on about 50,000 acres to ease
harvesting process. The initiative comes at a time
when cotton yields have remained stagnant for years
and farmers are discovering it robust to seek out the
labor to choose the bolls.
Single-pick cotton refers to cotton varieties that
flower at one time and boll bursting occurs on the
similar time, in contrast to within the conventional
varieties which have three flushes of flowering. Due
to this fact, the boll bursting additionally occurs
three or 4 instances, leading to 3-4 pickings.

Kaundinya, Director-Basic of the Federation of Seed
Business of India (FSII).
Currently, farmers choose the cotton bolls no less
than thrice and, typically, as much as 4 instances.
The one-pick technique will delay the harvest by a
number of weeks and can allow farmers to finish the
harvest in a single go.
It will give the farmers a chance to go for an
additional brief length crop. Apart from, the tactic
will assist improve yields by as much as 40 per cent.
“This would be the first time it’s tried in a big space.
If it offers good outcomes, this is usually a gamechanger for the nation’s cotton sector,” he stated.
Although the nation has the world’s largest cotton
manufacturing space with 13.4 million hectares
or one-third of the worldwide cotton space,
productiveness is low at 473 kg/ha as in opposition
to the worldwide stage of 766 kg/ha.
“The challenges of low and medium productiveness
areas might be addressed by growing the yield
per unit space by enhancing the genetic base of
genotypes and adopting improved agronomic
practices,” he stated.

Figure: The Telangana Authorities is debuting a pilot project on
single-pick cotton on about 50,000 acres to ease harvesting
process.

Regular cotton crops are tall and bushy, occupying
lots of area as a result of which solely 7,000-8,000
crops might be accommodated per acre. Selecting
requires lots of labour, which accounts for about
20 per cent of farmers’ returns, based on Ram
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Farmers, nevertheless, say the brand-new technique
would imply larger prices. The tactic includes
some extra funding by farmers. They should use
4-5 packets of seed (450 gm every) per acre
in opposition to 2-3 packets within the present
technique of farming.
Mechanically picked cotton can have extra trash than
regular cotton aiming to ship high-quality cotton to
textile mills, pre-cleaners should be put in in ginning
mills.
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Why global
brands rejecting
Xinjiang’s cotton

Figure: In the summer of 2019, an
executive at Patagonia got a phone call
from a trusted auditor working in China.

Textile Today Report
In the summer of 2019, an
executive at Patagonia got a
phone call from a trusted auditor
working in China. A planned trip
to visit some cotton farms in the
region of Xinjiang wasn’t going to
happen. Soon, more barriers were
put up. Information from local
suppliers was scarce.
“We saw this escalation of
secrecy,” said Matt Dwyer, the
Patagonia executive who oversees
the privately held outdoor apparel
maker’s supply chains. He commented
it to The New York Times.
He spent a year trying figure out
what was happening as media
reports highlighted widespread
repression in Xinjiang and forced
labor for Uyghurs.
Inka Apter, Facilitating Manager
for Fabric R & D at Eileen Fisher, Inc.
Eileen Fisher, said that while no Eileen
Fisher garments were being made
in Xinjiang and that it wasn’t getting
fabric or yarn from the region, the
company didn’t know whether any of
the cotton fiber it was using could be
traced to Xinjiang.
The pandemic sparked the
problem. The highly intricate and
interconnected global supply chain
is in upheaval. Much of the crisis
can be traced to the outbreak
of Covid-19, which triggered an
economic slowdown, mass layoffs
and a halt to production.
Here’s what happened next:
A reduction in shipping. With
fewer goods being made and
fewer people with paychecks to
spend at the start of the pandemic,

manufacturers and shipping
companies assumed that demand
would drop sharply. But that proved
to be a mistake, as demand for
some items would surge.
Demand for protective gear
spiked. In early 2020, the entire
planet suddenly needed surgical
masks and gowns. Most of these
goods were made in China. As
Chinese factories ramped up
production, cargo vessels began
delivering gear around the globe.
Then, a shipping container
shortage. Shipping containers
piled up in many parts of the world
after they were emptied. The result
was a shortage of containers in
the one country that needed them
the most: China, where factories
would begin pumping out goods
in record volumes.
Demand for durable goods
increased. The pandemic shifted
Americans’ spending from eating
out and attending events to office
furniture, electronics and kitchen
appliances – mostly purchased
online. The spending was also
encouraged by government
stimulus programs.
Strained supply chains. Factory
goods swiftly overwhelmed U.S.
ports. Swelling orders further
outstripped the availability of
shipping containers, and the
cost of shipping a container
from Shanghai to Los Angeles
skyrocketed tenfold.
“You know, maybe this farm got
certified, but we have no way to
independently audit, the people
are intimidated, the auditors

don’t want to work on the ground
anymore, it’s impossible to really
go by that,” Ms. Apter said,
recalling the discussion.
By 2021, Eileen Fisher had
removed any Xinjiang cotton fiber
from its supply chain, she said.
L.L. Bean, the privately held
outdoors retailer based in Maine,
said in a statement that it had
ceased sourcing from textile
mills in Xinjiang in 2020 and
“completely removed ourselves
out of the cotton production
process” in early 2021.
“We have full confidence in our
due diligence process to state that
none of our products are made
with Chinese cotton or use forced
labor,” the company said.
The decisions by smaller, privately
owned companies to leave China
have been more straightforward
than they were for bigger retailers,
which have cultivated a lucrative
consumer market in the country.
For fast fashion companies like
H&M and luxury brands like
Burberry, which has also been the
target of boycotts, the decision
ultimately amounts to picking a
side: China or the rest of the world.
“It’s very hard for a giant
company,” said Michael Posner,
who is the chair of the Fair
Labor Association, a nonprofit
organization that has worked
with companies like Apple to
investigate worker conditions at
suppliers’ factories.
(The story was first published in
The New York Times)
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BGMEA seeks continuous
support of German government
Textile Today Report
A delegation of BGMEA headed
by President Faruque Hassan met
with Dominik Schnichels, Director
General of the Trade Department
at the German Federal Ministry of
Economics and Climate Change, in
Germany on June 2.

