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Editorial

Challenges &
expectations of 2019
Akhi Akter
Bangladesh textile and apparel
industry has passed another year
with many accomplishments and
the industry already welcomed
2019 wholeheartedly. Stakeholders
of textile and apparel industry
want to see in the New Year the
continuation of the business-and
investment-friendly environment
as the $33 billion industry can
overcome all challenges to step
towards a sustainable future that
will help to accomplish its target.

When owners are anxious how
they will cope with the new
wage structure as production
cost has been amplified a lot, the
workers started demonstration
against the wage structure and
unrest sustained for almost two
weeks that generates colossal
loss of production, and some
of the factories were ruined by
strikers, several workers were
exterminated, and many were
incapacitated and arrested.
Yes, there were legitimate
demands of the workers those
were addressed by the owners
and the government. Nevertheless,
what actually the major output
of such turbulence except ruining
Bangladesh’s apparel industry’s
image to the global arena that
ultimately is not fruitful for the
workers or owners.
Besides wage hike, infrastructure
problem, energy, and land
crisis, high bank interest rate

12

Figure: RMG worker’s disturbance damages Bangladesh’s apparel industry’s image to the
global arena that ultimately has benefited our rival countries to get more attention from
buyers. Courtesy: Daily Star
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Now the moment, the prime
challenge for the sector is the
execution of the new wage
structure for the garment workers
that came into effect in December
2018 and the workers received
enhanced wages from January of
the New Year.

“Bangladesh is going to be a
sourcing hub for China as one of
the biggest Chinese companies
that have 3800 stores worldwide
started sourcing from Bangladesh.”

Now, the prime challenge
for the sector is the
execution of the new
wage structure for the
garment workers.

Bangladeshi manufacturers are going
for high value-added items that will
increase work orders. Depending
on basic items it is not possible to
compete with our rival countries.

etc. are also prevailing as major
challenges for the sector. Due to
these complications, instead of
having the prodigious potential
for investments to the sectors,
national and foreign investors
are not expressing adequate
keenness to invest here. Business
leaders urged to improve ease of
doing business in the New Year.
Now Bangladesh is one of the
bottommost performers on ease
of doing business, it is 176 out of
190 countries.
Nonetheless, many surprises
are also imminent so far for
the industry, an industry leader
conveyed recently to the Textile
Today a very good update,

On the other hand, Primary Textile
Sector and backward linkage
industry are getting robust growth
that is largely aiding the apparel
industry to remain competitive in
the global market.
However, deprived of long-term
government policy supports and
efforts to ease of doing business
numerous potential developments
may not come factual. These
are also needed to assist
entrepreneurs to design their
investments in order to accomplish
the 2021 target of the government.
Consequently, if the government
takes indispensable measures
to safeguard good governance,
eliminate corruption and recover
the ease of doing business it
will bring the textile and apparel
industry to an advanced phase.
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Bangladesh’s
apparel export
trend of 2018
Akhi Akter

Another year has been passed
with many expectations,
achievements and failures. The
year 2018 was very significant
for Bangladesh apparel industry
that is contributing to 84% of
annual exports with a contribution
of about USD 33 billion to
the economy and generating
employment for almost 4.5 million
people. In the year, the Committee
for Development Policy, a UN
panel, announced Bangladesh’s
eligibility for the developing
country category that was possible
mainly for the big contribution of
apparel and textile industry to the
country’s economy.
Many positive initiatives were
taken to develop the industry
including workers wage hike,
huge investment in compliance
maintenance, training activities
towards skilled workforces, making
value added products etc. these
provided a great panorama for the
sector amidst several challenges
the industry was facing. We see
that in 2018, local investment and
Foreign Direct Investment (FDI)
have increased in a notable way,
apparel exports to traditional and
new markets get robust growth
and new product range was
developed to export.
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Introduction

$32.92
billion

1250 apparel factories
have been shut after
Rana Plaza disaster to till
date, however, 300 to 350
new factories have also
been started, and most
of them are compliant
factory including 80
environmentally friendly
& LEED certified factories.
There are a staggering
total of 4560 garments
factories in Bangladesh
exporting apparel products
in the global market.

apparel export in 2018
calendar year

12.73%
growth
in apparel export YoY

certified factories. There are a
staggering total of 4560 garments
factories in Bangladesh exporting
apparel products in the global market.

RMG export sees a great
momentum
1250 apparel factories have been
shut after Rana Plaza disaster
to till date, however, 300 to 350
new factories have also been
started, and most of them are
compliant factory including 80
environmentally friendly & LEED

Bangladesh’s apparel exports
earnings have registered a
strident rise to $32.92 billion in
the calendar year 2018, which was
$ 29.2 billion in 2017. Of the total
figure of 2018 export, the knitwear
constituted $16.24 billion and
woven products $16.24 billion.
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Table 1: Apparel export in two segments (woven and knit) from 2014 to 2018.
Year

Apparel export value in billion US$
Woven

Knit

Total

Growth (YoY) percentage

2014

12.42

12.12

24.5

4.25%

2015

13.80

12.79

26.6

8.57%

2016

14.93

13.73

28.6

7.51%

2017

14.67

14.53

29.2

2.09%

2018

16.68

16.24

32.92

12.73%

Table 1 and figure 1 are showing
the comparative revenue
generation from 2014 to 2018.
Apparel exports saw a constant
rise throughout those years.
However, the earnings of 2017
were very dissatisfactory as the
export increased only $0.6 billion
whereas the earning of 2018 is
greater to $3.72 billion than the
preceding year.

Bangladeshi apparel manufacturers
have amended the safety standard,
which enhanced the buyer’s
confidence, another thing is,
buyers were concerned about
the new minimum wage for the
garments workers which has
been increased from December
2018 and it was announced a few
months ago. So, buyers increased
order throughout the year.

Evaluation of apparel export value from 2014
to 2018 calendar year (billion US$)
35
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Figure 1: Evaluation of apparel export value from 2014 to 2018 calendar year.

According to figure 1, the calendar
year 2018’s apparel export
sustained an average value. From
January to December in 2018, the
average earnings of each month
were $2.74 billion. Of the twelve
months, the earnings of July
and October were crossed $3.0
billion’s margin. The earnings were
respectively $3.01 billion and $3.14
billion.

While product quality and verity of
products were also an imperative
factor in gaining growth as
Bangladeshi entrepreneurs were
making an investment to elevate
the quality of products.
Export in new markets
Bangladesh’s traditional markets
for garment exports are Europe

Ju
ly

Woven

A
ug
us
t
Se
pt
em
be
r
O
ct
ob
er
N
ov
em
be
r
D
ec
em
be
r

ne
Ju

il

ay
M

pr
A

ar
ch
M

ry
ru
a

Fe
b

Ja

nu
ar

y

1.8
1.6
1.4
1.2
1
0.8
0.6
0.4
0.2
0

Figure 2: 2018’s apparel export facts
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Bangladesh’s apparel exports
earnings have recorded a sharp
rise by 16.52% to $5.4 billion in
2018 to non-traditional export
markets, which was $4.2 billion in
2017, according to the latest data of
the Export Promotion Bureau (EPB).
In the last six months of 2018,
apparel exports to Japan hoisted
at $547 million, the highest in the
non-traditional category, up by
50.62%, which was $363.31 million
in the same period preceding year.
Australia contributed the second
highest with a growth of 18.46%
to $360 million. India was the
third largest which imported good
worth $270 million, up by 143%
compared to $111.33 million in the
same period last year.
Bangladesh government is
providing policy support
including cash incentives to
upsurge earnings from the nontraditional markets. As part of its
policy support, the government
is providing 4% cash incentives
against export to non-traditional
export markets, which was 3% in
the previous fiscal year.
Meanwhile, private sector
initiatives to explore market also
helped Bangladesh to reach more
export destinations pushing the
exports earnings up. BGMEA is
aiding manufacturers to partake
in international expositions to
establish a network with buyers.
Key exported products

Monthwise kint & woven garments export in 2018 (billion US$)

Knit

and the United States. While
non-traditional markets include
Australia, Brazil, Chile, China, India,
Japan, Korea, Mexico, Russia,
South Africa, Turkey and other
countries. (figure-3)

Volume 12, Issue 01

The buying pattern of the western
world and consumer behavior are
fluctuating rapidly and to trail the
rhythm Bangladesh manufacturers
are also trying to diversify their
products. Bangladesh produced
mostly cotton-based items
and the country exported 80%
product in five key items including
trousers, shirt, sweater etc. But the
textile and apparel sector people
are giving more attention on
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Russia
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Figure 3: Bangladesh major non-traditional export markets all over the world.

In 2018, apparel manufacturers
expanded their capacity
significantly to produce items from
manmade fiber as it is getting
more and more reputation in the
world. Value-added items are being
exported that is really imperative to
get a healthier price, which ultimately
would support the sector to sustain.
H.E. Peter Fahrenhollz, German
Ambassador to Bangladesh,
recently said that if Bangladeshi
manufacturers offer a value-added
product, which could be of higher
quality, ecologically sustainable
then German buyers will purchase
the product with the higher price.

Conclusion

,,

producing other items like lingerie,
swimwear, sportswear, functional
fabric, functional textile etc.

In 2018, apparel
manufacturers
expanded their
capacity significantly
to produce items
from manmade fiber
as it is getting more
and more reputation
in the world.

New
exported
products

Sports item

Swimwear

Lingerie

According to a recent estimate
of textile and jute ministry,
Bangladesh’s export earnings
from the apparel sector in the
FY 2020-21 would be US$ 11b
less from the US$ 50b goal set
by the govt. Bangladesh apparel
industry has the huge potentiality
to accomplish the target, however,
lack of suitable policy support,
insufficient infrastructural
development, deficient gas and
energy supply, underprivileged
port condition, unskilled
manpower, low value added
product etc. are hindering the
industry’s growth to show its tangible
performance. If these problems are
resolved then to accomplish the
target will not be a utopian thing.

Functional fabric

Functional textile

Figure 4: Value-added items were exported expressively in 2018.
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Textile Today Analysis
Bangladesh textile industry is moving forward with strong gravity.
2019 will be very prospective as well as challenging according to
industry experts, owners, and policymakers. Achieving the US$ 50
billion target in 2021 may not be possible though in 2018 export
growth was average at 13%. 2019 has been started with a fear of
global economic slowdown. In Bangladesh, LNG addition in national
grid restored the confidence of millers. Similarly, the port problem,
other utility problems, ever-increasing sourcing cost, and rising raw
cotton prices etc. and most importantly implanting of new wage
board challenges kept the industry unstable in 2018.
Amid of these, experts and millers are hoping best in 2019 and they
are expecting more from the newly formed government. They expect
that the government would take indispensable measures to ensure
good governance, abolish corruption and improve the ease of doing
business. During DTG fair (9-12 January 2019) Textile Today Team
conducted a survey, let’s hear what people are expecting from 2019…

Faruque Hassan
Senior Vice President, BGMEA
I would say 2018 was a very successful year for us. We have done very good
especially in the workplace safety measures. 2019 will be very challenging
because we have to carry on what we have started in the last few years and
link them with our goal of achieving USD 50 bn. In the meantime, we have to
focus more on R&D. An additional thing is we should work on how to enhance
the negotiation skill. Simultaneously we have to grab the market share left by
China and that is why technology and human capital transformation is a must!

Engr. Shafiqur Rahman
President, ITET
Our government has targeted $50 billion in 2021, but it is not on the
horizon yet, as we have achieved $32 billion in the last year. Now we have
the expectation to achieve 35 billion in 2019. For this, if the government
does something good in infrastructural development and utility services
like gas, electricity supply, we hope to get good results.

ATM Mahbubul Alam Milton
Executive Director, Masco Group
Bangladesh is going to be a sourcing hub for China as one of the biggest
Chinese company has started sourcing from the country. 2019 will be a very
challenging year for the Bangladesh textile industry. We all know that this year
RMG worker’s wage has been increased by about 51%. To accommodate with
this excess wage is very tough for the industry. However, this wage is very much
needed for the workers. Truly, it is very challenging to make balance from both
sides but it is possible if all the stakeholders remain supportive here. At the same
time, more value-added product making can bring Bangladesh a long way.
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Monsoor Ahmed
Secretary, BTMA
This year, we think our textile and apparel industry is now more matured
than ever. Because of the stable political situation, approximately US$ 1
billion investment was made in the textile industry in the last five years. If the
government supports us with gas and power supply, our industry will increase
significantly in the coming days. We have been organizing DTG fair for almost
16 years aiming to promote the textile and garments industry and to equip
ourselves with the latest technology. Participation of machinery companies
and visitors indicates the growing trend of the Bangladesh textile industry.

Shanti Moy Datta
Advisor, Israq spinning Mills LTD.
The beginning of 2019 was a turmoil for the spinning sector. Because of the
fear of turbulence in national election, the price of yarn has declined. We are
eager that yarn price will increase as well as cotton price will stabilize in the
end of January. In 2019, I hope that the textile market will be more stable.
We are expecting increased investment. Eventually export of RMG from
Bangladesh will increase.

Engr. Ferose Hassan
Managing Director, TEC-NAF Associates Ltd.
Globally Bangladesh has a very strong position for knitting garments production.
The influx of new investors are still coming to this sector. There are many
problems we frequently face with banks, if the government gives good support
and make strong policy regarding this then the textile industry will do better. We
need to develop our woven sector also. Currently, many factories are waiting for
gas connection. The energy crisis is also a big problem for us and coal could be
a good option but unfortunately we do not have a good policy for coal. If these
problems are solved immediately then 2019 will be a very successful year.

Mirza Haider Ali
Director, Naomi Sweatertech Ltd.
Bangladesh is currently facing several challenges and the biggest challenge of
2019 is the price falling of RMG products. The price of cloths has been decreased
though the cost of making clothes has been amplified. In this situation, we need
the support of government to overcome compliance issue and the pressure of
buyers whereas our rival countries do not face these pressure.

Bangladesh Textile Today |

Volume 12, Issue 01

19

In Focus

Industry

g

in
Train
University

Textile education needs to
be diversified to cater ever
changing industry demand
Tareq Amin, Mir Abdullah Al-Mahfuz

However, a modified curriculum
is needed to provide skilled
manpower in the textile and
apparel sector. Md. Siddiqur
Rahman, President of Bangladesh
Garment Manufacturers and
Exporters Association (BGMEA),
recently said, “There are a lot of
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To make the governments’
audacious dream come true to
increase the annual export to
US$50 billion dollars by 2021,
become a middle-income country
by 2021 and a developed one by
2041, the quality and quantity
expansion of textile education
is a must. It is true that textile
education is already playing an
important role to enhance the
textile and apparel industry. And
the current system is producing
a good number graduates every
year. The curriculum, the skill sets
the graduates are getting and their
quality has been questioned by
many from the industry. And most
cases the outgoing graduates can’t
fulfill the expectations of the industry.

The curriculum, the skill
sets the graduates are
getting and their quality
has been questioned by
many from the industry.
And most cases the
outgoing graduates can’t
fulfill the expectations of
the industry.
However, a modified
curriculum is needed
to provide skilled
manpower in the textile
and apparel sector.

universities in the country where
the industry is not getting the
skilled graduates equipped with
quality education as it required.”
Producing huge quantity
Sitting at the New Year 2019,
we can report that the number
of institutions providing textile
related courses has been
increasing. And the trend will
continue to remain strong in
the coming days. Even the
government is in an aggressive
mode in increasing such
education. The government has an
ambitious plan to put one textile
degree college in every district.
The leading government institution
for textile education, Bangladesh
University of Textiles (BUTEX)
has been drastically increasing its
capacities by adding new subjects.
BTMA is supporting an institution
called National Institute of Textile
Engineering & Research, which
is also increasing yearly student
enrollment. However, still, there
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Education

Prof Dr. Ayub Nabi Khan, ViceChancellor (Acting) of BUFT, said,
“Every year, around 3500 textile
graduates are graduating from
private and public universities.”
It is true that day by day the
demand for technical education
is increasing. At present, about 14
percent of students of Bangladesh
are receiving technical education.
In the past, technical education
was not popular at all. In recent
years, textile education has got a
great momentum.
Many say that, the trend is
not only because the sector is
providing dream careers but also
as other sectors are even lagging
far behind. As many graduates
in Bangladesh are unemployed,
textile subjects are attracting a
huge number of youth, as the
possibility of getting a job here is
much higher.
Still, there is gap particularly in
quality
The country takes pride in the
sector that has been fetching
billions of dollars as export
earnings and creating jobs for
millions of people in the country.
However, still, a huge number of
foreign staffs are working in the
sector and taking away a huge
amount of foreign currency. Due
to a mindset, that textile is a
technical subject and students
hardly need to develop soft skills.
And Bangladeshi professionals
are coming out from major
textile schools without efficiently
developing personal skills,
communication skills, and people
management skills. In addition,
due to this shortage, a huge
number of foreign staffs are ruling
the sector.
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In the textile sector over 15000
Indian, and Sri Lankan employees
are working who are taking over
5 billion dollars every year from
this sector which is a concerning
matter. Skilled manpower can be
the replacement to mitigate the
foreign experts in the textile and
apparel industry.
Regarding this issue Prof. Engr.
Mashud Ahmed, VC of BUTEX,
said, “There is always a gap,
but we are trying to reduce the
gap between the industry and
universities. In addition, for that

,,

is a question on the increase of
corresponding facilities in these
institutions to provide a quality
education. By shifting to its new
campus in 2018, BGEMA University
of Fashion & Technology (BUFT)
has dramatically increased its
student enrollment. The system
today is producing a huge number
of textile graduates every year.

In Focus

delivering a very small range of
products and so the industry is
still less diversified. However, as
the companies are getting bigger
and profitability is going down,
they require professionals having
diversified skill set to cope up with
the need of the time.
“We need to sit on the table
to discuss the burning issue,
educational institutions cannot
make them skilled as new
products, and new machinery
comes first in the industry. To
overcome the present scenario it
is necessary to bring change on
course curriculum and factory
owners should participate in the
curriculum process,” said Prof Dr.
Ayub Nabi.
Ideally, the universities should
move ahead of the industry. But
here in Bangladesh, it seems the
opposite and this trend has to be
changed. The universities must
be futuristic to implement the
national vision. The nation should
have a clear vision in every sector
and accordingly, the education
sector should be built.

The country takes pride in
the sector that has been
fetching billions of dollars
as export earnings and
creating jobs for millions
of people in the country.
However, still, a huge
number of foreign staffs are
working in the sector and
taking away a huge amount
of foreign currency. Due
to a mindset, that textile
is a technical subject and
students hardly need to
develop soft skills.

The export-oriented textile
industry is being about 40 years
old, by now, should get mature and
diversified shape. Factories and
businesses should be established
in the whole value chain to reduce
the risk and achieve the untapped
opportunities.

reason, at least once a semester
it’s compulsory for every student
to visit at least one factory. We
always encourage students to
visit factories more, because
factories bring new products and
machinery.”
Diversified skills needed for
building a diversified industry
The textile and apparel industry
acts as the backbone of the
economy and as a catalyst for
the development of the country.
However, still Bangladesh is mainly

To help make it happen, the
universities and textile educational
institutions to go for further
diversification and producing
graduates who can lead the
industry towards product and
market diversity.
A big rise in demand for
professional training
Until the education system does
not achieve the capacity to build
skilled human capital, professional
training could be a solution and
many public and private training
institutions are working to
create proficient manpower. The
campaign of Textile Today named
‘Transforming Human Capital’ is
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In focus

Education

helping to create awareness on the
importance of professional level on
job learning and training.

Engr. Sanjoy Kumar Saha, Head
of Textile Today Training informed
that they could develop around 45
training programs which are highly
required for the comprehensive
development of the professionals
working in the textile industry.
Textile Today Training (TTT) has
been providing programs for
both Soft Skills Development
and Factory (Technical) Skills
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Today it is well understood that
investments behind human provide
a fastest and safest return. Textile
Today Training is integrating the
resources joining hands with
many experts and organizations
to create an effective platform for
helping the industries to transform
their human capital. The unique
side of Textile Today initiative is
making the training affordable
and communicating the activities
through its strong network
resulting engagement of the
stakeholders within the process.
When owners, buyers, employees
all are convinced and aware of the
possible outcomes of training than
improvement is inevitable.

etc. are being implemented
and many more initiatives are
coming next year. Such training
has been given in 32 different
disciplines of Spinning, Weaving
& Processing to the different level
Management staffs of Member
Mills. Intertek-SEIP, BKMEA-SEIP,
BGMEA-SEIP, BUTEC-SEIP etc.
are some collaborations under
which the mentioned institutions
are providing training to build a
skilled workforce in the textile and
apparel sector.