President Miran Ali; Directors
Barrister Vidiya Amrit Khan; Neela
Hosna Ara and Chair of BGMEA
Standing Committee on Foreign
Mission Cell Shams Mahmud.
They had discussions about
various issues related to
Bangladesh’s RMG industry
including the current situation,
opportunities and strategies to
face challenges and move forward.
The issue of LDC graduation, its
implications on the economy of
Bangladesh and preparedness to
continue journey forward in the
post-LDC era was also discussed
in the meeting.

Figure: A delegation of BGMEA headed
by President Faruque Hassan met with
Dominik Schnichels, Director General of
the Trade Department at the German
Federal Ministry of Economics and Climate
Change, in Germany .

They also talked about the future
priorities of the industry to retain
its export competitiveness in the
global market in the post-LDC era.

The delegation, which was
accompanied by Ambassador
of Bangladesh to Germany Md.
Mosharraf Hossain Bhuiyan, ndc
and Md. Saiful Islam, Commercial
Counsellor of Bangladesh Embassy
in Berlin, included BGMEA Vice

BGMEA President Faruque Hassan
also apprised Dominik Schnichels
of the RMG industry’s paradigm
shift in the area of workplace
safety and impressive strides in
environmental sustainability.

They had discussions
about various issues
related to Bangladesh’s
RMG industry including
the current situation,
opportunities and
strategies to face
challenges and move
forward.

He also briefed him about how the
apparel industry of Bangladesh
showed remarkable resilience
during the Covid-19 pandemic and
turned around from the fallout.
The BGMEA President extended
sincere thanks to the German
government for the cooperation
and support extended to
Bangladesh during the difficult
time of the pandemic.
He expressed hope that German
government’s friendly support
for the betterment of Bangladesh
RMG industry will continue in the
coming days.

Annual inflation in Turkish
clothing, footwear jumps 29.27%
Imran Hossain
Consumer prices in Türkiye
increased by 2.98 per cent in May
this year and annual inflation rose
by 3.53 points to 73.5 per cent.
Türkiye Cumhuriyet Merkex
Bankasi (TCMB), the country’s
central bank recently released the
data. There was a 4.63 per cent
monthly price rise in the clothing
and footwear group, which saw
annual inflation rising by 3.52
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points to 29.27 per cent.
The rise in annual consumer
inflation spread across subcategories in this period, with
the most significant contribution
coming from core goods and
services.
In May, annual inflation increased
across all subcategories of the
core goods group. While the
annual price increase in the
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services group was relatively flat
in transport services, it went up in
other sub-categories.
The rise in producer prices
persisted in the month due to
international commodity prices,
exchange rate developments and
ongoing supply chain disruptions.
In May, annual core goods inflation
increased by 3.74 points to 65.32
per cent.
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Export Updates

BUTEX seminar
focuses latest sensor
technologies in
textile machineries

Figure: BUTEX hosts Advanced Sensors and
Controls Used in Textile Industry seminar.

BUTEX Correspondent
A seminar was held on ‘Advanced
Sensors and Controls Used in
Textile Industry’ at Bangladesh
University of Textiles on May 17,
2022 hosted and organized by the
Department of Textile Machinery
Design and Maintenance.
In the seminar, Volker Harmann
Muller, the Sales and Service
Director of PLEVA – a
multinational well-known machine
manufacturing company – gave
an enlightening presentation
on application of latest sensor

technologies in textile machinery.
Among others Afzal Hossain,
Managing Director, Confidence
Kima Limited; Dr. Shaikh Md.
Mominul Alam, Dean, Faculty
of Science and Engineering,
BUTEX; Tanjheel Hasan Mahdi,
Asst. Professor, TMDM, BUTEX;
Anupom Mondol, Asst. Professor,
TMDM, BUTEX; Ariful Haque Ashik,
Asst. Professor, TMDM, BUTEX;
Tarik Reza Toha, Lecturer, TMDM,
BUTEX were present.

Figure: BUTEX hosts Advanced
Sensors and Controls Used in
Textile Industry seminar.
The session started with the
presentation of Avishek Das
Gupta and Faria Tasneem. Both
are a student of the 44th Batch of
the Textile Machinery Design and
Maintenance department. They
talked about the two research
papers published by the department
of TMDM. After that, the main
segment of the seminar began.

India’s kidswear export sees a
mammoth 23.20% rise in FY ’22
Textile Today Report
Kidswear export in India witnesses a mammoth
23.20% growth in FY 2021-2022. According to the
latest Ministry of Commerce and Industry’s data, the
South Asian country earned $16.04 billion in FY ’22.
The kidswear segment has recovered from the
COVID impacts. Having said that, the global kidswear
fashion sector has taken a pounding in the last two
years due to the Covid-19 pandemic. At present the
kidswear segment has become one of the fastestgrowing sections in India. With many prominent
Indian brands entering the market and the prevailing
ones diversifying their range by bringing sustainable
categories, gender-neutral attire, and many more.
According to experts, outbreaks of COVID is
declining in Europe and US. As a result, this year,
the kidswear ‘Made in India’ export is growing,
diversifying, and rapidly becoming one of the key
drivers of the industry.
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The data showed that USA was the largest export
market for kidswear with $437.97 million export.
The USA market accounted for around 35% share
of India’s kidswear export values. While UK was the
second highest export market with $188.42 million.
Witnessing a 15.05% increase. Among the European
countries – Kidswear export to Germany was $51.6
million. And France was $50.46 million.
India's top 4 Kidswear export countries in FY’22
(In $mn) Source: Ministry of Commerce and Industry
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AOPTB seminar highlights current
challenges of All-Over printing sector
Md. Salahuddin Repon, G.M (Printing), GMS Composite Knitting Ind. Ltd.
All-Over Printing Technologists
of Bangladesh (AOPTB) recently
held an online seminar on ‘Current
challenges of All-Over printing
sector’ shed light on the recent
problems faced by the printing
technologists.
In the online seminar, the founder
VC of BUTEX Prof. Dr. Nitai
Chandra Sutradhar was present
as the Chief Guest. The seminar
was presided by Eng. S.M Abdur
Rahman, President, AOPTB.
The keynote speaker Engr. Md.
Jamal Mia, G.M (Operation),
Paramount Textile pointed out
some real challenges in the AllOver printing sector. Dilip Kumar
Baidya (Assistant Director of
Anwar Group), Md. Saidur Rahman
(Advisor of AOPTB and General
Manager Operations, UNIFIL
Group) and Abdul Bashar (DGM,
Softtex Ltd) was present as a
guest at the seminar.
The moderator of the seminar
was Engr.Salauddin Ripon (GM,
GMS Composite Textile Composite
Knitting Industries Ltd. and the
Co-moderator was Md. Shawkat
Hossain Sohel (AOPTB General
Secretary and Unifil Group
Manager CAD). Jamal Mia pointed
out the following challenges of the
All-Over printing sector:

1.	Less allover printing orders
compare to the total
production capacity of allover
printing sector.
2.	Low price of allover printing
due to such an unhealthy
competitive market
3.	Lack of knowledge or awareness
about printing costing
4.	Bond availability problems of
printing white paste due to the
wrong declaration about it as
printing Ink
5.	Lack of innovative print
techniques and R&D about
value-added print techniques
6.	Lack of confidence about
the latest innovative print
techniques and quality etc.
While all the leaders of All-Over
printing stressed their opinions to
overcome these challenges. They
pointed out issues like:
1.	Establish strong bondage
between all the allover printing
factories to finalize a standard
print price matrix
2.	Make awareness and share the
experience and knowledge
of all about printing costing
considering dyes and
chemical cost, overhead cost,
commercial cost, power and

Figure: AOPTB seminar highlights current
challenges of the All-Over printing sector.

utility cost, m/c depreciation,
bank interest, certification cost,
profit margin, etc.
3.	Need R&D about innovative and
value-added print techniques to
grab high price print orders
4.	Use the proper H.S code of
white paste described as
‘Printing preparation paste of
Titanium Dioxide’ to avail the
proper bond facility.
The seminar was full of important
and valuable discussion about the
current challenges and by this,
some true and real challenges
and solutions to those challenges
come out in the light which will
be very helpful for All-Over the
printing sector.
Senior AOPTB leaders and
advisers and members were also
present in the seminar.

Masco Group celebrates World Environment Day
Rahbar Hossain
One of the leading Bangladeshi
knit composite conglomerates,
Masco Group celebrated World
Environment Day. In today’s era,
businesses play a very important
role in ensuring environmental
sustainability.
Hence, Masco Group celebrated
World Environment Day on 5th
June 2022 to raise awareness

about environmental challenges
by arranging the programs
of Tree plantation, cleaning,
community awareness through
the rally, banner, festoon, milking,
group awareness presentation at
Sataish School & Madrasha, Tongi,
Gazipura.
Masco Group is presently an
integration of several business

units of knitting, dyeing, garments,
printing, embroidery and washing.
Masco strive as an elite lifestyle
for the clients across the apparel
markets with the innovation and
newness by compound effect
of highly motivated and skilled
human resources to add values to
the sourcing. Keeping the ethics
and compliance in mind.

Bangladesh Textile Today | June 2022

109

Skills Update

Improvement of planning
team is needed to increase
manufacturers’ ability
Khurram Bahadur
To have planning department is crucial now as many
brands or retailers provide orders of various items
of products from small to large scale quantities,
which is needed to be executed properly to deliver
the products on time. The global economy is now
controlled by the transfer of production where firms
in developed countries swing their attention to
developing countries. As the Bangladesh is playing
role as LDC country and having low comparing
wages of workers, so many foreign brands come to
replace their orders to have benefits by reducing cost.

distribution of garment production and the planning
of work to the buyer's prediction of completion of a
certain amount of work. Depending on the accuracy
of this section, the business will be profitable and
cost effective.
After assigning a certain amount of work to a
foreign buyer, the IE and Planning Department has
the responsibility to distribute the line properly and
complete the work according to the time and action.
This department keeps track of which orders can
be taken later according to the capacity of the
work from a particular buyer. And to calculate this
capacity, IE's people stay on the floor are required
to provide information about the target according to
the people in the line for this plan.
To be more cost effective and make efficient value
of industry, the other departments should coordinate the planning department with giving right
information properly.