Textile Today Training
(TTT) has been providing
programs for both Soft
Skills Development and
Factory (Technical) Skills
Development. TTT has
also taken an initiative to
implement sustainability
in the industry by
producing sustainability
professionals.

Md. Khairul Islam, DEPD, SEIP
Project, said, “Skilled manpower is
needed for the true development
of the country and to start the
dream journey. I believe that SEIP
is playing the role of creating this
skilled manpower for the textile
industry.”

Development. TTT has also
taken an initiative to implement
sustainability in the industry
by producing sustainability
professionals.
The government of Bangladesh
has taken several steps to
optimize the human resource of
textile sector and in this regard,
SEIP (Skills for Employment
Investment Program, National
Skills Development Policy (NSDP),
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Market Analysis

LDC graduation and preference
erosion in the EU for Bangladesh
apparel industry
Shaquib Quoreshi, Enterpriser, Business Intelligence Limited

The great aspiration for graduating
into a developing country from
the LDC status has moved the
citizens of Bangladesh and it has
also instigated many discussions.
One issue of such discussions is
the impact of our export volume
due to the forthcoming preference
erosion, which is, foregoing the
current privilege and benefits
of duty-free market access
Bangladesh enjoys in the markets
of developed nations, once
Bangladesh becomes a developing
country, and the allowable
transition period is over, by 2027.

A point to note here is that
we enjoy the most substantial
privilege of duty-free access in the
European Union bloc. Though the
USA still remains the single largest
destination for Bangladesh, we do
not receive any duty preference
there since the last few years.
We enjoy duty-free market access
in Japan, Australia, China, and
India too, among others, but the
limited volume of our exports
to these countries render them
somewhat not as important as
the EU market. Hence, when we
discuss duty-free market access,
we practically refer to our exports
in the EU.
Before we can attempt to quantify
the preference erosion in the EU,
24

Another important issue to note
here that, due to diversified
economic and productive capacity
of its member states, EU do not
need to import from non-EU
countries, many items for which
EU members have own production
in significant volume and at a
competitive price. Even if they do
import such items, the volume and
value of such imports from outside
EU region remain insignificant.

,,

Would we be able to sustain our
exports? What would happen
to the people employed in the
export-oriented industries, if we
lose exports? These questions are
important, and we need to come
up with plausible answers and
prepare ourselves against possible
shocks.

Though the USA still
remains the single
largest destination
for Bangladesh, we
do not receive any
duty preference
there.

we must consider a few important
issues - the current competitive
scenario, analyzed by which or
the competing countries are
exporting the same items to the
EU, where Bangladesh stands
compared to these competitors in
terms of export value and volume,
comparative market share and
annual growth or decline rate of
the market share, and respective
duty preference applied to them
by the EU.

Let us first take a look at the top
export items from Bangladesh to
the 28-member EU. For a period
of five years, from 2013 to 2017,
the top export products were knit
and woven garments (HS 61 and
HS 62), leather footwear (HS 64),
home textile products (HS 63)
and frozen fish (HS 03). These are
generally our top export products
globally, and not for the EU only.
The main competitors of
Bangladesh to the EU for
exports of these five products
are China, India, Vietnam, and
Cambodia. Now we will analyze
the competitive scenario among
these countries but will keep the
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analysis limited to knit and woven
apparel products only. Such an
analysis will highlight Bangladesh’s
current position, and the possible
trajectory of Bangladeshi RMG
exports when we become a
developing country and lose dutyfree access in the EU by 2027.
For knit and woven apparel
products (HS 61 and HS 62)
combined, Bangladesh currently
stands in the second position after
China among exporters of these
two products to the 28-member
EU bloc. India ranks the third
position for these two items. For
knitwear products, Cambodia
ranks the fourth position, followed
by Vietnam in the fifth. For
woven apparels, the positions of
these two countries are reverse
- Vietnam ranks the fourth, and
Cambodia is ranked the fifth.
As we can see in Table 1 below,
during the 2013- 2017 period of
the last five years, the 28-member
EU experienced the import growth
of a meager 1.66% for knitwear
products.
Against this meager growth of
import demand in the EU for
knitwear, China experienced an
average annual negative growth of
-1.96% during this 5-year period,
resulting in a gradual decrease of
China’s export market share in the
EU from 2013 to 2017, standing at
22.87% of average market share
during this period. During the
same period, Bangladesh enjoyed
a positive and moderate average
annual growth of 5.93% for
exports of knitwear, and currently
commands 12.49% of the market
share in EU-28. India’s exports of
the same product grew at 3.08%
annually on average and currently
stands at 4.26% of the market
share during the same period.
The average market shares of
Cambodia and Vietnam, though
standing at 3.73% and 1.44%
respectively, both countries
enjoyed a phenomenally high
average annual market growth
of 11.76% and 12.15% during this
period.
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Table 1: Knitwear (HS 61) Export by Major Exporters in the EU-28
during 2013 – 2017
Exporting Country

Rank

Average Market Share

Average Growth

China

1

st

22.87%

-1.96%

Bangladesh

2nd

12.49%

5.93%

India

3

Cambodia
Vietnam

4.26%

3.08%

th

4

3.73%

11.76%

th

5

1.44%

12.15%

rd

Table 2 below shows the export
market growth situation for the
same five exporters in the EU-28
for woven apparels (HS 62). The
28-member European Union block
experienced a market growth of
only 1.25% of average annually
during this 5-year period from
2013 to 2017.
During this time, the top exporter
China lost its market share
annually by -1.94% on average
and held 25.65% market share,
while Bangladesh annually gained
7.43% on average and commanded
8.96% of the average market share
for woven apparels. India too
experienced a negative growth in
market share during this period.
For Vietnam, the average annual
growth enjoyed were 5.87% and
for Cambodia, a whopping doubledigit annual average growth of
13.06% during this period.

graduation from the LDC status
in 2024. Of course, the actual
duty rate may vary, but we are
considering the current rate of
9.60% valid for India and Vietnam
at the moment.
So, the preferential advantage
that Bangladesh is enjoying now
over India, Vietnam, and China
due to duty-free market access at
present will be eroded, effective
from 2027, and our exports will
face direct competition from these
other competing countries.
Now, for the simplicity of
quantification, if we assume
exports of knit and woven apparels
from Bangladesh to EU-28 to
increase by 10% by 2027 from the
level of 2017, then we project a
total export of about 23.55 billion
US dollars, a 10% increase over the
2017-level exports of 21.41 billion

Table 2: Woven Apparels (HS 62) Export by Major Exporters in the
EU-28 during 2013 - 2017
Exporting Country

Rank

Average Market Share

Average Growth

China

1st

25.65%

-1.94%

Bangladesh

2

8.96%

7.43%

India

3

rd

4.35%

-0.65%

Vietnam

4th

3.32%

5.87%

Cambodia

5

1.52%

13.06%

nd

th

Among these 5 countries, only
Bangladesh and Cambodia enjoy
duty-free access to EU at the
moment. India and Vietnam are
subject to 9.60% import duty, and
Chinese exports attract 12% duty
(Source: ITC Market Access Map).
It means, the EU is likely to
impose a 9.60% import duty on
Bangladeshi exports from onward
2027, once the 3-year transition
period is over for Bangladesh after

US dollars for these two products.
Further assuming the current
duty rate of 9.60% to be imposed
on the projected 23.55 billion
US dollars, there will be duty
imposition of 2.26 billion US
dollars on exports of these two
products from Bangladesh.
In other words, assuming
that other things will remain
unchanged, or the ceteris peribus
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It should be noted that preference
erosion does not necessarily mean
a reduction of export quantity, and
assuming only a 10% increase in
export volume over a period of 10
years, that is 1% annually is also a
very conservative estimate. The
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conditions, if apparel exports from
Bangladesh to the EU-28 bloc
increases by 10% from 21.41 billion
US dollars in 2017 and becomes
23.55 billion US dollars in 2027, the
amount of preference erosion will
be equivalent to 2.26 billion US
dollars due to tariff imposition at
9.60%.

RMG Export Update

So, the preferential advantage
that Bangladesh is enjoying
now over India, Vietnam, and
China due to duty-free market
access at present will be
eroded, effective from 2027,
and our exports will face direct
competition from these other
competing countries.

projected amount of 2.26 billion
US dollars is just an attempt to
quantify the preference erosion.
But a preference erosion of 2
billion US dollars or more is likely
to have a not so favorable impact
on the export-oriented apparel
industry of Bangladesh. We need
to prepare ourselves to make our
industry more competitive.
Note: The trade statistics used in
this article have been taken from
the UN Comtrade Database for the
years from 2013 to 2017 for the
28-member European Union.

Bangladesh’s RMG exports rise
over 15% in July-December
Country’s export earnings from the readymade garment sector, the lifeline of the economy, have
seen a 15.65% rise to $17.08 billion in July-December period of the fiscal year 2018-19.
Staff Correspondent
In July-December period of
the current fiscal year, export
earnings from the readymade
garment sector went up by 15.65%
to US$17.08 billion, which was
US$14.77 billion in the same period
last year, according to Export
Promotion Bureau (EPB) data
released today.
The sector has exceeded the
export target set for the period.
The earnings from the sector were
8.51% higher than the target of
$15.74 billion set for the period.
Of the total amount, Knitwear
products fetched $8.65 billion,
which is 13.92% higher than the
$7.59 billion in the same period
a year ago. Woven products
earned $8.43 billion, up by 17.48%,
compared to $7.17 billion a year ago.
On the other hand, export earnings
from the Jute & Jute goods
declined by 26.66% to US$0.421
billion, which was US$0.574 billion
in the same period last year.
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Figure: Bangladesh’s exports earning from the RMG sector jumps over 15 percent growth in
July-December, 2018.

So the jute sector could not
catch the export target set for
the period. The earnings from the
sector were 19.44% lower than the
target of 0.522 billion set for the
period.
Now, let’s see what happen to
the home textile, export earnings
from the home textile increased
by 0.3% to US$0.408 billion, which
was US$0.407 billion in the same
period last year.

This home textile sector could not
catch the export target set for the
period. The earnings from the sector
were 9.68% lower than the target of
0.452 billion set for the period.
The government expects to
bring in more than $60 billion
by 2021 from exports. Garment
manufacturers say apparel
shipment should grow 12-15
percent a year to hit the $50
billion export target by 2021.
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Textile Today Question of the Month
Over the last couple of decades, the phenomenal growth of textile and apparel sector has repeatedly made our
nation proud. The total RMG exports from Bangladesh during FY 2017-18 were 30.61 billion USD, and Bangladesh
has set an aspirational target of exports worth 50 billion USD in 2021. Besides the government has established 100
economic zones to boost the investment in this sector that is required to achieve the target. Already many national
and global companies are coming and investing in the sector.
On the other hand, a major progress happened in safety standard in RMG sector due to Accord, Alliance and national
initiative plan in last year. However, the sector is facing some major problems including, high cost for electricity and
gas services, high bank interest rate, recent wage hike, inefficient port facility etc.

In this reality, what could be done more to make the year 2019 better?

Mahmudul Hasan
Kaycobad

Md. Shafiqul Islam Sarker
Managing Director
Purbani Group
Director, BTMA
We should work hard to accomplish $50 billion
target by 2021. For achieving this target, we
should improve our negotiation skill for having fair
price from buyers. Besides the government has to
ensure top-notch port efficiency, uninterrupted
power and gas supply. At the same time, I think we
should get back GSP facilities in the US market.
Moreover, a global trade war is running, which is
positive for us. But we need coordinated work for
our trade protection.

Director, Amanat Shah Group

We have a vast market in knit and woven sector, so
this year, we should move to new market, produce
value added products. With the basic items, we
cannot compete our rivals and we cannot be able
to attract buyer’s attention. For spinning sector, we
should make value added yarn which we import
from abroad. Technical textile is another investment
field for our country. Our government should take
some take initiatives, though the government has
already taken some measures for this project.

Md. Khayer Mia
Managing Director
Hyacinth Fabrics Mills Ltd
Director, BTMA
Last year the overall textile sector faced some setbacks
including cotton price increase, gas price increase and banking
sector’s financial incidents. For 2019, I think the government
has to ensure gas, power at a reasonable price so that the
spinners and weavers feel motivated to invest in the textile
sector. Though the government has already imported LNG but
distribution not yet started properly. We need further Foreign
Direct Investment (FDI) in backward linkage, textile and highend products in our economic zones. I think political stability
is very important and for the last 10 years, Bangladesh is in a
stable political condition and I hope the new government will
provide continues support for the textile sector.
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Mizanur Rahman
CEO &
Managing Director
Westlife
Global buyers and retailers like to
place orders from Bangladesh owing
to lesser prices. To sustain in the global
competitive market, we have to explore
the new market. Using latest technology
to produce high value added and quality
products we need to fulfil the buyer’s
demand as we ought to get better price
from them.
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Textile Today Question of the Month

Dr. Khondaker
Golam Moazzame
Research Director, CPD
In the global textile sector, we have seen the
effect of several positive changes in 2018 and
were able to retain the spirit of projected
textile and apparel sector growth. The trend of
propensity is rising upward compared to the
last year, which is positive. There have been
changes in the global level, especially China's
new normal policy. Under this policy, low value
and pollution created products are being
discouraged by China. China's labor wage has
been increased a lot and due to trade war,
export demand of Bangladesh is swelling.
Also, due to Accord-Alliance initiatives most
of the factories have been able to complete
the renovation work. The activities of small
factories, as well as large factories and member
factories, have been started under the national
initiative which will end soon. In the absence of
the Accord-Alliance, the Transition Monitoring
Committee has been formed at the national
level to administer the sector's reforms and
the activities have already started. Our success
will rest on on its potential in the coming
days. But importantly, by doing these things,
our reputation has been increased that how
we are sincere and factory entrepreneurs has
taken appropriate steps to do renovation work
in the factory environment and development.
But everyone is looking at the trend how and
in which framework it will be sustained in the
future.
We must constantly keep in mind that the
position of our rival countries are going to be
robust in the global level. We are producing
medium or high value items from low value
items in product structure. This is undoubtedly
a good sign. Foreigners are fascinated enough
to invest in Bangladesh. I think that if special
economic zones are created for them in near
future, there is a lot of opportunity to invest
and it will assist to expand the textile sector,
especially synthetic products, geotextile
market.
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Fazlee Shamim Ehsan
2nd Vice President BKMEA,
Managing Director, Fatullah Apparels Ltd.
This year we are establishing a new
green knit project and I optimistic that
many factories are going to expand. Now
we should focus on improving workers
efficiency and value-added products to
endure competitive in the global market.

Engr. Asif
Muhammad Sami
Technical Advisor
Crony Group
As Bangladesh textile and apparel industry
is growing up very fast, it should yield
more value added products, technical
textiles and I hope these products are
coming up in 2019. Geo-textile is another
investment field for this country due to
roads and highway infrastructure is going
to be developed. So, this geo-textile will
come up very fast with new potentiality.
Medical textile, knit & woven, denim &
lingerie items also will boom. Many textile
entrepreneurs are looking for better
scope to extend their plants. By 2019 and
2020, I hope it will develop more. I am
confident that the market expansion of
Bangladesh will be increased according to
our expectations in this year and onward.
Let's see what materialize.
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C o t t o n To d a y

Raw cotton imports saw
5% rise to $1 billion in Q1
Staff Correspondent
Bangladesh's cotton imports have
registered a 5% rise to $1 billion
in the first quarter of the current
fiscal year 2018-19, thanks to the
rise of apparel exports.
According to Bangladesh Bank
(BB) data, in July-September
period of the current fiscal year,
Bangladesh’s raw cotton import
went up by 5% to over $1 billion,
which was $983 million in the
same period of the last fiscal year.
Meanwhile, cotton yarn import
also saw a sharp rise by 34.65% to
$690.33 million, which was $512.77
million in the same period a year
ago.

Cotton imports rise
by 5%

Mills Association (BTMA).
On the other hand, apparel makers
and trade analysts opined that due
to the rise of RMG export orders
there are more demands of fabrics.
In meeting the demands, the
spinners imported more raw
cotton, which help to post a better
growth in import of raw cotton,
they said.
“In the last couple of month,
apparel export saw nearly 20%
growth. This is mostly because
of the US-China trade war.
Since the trade war continues,
spinners moved for increasing
their stock to meet the demands

Cotton yarn import
rise by 34.65%

In the reaction with the Textile
Today, trade analysts and sector
people have explained that the raw
cotton import increased due to the
rise in apparel work orders.

of fabrics,” Bangladesh Garment
Manufacturers and Exporters
Association (BGMEA) Senior Vice
President Faruque Hassan told the
Textile Today.

While the harvesting season
also expedite the imports as the
spinners moved to improve stock
capacity for the future.

As a result, the export of raw
cotton and cotton yarn have risen
sharply, he added.

“It is the peak season for the
cotton collection of cotton and
spinners usually book for import
to store for the next season.
While the prices of cotton is
comparatively low,” Khorshed
Alam, Managing Director of Little
Star Spinning Mills Ltd told the
Textile Today.
As a result, the import of raw
cotton has gone up, said Alam,
also director of Bangladesh Textile

“It is a good sign for Bangladesh
apparel sector as it means the
RMG makers are getting more
work orders, which pushed the
demands of fabrics, pushing the
demands up,” Former Caretaker
Government Advisor AB Mirza
Azizul Islam.
He also suggested the government
to start negotiating with the
cotton producing countries so that
the importers can get benefits of
the bilateral trade agreement.

Exclusive Interview

“German
importers to
pay higher
prices, if you
offer a better
product”
34

H.E. Peter Fahrenholtz
German Ambassador to Bangladesh
Germany is the largest trading partner of
Bangladesh in Europe and the second largest
globally. More than 92% of imports in Germany
from Bangladesh are textile products whereas
Bangladesh imports mainly consisting of
machines, electro-technical items and chemicals,
and related products.
On 21 January H.E. Peter Fahrenholtz,
Ambassador of the Federal Republic of Germany
to Bangladesh shared several issues with Akhi
Akter, Managing Editor, Textile Today, that include
relationship between Bangladesh economic
progress, RMG worker’s unrest, contribution of
Accord in establishment of safety standard in
apparel sector and many more burning issues.
Here is the glimpse of the conversation for our
readers.
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Exclusive Interview

H.E. Peter Fahrenholtz: I think
we’ve seen tremendous economic
growth and progress for the last
ten years. The GDP per capita
almost tripled. Also, we’ve seen
great progress and development
in the millennium development
goals, which basically benefited
the population of the country.
This is tremendous progress and
Bangladesh is now graduating
to middle-income status. The
garment sector has played a very
important role to enable this
economic growth. The export
from the garment sector is the
main foreign currency earner.
And a country can’t develop
economically without essential
foreign exchange.
The garment sector has been
creating jobs, income, and tax
revenue. So, the garment sector
is one of the important sectors
for the economic development of
Bangladesh.
Textile Today: Majority of
German’s imports from
Bangladesh are textile products
but overall export to Germany is
not satisfactory for Bangladesh,
how Bangladesh can boost its
export in Germany more?

recession. But we don’t know
when exactly it will happen, this
year or next year, or two years
later. But it’ll come for sure.
This already certainly mean the
demand for garment import from
other countries will go down. So,
out of these two reasons we can
conclude Bangladesh must take
precautions.
One, of course, would be to
diversify its exports not only to
depend on the export of garments
but find other products for
exports.
It’s not easy because the global
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Textile Today: How do you see the
economic growth of Bangladesh
and how do you evaluate the
contribution of the textile and
apparel industry in Bangladesh’s
economy?

The garments sector
need to prepare against
upcoming problems.
First of all, apparel
manufacturers need to
produce higher quality
products for export to
Germany. Secondly, to
improve the working
conditions for textile
workers and to improve
wages for textile workers.