Figure: After assigning a certain amount of work to a foreign
buyer, the IE and Planning Department has the responsibility to
distribute the line properly and complete the work according to
the time and action.

Recently BGMEA President Faruque Hasan told on
a statement that the share of Bangladesh in the
global apparel market would exceed 10 percent by
2025 from existing 6.3 percent as manufacturers
have been increasing their investment in process up
gradation and synthetic fiber. So, now we have to
proof our capacity by improving the manufacturer’s
ability and meet buyers' expectations like on time
delivery performance, reducing lead time and costs.
According to this view, to increase the
manufacturers' ability, the management of
production team has to work for ensuring right
time quality performance. To increase the growth of
industry, the planning has a crucial role to lead the
whole operational and marketing activities.
The planning department is responsible for the
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Problems with insufficient information arise after
factories conduct weekly production meetings and
the complete, correct information isn’t passed onto
the production team. The production team continues
with bulk production without approval due to
delivery schedule pressure, which results in defects
and other quality issues.
To solve this problem, ensure that an open line of
communication and transparency occurs between
you, your suppliers, manufacturers, and workers
at all times. With the help of telecommunications,
ensure that your suppliers and manufacturers have
all the necessary documents regarding your product
specifications, PPS, delivery dates, etc. at their
disposal and be sure to visit the factory regularly.
All other activities are initiated from the production
plan and each area is dependent on the interaction
of the activities. Typically, a plan addresses materials,
equipment, human resources, training, capacity and
the routing or methods to complete the work in a
standard time. In order to do a good sales forecast,
you should base it on a history of firm orders. The
production plan initially needs to address specific
key elements well in advance of production in order
to ensure an uninterrupted flow of work as it unfolds.

Reactive Dyes and Dye Intermediates

Introducing Benzoyl Peroxide
Fast Reactive Dyes
CEPD dyes features are 1. Specially designed for high end
textiles.
2. Excellent migration properties for
medium and dark shades.
3. Good light fastness .
4. Ideal series for right first time dyeing.
5. Passes the Benzoyl Peroxide
fastness test as per the buyers
requirement.

ZDHC
GATEWAY / REGISTERED

Chemistry
Behind
Colors
CEPD dyes are -

Dyecol Blue CEPD
Dyecol Red CEPD.
Dyecol Yellow CEPD.

GOTS/
Approved

ZERO WASTE
MANUFACTURING

SHREE PUSHKAR CHEMICALS & FERTILISERS LTD
301-302, 3rd Floor, Atlanta Centre near Udyog Bhawan
Sonawala Road, Goregaon (E), Mumbai - 400 063, India
MOB: +91 8657 4091 50, PHONE: +91 22 4270 2525
E-MAIL: nnm@shreepushkar.com
WEBSITE: www.shreepushkar.com
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Here are some advantages of an effective
production plan and scheduling:
•R
 educed labor costs by eliminating wasted time
and improving process flow.
•R
 educed inventory costs by decreasing the need
for safety stocks and excessive work-in-process
inventories.
•O
 ptimized equipment usage and increased
capacity.
• Improved on time deliveries of products and
services.
•M
 aterial ordering-Materials and services that
require a long lead time or are at an extended
shipping distance, also known as blanket orders,
should be ordered in advance of production
requirements. Suppliers should send you materials
periodically to ensure an uninterrupted pipeline.
•E
 quipment procurement-Procuring specialized
tools and equipment to initiate the production
process may require a longer lead time. Keep in
mind that the equipment may have to be custom
made or simply difficult to set up. This type of
equipment may also require special training.

Associations Update

•B
 ottlenecks-These are constraints or restrictions
in the process flow and should be assessed in
advance so you can plan around them or eliminate
them before you begin production. When you
assess possible bottlenecks, be aware that they
may shift to another area of the process. Dealing
with bottlenecks is a continual challenge for any
business.
•H
 uman resources acquisitions and training-Key
or specialized positions may demand extensive
training on specialized equipment, technical
processes or regulatory requirements.
These employees should be interviewed thoroughly
about their skills. When hiring them, allow sufficient
time for training and be sure that they are competent
in their work before the job begins. This will ensure
that your process or service flows smoothly.
So, the proper planning team can make the
transformation into growth very smoothly. The
marketing and commercial departments can be
regulated by the smooth flow of planning activity. To
grow our future demand, we have to be concerned
to improve and build the planning team properly.

BKMEA meets OECD team to
help potential sector output
Textile Today Report
The Bangladesh Knitwear Manufacturers and
Exporters Association (BKMEA) and the OECD
Development Centre have held a meeting to find
ways to overcome present and future barriers for the
sector as the country moves forward to graduate
from its LDC status.
Highlighting the existing problems, potentials and
key issues of the dominant and potential sectors
of Bangladesh, BKMEA leaders also said that
man-made fibre use will help reduce the cost of
production while diversification of RMG products in
line with the global demand will work as leverage for
fair prices while negotiating with buyers.
The BKMEA also emphasized that Bangladesh will
lose its export facility in the RMG sector to the European
Union and United Kingdom by 2029 after graduating
from LDC, in a press release issued on 25 May.
BKMEA Executive President Mohammad Hatem;
Vice President Fazle Shamim Ehsan; Vice President
(Finance) Morshed Sarwar Sohel; Vice President
Akhtar Hossain Apurbo and Director Mustafa
Monwar, among others, were present at the meeting.
BKMEA leaders also asked the OECD Development
Centre to formulate a Production Transformation Policy
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Figure: The BKMEA also emphasized that Bangladesh will lose
its export facility in the RMG sector to the European Union and
United Kingdom by 2029 after graduating from LDC.

Review (PTPR) Strategy Paper to help the sector
sustain its competitiveness in the global market.
In this context, the meeting discussed in-depth
details of measures required to increase production
and capacity to survive in the competition, use of
modern technology, and exploration of new markets.
OECD Development Centre delegation, included
Head of the Department of Economic Transformation
and Development Annalisa Primi, Trade and
Economic Development Adviser Daniel Robert,
Economist Manuel Toselli, and Inter-Regional Adviser
Merezini also were present.

Story on Budget

A budget to ensure
the healthy growth
of apparel industry
1) Maintaining policy stability
Policy stability is of utmost importance for
entrepreneurs. Over the years the government has
significantly contributed to the growth of the RMG
sector through various fiscal and non-fiscal measures
and policy support. Apparel manufacturers highly
expect that the favorable policies which have been
taken so far including the existing tax structure will
be kept unchanged for a certain period of time.
A stable policy helps create confidence among
entrepreneurs, whereas policy flip-flop erodes
investors’ confidence.
2) Ensuring sustainable recovery from Covid shock

Figure: The role of the upcoming budget for 2022-23 is very
significant and crucial for the country’s apparel industry.

The role of a budget is very significant and the
upcoming budget for 2022-23 is going to be
crucial for the country’s industrial sectors. In the
previous budget, the main focus of the government
was on health and incentivizing various important
economic sectors. However, this year, it is expected
that the government will make many important
announcements to strengthen post-pandemic
recovery of key economic sectors and help them
prepare for the post-LDC era. The RMG industry, one
of the mainstays of the country’s economic growth,
is also expected to contribute very significantly for
Bangladesh to achieve its short-term and long-term
developmental goals.
In view of the sector’s enormous contribution
and future potential, the industry expects the
government to consider the following issues in the
upcoming budget to help it navigate the challenges
and continue to post healthy growth in the coming
years.
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Apparel sector has bounced back strongly thanks to
steps taken by the stakeholders and various policy
support by the government. The sector, however, is
still experiencing some difficulties due to aftershocks
of the pandemic, and it is hoped that the govt. will
take some useful steps in the upcoming budget
to help strengthen the sector’s recovery from the
pandemic.
3) Rising up to the challenges of LDC graduation
Bangladesh’s graduation from the Least Developed
Country (LDC) category is one of its biggest
developmental milestones since independence.
But in the post-LDC period, the global market will
become more competitive and challenging for the
country’s export oriented sectors.
As a result massive investment will be required
in capacity building of the industrial sectors. If a
determined and qualitative focus is given through
fiscal and non-fiscal measures, investment for
capacity building will be more encouraged and
facilitated. For example, the backward linkage
capacity of the RMG sector is still poor, and so is our
textile capacity. Woven fabric in particular has to be
imported in huge quantities. In order to encourage
investment in this sector, as well as in the non-cotton
sector, the government should offer tax related
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facilities and other policy support.
Faruque Hassan, President of Bangladesh Garment
Manufacturers and Exporters Association (BGMEA)
said, “Bangladesh’s graduation from LDC is another
milestone in its indomitable journey towards
development, achieved the under the prudent and
visionary leadership of honorable Prime Minister
Sheikh Hasina.”
He also said, “While LDC graduation is a matter of
pride for us, it also brings a lot of challenges which
we will have to address in the coming days. We have
to enhance our capacities and skills in order to retain
our competitiveness in the world post-LDC era when
we have to face double transformation in availing
GSP plus facilities.”
4) Helping the sector create its own brand
Despite being one of the world’s biggest apparel
manufacturing hubs, it is a matter of regret that
Bangladesh is yet to have any internationally
renowned brands. The Made in Bangladesh tag has
already earned fame and popularity in the internal
arena, but the products are being sold under
various international brands. Many think that it is
time for Bangladesh to create its own brand story
by capitalizing its strong manufacturing capability
and four decade long experience in this business.
However, a number of local brands have already hit
the ground running, and proper policy support could
help some of them go global.
5) Improving ease of doing business
That Bangladesh finds itself down the ladder in
the World Bank’s ease of doing business report is
frustrating, to say the least. There is no alternative
to improving ease of doing business to secure more
FDI and facilitate growth of businesses. For example,
Bangladesh RMG is a dynamic industry where
product features and sophistication are continuously
changing. As a result apparel makers are trying
to manufacture more and more value-added
products, which require import of various types of
sophisticated raw materials. But sadly a cumbersome
bureaucratic procedure in the port often gets in
the way of importation of these new raw materials,
impeding the manufacturers’ initiative to diversify
products.
Although improving ease of doing business is more
of a governance related issue than budget related,
the industry insiders hope that the government
would leave no stone unturned to improve the
situation. Beginning from our bureaucracy to
taxation to port facility, everything should be
simplified.
Faruque Hassan said, “Now we are pursuing the
vision of a developed Bangladesh by 2041. In