Textile Today: Bangladesh textile
and apparel manufacturers are
struggling on profitability, mainly
due to less price from brands, do
you think manufacturing could be
sustainable with current prices
brands offering to Bangladesh?
H.E. Peter Fahrenholtz: I don’t
really agree with that. First of all,
the global market prices can’t
be changed. And nobody can
influence the prices. You can’t
say to Germany to increase the
prices of garments import from
Bangladesh. We also believe
that the garment industry in
Bangladesh is doing well. The
margins are high enough to be
able to compete.
So, I don’t agree with the
statement. It is useless to argue
that the importer should pay more.
This may not happen, it’s a global
market. So, if you want the German
importer to pay higher prices, you
have to offer a better product. This
could be higher quality, it could be
ecologically more sustainable, or it
certifies good working conditions
for the workers.

H.E. Peter Fahrenholtz: That’s
exactly the problem. Bangladesh
is too dependent on the garment
sector for its exports, and it’s a
foreign exchange revenue earner
as well. If there is a problem in the
garments sector, then it’ll hurt the
economy of Bangladesh. So the
garments sector is the strength of
Bangladesh economy as well as
weakness.

market is extremely competitive.
There are 150+ countries
competing for every product
in the global market. So, this is
why you need to have a strategy
with the business associations to
identify the export sectors which
could be successful to produce
a high-quality product at good
prices which could be exported to
Germany and be sold in Germany.

For example, we could have a
recession in the western world.
A recession is coming, we are
seeing the signs already. Interest
rates are going up, growth rates of
some countries going down. So,
we can expect a global economic

The other is, the garments
sector needs to prepare against
upcoming problems. First of all,
apparel manufacturers need to
produce higher quality products
for export to Germany. Secondly,
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there is a need to further improve
the working conditions for textile
workers and to improve wages for
textile workers.

Furthermore, it could be explained
to the purchasers/consumers
in Germany that conditions of
productions have changed. This
way it maybe possible to justify
higher prices.
Textile Today: Recently
Bangladesh government
increased apparel workers salary,
will this initiative help to shine
the sector’s image in the global
arena?
H.E. Peter Fahrenholtz: We saw
that thousands of workers were
striking on the streets. Because
they were not happy with how this
was handled. And it seems also,
according to the information that
we have that many factory owners
did not really follow the scheme of
increasing the minimum wage.
And I was very disappointed to
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Figure: Textile Today editorial team with ambassador H.E. Peter Fahrenholtz

see the reaction of the factory
owners was to call the police and
use violence and force on the
demonstrating workers.
These images went around
the world.n Germany, we were
shocked to see what happened.
In Germany, we believe in a
consensual relationship among
owners, management, and
workers. Where all the concerns of
all parties must be satisfied with
dialogue and consensus, not by
suppression and other means.
Textile Today: Following the
continuous apparel workers’
protest, government has revised
the new wage structure for
garment workers and they gone
back to their factory…
H.E. Peter Fahrenholtz: Yes, but
we’ve seen that hundreds of them
have been terminated or their job
contracts have been suspended,
hundreds have been accused, they
are persecuted by the police or
authorities. So, I don’t think this
is the right way to deal with the
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workers. If you are an employer,
you have the social and human
responsibility to take care of the
workers. To create conditions
where workers can work in a
satisfactory way and earn decent
wages.
I’m not saying workers should
get rich. But they should get fair
wages, fair working conditions.
There are many factories which
improved their working conditions.
I’ve visited garment factories in
Bangladesh which offer good
working conditions, fair wages
and hence they have no worker
dissatisfaction. But that’s not the
majority of the factories.
So, I appeal to the whole textile
and apparel sector to look for a
way forward through dialogue
which can find a consensus for
workers, managers and factory
owners. And this will lead to
benefit for the whole garments
sector of Bangladesh.
Textile Today: What is your
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viewpoint on the safety condition
in the Bangladesh garment
industry? How do you evaluate
Accord and Alliance in terms
of safety transformation in
Bangladesh Apparel Sector?
H.E. Peter Fahrenholtz: I would
be very disappointed if the tenure
of Accord is not extended. We
don’t believe that the job has been
done. As I said, many factories are
up to the international standard
and Bangladesh can be proud of
these factories. But there are so
many more factories that are not
up to the international standard.
And they do not offer good and
safe working conditions for their
workers, which means the job is
not done. Accord needs to work
on.
Also, we have an agreement on
the accident injury insurance
for garment workers with the
government in 2014. And this has
not been implemented. The cost
to insure a worker against injury
is minimum. Maybe two to three
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Textile Today: As I know Germany
is involved with many development
projects in Bangladesh. Could
you please share us the projects
that are related to the textile and
apparel industry?
H.E. Peter Fahrenholtz: There
are several initiatives. First of all,
even before the Rana Plaza, we’ve
supported the sector. We have
promoted for the improvement on
social and environmental standard.
And after the Rana Plaza, we
agreed with the government to
come up with several initiatives
additionally-One is to establish
injury insurance, another one
is to provide the textile sector
with loans and credits for safety
enhancement measures together
with French cooperation.
We also supported a tripartite
dialogue and invited the social
partners of the textile and apparel
sector to Germany to take a look,
how this is being done in Germany
solving social problems in the
sector.
We also supported cooperation
between universities that have a
textile management branch, so
they met up and exchange on
how to enhance the curriculum for
the students on issues of social
responsibility.
And we also provide counseling
and we do provide technical
services for the textile and apparel
industry for enhancement of the
security and safety situation.
So, there is a whole range of
measures that address the crucial
elements that are important
to come up with a modern
and competitive sector. All the
stakeholders are been brought
together in this program.
Textile Today: Bangladesh
apparel industry is the second
largest in the world, what are
the opportunities do you see for
Germany to invest in Bangladesh?
H.E. Peter Fahrenholtz: I think
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we have supplied many machines
to the garment sector – knitting
and other machinery – of course,
production of the machinery is one
of the strengths of the Germany
economy. Germany machinery
is of very high-quality, and of
technology.
Of course, these are expensive,
but German machinery is more
productive, more efficient, and
it’ll last longer. Also, it’ll be

,,

dollars annually.

There are possibilities
for investments in
the energy sector
which is closely
related. Without
energy, you don’t
have the production,
and that is where we
can invest. Also to
make the garments
environmentally
sustainable, here
Germany has a lot of
experience.

Textile Today: What are the challenges
in bilateral trade with Bangladesh?
How these could be overcome?
H.E. Peter Fahrenholtz: The
challenge is that there are not
enough products to import to
Germany. There is garments,
jute and a few other products,
at the moment we don’t see
enough competitive or interesting
products which could be sold
in the German market. This will
change in the future hopefully. It is
up to Bangladeshi entrepreneurs
to be innovative to develop
products which can be sold in the
European market.
I see great potential in the exports
to Bangladesh and investments
in other sectors – beyond the
garment sector.

environmentally more sustainable.
I think probably the technology
and the production has not
reached a level yet where such
high-level investment in the highlevel technological industry exists
to invest.
There are some who have
exchanged with global technology
producers/investors, but these
are very few. And the majority
of sector players, textile factory
owners do not have yet that level.
But if it would be required,
maybe in the future there might
be opportunities to invest in
technology for the sector.

Related to that, there are
possibilities for investments in the
energy sector

However, the Bangladesh
government will have to
substantially improve the ease of
doing business. At the moment
Bangladesh is one of the lowest
performers on ease of doing
business, it is 176 out of 190
countries. All the countries and
regions are competing to receive
investment. So, an investor will
look around, where should I
invest? Then the question every
country must answer, why should
a German investor invest in
Bangladesh.
What are the costs of doing
business here and what are the
profits? I still believe that there is a
great potential for Bangladesh. It’s
a growing economy, it’s creating
prosperity, demand is going up,
and also income is going up. But
ease of doing business is quite
bad.
This is a deterrent for foreign
investors. So, this has to be
changed urgently. And it is
possible to change it.
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ITMA 2019

Good investment environment
encouraging more Bangladeshi
businessmen to visit ITMA 2019
‘ITMA 2019 roadshow & presentation’ held in Dhaka
Special Correspondent
Textile Today Events
and ITMA Services
Pte Ltd are going to
host and entertain
a special VIP trade
delegation from
Bangladesh to world’s
most established
textile and garment
technology expo
ITMA 2019 to be
held from 20-26th
June 2019 at Fira de
Barcelona, Spain.
Figure 1: Eminent speakers (from left) Iqbal Hossain Sr. Vice President, BSTMPIA; Morshed Sarwar,
On 26th January
Director, BKMEA; Tareq Amin, Founder & CEO, Textile Today; Prof. Dr. Engr. Ayub Nabi Khan, ViceTextile Today Events
chancellor (Acting), BUFT, Md. Shafiqur Rahman, President, ITET; Abdullah Al Mamun, Vice President,
and ITMA Services
BTMA; Daphne Poon, Marketing and Communications Director, ITMA Services PTE Ltd.
Pte Ltd organized
‘ITMA 2019 roadshow
future through sustainable
many of today's challenges
& presentation’ at Surma Hall,
innovations “that will be advancing including cost reduction,
The Pan Pacific Sonargoan Hotel,
textile and garment machinery”.
production increase, sustainable
Dhaka.
manufacturing etc., she described.
Every edition of ITMA features
ITMA is the most important textile
a wide range of technologies,
Md. Morshed Sarwar (Sohel),
machinery exhibition in the world
machinery, equipment and
Director, Bangladesh Knitwear
as it features the latest technology
solutions for each aspect of textile
Manufacturers & Exporters
of the leading textile machinery
and apparel manufacturing that
Association (BKMEA), said, “If we
producers from around the world.
help key manufacturers meet
do not adopt new technology, we
It now features the entire textile
and garment making production
chain, including raw materials.
ITMA 2019 is such an exhibition
where anyone can explore all the
solutions, from textile to garment
making, and even raw materials, in
one location.

Daphne Poon, Marketing and
communications director of ITMA
2019 presented the keynote
speech in the program where she
invited Bangladeshi textile and
apparel manufacturers to join at
ITMA 2019 exhibition describing it
as an innovation center.
She pointed out that ITMA is
serving to build a sustainable

40

Figure 2: Daphne Poon, Marketing and Communications Director, ITMA Services PTE Ltd.
presented the keynote speech in the program
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can not survive and we can not
protect our environment also. In
addition, to cope with the current
wage hike, we need to use such
technology that will reduce the
cost of production.”
Abdullah Al Mamun, Vice
President of BTMA, said, “If we
want to achieve our government’s
$50 billion targets, there is no
alternative to produce valueadded products and, in this regard,
ITMA can assist us immensely as
it is not just an exhibition, it is an
innovation hub.”
Bangladesh is the 2nd largest
garment exporter in the world
and expects to reach their export
revenue to 50 billion USD by 2021.
However, to attain the target is
becoming challenging for the
industry. The entrepreneurs
and the decision makers of the
textile industry of Bangladesh
should not miss the ITMA 2019
fair so that they can find and

Figure 3: Bangladesh textile and apparel industry leaders participated in the ITMA 2019
Roadshow & Networking session.

equip themselves with the new
technologies and innovations in
the textile world. By incorporating
with the new technology,
they can make their business
sustainable in the long run and
overcome the challenges more
smartly.
Prof. Dr. Engr. Ayub Nabi Khan,
Pro Vice-chancellor, BGMEA

Do you want to be a
Join the Foundation Training on

Factory Skills Development (FSD)
& become the future leader as Apparel
Manufacturing Technologist.

University of Fashion & Technology
was present as the Program
Chairman where Engr. Md. Shafiqur
Rahman, President, The Institution
of Textile Engineers & Technologist
(ITET); Muhammad Ayub,
President, Bangladesh Indenting
Agents' Association (BIAA) were
present as special guests in the
seminar.
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Certificate Achievers of Recently Completed
Training Programs of Textile Today Training

1

3

2

1

Certificate achievers of Industrial Engineering
(2nd batch) under FSD Training program
of Textile Today Training. Mizaan Rahman,
Sr. Manager – HR of Northern Tosrifa Group
handed over the Certificates to the trainees.

2

Certificate achievers of Apparel Marketing (2nd
batch) under FSD Training program of Textile
Today Training. Trainer Mohammad Mezbah
Uddin, Executive Director of T&M Sourcing Ltd
handed over the Certificates to the trainees.

3

Certificate achievers of Apparel Supply Chain Management under FSD Training program of Textile
Today Training. Trainer Mir Shahed Chowdhury, Managing Director of Huaren Linen Group & Executive
Attire Ltd. handed over the Certificates to the trainees.

Transforming Human Capital

NORTHERN TOSRIFA
GROUP

Productivity

Pre-activities for a quick
successful changeover
Rasel Ahmed Likhon, Project coordinator, EPIC Group
Without pre-planning task of
change-over, we are losing a
lot of production during the
learning curve period (Usually
3-5 days from style change). At
the same time, due to the lack
of monitoring in pre-planned
activities and unawareness of
several departments task about
maintaining quick changeover
are responsible for the failure in
achieving learning curve target.
So that there are some preactivities for different departments
to handle changeover smoothly
and to achieve the learning curve
periods target on time.
Team for changeover
There are two teams in every unit/
floor, one is for implementation
in the floor and another is for
reviewing the activities which
is done by the implementation
team. Review team monitors the
pre-activities progress which is
done or not. Each department
has a leader to monitor all his
departments’ task. They are also
responsible for giving decisions
from his department side about
any issues which is related to
changeover and will attend all
the meetings which is about the
changeover.

2.	Adjust special
machines and
cross check with
technical.
3.	Ensure machine
availability
physically
4.	Preparation of
machinery and
attachments
based on the I.E
requisition.
report on the current and
upcoming style
4.	Sent folder, foot, and gauge
requirement to the maintenance
team
5.	Complete Pilot-B & identify
critical operations of the style
6.	Ensure availability of finish
board and pattern board
7.	Actual fabric cut panel need to
handover to maintenance team
to adjust the machine
8.	Preparation of mock-ups of the
critical operations
IE team
1.	Send M/C and thread
requirement for that style to the
maintenance team

5.	Ensure that physically needle,
throat plate, feed dog and
bobbin available
6.	Ensure machine working
condition with stitching quality
Utility team
1.	Arrange Chair, Table, Machine
light physically
Production team
1. Line selection for Pilot-B run
2.	Line manager needs to involve
in Pilot-B stage & make 1
sample which is approved by a
quality team
3.	Ensure inputs, CPU parts, and
trims (threads, zipper, Label
etc.) availability before 1 day
Quality team

Changeover pre-activity
monitoring mechanism

2.	Update GSD SMV based on an
approved sample and finalize
OB based on GSD SMV

1.	Attend during Pilot-A run time
and feedback with review
comments

Changeover pre-activity under
implementation teams are given
below:

3.	Select the operators for critical
operations and set back up a
plan for training

2.	Deployment of quality
inspectors based on the critical
operations of the new style

Technical team

4.	Ensure operator allocations for
training are done as per requirement

1. 	Risk Analysis meeting with all
head of the department
2. 	Complete pilot-A (Methods and
construction has to be finalized
during Pilot-A run)
3.	Preparation of the comparison
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5.	
MP allocation list with their
replacement MP Plan provides to
technical, production & ME team
Maintenance team
1.	Machine arranging for pilot
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Provide guideline to QI about
3.	
checking procedure and DHU target.
4. Verification of patterns
Learning curve target will be depended
on the Standard Minute Value (SMV)
and the difference between the
construction of the garments.
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S u s t a i n a b l e Wa s h i n g

Denimach Washing Ltd. pledges
towards sustainability with quality
product
FT Research Team
Denimach Washing Ltd. (DWL) is a
business partner of Denimach Ltd
and a sister concern of Armana
Group. After 10 Years of Armana
Groups’ establishment, Denimach
Washing Ltd started its glorious
journey in 2005 as a flagship unit,
equipped with state-of-the-art
technology. Since its startup in
2005, DWL has been developed in
size, efficiency, and reputation and
also won the trust of world’s top
brands amongst Levi’s, GAP, H&M,
NEXT, ZARA, UNIQLO, Benetton,
Varner Group etc.
Denimach Washing is laterally
equipped with the latest
technology, sustainable machinery,
state-of-the-art in-house lab,
hi-tech design house, and highly
efficient ETP with MBR (Membrane
Bio-Reactor) technology for
effluent treatment. The Accord
and Alliance certification for the
architecture, fire and electrical
safety are the proof of the desire
for its projection.
DWL Strength at sustainable
product quality
Denimach Washing bears the
commitments and the ethics of its
own strength for quality principles
by prioritizing the sustainable
process, latest technologies,

Figure 1: Denimach Washing Ltd. Is truly concerned about sustainability and product quality.

new trends or fashions, and the
end users satisfaction. DWL has
a dedicated team for creating
innovative, refreshing, sustainable
and trendy fashions for its Brands.
Quality is the key of DWL success
Denimach Washing has achieved
the confidence of the brands
for their abilities to conform
their requirements and quality
standards. For all the brands DWL
has an individual strong team to
follow up the respective Brands
production, products quality and
the requirements with the brand's
eyes across. This is why global
brands like Gap has entrusted
them to work with them on VMI
(Vendor Managed Inventory)
model that requires insight and
a keen eye for details through

analysis and weekly forecasting.
In view of their stringent quality
checks, consistent output and
timely deliveries, global brands
like H&M, Levi’s and GAP have
empowered them with selfinspection, a process that allows
out in-house experts to permit the
stocks for dispatch on behalf of
their clients. This showcases the
trust and faith the premier brands
repose in them.
In respect of the quality, Denimach
was awarded several times of the
Gold, Bronze and Silver medal on
overall performance for the NEXT
brand production, quality and
on-time delivery in the recent past
years. Also for the other major
brands like GAP, H&M, Levi’s etc.
Their shipped product DC audit
pass rate is above 99%.

Figure 2: Sustainable front loading and laser m/c are incorporated at Denimach Washing Ltd.
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Denimach confirms
100% positive listed
chemical from Screen
chemistry, ZDHC
gateway, ETAD,
bluesign®, GOTS,
Oeko-Tex® 100, Eco
Passport etc. They
strictly maintain
buyers RSL & MRSL
requirements for the
product safety. As per
Screened Chemistry
requirements,
Figure 3: Workers are working in a safe environment by
maintaining product quality.
above 96% regular
used chemicals are
Edge through sustainability
screened for all the brands. They
maintain necessary document like
The Armana Group firmly believes
MSDS, TDS, CIL, PSD, chemical
in sustainability and devoted
restriction declaration, MRSL
to sustainable supply chain
& RSL declaration for different
management. By being careful
brands. Their raw materials storing
about the product safety and the
systems are properly decorated
environment, they demonstrate
according to the compatibility
their employees a sense of
chart. Denimach used to conduct
responsibility towards their
a training program to raise
surroundings. Denimach Washing
awareness on proper chemical
Ltd constantly takes necessary
storage and handling among all
initiatives to recycle and up-cycle
the employees.
while maintaining ecological
balance in their manufacturing
processes.
ZDHC collaboration
Denimach Washing is an active
participant of the "Zero Discharge
of Hazardous Chemicals" program.
International brands like H&M
and Levi's are the major partners
driving this collaborative endeavor.
The Group has partnered with
world-renowned chemical
producers and laboratories to
analyze the toxic and harmful
chemicals used in the industry
and eliminate them from its
manufacturing and washing
processes. There are no hazardous
chemicals in their end products
and discharges. Twice a year they
test their wastewater and upload
the results into ZDHC Gateway
platform. They also ensure safe
disposal of the waste without any
harm to the environment.

Environment, Health and Safety (EHS)
Denimach has an updated EHS
policy, through this they are
committed to operating in a way
that safeguards their workforces
and protects the environment.
Environmental disaster, climate
changes, health and safety of
employees and communities are
the most important sustainability
focus area of Denimach. Their
on-going commitment to safety
and sustainability is embedded
in their business practices and
reflects their belief that long-term

success will be measured not only
by financial performance but also
by a continued focus on good
corporate citizenship for customer,
employees, suppliers, shareholders
and the communities where all
people’s lives and works.
Denimach Washing factory
environment policy serves as the
complete guideline for people
working at Denimach washing Ltd.
To achieve a zero injury, they are
committed to integrating sound
environment, health, and safety
(EHS) practices into their everyday
activities with their stakeholders.
Sustainability programs
Under PACT Program initiative,
Denimach is continuously
takings initiatives like saving
energy, saving water waste,
sludge management, solid waste
management, installing led light
which actually saves energy about
40% and prevents GHG emission
by 30%. They also installed VFD
motor which saves a noticeable
level of energy consumption.
Yamin Chowdhury, General
Manager of Denimach Washing
Ltd said, “Besides the latest
process or operational sustainable
technologies we have more long
term plans towards sustainability
like rainwater harvesting system,
recycle and reuse of ETP water
and rooftop solar energy
establishing. Moreover, we are
already involved with sustainability
program like HIGG FEM 2.0 & 3.0,
PACT of Cp and Cp depth etc. and
looking forward to contributing
more in sustainability.”