alignment with the vision, the government has
already taken a number of mega projects which will
be instrumental in realizing our cherished dream.”
“To realize the full benefits of these megaprojects, it’s
equally important to improve ease of doing business
and other policy support from the government to
foster growth in the industrial sector. We have to
diversify our industrial sector to strengthen the
foundation of the economy and facilitate sustainable
growth,” he opined.
Alongside improving ease of doing business, it’s
very important to ensure energy security to facilitate
industrial growth in the country.
Md. Nasir Uddin, Vice President of BGMEA, said,
“To sustain targeted levels of economic growth
energy security is a prerequisite because more
development requires more energy. With steady
expansion in industrialization, demand for energy
is also on the rise in Bangladesh. Uninterrupted gas
supply is a must for the industry to realize its full
potential. Short, medium- and long-term actions
are need to meet the energy demand in industries.
Here the government may mull over allowing trade
associations like BGMEA to import LNG for their
respective industrial sectors to ensure required
energy supply,” he added.
6) Human resource development
Human resource development is one of the focus
areas of the government. It is also one of the key
concerns of apparel makers because low labor
productivity has long been undermining the sector’s
growth potential. Against this backdrop, if the
government takes sector-wise initiative for human
resource development and contributes to upskilling
and reskilling initiatives of garment workers and mid
to top level professionals, the sector will be hugely
benefited.
7) Sustainability
Bangladesh has already become a role model in
terms of sustainable apparel manufacturing as the
country has the highest number of green garment
factories in the world. The RMG industry is grateful to
the government for facilitating the green revolution
in the garment sector through various favorable
policies like extra 2% corporate tax rebate for green
factories and creation of technology upgradation
fund.
Now, to accelerate the sustainability momentum and
to deal with issues like circular fashion and inclusive
growth etc., some more policy support will be
required.
(The article was first published in Apparel Story)
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Steering Innovation

How the leaders could
accelerate innovation
in RMG industry?
Md. Akhtarujjaman
Leaders are the key drivers who ensure the proper
utilization of organizational resources by making the
right decisions. While good leadership can take an
organization to the peak of success the opposite can
cause a disaster!

constant, it is a dire need to focus on innovations.
To make valuable textile and RMG products with
available resources at the least possible cost, there is
no alternative to focus on research and development.

If we talk about leadership, it is the act of guiding a
team or individuals to achieve a certain goal through
direction and motivation. Leaders encourage others
to take action to accomplish certain tasks.

In this situation, the Research and Development
departments have to take the lead. Instead of
replicating samples provided by the buyers, we have
to develop products that will create appeal to the
customers.

In Human Resource Management, academics talk
about various leadership styles suitable such as
authoritarian leadership, participative leadership,
delegative leadership, transactional leadership,
transformational leadership, etc. for various
situations.

But there is a challenge, how the industry leaders
could facilitate the development of innovative
products and processes by their team members?
What kind of leadership style could bring the best
output from the human resource of the R&D team,
the prime player of innovation in an industry?

In the RMG and Textile industry of Bangladesh, when
everyone is concerned about manufacturing valueadded products to keep the momentum of growth

We approached Zanibul Huq, Manager, R&D at
Impress-Newtex Composite Textiles Ltd. with these
questions. According to him, in many cases, the
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Steering Innovation

leaders have to be authoritative to ensure quality and
productivity. But, to solve complex problems related
to research and development of new products, the
consultative and participative leadership approach
gives a great output.

“

The task of the R&D department is
very vast, it requires a comprehensive
knowledge of the whole textile value chain
from a good understanding of knitting,
dyeing, and finishing to consciousness
about the market trends to the depth
knowledge of raw materials and fabric
structures to be a good leader here.”

challenges to develop something new but not for
those who do not want to limit their thoughts and
want to work to make new things happen.” Sakibur
Rahman said.
The product development professional also thinks
that the main focus of the R&D departments should
be on developing new appealing products rather
than just replicating and for this the people working
in this field should be given the freedom and
facility to think to substantiate their own ideas and
concepts.

“

Though facilitating the young-fresh minds
with the freedom of work or engaging them
in decision making could cause some lags
in the development process, in the long
run, it could bring a big reward for the
industry.”

Zanibul Huq
Manager, R&D
Impress-Newtex Composite
Textiles Ltd.
“I include my team members in taking complex
decisions to support me with their innovative ideas,
especially from the fresh and enthusiastic minds. It
helps me to make the best decisions to meet buyers’
requirements and also make my team members feel
valuable.” He also added.

The product development professional
also thinks that the main focus of
the R&D departments should be on
developing new appealing products
rather than just replicating and for this
the people working in this field should
be given the freedom and facility to
think to substantiate their own ideas
and concepts.

Sakibur Rahman, Product Development Executive
at Square Textiles Ltd also feels that when a
subordinate is given the opportunity to take part in
decision making or given the opportunity to solve a
problem by himself, he feels more confident and can
give the best effort to solve the problem.
“Authoritative leadership could be a good solution
for the subordinates who do not want to take
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Sakibur Rahman
Product Development Executive
Square Textiles Ltd.