Chemical Management System (CMS)
They have an updated CMS
policy to ensure a healthy and
safe environment for workers.
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Figure 4: MBR technology ETP plant (300 m3 per hour capacity) at Denimach Washing Ltd.
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Massive production & top quality
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integrated “Oritec” control panel which visibly shows the following information:
Clearly readable icons
Diagnostic warning signals
Built-in preparation for incorporated yarn/fabric measuring program
Production data recorded & memorized for 30 days
Automatic shift change
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Accessories Industry

Garments accessories and
packaging entrepreneurs
should focus on branding
the sector
Akhi Akter

Introduction
Garments accessories and
packaging sector is playing a
significant role to boost up the
Ready-Made Garments (RMG)
industry of Bangladesh. RMG
manufacturers are getting
available backward support from
the sector in low cost and short
time period. According to the
Bangladesh Garments Accessories
& Packaging Manufacturers
& Exporters Association
(BGAPMEA), now almost
all requirements of garments
accessories and packaging of
readymade garments and other
export-oriented industries are being
met up locally which is about 95%.
Bangladesh is producing and
exporting accessories like woven

Figure 1: Bangladesh, the second largest manufacturer of garments accessories and
packaging items, should emphasize more on producing high-quality accessory items to
establish this sector as an individual industry.

labels, leather badges, stone and
metal motifs, rubber patches, gum
tapes, satin and cotton ribbon
hangers, price tags, buttons,

zippers etc. In the RMG sector, the
accessory makers and packagers
supply more than 34 types of
products with proper policy
support and financial incentives.
Export trends

Woven
labels
Leather
badges

Stone and
metal motifs

Buttons

Accessories
items produced
in Bangladesh

Gum tapes

Zippers

Price tags

50

Rubber
patches

Satin and
cotton
ribbon
hangers

Indirect and direct export earnings
in the sector are increasing
noticeably and the earnings can
be increased by up to three times
over the next couple of years. On
26 December 2018, the Textile
and Jute Ministry held a meeting
with the stakeholders where they
proposed export earnings target
to be fixed at $51 billion from the
textile sector for FY 21 including
$11.22 billion from packaging and
accessories sector.
Garments Accessories and
Packaging (GAP) sector earned
valuable foreign exchange to the
tune of US$ 7.10 billion during the
financial year 2017-2018. Out of
them, US$1.12 billion is exported
directly to Middle-East, South
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products are key components
to keep the competitiveness
of the RMG industry stable.
The demand for accessories is
increasing day by day at home
and abroad. Regarding this
situation, investment is happening
significantly in this sector.

South
Africa

Sri Lanka

“There is no doubt that
Bangladesh will turn into a global
leader in accessory export very
soon as it has already established
an international standard in
manufacturing the products,”
said Exporters Association of
Bangladesh (EAB) President
Abdus Salam Murshedy.

Middle
East

Europe

Malaysia

Vietnam

According to the sector people,
accessories contribute to 15%
to 18% of a finished garment
product. Now, this sector is able to
supply packaging and accessories
products within 24 hours after
receiving the order.

Figure 2: Key export market of Bangladesh Garments Accessories and Packaging items.

Abdur Kader Khan, President of
BGAPMEA said, “The indirect
contribution has always been
15–20 percent of the net export
earning of the RMG sector. Export
earnings for RMG in 2017–18 FY
totaled USD 30.61 billion, of which
approximately USD 7.10 billion
came from accessory items used in
the RMG, leather, pharmaceutical
and other export-oriented
sectors.”
Investments and opportunities
Bangladesh is already well
established as a sourcing center
for garments products. Garment
accessories and packaging

,,

Africa, Sri Lanka, Malaysia, Europe,
Vietnam, Cambodia, and Laos etc.

“We also deliver the products
to RMG factories in our own
transportation. As a result, it
reduces not only the lead time
but also saves our valuable
foreign currency,” said some GAP
manufacturers to Textile Today.

Garments Accessories
and Packaging (GAP)
sector earned valuable
foreign exchange to the
tune of US$ 7.10 billion
during the financial year
2017-2018. Out of them,
US$1.12 billion is exported
directly to Middle-East,
South Africa, Sri Lanka,
Malaysia, Europe, Vietnam,
Cambodia, and Laos etc

“Around Tk. 1,500 crore has been
invested by the manufacturers
of garments accessories and
packagers in 2018. And more
projects are in the pipeline,” Abdul
Kader Khan revealed a few days
ago.
Since the demand for accessory
products is growing at a faster rate
at both home and abroad, about
100 new factories
have started their
operations in 2018.
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Currently, around
1,700 factories
are producing
accessory items in
the country, mostly
in compliant
factories along
with 100 new
factories those
have started
their operations
recently.

Figure 3: Contribution of backward linkage in total RMG export earnings (in billion US$).
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Challenges
There is a huge opportunity for the
sector to grow in the local market
as well as in the foreign market.
But there are many challenges
also. A lack of policy support
including gas and electricity
connections and tax burdens
hampers the inflow of investments,
with port congestion being
another issue.
Manufacturers are using coal
instead of gas to run boilers due
to a gas scarcity, which is costly
due to higher import duty on coal.
Currently, manufacturers have to
pay about a 45% tax on import of
coal.
If the government allows duty-free
coal import, manufacturing will
be more price-competitive, said
industry insiders.
Instead of availability of
accessories items in Bangladesh,
apparel manufacturers choose
China for sourcing accessory
products as they offer lower prices
than locals. Because of a higher
price of raw materials caused by
import duty combined with the

several times, as this has been
contributing nearly fully to
export-oriented sectors. Banks
are charging double-digit interest
rates on loans from businesses
that are ultimately increasing the
cost of doing business.

Proper policy
support

Financial
incentives

On the other hand, sector people
think that the garment accessory
makers and packagers (GAP)
industry should not be treated
as a backward linkage industry.
It should be recognized as an
independent entity.

Uninterrupted
energy and gas
supply
Quality
improvement

Conclusion
Branding
the sector

Figure 4: Showing the ways to overcome
the remaining challenges and boost up the
export earnings.

delay of importing have increased
the production cost. In this reality,
sometimes, local accessories
manufacturers cannot offer a
lower price than China.
Abdul Kader Khan informed that
the sector people demanded
cash incentives on exports

Bangladesh should emphasize
more on producing high-quality
accessory items to establish this
sector as an individual industry.
Small entrepreneurs in this sector
should emphasize more to build
up their brand images as buyers
always prefer to purchase items
that possess quality and display
brand loyalty. At the same time,
proper policy support, financial
incentives, and uninterrupted
energy and gas supply are needed
to expand both indirect and direct
export earnings of the sector.

Social dialogue is key to establish minimum wages
Desk Report
The International Labor
Organisation (ILO) Country Office
in Bangladesh is encouraged by
the Bangladesh government’s
decision to revisit the minimum
wages for ready-made garment
workers through an agreement
reached on Sunday, 13 January
2019 by a special tripartite
committee set to examine and
resolve the issue.
“We acknowledge the genuine
efforts of all parties, led by the
Ministry of Labor and Employment,
to work towards setting minimum
wages at an appropriate level and
to reach a consensus. Through
this tripartite process of dialogue,
confidence is being built and we
call upon all parties to help the
industry resume its activity,” says
Tuomo Poutiainen, ILO Country
Director for Bangladesh.
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reviewing the wagesetting system to
ensure predictability
for business and
promoting sound
industrial relations
through social
dialogue and
collective bargaining.

As a pillar of decent work, social
dialogue plays a key role in social
and economic stability and equity.
It creates a framework for peaceful
and orderly procedures addressing
the concerns of workers and employers.
The ILO stands ready to
accompany its tripartite
constituents in Bangladesh and the
ready-made garment industry in

“We believe that
establishing a strong
wage policy for the
country and regular evidencebased adjustments through
full consultation with all social
partners would contribute to
inclusive growth, boost industry
competitiveness and strengthen
social protection for workers,
as well as decent work and
productive employment for
millions of Bangladeshis,” says
Tuomo Poutiainen.
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Fiber, Yarn, Fabric, Nonwovens, Floor Covering and carpet, Garment, Stocks,
Home textiles, Industrial Textiles, Automotive Textiles, Medical Textiles,
Window covering, Sales, Inventory, Production, Purchasing, Planning,
Production Scheduling, Shop-Floor, Fabric Inspection,
Product Development, Business Intelligence, Fiber, Yarn, Fabric,
Nonwovens, Floor Covering and carpet, Garment, Stocks,
Home textiles, Industrial Textiles, Automotive Textiles, Medical Textiles,
Window covering, Sales, Inventory, Production, Purchasing, Planning,
Production Scheduling, Shop-Floor, Fabric Inspection,
Product Development, Business Intelligence, Fiber, Yarn, Fabric,
Nonwovens, Floor Covering and carpet, Garment, Stocks,
Home textiles, Industrial Textiles, Automotive Textiles, Medical Textiles,
Window covering, Sales, Inventory, Production, Purchasing, Planning,
Production Scheduling, Shop-Floor, Fabric Inspection,
Product Development, Business Intelligence, Socks.
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Primary textile witnesses
investment of Tk 6900
crore in last five year
Staff Correspondent
To meet the growing demands
of fabrics and yarn, Bangladeshi
investors’ made an investment of
Tk6900 crore in the primary textile
sector, the backward linkage
industry for RMG sector, in last five
years.
According to the Bangladesh
Textile Mills Association (BTMA)
data, during 2014 to 2018 period,
textile manufacturers have
invested Tk6,900 crore in the
primary textile sector to meet the
demands of fabrics and yarn.
According to BTMA data, there are
430 yarn manufacturing mills, 802
fabric manufacturing mills and 244
dyeing-printing finishing mills in
the country.
Speaking to Textile Today sector
people opined that the increasing
demands of fabrics and yarn
attracted investors in the sector.
While steady growth in the apparel
export earnings also pushed the
demand up.
“In the last couple of years,
Bangladesh’s Primary Textile
Sector (PTS) has attained
growth and been able to meet
local demands. Currently, local
manufacturers are capable to
supply 85% of yarn and fabrics for
the knitwear sector, while 40% of
woven fabrics,” MD Mohammad Ali
Khokon said the Textile Today.
Since there is a 60% gap between
demands and supply of woven
fabrics, the investors made the
investment to take the advantage,
said Khokon.
While the banks were friendly in
providing financial support to the
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Figure: According to the BTMA during 2014 to 2018 period, textile manufacturers have
invested Tk6,900 crore in the primary textile sector to meet the demands of fabrics and
yarn.

Bangladesh’s Primary Textile Sector
 430

yarn manufacturing mills

 802

fabrics manufacturing mills

 244

dyeing-printing finishing mills

primary textile sector as well as in
helping the industrialization, said
the business leader.
Meanwhile, trade analysts opined
that new investment is because of
growth in apparel exports and it
would make Bangladesh strong in
the global value chain.
“In last few years, there was a
reasonable growth in export
earnings, which increased the
demands for fabrics and investors
have grabbed the opportunity,”
Centre for Policy Dialogue (CPD)
Research Director Khondaker
Golam Moazzem told the Textile
Today.
The new investment will make
backward linkage industry
stronger and would increase

Bangladesh competitiveness
in the global export
destination, he added.
Since Bangladesh is highly
dependent on import for
higher-end fabric, Foreign
Direct Investment (FDI) can
be a solution to this end.

“As of now, Bangladesh is not
strong in non-cotton products,
while local investors are not
willing to invest. On the other
hand, the woven sector especially
the higher end or value-added
products manufactures are highly
dependent on fabrics import,” said
Moazzem.
So, allowing FDI in these products
can pave ways for Bangladesh
in moving towards value-added
products, he added.
According to Bangladesh Bank
(BB) data, in the calendar 2017,
Bangladesh’s textile and apparel
sector has received a foreign
investment of $421.68 million,
which is 15.70% higher compared
to $364.44 million in the year 2016.
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Accessories sector has

potentiality similar to
RMG industry

To achieve the $50 billion apparel export target by FY 2021, Bangladesh garments
accessories sector will play a significant role
Md Abdul Kader Khan
President, BGAPMEA; Managing Director, Khan Accessories & Packaging Company Ltd.
Bangladesh Garments Accessories
and Packaging Manufacturers and
Exporters Association (BGAPMEA)
started its operation in the year
1989. The association is the
prime organization to safeguard
the interest of Garments
Accessories and Packaging (GAP)
manufacturers & exporters of the
country. The BGAPMEA represents
more than 1900 export-oriented
garments accessories and
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packaging industries in the
country.
Md Abdul Kader Khan, Managing
Director of Khan Accessories &
Packaging Company Ltd, has been
re-elected as the President for
2019-2020 sessions of BGAPMEA.
Recently in a conversation with
Textile Today, he talked ins and
outs about this sector.
Textile Today: You have been
re-elected as the President of

BGAPMEA, how do you see the
prospects for the garments
accessories and packaging
sector and what are the biggest
challenges for the sector in 2019?
Md Abdul Kader Khan: 2019 is
very challenging for us especially
when you talk about garments
accessories and packaging
sector. We need to expand our
accessories market globally.
Nowadays our market is confined
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to only in Bangladesh but we are
capable of taking this to foreign
markets also. Now we have a
production capacity of more
than the local requirement with
excellent quality. So In 2019, our
major challenge is to expand our
market globally.

This situation is also known to the
local and international buyers,
however, disregarding this they
are continuously pressuring to
decrease price.
Textile Today: How are these
challenges can be overcome?
What are your demands from the
government?
Md Abdul Kader Khan: Many
challenges we are facing
currently that can be overcome
if the government and buyers
come forward to help us. Export
Promotion Bureau (EPB) of
Bangladesh wanted to give us
subsidy, but I think to boost
the export of accessories and
packaging products we need
to participate in different
international expositions. We
urged the EPB to give us the
opportunity to participate in the
international expos’. We just want
a booth, we will bear all costs. If
every year we could participate
4 to 5 expositions, we could
show our strength in garments
accessories and packaging
sector. If the government
provides equal support like the
readymade garments industry,
then the garments accessories and

Bangladesh Textile Today |

Figure: Textile Today team congratulating Abdul Kader Khan for being re-elected as the
President for 2019-2020 sessions of BGAPMEA.

,,

Another prime challenge is we
do not get a fair price for our
products from our buyers. And
wage hike is another bottleneck
challenge for the manufacturers.
Already the garments industry
increased their workers’ wage. This
has created tremendous pressure
for us as GAP workers also
started demanding an increase
in their wage. Whereas, already
we are suffering to maintain
competitiveness in the accessories
market and if we increase workers’
wage than it will be tough for us to
survive.

If the government
provides equal support
like the readymade
garments industry,
then the garments
accessories and
packaging sector will
become the second
largest exporters like
the RMG sector.

packaging sector will become the
second largest exporters like the
RMG sector.
As for the price negotiation, we
regularly meet with buyers. Only
the buyers can solve the problem
if they want to us to survive.
Another important thing is needed
for the sector is automation, we’ve
to cope with the latest machinery
and technology. As machinery and
technology can help the sector
to reduce production cost with
increasing productivity.
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Textile Today: Share us the
opportunities of the garments
accessories and packaging sector
in the national and global arena…
Md Abdul Kader Khan: There
are lots of opportunities in this
sector since the sector is acting
as a backward linkage industry
of RMG as well as other exportoriented industries like frozen
food, pharmaceuticals, ceramics,
leather goods, vegetables, etc.
Now almost all the requirements of
garments accessories & packaging
of readymade garments and
other export-oriented industries
are being met up locally which is
about 95%.
Buyers always want quality
products in short lead time with
the competitive price. We always
fulfill these criteria by providing
accessories and packaging
products in a very short time
with reasonable price. Therefore,
apparel manufacturers are being
able to make finished products
within their buyer’s deadline.
GAP sector earned valuable
foreign exchange to the tune
of US$ 7.10 billion during the
financial year 2017-2018. Out of
this amount, US$1.12 billion is
exported directly. And we have the
capacity to export directly more
products valued US$1 to 2 billion.
We are not getting enough orders
from global buyers as we produce
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more than the current demand.
Therefore, we want to participate
in global expos’ as we can present
ourselves with international quality
standard products.
Textile Today: To achieve the
government target to earn $50bn
from apparel export by 2021, how
are the garments accessories and
packaging sector contributing?
Md Abdul Kader Khan: To
achieve the US$50 billion target
by FY 2021, GAP sector is likely
to be exported US$ 12 billion
proportionately, if the sector gets
policy support and cooperation
from the Government. The
country’s RMG sector used to
depend on imported packaging
materials and accessories a
decade ago, but now the local
manufacturers are not only
catering to the sector, but are
also exporting items globally. If
the government provides equal
facilities and policy support, then
we will be able to contribute more
than $12bn of export earnings by
2021.

Textile Today: How do you see
the branding in this sector? Some
of the international garments
accessories and packaging
companies’ brand is very
appreciable, what is the status of
local garments accessories and
packaging companies in branding?
Md Abdul Kader Khan: Branding is
necessary especially in garments
accessories and packaging sector.
We can go a long way if branding
is there in a continuous basis.
We have to let people know that
Bangladesh is capable of making
lots of quality accessories and
packages that can meet local and
international market demand.
Coats Bangladesh Ltd, Aman
Textile those have a strong brand
image that is really appreciable.
Our local accessories and
packaging companies still did not
concentrate on branding, though
some of us have started branding
ourselves, however, we’re still in a
very initial stage of branding. And,
we have many factories that can start
branding, but they did not realize the

importance of branding yet.
Textile Today: How can
Bangladesh Textile Today promote
the local brands in this sector?
Md Abdul Kader Khan: Bangladesh
Textile Today is a leading media
that can help us in many ways. You
need to write about the sector
very frequently, we need to be
highlighted immensely. If branding
and promoting is there then the
accessories sector will not have to
look back anymore. A very wide
range of garment accessories
and packaging products
including zippers, buttons, labels,
interlining, drawstring, sewing
thread, elastic/non elastic lace,
belt, narrow fabrics, gum tape,
scotch tape, masking tape,
paper adhesive tape, poly bag,
hanger, padding and quilting etc.
should be highlighted more so
that buyers can know about the
quality products we produce.
Finally, we have to understand
that accessories and packaging
goods are the heart of the apparel
industry.

BEZA-JPL signs MoU to set up a solar farm in Chandpur
Staff Correspondent
A memorandum of understanding
(MoU) was signed between
Bangladesh Economic Zones
Authority (BEZA) and Joules
Power Limited (JPL) on
24 December at the BEZA
headquarters to establish country’s
first solar Independent Power
Producer (IPP).
A 100MW solar farm will be set up
in the Chandpur Economic Zone
with an investment of US$180
million. It is going to be a private
sector venture in the power sector
infrastructure project, said a press
release.
According to the release,
Managing Director of JPL Nuher
Latif Khan and Executive Chairman
of BEZA Paban Chowdhury
signed the MoU on behalf of their
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During the
ceremony,
Managing
Director of JPL
and Director of
Dhaka Chamber
of Commerce and
Industry (DCCI)
Nuher Latif Khan
said that, there
are immense
Figure: Managing Director of JPL Nuher Latif Khan (M) and
Executive Chairman of BEZA Paban Chowdhury signed the
potentials in the
MoU on behalf of their respective sides.
renewable energy
sector in Bangladesh.
respective sides.
JPL will construct a multipurpose
jetty and install 37-kilometer
132KV transmission line. On the
other hand, BEZA will provide JPL
with about 500-acre land for the
100MW solar farm.

Nuher noted that the investment
in the power sector was very
viable for double-digit return
because of strong Power Purchase
Agreements and Implementation
Agreements offered by the
government.
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Training on

“Testing of Lightfastness
& Weathering of Textile”
Program Includes:
• Becoming familiar with the fundamentals of Lightfastness and Weathering
• Hands-on training on Testing of Lightfastness & Weathering of Textile by ISO and AATCC Methods
• Learning how to create and run an effective lightfastness & weathering test program to
reduce costs, improve quality, or help develop new products
• Ensuring your lightfastness tester has the required utilities, environment, and maintenance
to function reliably for years
• Learning how to utilize all of your tester's features and capabilities

resource person:
Mr. Smrithi Kumar
Expert Trainer of Q-Lab Corporation, USA
Smrithi Kumar is Q-Lab's Global Customer Education Specialist, based at the company's headquarters in Westlake, Ohio, USA.
He has been with Q-Lab for over 15 years and has in-depth knowledge of all Q-Lab
products and services. Smrithi is an active member of the American Association of
Textile Chemists and Colorists (AATCC) and is involved in various lightfastness
committees. He has served as the Chairperson of the Weathering and Lightfastness
Committee of AATCC, and is appointed as the United States delegate in ISO's
lightfastness committee. Smrithi regularly gives presentations to audiences of all levels
about lightfastness, weathering, and corrosion in countries throughout the world.

Time: 9.00 AM - 5.00 PM

Date : 16th February 2019

Venue: DYSIN Conference Centre., Sky Lark Point (11th Floor), 24/A Bijoy Nagar, Dhaka.

Registration

Course Fees:
*** BDT 3900/(Three Thousand Nine Hundred Taka Only)
*** 3 or more participants from one organization
get special discount
*** 10% Discount for Textile Today Subscribers &
TTH Alumni’s

M. 01734 211085
W. https://training.textiletoday.com.bd

Jointly Organized By:

Transforming Human Capital

f ro m f i e l d to fa s h i o n

Sales Inquiry
+88 0184 1166 233
amran@maksonsgroup.com.bd
www.maksonsgroup.com.bd

Sustainable Processing

Envoy Textiles collaborates with
ZDHC to implement sustainable
chemical management
FT Research Team
A successful awareness-building
seminar on ‘ZDHC Chemical
Management Implementation’ has
been held at the premises of Envoy
Textiles Limited where Textile
Today was the ‘Sustainability
Partner’. They recently have been
approved as a ZDHC Contributor
as the third factory (after ACS
Textiles, and Towels and Denim
Expert Ltd.) in Bangladesh. As
part of the onboarding process
of the company, a visit was
made by Prasad Pant, South Asia
Director, ZDHC Foundation to their
manufacturing facility at Bhaluka
on 15th January 2019.
During this visit, he made a
presentation to the employees
of the factory on important
aspects of chemical management
and the ZDHC Program. K M
Rezaur Rahman, Head of Project
Management, Envoy Textiles Ltd
and Tauhidul Islam, Senior Manager,
Compliance & Fire Management of
Envoy Textiles Ltd were present at
the program.
The program started with a
welcome address by Tauhidul
Islam, where he shared ‘Envoy

Figure 2: (L-R) Al Tauhidul Islam, Senior Manager, Compliance & Fire Management of
Envoy Textiles Ltd, Prasad Pant, South Asia Director of ZDHC Foundation and K M Rezaur
Rahman, Head of Project Management, Envoy Textiles Ltd.

Textiles Corporate Profile 2019’
and their brief activities and
achievements in the chemical
management arena. He also
elaborated on the four pillars of
Envoy Textiles sustainability1. Sustainable Resource
Management & Efficiencies
2. S
 ustainable Chemical
Management
3. S
 ustainable Responsible
Sourcing and

4. Sustainable Social Management
Envoy Textiles is the first LEED
Platinum certified (2016) denim
factory in the world. They received
2017 HSBC Sustainable Award
for their remarkable activities
towards sustainability. The facility
is committed to ZDHC and
DETOX implementation as well
as all aspects of product safety,
worker health and safety, and
sustainability measures such as
reduction in water and energy

Figure 1: The team of Envoy Textiles with Prasad Pant, South Asia Director, ZDHC Foundation.
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Figure 3: Prasad Pant having a round of the facility with Tauhidul Islam and Envoy Textiles team.

consumption. Their targets for
achieving by 2020 are•R
 eduction in energy
consumption by 10%
•R
 ecover and recycle energy
needs by 5%
•U
 se of renewable energy sources
for 5% of needs
•R
 educe water consumption by 10%
• Re-use water up to 30%
•E
 nsure 100% compliance of
wastewater with ZDHC norms
•R
 educe chemical consumption
by 5%
•E
 ncourage 100% use of ‘Green
Chemistry’
•R
 euse of 50% of solid waste
generated
• Reduction in GHG emission by 10%
Tauhidul Islam said, “We have a
very clear vision for 2020 and we
have set targets to save water and
energy. We are also committed
to implement more effective
chemical management, follow
our brands/buyer’s chemical
compliance protocols and agree
with ZDHC Program guidelines.
This actually is a commitment from
our whole organization.”
Envoy Textiles follows the ZDHC
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MRSL guideline when purchasing
dyes and chemicals in their factory
and also ensure RSL conformance
in the final product delivery.
In his presentation, Prasad
Pant outlined the need for
using sustainable chemicals. He
explained the different impacts
of hazardous chemicals on
human and animal health and
the environment. Some impacts
are on long term basis such as
Carcinogenicity, Mutagenicity,
Reprotoxicity, Specific Target
Organ Toxicity, Endocrine
Disruption, Developmental toxicity,
Neurotoxicity, and Teratogenicity.
“There are about 4 million
chemical substances manufactured
and used in the world today and
the impact of more than 80% of
these on the human health or
environment has not been fully
assessed. More than 800 chemical
substances used in the textile
and leather industry are known
to be harmful to human health
or the environment, but these
are still widely prevalent in the
manufacturing processes practiced
in the producing countries”, Prasad
Pant said in his speech.
He also gave an overview of the
ZDHC Program and the standards

and tools in three focus areas of
Input, Process, and Output. Prasad
Pant further described about
the MRSL, ZDHC Gateway and
Gastewater Guidelines in detail to
the participants.
As on date, ZDHC has 27 leading
brands as their signatory brands
and other stakeholders from the
value chain, such as textile and
chemical manufacturers as well
as service providers and industry
associations are also becoming
contributors to collaborate on
shaping and enhancing the ZDHC
Program.
After the seminar, Prasad Pant
visited around the factory with
the Envoy Textiles team. He
visited the chemical stores and
the production areas as well as
the Effluent Treatment Plant. He
appreciated the efforts made
by Envoy Textiles to implement
best practices in chemical
management.
Envoy Textiles has an installed
capacity of 30,000 tons and well
maintained the main chemical
store. Altogether Envoy Textiles
Ltd is an example for others in the
industry to follow and is setting
new benchmarks by taking many
initiatives towards sustainability.
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Certificate on Dyehouse Management

Accredited By:

Managing Dyehouses
Towards Zero

Implemented By:

Transforming Human Capital

Accredited by The Textile Institute, UK

Course Summary

Introduction to Modern (Knit) Dyehouse Management
Designed by
Total course length
Date
Time

Modern management of
textiles and the coloration
industry.
The Business (Owners)
Perspective.

: James Park, Park Associates, UK.
: 4 days (24 hours)
: Date: 8th, 15th, 16th & 22nd March 2019.
: 9.00 AM – 5.00 PM

Laboratory support and
technical services, Colour
assessment and
measurement.

Practical demonstration of
overcoming challenges to
move towards zero (APS
Group).

Managing Chemical and
Processes towards Zero
Defect, Zero Failure and
Zero Waste.

Sustainability Management.

Setting the management
for moving towards zero.
Management aspects for
moving towards zero.

Md. Hasib Uddin

Engr. Md Rashedul Islam

Dr. Mohammad Abbas Uddin

Tareq Amin

Chairman, APS Group

GM (Dyeing & Knitting), APS Group

Assistant Professor, BUTEX
Reed Consultancy

Founder & CEO, Textile Today

https://training.textiletoday.com.bd/
course/certificate-on-dyehousemanagement-2/

Find Course Details

Supported By

Sanjoy Kumar Saha
Manager-Industry Engagement & Sub Editor
Mobile: 01734 211 085

Knowledge Partner

Giant Business Tower
Level # 12, Jasimuddin Avenue,
Sector – 3,Uttara, Dhaka-1230.

Factory Partner

APS Story of
Water Conservation

Sustainable Pretreatment

Cold White - the sustainable bleaching
technology of Zschimmer & Schwarz
A. Mehlhorn, S. Möbius, A. Knoblauch, M. Peukert
Zschimmer & Schwarz Mohsdorf GmbH & Co KG
The pretreatment of
fabrics plays a central role
within the textile finishing
process, not only because
it provides the basis for
high-quality end products
but also seen from an
environmental perspective.
The conventional bleaching
of textiles is carried out at
high process temperatures
and involves considerable
amounts of water,
wastewater, and energy. A
responsible use of energy
and resources for the
protection of the environment is
possible by using the ecological
and economical low-temperature
bleaching technology Cold White.
Comparison of various bleaching
processes
State of the art
Discontinuous bleaching of
cotton in jet or yarn machines
is usually performed with
hydrogen peroxide. The purpose
of bleaching is to give a high
degree of whiteness and good
absorbency to the textile material,
thus optimally preparing the
substrate to the subsequent
dying, printing or production
of white goods. Furthermore,
only little damage to the cotton
and consistent bleaching results
(reproducibility) are desired. A
conventional bleaching process is
performed at 95 to 98°C or under
HT conditions up to 110°C. The
high temperatures, as well as the
addition of alkali, are necessary
to activate the required hydrogen
peroxide. Also, fiber fats are
emulsified in a better way and
impurities of cotton (contaminant
load) are easily washed off in an
alkaline medium. However, high
process temperatures require more
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70°C already. This
allows a high degree of
whiteness whereas the
damage to the cotton
is low. Optavon LTB is
GOTS 4.0 certified and
bluesign® approved.

energy and consequently lead to a
larger carbon footprint.
Cold White process
The ecological and economic
advantages of a low-temperature
bleaching such as lower energy
and water consumptions, higher
productivity and lower unit
cost are obvious. But does this
also ensure sufficient process
safety for the textile finisher?
The team of Zschimmer &
Schwarz took up the challenge
to develop an innovative process
for bleaching that provides a
guarantee for ecological and
economic efficiency. This Cold
White bleaching process includes
two key components, which
enable a powerful bleaching at
temperatures below 80°C:
Component 1) The
environmentally friendly Optavon
LTB is a special hydrogen peroxide
activator for the low-temperature
bleaching of cotton and its
blends. The product accelerates
the decomposition of hydrogen
peroxide enabling a significant
reduction of the bleaching
temperature and bleaching time.
Using Optavon LTB, an excellent
bleaching effect is obtained at

Component 2) The
low-foaming detergent
and wetting agent
Tissocyl Pow ensures
a rapid and uniform
wetting of the fabric.
Being especially
developed for the
Cold White system the
detergent is able to reliably solve
natural fiber impurities as well as
fats and waxes, to disperse and
to emulsify them and to increase
the rewettability of the fabric
after bleaching. The bleaching at
significantly reduced temperatures
requires a strong emulsifying
power of the surfactant because
emulsification takes place mainly
below the melting point of native
waxes and paraffins.
The application of the Cold
White system yields the following
interesting benefits for the textile
finisher:
The reduction of the bleaching
temperature results in savings
of energy and time, a lower
carbon dioxide emission and
decreased wastewater pollution.
In total, the Cold White process
allows a noticeable reduction of
production cost, an increase in
production and preservation of
the environment. Additionally, the
mild bleaching conditions result in
a lower degreasing of the cotton.
So the weight loss of the fabric
is significantly reduced which
increases the yield. Further effects
are a smooth fabric passage in
the jet machine and a much lower
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Fabric volume after bleaching at 98°C

Fabric volume after low-temperature bleaching at 70°C

Figure 1: Volumes of terry fabrics.

tendency to knot formation. The
quantity of a crease preventing
agent required for goods that tend
to creasing can be reduced. The
pilling propensity of the fabrics is
diminished as well. Bleaching at
low temperatures also causes less
damage to the cotton fiber (higher
degree of polymerization). Final
terry fabrics, in particular, appear
softer and more voluminous (fig.1).

of 100 % CO, CO/EL and blends of
CO and synthetic fibers in different
make-ups (tricot knitted fabric,
terry fabric, cross-wound package)
that were pretreated in a jet
machine and in a package dyeing
machine, respectively, using both
the standard process and the Cold
White low temperature bleaching.
Subsequently, the bleached fabrics
were dyed.

The fact that knitting oils can be
removed easier at temperatures
below 80°C is often disregarded.
At higher temperatures, there is
the risk that the oil emulsion is
destabilized and stains are formed.

Recipes and process parameter

Nevertheless, it is important to
take into account that in principle
a compromise has to be found
between the ecological and
economic benefits of a lowtemperature bleaching and the
demands on the absorbency of the
bleached goods to be obtained.
In general, the absorbency can be
neglected if the fabric pretreated
by the exhaustion process is not
dried before dyeing. The key for a
level dyeing is rather the fact that
the fabric is completely wetted and
residues of natural waxes are evenly
distributed on the fabric (fig. 2).
Standard bleaching vs. lowtemperature bleaching
Several application tests were
carried out with fabrics consisting

* Concentration of chemicals
depends on the degree of
whiteness of the greige fabric and
on the whiteness level which has
to be reached.
Liquor ratio 1:8, bleaching 40 min
at 70°C, rinsing and neutralizing
with 0.5 g/l SETACID AB conc
10 min at 40°C, residual peroxide
decomposition in the same bath 10 min
at 40°C, ready for dyeing (see fig. 3).

1) Standard bleaching
TISSOCYL RLB
0.7 ml/l
		
REDUSTAB OS
1 ml/l
		
Optavon SV
1 ml/l
hydrogen peroxide 35% 4 – 6 ml/l*
caustic soda 50%

(highly concentrated, non
ionic detergent)
(organic stabilizer for the
hydrogen peroxide bleaching)
(complexing and dispersing agent)

2 – 2.5 ml/l*

Liquor ratio 1:8, bleaching 45 min
at 98°C, rinsing 10 min at 80°C,
rinsing and neutralizing with
acetic acid (60%) 10 min at 60°C,
rinsing and residual peroxide
decomposition 10 min at 40°C,
ready for dyeing (see fig. 3).

Discussion of the results
Degree of whiteness
The results of the whiteness
quality achieved for both readyfor-dye and full white articles
by the application of the Cold

2) Cold White low-temperature bleaching
TISSOCYL POW
1 ml/l
		
Optavon LTB
1.5 ml/l
hydrogen peroxide 35% 6 – 8 ml/l*
caustic soda 50%

Dyeing without intermediate drying: level appearance

(nonionic special detergent
for Cold White)
(hydrogen peroxide activator)

2 – 2.5 ml/l*

Intermediate drying before dyeing: uneven appearance

Figure 2: Cotton dyed fabric after a Cold White bleaching process.
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requires more intensive rinsing
after bleaching. The Cold White
process enables a reduced
extraction of cotton due to milder
conditions resulting in a higher
yield of the bleached fabrics. This
contributes to a significant reduction
of the chemical oxygen demand
(COD) of the wastewater load.

Stamdard process
energy
saving

bleaching 45 min 98°c

80°c
bleaching 40 min 70°c

60°c
10’40°c

2.

10’40°c

2.

60°c

ready to dye

Energy consumption

3.

3.

time saving

1.1.

1. add bleaching liquor
2. add neutralizer
3. add catalase

COLD-WHITE process

Figure 3: Standard bleaching process compared with the ecological Cold White
bleaching.

Process time/production capacity

Table: Results of the whiteness measurement.
Whiteness 1) Standard

Whiteness

bleaching 45 min 98°C

2) Cold White 40
min 70°C

100 % CO single jersey ready-for-

72.0 CIE

70.6 CIE

100% CO single jersey full-white

154.1 CIE

150.6 CIE

100% CO yarn ready-for-dye

71,6 CIE

70.8 CIE

100% CO terry fabric ready-for-dye

72.7 CIE

71.2 CIE

95/5 CO/EL jersey ready-for-dye

70.3 CIE

68.1 CIE

dye

White low-temperature bleaching
process were nearly equivalent
to those achieved by to the
conventional bleaching. All Cold
White bleached goods provided
for dyeing were optimally
prepared for the subsequent
dyeing process. The dyeing results
were level final color appearances
and shades of uniform depth.
Our practical experience shows
that a higher amount of hydrogen
peroxide is often required in the
Cold White bleaching in order to
get equivalent results.
Fabric handle
All fabrics show a softer and more
voluminous appearance because
of the lower degreasing effect at
lower bleaching temperatures.
The handle of the terry fabric
was rated as particularly soft and
fleecy, hence the amounts of soft
handle finishing agents could be
reduced (fig. 1).
Reproducibility
Further investigations of cotton
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Lower temperatures of the
bleaching and rinsing baths and
shorter process times reduce the
energy demand by about 15% in
comparison with conventional
bleaching processes.

fabrics of different presentations
confirm that a high-quality
pretreatment is achieved by
using the Cold White process
which ensures an excellent
reproducibility of the final fabric
appearance after dyeing.

Shorter heating and cooling
times, the reduction of the
number of baths and a reduced
bleaching time at 70°C result in
a reduction of the total process
time by about 20%. The plant
capacity can be increased without
additional technical efforts. Thus,
the Cold White process offers
an opportunity to increase the
production capacity and the
efficiency of a textile factory and to
reduce the fixed cost considerably.
Abstract

Effluent pollution

The pretreatment process Cold
White developed by Zschimmer &
Schwarz is an alternative method
for the discontinuous hydrogen
peroxide bleaching of knitted
fabrics and yarns of cotton or
its blends with synthetic fibers.
It represents a perfect basis
for customized pretreatment
formulations providing flexibility
by adapting them to the
respective production conditions
and grey fabric qualities with
simple adjustments. The lowtemperature bleaching Cold White
not only involves a responsible
dealing with our environment but
also considering economic aspects
like high production safety,
consistant quality and improved
competitiveness of our customers.

A conventional hot bleaching
usually leads to a strong
detachment of organic
components of the cotton which

Optavon, Tissocyl, Setacid =
product names of the company
Zschimmer & Schwarz Mohsdorf
GmbH & Co KG.