As Zanibul Huq had many examples of such
benefits which helped him to be more efficient by
reducing some of his workloads. He often gives his
subordinates the independence of selecting a dyeing
process to bring a certain shade to the fabrics and
in most cases, he got benefited from the proper
utilization of their human capacity.
Sakibur Rahman feels confident when he is relied on
and given an opportunity to participate in problemsolving. On the eve of his professional life, he got
the responsibility to develop a complex product
that some experts failed to develop, and when he
developed the product by engaging a number of
factories, he got such confidence that helped him to
deal with many such issues later.
It is very important for the leadership of the industry
to cherish their fresh-young employees to make them
competent for future challenges which ultimately will
bring more business to them and consultative and
participative leadership could be an effective tool
to cherish the innovative minds according to many
studies.
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EPRICON – A
Sustainable and Cost
Effective Printing
Solution for Fabrics
Dr Moulik Ranka & Amir Sheikh, Zydex Industries
“There is a water crisis today. But the crisis is not
about having too little water to satisfy our needs. It
is a crisis of managing water so badly that billions
of people - and the environment - suffer badly." The
World Water Vision report retorts on global water
crisis subject to industrial pollutions and textile
industry is among the largest.

to reduce water consumption during the processes.
The entire textile industry including suppliers of
technology and chemicals are incessantly working
together to reduce water consumption during textile
processes. Among these, waterless dyeing, digital
printing, etc. have already been commercialised,
however with slower adoption rate due to high
capital investment and consumables costs.

Epricon printing package when
compared to reactive prints:
Saves Water by ~ 75%
Saves Energy by ~ 55%
Increase Productivity by ~ 50%
Reduce Fabric Wastage by ~ 3%

The fashion & textile industry is infamous as among
the major polluter of water at various stages of its
value chain – growing cotton
in the fields to its processing,
releasing a mix of toxic
chemicals and micro-plastics
during home laundering of
clothes. In 2015 alone, the
sector used 79 billion cubic
metres of water as per the
estimates, contributing
around 20% of global water
pollution.
Leading fashion brands are
setting up goals to source
products from units which
are compliant to zero liquid
discharge standards and have
adopted new technologies
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Conventionally printing of textile with techniques
like of reactive, vat, discharge, etc. require washing
post printing process to remove undesirable dyes,

Advertorial

generating effluent to be discharged for mandatory
treatment. Besides this, it consumes high amount
of energy and steam during dye-fixation. On the
other side, conventional pigment printing is an easier
process but due to limitations in terms of feel and
fastness, it was not considered as a first choice for
the up market.
Zydex Industries, a speciality chemical company,
has successfully addressed sustainability challenges
in textile printing space with its innovative printing
solution based on next generation binder system.
The EPRICON is a dry process based on pigment
printing technique, producing results equivalent to
conventional printing and emerged as an excellent
alternate to reactive, vat, etc. keeping the desired
depth, colour brilliancy, feel and fastness intact. This
helps to reduce water and energy consumption, and
with shorter process increases productivity.

Epricon process uses additives in running de-sizing
and bleaching recipes to enhance print performance.
The technology is based on high-molecular weight
polymers removes wax, impurities, unwanted
chemicals, etc. during pre-treatment process and
prevent its re-deposition on the fabric. This ensures
better dye levelness, higher depth, brightness and
softness of the printed fabric. The fabric printed by
simple Epricon process is treated by special finishing
additives Eprifix in the same finishing bath to ensure
improved softness and fastness properties of the
finished fabric almost equivalent to reactive print. It
is important to use Epricon full package to achieve
best results.

The major features are highlighted below:
Eco-friendly sustainable process: Epricon is a direct
print and dry technique. This eliminates washing
and steaming processes and the effluent treatment
hassles associated with reactive printing. The print
package is certified by GOTS and ZDHC.
Higher productivity: Epricon printing is faster
than reactive with simple after-treatment process,
eliminates steaming and washing resulting in
increased productivity. The drying process is also
shorter due thin layer of deposition.
Reduced rejection & shorter lead time: Epricon
printed fabrics are not prone to colour variation post
curing unlike in reactive printing where shade and
toner changes are usually observed post printing
processes (washing & drying), leading to higher
fabric wastages. This eventually results in reduced
rejections, faster deliveries and higher customer
satisfaction.
Sharper digital like printing: The package is
designed to run with higher mesh rotary screens and
allows to produce finer designs and sharper prints
similar to digital prints at much reduced cost.
Higher brilliancy: Epricon with the combination of
nano-technology chemistry, surface active agents
and cross-linking polymers produces brilliant colours
and clean prints when compared to conventional
prints.
Hyrbid Printing: Hybrid printing for complex design
in reactive is possible with Epricon in light to medium
depths for ease of colour matching and sharper
prints
The Epricon printing package consists of end-toend application from pre-treatment to finishing.

Based on pigment printing technology, it has
some limitations in terms of depth and coverage
of shade as illustrated in the below figure. Epricon
performance is exceptionally good in the areas
highlighted in green which are traditionally printed
with reactive, except in the top right corner area
representing high depth and high coverage area due
to technical limitations of pigments.
Epricon is a
sustainable
way of textile
printing – saving
water and energy
as compared
to conventional
printing. It is an
easier adoption in
current printing
facilities without any additional investment, with cost
advantage over reactive printing.
For further information and product interest, please
write to moulikr@zydexindsutries.com or log in to
www.zydexindustries.com
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News and Analysis