Water consumption and effluent
The neutralizing agent SETACID
AB conc shows very good
compatibility with conventional
catalases. This enables a reduced
number of rinsing baths. One
rinsing cycle can be saved after
the Cold White bleaching allowing
to carry out the neutralization as
well as the decomposition of the
residual peroxide in one bath at
40°C. The result is a water and
effluent saving of at least 20%
compared with the conventional
process.
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No more yarn breakage

Steamer

SDS - Space Dyeing Station
 Small Surface Required

 Giant Hanks

Customer Reference-

 New Effects

 Low Liquir Ratio

○ Epyllion Fabrics Ltd. (Yarn Dyed)

 Water Saving

 Time Saving

○ GMS Composite Knitting Ind. Ltd.
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Mob: 01711558828, 01625387580,
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Bangladeshi invention to give
cost effective environment
friendly pretreatment
Two Professors and eleven students of the Department of Applied Chemistry and Chemical
Engineering of Rajshahi University have developed a low-cost eco-friendly technology for textile
industries of Bangladesh recently.
Desk Report
Rajshahi University Prof Dr.
Mohammad Taufiq Alam, the
developer, filed a provisional
patent application for the
invention with the Department of
Patents, Designs, and Trademarks
under the Ministry of Industries on
December 9.
The technology will play a very
positive role in significantly
reducing environmental pollution
by the textile industry. The
technology has been developed
under an industry-university
collaborative sub-project of Higher
Education Quality Enhancement
Project (HEQEP) and is being
implemented by the Department
of Applied Chemistry and
Chemical Engineering of RU.
Prof Alam said, “The textile
industries at present consume
twice the volume of water
consumed by the entire population
of Dhaka city. Furthermore, textile
pre-treatment process requires a
high-energy input and generates a
large amount of biochemical and
chemical oxygen. The proposed
technology will overcome the
above shortcomings significantly.”
Textile fibers contain naturally
occurring primary impurities and
secondary impurities that are
added during spinning, knitting,
and weaving.
Textile pre-treatment is a series of
cleaning operations. All impurities
that cause adverse effect during
dyeing and printing are removed
in the process. Pre-treatment
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Figure: Dr. Mohammad Taufiq Alam is showing his invention at Rajshahi University.
Courtesy: The Daily Star.

processes include desizing,
scouring, and bleaching which
make subsequent dyeing and
softening processes easy.
Cotton fabrics are mainly
composed of 90% to 95% cellulose
and surrounded by the outermost
noncellulosic surface, the cuticle.
Currently used conventional
chemical pre-treatment process
to remove the cuticle layer has
led to serious water pollution as
it involves the use of corrosive
chemicals like sodium hydroxide,
surfactants, chelators and H2O2 at
boiling temperatures.
Moreover, the aggressive pretreatment frequently damages the
fabric and increases the health
risks of operators. The alternative,
an eco-friendly enzymatic process
developed in the last few years.
Despite frequent reports on this

enzymatic process of cotton,
its industrial use has not spread
because of its inability to remove
cuticle completely, as a result,
desired whiteness and dye ability
for light shade fabric was not achieved.
Dr. Alam claimed they have
synthesized a pre-treatment
agent at low cost that shows a
synergistic effect when used with
the above eco-friendly enzymatic
process. In conjunction with
an enzyme, it will perform pretreatment and polishing together
in a single bath, so that 45% water,
35% energy and 45% time can
be saved compared to currently
using conventional chemical
pre-treatment process. It will also
significantly improve the whiteness
and dye absorbency compared
to above eco-friendly enzymatic
process so that light shade dyeing
is achievable.
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Effects of liquor ratio, time,
and concentration of dye on
mercerized 100% cotton dyed
with reactive or vat dyes
Azeez Mutiu .O
Department of Polymer & Textile Technology, Yaba College of Technology, Yaba, Lagos, Nigeria
Abstract
In general, in textile dyeing of cotton, vat dyes have
been proven to have excellent fastness properties
over other dyes. Reactive dyes are the next to the vat
in the rating. To have an efficient dyeing operation,
dyer has responsibility of controlling his system
variables such as temperature, time, liquor ratio, dye
concentration, pH, chemicals, salt and so on.
Aim: To evaluate dyeing variables such as liquor
ratio, dyeing time and dye concentration at constant
range of temperature in order to determine
economical and optimum application of reactive and
the vat dyes on mercerized 100% cotton fabric.
The sample was subjected to preparatory processes:
desizing, scouring, bleaching and mercerization.
Dyeing of the sample took place in 6-cylindrical
dyeing machine in which the baths were immersed
in water inside a trough. The samples from the
mercerized cotton fabric were subjected to dyeing at
different conditions.
Variable

Liquor
ratio

Dyeing
Concentration Temp
time (min) of dye (% o.w.f) (°C)

1

30:1

30

4

50-60

2

40:1

45

8

50-60

3

50:1

60

12

50-60

75

50-60

Method of analysis: Random visual assessment by
four different judges in which the samples were rated
according to intensity or value and three out of the
observers followed similar rating independently. This
caters for differences in individual’s power of vision.
Results / Findings
Liquor ratio: the intensity of the reactive shown
significant difference at different liquor ratios and
the results increased in descending order (30:1, 40:1,
50:1) while vat dye shown difference in ascending
order (50:1, 40:1, 30:1). The liquor ratio of 40:1 is an
intercept which favored both dyes.
Dyeing time/period: There were significant
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differences at different time. Reactive dye shown
highest intensity at first 30 minutes and least at 45
minutes. Vat dye increased in value at 60 minutes
and least at 75 minutes.
Concentration of dye: At depth of shade of 4%, 8%
and 12% respectively, the intensity of both reactive
and the vat dyes is proportional to the concentration
of dye and better brilliance was achieved by the
reactive dye.
Keywords: mercerization, reactive dye, vat dye,
colour intensity
Introduction/Background to the study
Textile dyeing is an application of colourant; usually
dye to the textile material in an aqueous solution or
medium of dye and other additives. Effective and
efficient dyeing requires an appropriate monitoring
of system variables which include: temperature, time,
liquor ratio, dye concentration, pH, and chemicals.
All these variables exercise considerable influence on
dyeing in terms of exhaustion and colour intensity of
dyed sample.
Methods (experimental) and materials
Sample was subjected to preparatory processes
which consist of desizing, scouring, bleaching
and mercerization before being dyed at restricted
temperature of 50 -600C for seven different baths as
in the table-1. Non-parametric statistics techniques
were adopted in analysis of the dyed samples and
ordinal scale rating was used to express relative
degree of intensity of the dyed samples, strongest =
5, stronger = 3 and strong = 1.
Materials
Mercerized 100% cotton (plain weave fabric), reactive
dye (Cibacron yellow F-4G), common salt 50g per
litre of bath, sodium carbonate 10g per litre of bath,6cylinderical dyeing machine, beakers, stirrer, measuring
cylinder, weighing balance, thermometer, stop wash,
anthraquinone vat dye (yellow), sodium hydrosulphite
(5% o.w.f), caustic soda (20% o.w.f), common salt
(10% o.w.f).
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Procedure

Graph 1

Liquor ratio of reactive against colour intensity
60

Liquor ratio

50
40
30
20
10
0
0

2

4

6

Colour intensity

Graph 2

Dyeing time of reactive dye against colour intensity
70
60

Dyeing time (min)

Reactive dye was weighed, pasted and mixed at
room temperature with water and added to the dye
bath. Subsequently, the mercerized samples were
immersed and agitated for 5 minutes in different
baths. Later, the samples were removed and 50g/l
of common salt was added to each baths separately.
The samples were later reintroduced into the baths
and the temperature was raised to boiling within
a period of 30 minutes. Thereafter, the samples
were removed from the baths and 10g of sodium
carbonate was added to each bath respectively and
dyeing continued at temperature range of 50-600C.
For vat dye, it was pasted and dissolved in hot
water about 50ml. The dissolved caustic soda and
the sodium hydrosulphite were added to each bath
separately. Moist mercerized cotton samples were
immersed in the dye liquor and dyeing continued
with an agitation at temperature ranges of 50-600C.
At the completion of dyeing, samples were hung in
the air for 10-30 minutes to allow dye air oxidation.
Subsequently, the samples were rinsed in diluted
acetic acid (concentration: 0.1%) before hot and the
cold water rinse.

50
40
30
20
10
0

0

2

4

6

Colour intensity

Reactive dye

Reactive dye

Reactive dye

Vat dye

Vat dye

Vat dye

Baths

Liquor ratio

Dyeing time (min)

Concentration of
dye (% shade)

Liquor ratio

Dyeing
time (min)

Concentration of
dye (% shade)

1

30:1

30

4

30:1

45

4

2

40:1

30

4

40:1

45

4

3

50:1

30

4

50:1

45

4

4

30:1

30

8

30:1

45

8

5

30:1

30

12

30:1

45

12

6

30:1

45

4

30:1

60

4

7

30:1

60

4

30:1

75

4

Table 1: Variables and their values with reactive and the vat dyes in different dyeing baths.

Results / findings

Concentration of both dyes against colour intensity

Baths
/s/n

Liquor Dyeing Concentration
ratio
time
of dye
(min)
(%shade)

Corresponding
colour
intensity rating
(ordinal scale)

1

30:1

30

12

5

2

40:1

60

8

3

3

50:1

45

4

1

Table 2: Reactive dye ( Cibacron F-4G ) yellow, variables & the
color intensity rating

15

Concentration
of dye (% shade owf)

Graph 3

10
5
0
0

2

4

6

Colour intensity

Graph 4

Liquor ratio of vat dye against colour intensity
60

Liquor Dyeing
ratio
time
(min)

Concentration
of dye ( %
shade)

Corresponding
colour
intensity rating
(ordinal scale)

1

30:1

75

4

1

2

40:1

45

8

3

3

50:1

60

12

5

Table 3: Vat dye (anthraquinone) yellow, variables & color intensity rating
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Graph 5

Dyeing time of vat dye against colour intensity
80

Dyeing time (min)

70
60
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0

0

2

4
6
Colour intensity

Discussion and conclusion
From the graphs (1& 4) of dyeing with Cibacron
Yellow F-4G and the vat; for reactive, colour intensity
is high at short liquor ratios while the reverse is the
case with the vat dye. This suggests that reactive
dyeing is ideal with dyeing equipment using short
liquor ratio such as Jigger, while vat dyeing is
apt with long liquor ratio equipment. Part of the
advantages of reactive dyeing is therefore energy
cost, water, dye and additives economy as well as
low effluent discharge.
Vat dyeing, on the other hand, has the advantage
uniform dyeing. The graphs (2&5) time of dyeing
against colour intensity for t both dye shows non
linear relationship. Reactive dye has highest colour
intensity at first 30 minutes and maximum curve
turning point at 60 minutes which corresponds to
colour intensity (3). This suggests that covalent
bonds between dye molecules and fibre are more
reactive at early dyeing time before optimum
exhaustion rather than prolonged time. For the vat
dye, however, the intensity shows highest value (5)
at 60 minutes before finally dropping to one (1) as
dyeing continued; the minimum turning point of the
curve corresponds to 45 minutes of dyeing. This
reverse in the process occurred because oxidation,
the fixation means for vat dyes, had not taken place
immediately after the optimum exhaustion. This
indicates that there is time limit for the application of
vat dyes, beyond which the colour drifts back to the
solution.
In the case of dye concentration, the graph (3)
shows that both reactive and the vat dyes have linear
relationship between concentration of applied dye
and colour intensity before equilibrium exhaustion.
Finally, the graphs generally indicate higher
sensitivity of colour intensity to liquor ratio and time
of dyeing than it is to concentration; viewed from the
stiffness of the various trend lines.
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It can be concluded from the above results that
dye concentration, liquor ratio and time of dyeing
have direct effect on the intensity of their resulting
colours. While reactive dyeing is exhausted better at
short liquor ratio; 30:1 or below, vat dyeing is more
ideal at long liquor ratio (50:1). For both the reactive
and vat dyes, the intensity has a direct relationship
with dye concentration. The two dyes, however, differ
in the manner of relationship between the intensity
of their colours and time of dyeing. For the reactive
dye, the longer the time of dyeing the higher the
intensity but for the vat dye, the relationship was
initially direct but as time of dyeing went on, the
intensity declined. Thus, vat dyes should be applied
to cotton for a maximum period of sixty (60)
minutes.
Lastly, intensity of colour is more sensitive to
liquor ratio and time of dyeing than it is to dye
concentration. In term of concentration of dye, the
theory of isotherm is applicable to both reactive and
the vat dyes respectively.
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EVONIK opens full-fledged
strategic office in Bangladesh
Staff Correspondent
Evonik, the creative industrial
group from Germany is one of
the world leaders in specialty
chemicals. On 23 January, Evonik
Bangladesh Ltd launched their
new office in Dhaka, Bangladesh.
At the opening ceremony Peter
Fahrenholtz, German Ambassador
to Bangladesh was the special
guest; Peter Meinshausen,
Regional President, Evonik
Asia Pacific South; Dr. Jan-Olaf
Barth, Vice President Asia South,
Evonik Nutrition & Care; Evonik’s
Bangladesh stakeholders and wellwishers were also present. Right
now, Evonik is active in over 100
countries around the world with
more than 36,000 employees. In
the fiscal year 2017, the enterprise
generated sales of €14.4 billion
and an operating profit (adjusted
EBITDA) of €2.36 billion.

Bangladesh,
we get the
technologies after
the first world
countries, but
our commitment
is bringing the
technologies here
at the same time,”
he added further.
Eshrak E Alahi,
Country Business
Manager, Evonik
Figure: Distinguish guests inaugurating the Evonik Bangladesh
office.
Bangladesh
Ltd
said,
“We
are
operating in
and I think by starting Evonik
the
textile
industry
for the last
official activities here this got
two
years
and
the
growth
was
visibility,” the ambassador added.
impressive
which
almost
128%
is!
He also appreciated GDP growth
There
are
many
more
positive
things
consistency, social and environmental
which actually helps the global
development of Bangladesh.
management to take the decision of
opening a new office here.”

Evonik in Bangladesh
Evonik has been operating
in Bangladesh for more than
10 years, supplying its global
portfolio of products and
solutions to customers, mainly in
the textile industry and poultry
feed. Furthermore, Evonik is also
focused on pharmaceutical and
paint and coating applications.
By opening this office in Uttara,
Dhaka; Evonik has established their
legal entity here in Bangladesh.
This office will be a business
development hub for Evonik in
different business segments.
Right now Aux & Hue is the local
business partner of Evonik to
produce textile auxiliaries.
The ambassador Peter Fahrenholtz
said, “It is the right move of Evonik
to open this strategic office in
Dhaka because Bangladesh is now
a rising star globally.”
“Bangladesh government wants
more investment from German
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“We have a long-standing
engagement with Bangladesh
and given the positive economic
trajectory here in recent years, we
believe this is the right time for us
to explore greater opportunities
for growth with strong local
support,” said Peter Meinshausen.
In the last five years, Evonik
invested significantly in
Bangladesh, Singapore, China,
and India. Peter said that they
will expand and invest more in
Bangladesh.
Sanjit Kumar Chakraborty,
Managing Director, Evonik
Bangladesh Limited said, “Though
we are in Bangladesh for a long
time but to give customers more
close service we opened this
office.”
“Our next five years target is to
help the millers in technology
transformation. Usually, in

The strategic location of premises
in Dhaka will also allow Evonik to
introduce additional products and
strategically expand its capabilities
in other growth sectors.
What Evonik offers for the textile
industry
Evonik is a key supplier of
specialty surfactants and tailormade chemicals. Since many
decades, formulators trust in
their innovations and use them
successfully as main ingredients
and formulation aids for many
textile auxiliaries. Evonik
product portfolio covers a broad
application range in diverse textile
operations.
Their varied and extremely
specialized product range is able
to serve any textile formulator with
valuable specialty raw materials.
Thousands of formulated textile
auxiliaries are produced worldwide
to provide process ability of fibers
and garments, as well as the desired
quality of the final textile goods.
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Model Printing

With the biggest piece printing
facility in the Southeast Asia
Masco focuses on quality and
sustainability
FT Research Team
Printing is always a very
sophisticated process which has
to be done at once. Scarcity of
quality printing is a common
thing in the industry, but it is not
addressed surprisingly! Printing
is not necessary to manufacture
a basic product, it is actually
enhancing the outlook of a
garment and customers having
good fashion sense usually
demand this kind of products.
There are very few printing houses
produce quality printed products
in Bangladesh and Masco is one
of them. Masco Group has the
biggest quality piece printing
facility among the Southeast Asian
textile manufacturing countries.
Right now, they have 3-3.5 lakh
pieces printing capacity daily but
it will be 5 lakh within the next two
months.
Printing is the strength
Every organization has their

Figure 1: Masco synchronized the technology with human capacity.

strength point and Masco Group’s
strength is their printing. ATM
Mahbubul Alam Chowdhury Milton,
Executive Director of Masco Group
said, “We made ourselves special
in printing because we wanted to
be! If you ask why then, first of

all, I have to say to make a special
identity, it is also our business
need, to reduce the lead time and
to ensure the final product quality.
These are the points that is why
we are in printing.”
As their marketing policy
is printing focused, their
merchandising teams always try
to bring the printing-oriented
orders and this is how they made
themselves.
Obviously, all the top-notch
buyer's source from Masco if
the order contains any printing
product. Recently on 25 January
Masco Printing & Embroidery Ltd.
and Masco Picasso Ltd. got the
second position award in ‘Silkflex
Print Contest-2019’ for their
tremendous works in printing.
Masco Picasso Ltd. is named after
the great Pablo Picasso (Oct 25,

Figure 2: Finest printing is the strength of Masco.
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1881, to April 8, 1973) who was
a Spanish expatriate painter,
sculptor, printmaker, ceramicist
and stage designer considered one
of the greatest and most influential
artists of the 20th century.
Masco printing facilities
Masco Group has 14 vertically
setup sister concerns, two of
them are printing facility. Masco
Picasso Ltd. is equipped with the
most sophisticated and latest
machinery. All basic printing
facility like pigment, reactive,
discharge, disperse, puff, rubber,
gel, acid, foil, flock etc. they have
but they also do sublimation and
photo printing on which they claim
they are special for!
They have patented technology for
flock printing which is ‘Automatic
flocking device’. They also do
photo prints in CMYK. They have a
laser engraving system facility also.

Figure 3: 70-80% developments of Masco are selected by the buyers.

believes that, therefore, saving the
environment and ensuring safe
workplace are the commitments
from their management level
which is very impressive.
They have Eco-Rinse machine
(M&R) for screen exposing by
which water saves almost 65-70%.
They have 3 m3 per hour capacity

Table: Basic information of Masco printing.
Daily capacity

3-3.5 lakh pieces

Machinery

Oval, Octopus, Sublimation, Semi-automatic table

Oval

1 pcs (46 plate)

Octopus

3O pcs (12-20 heads, 14 colors)

Sublimation

17 pcs (15,000/day capacity)

Semi-automatic Table

128 pcs (12,800 running feet)

ETP (chemical)

3 m3 per hour

Expansion plan

Yes

Target capacity

5 lakh pcs per day (within the next 2 months)

Research and development
Masco R&D team is formed by
both experienced and young
energetic people. They ensure
the required design and quality
of products. They also develop
designs and samples in a good
frequency from which almost
70-80% accepted by the buyers.
Every year Masco does a ‘Product
Fair’ where they display their new
developments and innovations
in all arena. They have dedicated
machinery facility for sampling.

chemical ETP. At Masco Picasso,
100% water is being recycled

and one-third water is directly
used in the process, other twothird is used for screen exposing,
bathroom flash, gardening etc.
Roof-top gardening is the most
attractive thing of Masco Picasso.
To ensure worker safety, they have
an automatic drying machine
set with the printing table
which eventually increased the
production also.
About expansion of Masco
Printing, Farhana Akhter,
Director of Masco Group said,
“Alhamdulillah we are the biggest
printing house in the country as
well as in Southeast Asia. We
usually do the children items
where actually print suits more.
We are thinking about AOP
printing also.”
“We are going to expand our
facility to 5 lakh pcs daily,” she
added.

Environmental footprint
Sustainability is something which
ensures maximum profit by saving
the environment and Masco Group
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Figure 4: Farhana Akhter, Director of Masco Group and Sadrul Anam, General Manager (printing)
are showing Masco’s printed garment to Rahbar Hossain (Left), FT Coordinator, Textile Today.
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185 factories receive "Silkflex
Print Contest-2019" award
South Asia’s biggest ‘Textile Printing Technical Seminar’ shows the
potentiality of Bangladesh textile printing sector
Staff Correspondent
Silkflex Bangladesh Ltd awarded
185 renowned textile factories for
their contribution to the printing
sector at ‘11th Silkflex Grand Textile
Printing Technical Seminar 2019’
held on 25 January at Officers’
Club in Dhaka. More than 3000
people participated from different
factories in South Asia’s biggest
textile screen print seminar.
Textile printing sector has become
an important game changer in
the textile manufacturing process
and fashion. Technologies and
developed printing materials are
serving a lot the designers to go
for diversified and customized
imperative options. Digital printing,
in precise, helps to transform the
fashion trend very fast.
Md. Kabir Mollah, Managing
Director, Silkflex Bangladesh
Ltd pointed out in the seminar,
“This time we invite around 300
factories to give their design in this
print contest and we get a response
from 185 factories which really
shows a great upsurge rather than

Figure 1: 185 factories received Silkflex award.

the preceding year where we get
responses from 125 factories.”
Nessar U Sikder, Advisor, Silkflex
Bangladesh Ltd. said, “In my 30
years’ experience I found printing
is not that much easy or simple
as other people say, because it is
integrated with so many things
starting from idea to end product.
This actually a sophisticated valueadding process to garments.”
“Printing is a creation, fashion,

and art,” said Engr. Md. Shafiqur
Rahman, President, The Institution
of Textile Engineers & Technologist
(ITET) and Managing Director of
HAMS Group.
He also said, “I am really grateful
to our new government to
make Tipu Munshi as Minister of
Commerce who is developing our
printing association as well as
printing sector and showing us the
vision for success.”
He requested Dr. Eric HL Tan for
giving special consideration on
the pricing of Silkflex products “as
the production and consumption
of the printing sector are growing
faster and bigger day by day.”
Engr. Ahmed Javed Jamal, Head of
Technical Operations & Marketing
of Silkflex Bangladesh Ltd. also
delivered his speech at the seminar.

Figure 2: Distinguished guests and printing professionals were present at the Silkflex seminar.
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K.M Nazrul Islam, President, Screen
Print Welfare Association (SPWA)
said, “Printing is now a particular
industrial organization and Screen
Print Welfare Association wants
to open a printing academy where
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Figure 3: Silkflex rewarded some printing factories for their printing design used by silkflex chemical.

we will have our own academic
building, website, and apps and
where people will get the knowhow and skill of printing and this
whole thing will be examined and
certified by Bangladesh Technical
Education Board with a warm
collaboration with us.”
Prize giving ceremony of ‘Silkflex
Print Contest-2019’ was the focal
appeal of the program.
Square Fashions Ltd. become
the champion of ‘Silkflex Print
Contest-2019’. Three factories
received a second prize and that
include Comfit Composite Knit
Ltd., Masco Printing & Embroidery
Ltd. and Masco Picasso Ltd.,
Adury Fashion & Print Ltd.
(Thermax Group). Three factories
accomplished the third spot and
they are Bengal Hurricane Dyeing
& Printing (Pvt.) Ltd., Gothic
Design Ltd. (Viyellatex group),
Thanbee Print World Ltd. (DBL group).
15 factories awarded for the fourth
position and they are South East
Textiles (PVT) Ltd., ImpressNewtex Composite Ltd., SM
Knitwear (SM group), Fakhruddin
Textiles Mills Ltd. (Urmi group),
Fakir Knitwears Ltd., Esquire Knit
Composite Ltd., Cottonfield (BD)

Bangladesh Textile Today |

Ltd., Square Fashions Ltd. SFL-2,
DIRD printing and Embroidery
Ltd., HAMS Fashion Ltd., Alam
printing, Trust Design and Trims,
West Apparels Ltd., Chorka
Textile Ltd., DWIP Printing and
Embroidery Ltd.
Also, this time a special
‘Sustainability Award’ was given to
the factories in two groups. Square
Fashions Ltd., Thanbee Print World
Ltd. (DBL group), Cottonfield (BD)
Ltd., Impress-Newtex Composite
Ltd., SM Knitwear (SM group),
Modele De CAPITAL Industries
Ltd. (Modele Group), Echotex
Ltd., Fakir Knitwears Ltd., Ibrahim
Printers Ltd., Epyllion Group,
Alema Textiles Ltd.(MIM Group),
Saiham Knit Composite Ltd.,
Meghna Knit Composite Ltd., SB
Knit Composite Ltd., Fakruddin
Textile Mills Ltd. and Dots and
Marks (Urmi Group) were awarded
in group-1 in this print contest.
10 other factories got
‘Sustainability Award’ in group-2.
They are Bengal Hurricane Dyeing
and Printing (PVT.) Ltd., HAMS
Fashion Ltd., Chorka Textile Ltd.,
Knitivo Fashion Ltd., Mondol
Fashion Ltd., Pacific Jeans Ltd.,
JAY JAY Mills (Bangladesh) Private
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Ltd., Ripon Knitwear Ltd., Gothic
Design Ltd. (Viyellatex group) and
M.M. Color.
In the ‘11th Silkflex Grand Technical
Seminar 2019’ Dr. Eric HL Tan,
Managing Director launched
the new innovative products:
SILKBOND 35, Fabric Sealer and
Silkflex White/Clear Paste AOP.
He also showed the key features
of these three newly launched
innovative products of Silkflex.
Dr. Eric HL Tan said, “Silkflex
combines the chemical and artistic
parameters to provide solutions
in textile screen printing for stain
resistance, chemical resistance,
light fastness etc.”
He also discussed the selection of
ink, print parameters etc. which
are really key to develop the
printing superiority.
“The aesthetic values of the print
are depended on soft hand-feel,
highly resolved, smooth, welldeveloped colors etc. of the ink,”
he added.
Finally, he concluded his speech
saying “Silkflex provides the key
solutions that allow for the perfect
print on textile through silkscreen
printing”.
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Digital Printing

Digital textile printing
market continues to grow
Desk Report
The textile industry has taken
an immense leap in the digital
printing sector. One of the utmost
promising developments in the
textile industry is digital fabric
printing. It has unlocked the
doors for numerous prospects to
enhance the quality and sustain
the growing demands of textile
printing. Worldwide market
value for digital textile printing
expanded to CAGR (Compound
annual growth rate) of $1.88 billion
in 2018.
Specialists have forecast that
global digital textile printing
production will be around 1.6
billion square meters annually by
2019. Digital systems are set to
continue this fascinating prospect
as the products of the fashion,
signage and home-made industries
add new business models and
value to the industry. This will
upsurge the total value of the
market by $3.75 billion in 2023 and
will grow to consume over 2.70
billion m2.
Dye-sublimation printing, in
particular, has seen dramatic
Reduce 55% power
consumption
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Reduce 85% waste
material

Figure: A digital printing machine in a leading Bangladesh factory

growth in the past several years,
and direct-to-fabric printing is
poised to displace some of the
"traditional" transfer-based dyesublimation printing. Improved
print head design and higherquality substrates are also strong
drivers of growth of digital textile
printing. Complement on top of
that the phenomenal growth of
"soft signage," and it is hard to
find a pessimistic forecast.
Digital Textile Printers are seeking
Reduce 80% lead time
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Digital Printing

Digital Printing

Reduce 60%
water Consumption

Traditional Printing

Digital Printing

more precise ways to determine
the type of equipment and
determine the length of time for
printing. It has been revealed
that print service providers
are focusing on their printing
technology for digital textile
printing automatically. Worldwide,
22.2% of the Digital Textile Printing
Market of the Polyester segmented
to register the CAGR. The most
frequently used digital textile
printing are Direct to Fabric (DTF)
and Direct to Garment (DTG)
segment by printing process
accounting more than 80% of the
market portion of digital textile
printing market.
Electronics for Imaging, Inc. is a
leading international company
based in Silicon Valley that
specializes in digital printing
technology, believes that digitally
printed textiles will grow at 10-15%
in the next several years.
“Mimaki” is another foremost
manufacturer equipped with a
wide range of solutions for textile
printing. Yuji Ikeda, General
Manager of global marketing
at Mimaki Engineering, recently
said to Textile Today that the
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market is growing and believes
it will continue to do so at an
extraordinary pace.

Printing Methods used in global market

Eco-friendly mechanisms, high
design flexibility, low-cost
ornaments are the main motives
for the growth of digital printing
technology. The traditional
textile printing process takes
approximately 6-8 weeks to take
3-10 days through digital printing
technology.

4%

3%

2% 1%

25%
65%

China produces nearly one-third
of all printed textile in the world.
Likewise, currently, the market
segment of digital textile printing
is only one to two percent.
Compare to that 65% of the
rotary screen printing is made,
25% by flat screen printing and
made by handprint. Contrary
to expectations, digital printing
has scarcely any impact on the

traditional printing process.

Join the Foundation Training on

Factory Skills Development (FSD)
& become the future leader as
Dyeing & Printing Technologist

Rotary Screen



Flat Screen



Transfer Printing



Hand Printing



Digital Print



Others

doing significantly well. According
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Printing Paste

Combating menace of microbes attack on
finished textile print pastes formulation
Azeez Mutiu .O
Department of Polymer & Textile Technology Yaba College of Technology, Yaba, Lagos, Nigeria
Introduction
Microbes or microorganisms are
not only pathogenic (i.e. diseases
causing agents) in nature, they
are also destructive, waste
time and money invested. As a
result, there is a need to prevent
any opportunity that might be
favorable to their growth in any
process of textile print paste
production. It is preferable to
disinfect, decontaminate or
even sterilize equipment and

colony formation on the surfaces.
The microbes coagulated the
components of the print paste to
form solid particles on the surface
with a different appearance.

the materials that likely to be
regarded as host or vectors for
their survival. Doing all these,
will no doubt forestall any form
of embarrassment that might
emanate from the microbes war.
Moreso, recent experience from
microbes attack on textile print
pastes prepared for artists
consumption at the Aventex
International Limited’s laboratory
suggested that they could cause
serious deteriorating effects on
the finished products. The figures
below shown different forms
of appearance of the attacked
textile print pastes. The type
of microorganisms present in
different colored paste has a
distinguished pattern that depends
on the pigment. For instance, red,
blue, green and white differ in the
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The textile print pastes attacked
by the microorganisms

oil had significant prevention
of microbes in the print paste
prepared over two years. It
indicated a high potential for a
preservative agent in textile print
past besides isopropyl alcohol and
formaldehyde.

However, all the print paste
formulations above, i.e from
the same base, contained
formaldehyde as preservative

Lastly, microbiology laboratory
investigation of the samples
revealed that microorganisms
responsible for the attack. The

agents. The pastes were still
attacked even in the presence
of this preservative agent. After
this incidence, the contaminated
surfaces were removed and
additional concentration of
formalin was added; which twice
the initial concentration. This
was intended to inhibit their
growth but after two weeks, they
resurfaced, though less in the
areas of the surface of attack.

cultural media employed for
identification are:

In addition, to combat this menace,
the subsequent formulations were
made to undergo disinfection
of the containers, materials and
other items using isopropyl
alcohol. Addition of isopropyl
alcohol as a preservative agent
was shown to have significant
inhibition of microorganisms
for the same periods. Also, pine

Group A: result after incubation in
the media.
Group B: before incubation.
Methodology: Systematic
bacteriological and mycological
examination of the attacked print
pastes
Media Used
a. Blood Agar 5%
b. Chocolate agar 5%
c. Mac Conkey Agar
d. Sabrourd dextrose Agar
The above media were prepared
following the manufacturer
instructions.
The blood agar and the chocolate
agar used is to cover the recovery
(isolation) of both fastidious and
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non-fastidious isolate that may be
present in the samples.
Mac conkey agar is for the
recovery of only gram-negative
bacilli since it is a selective
medium.
Saboraud dextrose agar is for
mycology aspect of the study.
Inoculation method: Streaking
method was used for the
inoculation of the samples. This
was carefully done in order to have
a district colony of the isolate for
identification purpose.
Identification of isolate
i. C
 olonial morphology was noted
down and this was followed by
gram staining technique.
ii. A
 fter gram staining, which was
used to divide the bacteria
growth into two major groups
gram positive and gram negative
respectively. The biochemical
reaction was performed for
identification up to species
level. The biochemical test are:
Oxidase test, Citrate utilization

Group A:

Group B:

Conclusion

test, Triple sugar iron monitor
motility test, Indole test.
iii. F
 or fungi study (mycology)
lactose phenol cotton blue was
used for the microscopy before
atlas and colonia microscopy
appearance was combined to
name the isolated fungi.
Results
The isolate identified on the red
print paste was candida tropicalis
and Aspergillus fumigatus.
The green print paste formulation
was attached by pseudomonas
geroginosa

Conclusively, to combat microbes
war against prepared textile print
paste, the formulations should put
in consideration total disinfection
of the containers, materials, items
and apply appropriate preservative
agents of high efficacy other than
formaldehyde or formalin. The
alternative preservative agents
that have potential attributes and
still compactible with the textile
print paste include; isopropyl
alcohol, pine oil, neem oil etc. may
be added.

Uncertainties send textile machinery imports down
Staff Correspondent
Capital machinery import for the
garment and textile industry has
declined in the first quarter of the
current fiscal year due to financial
sectors uncertainty and liquidity crisis.
According to Bangladesh Bank
(BB) data, in July-September
period of the current fiscal year,
Bangladesh’s garment machinery
import has seen a 9.53% fall to
$698 million, which was $771 million
in the same period a year ago.
Meanwhile, import of textile
machinery also went down by 1% to
Table: Bangladesh’s garment and textile
machinery imports have seen fall in FY 19.
Imported

July-Sep.

July-Sep.

Fall

item

period of

period of

(%)

FY 18

FY 19

Garment

$771

$698

machinery

million

million

Textile

$705.44

$698.41

machinery

million

million
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9.53%
1%

of Bangladesh Textile Mills Association
(BTMA) told the Textile Today.
As a result, the import of textile
machinery fall in recent time but
the sector will rebound soon if the
gas and electricity connection is
available, he added.
$698.41 million, which was $705.44
million in the same period last year.
However, total import of capital
machinery in the first quarter of
the current fiscal year moved
up by 14.50% to $6.82 billion
comparing $6 billion in the same
period in 2017.
“The country’s textile sector is
going through a dull time in terms
of new investment as the investors are
not getting the connection of gas and
electricity. While setting up a textile
mill is too expensive but the fund is not
available,” Khorshed Alam, a Director

“Usually, there is uncertainty ahead
of the national election over the
transition of power, which made
the investors cautious in opening
new Letter of Credit (LC) to import
machinery,” Ahsan H Mansur,
executive director of Policy Research
Institute (PRI) told the Textile Today.
As a result, the import of capital
machinery for the country’s apparel
and textile industry witnessed a
decline, said the economist.
I think, the downtrend of import
will not continue as after the
election investors will move for
new investment, said Ahsan.
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Researchers are
rethinking textiles
with 3D printing
Desk Report

Figure 1: Fashion designers are creating wearable 3D printed clothes. Courtesy: danitpeleg.com

The technology of 3-D printing
is taking over manufacturing
sectors around the globe. Since
its inception in 1986 till now, 3-D
printing has taken over many things
around us including textiles but
many people are not aware of this.
3D printing is the process of
creating 3-dimensional objects
through joining or solidifying
material under computerized
control. In this process, a
computer-aided design is
converted into a 3D object, by
printing the material layer by layer
and joining them in the form of a
cohesive object. This technology
is being extensively used both
in prototyping and additive
manufacturing.
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If an inject printer is used to print
out an alphabet and look closely,
anyone will find that the ink has
not stained the paper, but it sits
on the paper. If anyone prints the
alphabet, again and again, it will
take the form of a 3D letter on
that paper. The same phenomenon
works in a 3D printer, where a
binder material is deposited on
a powder bed with inject printer
heads, layer by layer, eventually
giving it a form of a 3D object.

manufacturing. Fashion, on the
other hand, is an industry, which
is yet to completely realize the
potential that this technology has
to offer.

3D printing in fashion

This lag is due to the fact that
synthetic materials commercially
available for 3D printing like
polylactic acid are not flexible and
comfortable enough to be used as
textiles or in garments. They print
as solids and lack any spaces that
allow air to pass through them like
conventional fabrics.

The 3D printing technology is
being used in various industries,
like prosthetics, low-cost housing
projects, automobile parts, etc.
both for prototyping and mass

3D printing in textiles is still at a
conceptual stage. One promising
avenue in this field is combining
3D printed panels with the
traditional textiles. The adhesion
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of these 3D printed panels to the
garment, although needs to be
worked upon by fine-tuning of the
printing parameters.
Also, designers have researched
and came up with a collection
of garments modeled as the
geometry of sound wave, using
rubber mesh that allows the
dresses to contract and stretch
like a memory foam mattress. The
structure compresses when the
weaver sits down and springs open
when they get back standing.
A prominent 3D Printed Fashion
Designer Danit Peleg explained,
"Just imagine the potential… If
you’re cold, print your own jacket.
Traveling with no luggage? Just
print your clothes in the hotel
room. Will we soon be able to
design, share and print our own
clothes directly from home?"
This design does give the flexibility
3D printing lacked in fashion,
but the comfort part is still a
far reach. The look of this fabric
resembles fake leather and it lacks
comfort and sticks to the body.
Hence, obviously more research is
needed, but everyone is moving in
the forward direction.
The University of Maryland has
conducted a recent study of
thermal regulation textiles, where
they have used 3D printing
technology. This textile is created
by 3D printed fibers made from
nano-fiber composite prepared
from Polyvinyl Alcohol and boron
nitrate. These fibers are then
woven into a fabric with a high
level of thermal conductivity,
which allows the body heat to
pass through, making the wearer
feel a cooling effect. So, using this
technology for making fiber, and
then weaving them traditionally
is another possibility of using this
technology in fashion.
3D printing is hence limited to
its use in jewelry and athletic
wear segments in fashion right
now. Brands like Nike and Adidas
are using this technology for
manufacturing high-performance
padding and shoe soles, which are
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generally made from foam. NASA
is also using this technology to
produce 3D –printed chain mail
material to be used for protective
armors for astronauts.
Advantages of 3D printing
In traditional manufacturing,
irrespective of the effectiveness
and efficiency of the operations,
wastage of raw material is inevitable.
With 3D printing, we are using as
much raw material as required to
print, which means we are eliminating
the need for additional raw material,
as we can print the exact size of the
panel for each garment.
Beyond zero wastage, 3D printing
eliminates many labor-intensive
processes from the complete
apparel manufacturing cycle,
reducing the labor costs.
Apart from cost savings, another
big advantage that 3D printing
offers is improved quality, as the
occasional human error is eliminated
from the manufacturing process.

Figure 2: 3D printing in textiles is still at a conceptual
stage. One promising avenue in this field is
combining 3D printed panels with the traditional
textiles. Courtesy: danitpeleg.com

Disadvantages of 3D printing

make the process commercially viable.

It is still a far way to go when
it comes to 3D printed textiles.
Currently, 3D printed textiles and
garments fail to offer comfort
and flexibility that a garment is
expected to provide. They do not
absorb moisture as the layers of
the raw material fuse with each
other, leaving no air gaps.

Future of 3D printing

Apart from the material problems
in 3D printing, more research is
needed to understand how design
elements can impart drape ability
and breathability into the 3D printed
garments making them wearable.
Also, 3D printed textiles cannot be
sewn into garments like traditional
manufacturing. Alternatives,
like melting of edges and fusing
them to other panels, are being
explored, but it’s still in the
starting phases.
Lastly, the cost of material for 3D
printing of textiles and garments
is high. Producing samples and
limited pieces might be possible,
but for mass production, we still
need to identify materials that can
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3D printed garments are still at
the conceptual stage by using this
technology in fashion, but we can
be optimistic that this technology
can change the game for future
retailers. Both in high-end and
mass market fashion retail, 3D
printing can eliminate the need for
the extensive manufacturing process.
We still need to overcome the
obstacle of finding the right
material. Although flexible
polymers are being explored for
this purpose, the industry needs a
bigger range of raw materials that
can be converted into comfortable
and wearable garments through
3D printing.
Another big challenge is the
development of specialized 3D
printers that are suitable for garments
and can print wearable fabrics.
Overall, it might still take a few
years or even a decade to reach
there, but 3D printing has the
potential to change the business
altogether.
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Increasing Production Efficiency:
How Software Pays Back
B M Shorif
Skylark Soft Limited is a
Bangladeshi originated software
development company, a trendsetter in the IT industry that
works dedicatedly only for
RMG industry. Along with a
dedicated and creative software
developer team, R&D team and
business development team,
SLS is continuously supporting
its existing customers, reaching
its target group by conducting
research, bringing innovation,
developing and improving new
ideas, and providing them with the
best solutions.
Now people are more tech-savvy
than they were ever before. They
want to get real-time information
in their hand with only one tap in
their cellular phone. This change in
technology has taken us to a new
era. Yet, we lag behind of using
technology in some areas where it
can be a new light of hope. RMG
industry of Bangladesh, although
being the highest contributing
sector to the economy, lags behind
to use technology and get benefits
from these.
According to BGMEA, there are
approximately 4560 garments
factories currently active in this
sector where around 4 million
workers are currently employed.
Also, Export Promotion Bureau
(EPB) report shows that total
revenue of this sector was
$36668.17 million in the fiscal year
2017-18 and revenue earned from
RMG was $30614.76 million which
is 83.49% of total revenue.
Meanwhile, China holds the highest
global apparel market share
(34.9%). The value of exported
clothing items from China last
year was $158 billion and their
production efficiency was 65%,
whereas, Bangladesh is working
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production function manually. For
this reason, authorities are not
getting the right information at the
right time. Thus, they cannot take
a decision on time.