Chattogram port’s efficiency
needs to be improved
Textile Today Report
According to a new report by
the World Bank and S&P Global
Market Intelligence, Chattogram
port – one of the oldest ports in
the world--has been ranked as
Asia's least efficient trade hub for
handling containers.
Responsible for about 98% of
all containerized trade with the
world, the country's main seaport
has dropped 43 notches to rank
341st out of 370 ports in the global
Container Port Performance Index
(CPPI) 2021 released on 25 May.
Bangladesh is a heavily importdependent country and 82% of
its trade is conducted through
maritime transport. Bangladesh
also relies on imports for essential
raw materials and value chain
inputs into final products are
routed through ports.
The second edition of the index is
based on the time vessels needed
to spend at a port to complete
workloads and ranks them to
determine which of the world's
ports are the most efficient.
In 2020, Chattogram port ranked
298th among 351 ports reviewed
by the Washington-based global
lender.
Chattogram port, which handles
about 92% of international trade
in Bangladesh, scored negative
in both the approaches: -109.249
and -54.949 in the administrative
and statistical approaches,
respectively.
However, when contacted
Chittagong Port Authority
Secretary Mohammad Omar
Farooq said the ranking was based
on the size of container ships
arriving at the port.
"It was not anything related to

122

Figure: According to a new report by the World Bank and S&P Global Market Intelligence,
Chattogram port has been ranked as Asia's least efficient trade hub for handling containers.

port performance," he said, and
claimed that Chattogram port was
improving on the performance
index.

– 81st in the world – came out
as Pakistan's best performing
container port and had an index
point of 51.

The report included the
performance of 15 ports from four
South Asian countries – one each
from Bangladesh and Sri Lanka,
two from Pakistan, and 11 from
India.

Ports in the Middle East took four
of the top five places in the 2021
index.

All the container ports in the
region, other than Chattogram,
ranked well above 110 places
out of 370 in the administrative
approach.
Unlike Chattogram, every port had
a positive index point, meaning
that they took less time to handle
containers than the global average
in 2021. The ports scored between
40 and 120 index points.
Sri Lanka's Colombo port
outperformed the rest of South
Asia to rank 24th out of 370 with
an index score of 117.5, followed by
India's Pipavav port at 26th.
The Muhammad Bin Qasim port
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Saudi Arabia's King Abdullah Port
is now the most efficient gateway
in the world, followed by its
counterparts Port Salalah in Oman,
Hamad Port in Qatar, with Khalifa
Port in Abu Dhabi rounding out
the top five.
Three of the large Chinese
gateways, Shanghai (Yangshan),
Ningbo, and the southern port of
Guangzhou, feature in the top 10.
Meanwhile, last year's most
efficient port – Yokohama in Japan
– dropped to 10th place this time.
Los Angeles and Long Beach, the
two largest ports of the United
States, ranked as the world's least
efficient for containers, followed
by Vancouver in Canada.

News & Analysis

Bangladesh committed
to retain fame as a safe
and sustainable apparel
sourcing designation
Textile Today Report
The apparel industry of Bangladesh is firmly
committed to carrying forward its achievements
that has earned it global accolades as a safe and
sustainable industry in the world, said Faruque
Hassan, President of BGMEA.
“While our achievements make us immensely proud,
they also inspire us to dream bigger and strengthen
our tenacity to continue pursuance of excellence
in order to retain the fame of Bangladesh as a safe
and sustainable apparel sourcing destination in the
world,” he said.

CEO, VFI; Christian Ewert, Global Director, TEDD
– Trusted Experts on Due Diligence, and Md.
Saiful Islam, Commercial Counselor, Embassy of
Bangladesh in Berlin, also spoke at the round table.
BGMEA Directors Barrister Vidiya Amrit Khan, Md.
Imranur Rahman, Neela Hosna Ara and Chair of
BGMEA Standing Committee on Foreign Mission Cell
Shams Mahmud were also present at the round table.
In his address BGMEA President Faruque Hassan
said Bangladesh has the highest number of
LEED Green factories in the world, with 161 green
factories certified by the USGBC, of which 48 are
platinum rated and 99 are Gold rated, and these
green factories are equipped with all the ecofriendly features and emit 40% less carbon than a
conventional factory.
BGMEA has joined the German Green Button
initiative which identifies socially and ecologically
sustainable textiles that are placed on the market by
responsible companies.
Besides, BGMEA has pledged to the UN Fashion
industry charter for Climate Action with a
commitment to facilitate reduction of 30% GHG
emission reduction in the industry further, he added.

Figure: BGMEA Directors Barrister Vidiya Amrit Khan, Md.
Imranur Rahman, Neela Hosna Ara and Chair of BGMEA
Standing Committee on Foreign Mission Cell Shams Mahmud
were also present at the round table.

Faruque Hassan made the remarks while speaking
at a textile round table on the road to sustainability
and transparent supply chain, organized by OAV
– German Asia-Pacific Business Association, the
German importers and the Embassy of Bangladesh in
Berlin and hosted by Wünsche Group on June 3.
Md. Mosharraf Hossain Bhuiyan, ndc, Ambassador of
Bangladesh to Germany; Miran Ali, Vice President,
BGMEA; Christian Moritz, Managing Director
of Fashion, Wunsche Gruppe; Almut Roessner,
Executive Board Member, OAV; Dr. Michael Arretz,
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BGMEA has published its own “Sustainability
Reporting” based on GRI guidelines. We engaged
with IFC and global brands and successfully
implementing the Partnership for Cleaner Textile
project with amazing results in terms of water and
energy saving, he informed the participants at the
round table.
“Our commitment is to take the RMG industry to
the next level of sustainability and continue the
momentum, the BGMEA President said.
He further said, “If we talk about the transparency in
the supply chain of the industry, we have seen some
significant transformation here. Currently, all factory
inspections reports are disclosed at public domain
online which has set a unique example in the world
on the issue of work place safety.”
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