B M Shorif, CEO, Skylark Soft Ltd.

only on 40% productivity which is
25% less than China.
There are several factors because
of which we are lagging behind
25% productivity than that of
China. Among those, the following
are the major factors we have
identified from our research:
Factor

Weight (%)*

Lack of Technology
(Machine/Software)

5%

Lack of Skilled
Manpower

5%

Information Gap

10%

Delay in Decision
Making

5%

*Weight is distributed based on the
importance and quick adoptability
of the factors.
Many RMG factories are closing
because of no improvement
in efficiency, huge cost, lack
of optimum utilization of
resources, mismanagement
and so on. Despite being in the
technological era, there is less
or no amalgamation between
RMG sector and technology.
Most factories are tracking their

Some issues cannot be solved
immediately. For example:
converting the whole production
function to automation (by using
machinery) is a matter of huge
investment. Also, it will take more
time to enhance the number of
skilled manpower. This also needs
a big amount of investment.
Costs are increasing day by day.
Production costs have gone up
recently due to compliance issues.
The range of increasing salary
hampered RMG edge for decision
making and production cost. For
that ground, RMG sector needs
to create better infrastructure for
smooth delivery of product and
that can also reduce the wages
cost.
Though it is difficult to bring
changes immediately in these
issues, it is not impossible.
Software, a part of technology,
plays a major role to reduce
information gap and help the
authority to make a quick decision.
Our software “PROTRACKER: RealTime Production Tracking System”
helps to increase productivity by
providing real-time information
to the hand of the authority at
right time. If there is any issue
occurred during production, they
can take immediate action. Thus,
production can be completed
with less Work-In-Process (WIP)
and delivered to the buyers on
time. Thus, they can get good
appreciation from buyers. Each
report, challan and gate pass will
be generated automatically. Due
to less human influence in data
tracking, the authority can get
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company to be more sustainable.
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accurate information. Our software
is very user-friendly and remotely
accessible as it is cloud-based
software. Also, because of its
customizable features, it is very
much appreciated by our clients.
It gives sustainability to garments
manufacturers by increasing their
production efficiency.
There is a misconception about
getting real-time information.
Some garments maintain hourly
data entry system in a spreadsheet
or some other purchased software
and think that they are getting
real-time data, which is not the
actual concept of getting realtime information. PROTRACKER
provides the facility for tracking
and getting 100% real-time

65%

70%

China

Turkey

Currently, the SLS R&D team
is conducting research on the
Internet of Things (IoT) to give
our products a new dimension
and create a revolution in the RMG
sector of Bangladesh. SLS believes
that the more innovation will be
introduced, the more flourished
the industry will be.

55%

Vietnam

To d a y

information from cutting to
the finishing of the garments
production process by simply
scanning the codes.
Software technology is emerging
rapidly and transforming our
industries by creating a revolution.
This technology has improved in
the business sector with a rapid
pace of using services that result
in the increase of ROI. Even small,
mid-sized or large enterprises are
getting benefits by maximizing
profit and minimizing cost.
Through our research, we have
found that if PROTRACKER is
properly maintained, a garments
manufacturing factory can increase
its productivity by at least 15%. This
increased efficiency will allow the

The long-term success of any
company depends on its ability to
meet and exceed its customers’
expectations consistently because
that is what creates sufficient
demand for its products and
services in the market. To achieve
this sustainable success, RMGs
should concentrate more on
allocating and using resources
effectively and efficiently. If
introducing technology alone can
reduce cost by 10%, it is obvious
that the whole production tracking
technology will take the cost
downward.
So, sustainability or existence,
what is your preference?

Geo Chem inaugurates softlines laboratory in Bangladesh
Desk Report
Geo Chem consumer products
services, one of the largest
independent inspecting and
testing companies in the region,
headquarters based in Dubai, UAE,
have inaugurated a state-of-art
consumer goods laboratory at
Uttara commercial area in Dhaka,
Bangladesh on 11 January 2019.
According to a press release, in
order to meet the global needs
of the brands, retailers, buying
agencies and manufacturers,
Geo Chem has equipped the
Bangladesh facility with the latest
physical and analytical testing
machinery allowing them to offer
almost the full range of physical
and ecological tests within the
shorted possible turnaround time.
Geo Chem CPS, Bangladesh would
offer a comprehensive softlines
testing, inspection, CSR, training,
consultancy and apparel fitting
solution services (La Fit) to the
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capabilities in this
lab. This lab would
be able to cater
physical, chemical
and analytical
parameters for the
textile industry.”
“Apart from having
the latest machines
and set up, we
Figure: Distinguished guests are inaugurating
have an excellent
comprehensive laboratory in Dhaka, Bangladesh.
team who are well
Bangladesh textiles, apparel and
versed from the industry,” Manish
supporting industries, providing
concluded his speech.
manufacturers a convenient 3rd
Unique to the industry, the Geo
party services solution, as well
Chem customer portal enables
as unparalleled knowledge and
their customers to avail online
expertise on global regulations
services to order for tests, to
and trends affecting the apparel
download test results, live chat
and garment industry.
with the customer support team
Manish Kumar, Global Executive
and more. These ensure hassleVice President of Geo Chem CPS,
free and speedy services, with
expressed about the inauguration
lesser communication and anytime
program, “We are coming up
service. Said the release.
with very extensive scopes and
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Always try to be a
leader, not a boss!
Rafee Mahmood, Director, Mahmud Group

Rafee Mahmood, Director of Mahmud Group, Chairman of Pridesys IT Ltd. and CEO of Prefeex, is one
of the successful young entrepreneurs. He has completed his Bachelor of Business (Hons) in International Business (BIB) from Limkokwing University of Creative Technology, (LUCT) Malaysia. Recently
he shared his vision, thoughts, and ideas with the Textile Today Team.

Textile Today: There is a vision
which drives you to come in the
textile industry. Please share with
us what actually thrived you…
Rafee Mahmood: Since childhood
my brother and I have seen my
father worked hard to build this
company; his leadership and
vision has inspired us to join him
in this industry with the goal to
make our company a leader in the
Bangladesh textile industry. From
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4 November 2015, my professional
carrier started and since then,
every day has been a learning
experience which has helped me a
lot to be an entrepreneur.
Now Mahmud Group is employing
around 15,000 people. My vision
is to make Mahmud Group a vibrant and recognized business
conglomerate in Bangladesh.
If we are to reach that goal we
cannot remain complacent, we
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have to adapt new and efficient
technologies and be innovative.
Furthermore, if you want to
survive in any business, it is
important to always make yourself
and your people up to date with
the world market in order to gain
competitive advantage amongst
other stakeholders. That is why
along with my younger brother
we build and implemented an ERP
software (Enterprise Resource
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Denim Icon

Textile Today: People used to say
‘second generation is a threat for
the business’ how do you evaluate
this?
Rafee Mahmood: Yes, the second
generation can be a threat if
they do not recognize the first
generation’s hard work, which has
made it possible for the second
generation, to witness it in the
first place. Most of the time we
do hear such things because the
second generation wants to go
hard stream and make impulsive
decisions, they think would be
better for the company. This only
creates a clash between the first
and second generation, as the
first generation will need time and
proof to be able to confidently and
gradually shift the responsibilities
to the next generation.
To establish yourself, you will have
to understand the antecedent
generation methods first, and then
only you will find a way to make
them adapt to your decisions. You
must identify the things they could
do better and discuss the pros and
cons together. Both generations
must give time to have the transition period to build a better
understanding and sustainable
relationship. You need to be able
to identi-fy the right talents who
have always been the strengths
and pillars in the company from
the beginning. Together with them,
prove to the first generation that
you are not a threat but you are
here to be a team player.
Textile Today: What are your
plans for the next five years about
Mahmud Group?
Rafee Mahmood: Our country has
an SDG (Sustainable Development
Goal) to make Bangladesh a
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developed country by 2041,
being the 28th and 23rd largest
economy by 2030 and 2050. The
government also has a vision to
establish 100 economic zones
within the next 15 years and we
Mahmud Group are privileged to
be a part of that vision. We are one
of the proud partners of Sirajganj
Economic Zone (SEZ) which is a
1042 acres green economic zone
right by the Jamuna River.

,,

Planning) right from scratch with
Pridesys IT Ltd. Today there are
almost 700 users of this software
which helps us to identify and
solve all the bottle necks and give
right on time decisions. We won
the BASIS National ICT Award
2017 for successful ‘Industry
Application’ in textiles and apparel
industry.

Yo u n g L e a d e r

Our country has an
SDG (Sustainable
Development Goal) to
make Bangladesh a
developed country by
2041, being the 28th and
23rd largest economy
by 2030 and 2050. The
government also has a
vision to establish 100
economic zones within
the next 15 years and
we Mahmud Group are
privileged to be a part of
that vision. We are one
of the proud partners of
Sirajganj Economic Zone
(SEZ) which is a 1042
acres green economic
zone right by the
Jamuna River.

We have the vision to invest in
sustainable technologies and
infrastructures that will create
millions job opportunity for the
peoples. Along with investing
on SEZ, we have also started
constructing 4 new LEED Gold
manufacturing units, which will
help us ‘Reduce, Reuse and

Recycle’ the energy, chemical, and
water; minimizing unnecessary
drainage of resources. All these
units will be equipped with stateof-the-art machinery that will
consume less water, chemical, and
electricity; along with, rainwater
har-vesting facilities, chemical
and water reusable systems,
Incinerators, heat recovery, and
caustic recov-ery systems and
3 biological ETPs with a total
capacity of 16,800m3 all complying
with ZDHC standards.
Actually, development is a
continuous process and you
cannot bind it in a time frame.
But we are op-timistic that we
will secure our growth rate in the
next five years and will focus on
human capital more to synchronize
with the latest technology and to
produce efficiently and delivering
the best quality products on time.
Textile Today: As you are a
successful young entrepreneur
please give some suggestions for
the up-coming young’s who are
about to enter the industry.
Rafee Mahmood: One should
never stop learning because there
will be something new every day.
You must work hard to know your
company from inside and out
and should have knowledge of
every department precisely. As an
entrepreneur it is important that
you listen first, then visualize and
ana-lyze every possible prospects
before you proceed to take your
decisions.
Most importantly, do not be
individualistic, always have the
mentality to work better as a team,
get collective thoughts and decide
what’s best for the betterment of
the company. And always try to
be a leader, not a boss! Always
trust your instincts and always try
to learn from your mistakes. Do
not force yourself to do things
you are not passionate about,
always follow your heart and mind.
Hopefully in-shaAllah you will
be able to become a successful
entrepreneur someday.
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Are you planning for a Customer event, Product
Launching, Seminar, Conference, Workshop, Knowledge
Sessions, Case/Piloting, Best Practice sharing sessions or
awarness building sessions ?

Concept note preparation
Research and keynote preparation
Case/Piloting/Best practice story making
Pre & post event PR communication

Pre & post event promotion
Invitation & follow-up
Anchoring & implementation
Design, printing & gift items

Contact: Mobile: +88 01775 999 748 | Email: events@textiletoday.com.bd

For more information Please visit events.textiletoday.com.bd
P romot i n g S u st ai n ab i l i t y
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Local millers losing competitiveness
due to illegal imported yarns and fabrics
Desk Report
The local market in Bangladesh
has been submerged with illegally
imported yarn and fabric, hitting
the local primary textile industry
hard and Bangladesh government
is losing huge tax, textile and
apparel industry people alleged.
"Textile mills, especially those
producing fabrics for the local
market, are struggling to survive
as they are losing competitiveness
due to illegal import of a large
quantity of clothing fabrics,"
Mohammad Ali Khokon, President
of Bangladesh Textile Mills
Association (BTMA) also added.
Due to this illegally imported yarn
and fabric, a huge amount of
locally produced fabrics remain
unsold. Local items worth Tk
200 billion to Tk 250 billion have
remained unsold since January 2018.
Since fabrics and other clothing
are being imported illegally
without any duty, they are cheaper
than local items. Textile and
apparel experts expressed concern
over foreign yarn and fabric are
entering the country through
smuggling, border hats and misuse
of bonded warehouse facility, thus
threatening the existence of local
producers.
Though the volume of commercial
imports of fabrics is measly
because of high import duty,
a huge quantity of sarees,
three-pieces and other clothing
from India, China and Pakistan
are flooding the local market,
Mohammad Ali Khokon informed.
In past, the law enforcement
agencies used to conduct raids
in prominent wholesale clothing
markets to seize illegally imported
sarees and other fabrics but it has
stopped for the last five years.
Mohammad Ali Khokon also
informed that the BTMA has
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Figure: A huge quantity of sarees, three-pieces and other clothing from India, China and
Pakistan are flooding the local market.

received such complaints from
some 315 mills, including 15 big mills.
Also due to higher bank interest
rate, high energy prices and other
operational costs many textile mills
for years have been unable to give
dividends. And many old factories,
which used to ensure supplies
to the local market, were closed
mainly due to financial problems.
The Bangladesh government
should supply energy and
industrial land at a reasonable
price so that the spinners and
weavers feel motivated to invest
in the spinning sector, said
Mohammad Ali Khokon.
Mohammad Ali Khokon requested
and said that the government
should fix the prices of LNG at an
affordable level so that the textile
and apparel industry can operate
at ease.
“Recently the government has
proposed to increase the LNG
price to more than Tk 14 per unit,
but the factory owners have urged
that the government fix a lower
price. The local textile millers yet
to take the connections of LNG
due to the higher prices fixed by
the government,” Khokon said.

On the other hand, the demand
of locally made fabrics has been
rising both in the domestic and
international arena. Bangladeshi
apparel producers use 12 billion
meters of fabrics yearly for making
the export-oriented garment
items. Local weavers can supply 3
billion meters of fabrics, and the rest
imported from India and China.
Every year the garment
manufacturers have been spending
billions of US dollars as the
domestic textile millers cannot
meet all the demand.
“Bangladesh has the opening for
fresh investment in woven fabrics
production,” said Mohammad Ali
Khokon.
“We are lobbying with the
government to lower the LNG
prices so that the factory owners
can easily get connections.”
“In the Bangladesh primary textile
sector, there is a scope to invest
Tk 500 billion over the next five
years.”
Mohammad Ali Khokon welcomed
foreign investment in the primary
textile sector with a condition of
prioritizing the facilities for local
investors.
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HYACINTH FABRICS MILLS LTD.

100% EXPORT ORIENTED WOVEN FABRICS MANUFACTURER & EXPORTER.

SHOVO SHAIKOT TEXTILES LTD.

100% EXPORT ORIENTED FABRICS MANUFACTURER & EXPORTER.

World’s Most
Prestigious
Brand New
Benninger
Sectional
Warping
Machine

Every Single
Inch of
Loomstate
Greige is Being
Quality
Checked by
Brand New
Fully auto
Inspection Unit.

“JUPITER” Brand
New High Speed
Direct Warping
Machine

STATE-OF-THEART High
Speed Brand
New Weaving
Unit

Fully Electronically
Controlled Brand
New “JUPITER”
Sizing Unit

TOYOTA Brand New Air Jet Weaving Loom With
Double Beam For Seer Sucker Fabrics

Head Office Address:
House# 181 (1st Floor), Lane# 02, Baridhara DOHS, Dhaka Cantt., Dhaka-1206, Bangladesh.
Tel: +88 02 8411890, Fax: +88 02 8411890
Mobile : +88 01713301292, +88 01714100443.
Email
: feroz@hyacinthfabrics.com; khayer@hyacinthfabrics.com; feroz2045@gmail.com
khayermia@gmail.com.
Website : www.hyacinthfabrics.com

Factory Address:
Balitha, Shabelishar, Dhamrai, Dhaka, Bangladesh.
Mobile: +88 01910660000, +88 01936019601, +88 01936019647.
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Sourcing costs climb due
to minimum wage upsurge
Mir Abdullah Al Mahfuz
Many sourcing countries will see
minimum wage hikes in 2019. The
wage hikes will affect the costs of
apparel sourcing. Already apparel
manufacturers have started to
negotiate for increased price from
buyers as wage upsurge has made
their production costs higher.

manufacturers in the
country, recently said
the minimum wage
will increase by 8
percent this year, 7.5
percent for each of the
following three years
through 2022, and in
2023 the wage will
go up by another 8
percent.

Here’s a look at wage rates that
have risen this year or are on track
to increase when 2019 hits.
Table: The chart is showing the
minimum monthly wages of
workers in different countries.
Countries

Wage rates to
be implemented
from 2019 (in
US$)

According to AHM,
the current monthly
minimum wage for
garment workers in Honduras is
$446.

Figure: Quite a few key RMG sourcing countries will see
wage hikes in 2019.

minimum wage was hiked by 7.3
percent.

Bangladesh

China

200

Vietnam

180

Mexico

211

From this January, monthly
minimum wages will increase in
Vietnam—depending on the cost
of living in each region—between
2.92 million Vietnamese dongs
($125) to 4.18 million dongs ($180).

Honduras

446

Mexico

Since 2013, the monthly minimum
wage rate in Bangladesh has been
5,300 taka ($63), but as per an
agreement made in September
2018, the rate was rised to 8,000
taka ($95) in December, 2018.

Bangladesh

95

Cambodia

182

Myanmar

73

Tunisia

102-120

Lesotho

138

South Africa

271

Sourcing in Mexico will be more
costly in 2019. The country’s wage
commission recently said that it
will raise the minimum wage in
Mexico by 16 percent to roughly $5
a day—and the hikes will continue
in line with inflation.

According to Bangladesh Garment
Manufacturers and Exporters
Association (BGMEA), the current
monthly minimum wage for
garment workers in Bangladesh
is $95 which is increased by 51
percent.

It’s a 71 cents per day increase
and the largest percentage pay
raise Mexico has seen since 1996.
The new rate will be 102.68 pesos
($5.12) a day, which works out to
roughly $122 a month based on
a six-day work week. In regions
closest to the United States, the
daily rate will be 176.72 pesos
($8.81), which works out to
roughly $211 a month.

Cambodia

China
Average minimum wage in China
is over US$ 200 a month now.
Basic wages in several regions of
the country are expected to rise
during 2019.
Vietnam
Vietnam’s National Wage Council
has proposed to increase the
minimum wage by 5.3 percent in
2019. The proposed hike, which is
the lowest compared to previous
years, will increase the minimum
wage in the four regions by US$79 per month. In 2018, the increase
was 6.5 percent, while in 2017 the
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Honduras

Cambodia recently raised the
minimum monthly wage for
workers in its crucial textiles and
footwear industry to $182, an
increase of seven percent, with
effect from January, 2019.
Cambodia hiked the monthly
minimum wage for garment
workers by $12 from the current
$170.
Myanmar

By 2023, the minimum wage in
Honduras will have increased by
38.5 percent.
The Honduran Maquila Association
(AHM), which represents apparel

As of April 2018, the minimum
wage in Myanmar went up 33
percent to 4,800 kyat ($3) a day.
The previous minimum wage of
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K3600 was set in September 2015.
The workers, on the other hand,
said that K4800 would not be
enough to sustain families amid
steadily rising prices for basic
commodities. They want the
minimum wage to be at least
K5600.
With the already-in-place increase,
workers in Myanmar are earning
roughly $73 a month.
Tunisia
In October, the Tunisian Federation
of Textiles and Clothing (FTTH)
and the Tunisian General Labor
Union (UGTT), reached an
agreement to raise the minimum
wages 6.5 percent in 2019. In

2020, the wage rate will go up by
another 6.5 percent.
The most recent reports on the
country’s monthly minimum wage,
the rate ranging 340 Tunisian
dinars ($120) per month for a
48-hour workweek and 290 dinars
($102) per month for a 40 hour
workweek.
Lesotho
In August 2018, the monthly
minimum wage in the southern
African country increased 62
percent to $138 a month from $85
before the hike. The increased
amount came as the result of
pushback from workers and
unions after the country’s Ministry

of Labor had earlier suggested
just a 7 percent increase, which
unions deemed insufficient to
accommodate inflation.
South Africa
In the same region, wages in South
Africa will rise again in 2019.
August saw the Southern African
Clothing and Textile Workers’
Union (SACTWU) settle its wage
negotiations for the year, agreeing
on a 7.75 percent increase that was
retroactive to July 1, 2018. In 2019,
the rate will increase another 7.5
percent to 20 South African rand
($1.39) an hour, which amounts
to a monthly wage rate of 3,900
($271) based on a 9-hour work day.

Bangladeshi bonded cargo
departs from Kolkata airport
Staff Correspondent

The first bonded, cross-border,
land-air transshipment from
Bangladesh flew out of the Indian
airport of Kolkata January 3, 2019.
The Expo Freight Limited (EFL)
offices in Bangladesh and India
worked jointly to handle the cargo
of apparel.
According to a press release of
Bangladesh High Commission in
New Delhi, EFL introduced a tailormade logistics solution to handle
such cargo transshipments between
the two neighboring countries.
The cargo, weighing 4.1 tons, was
carried by Bangladeshi trucks to
the Benapole land port, where it
was loaded on to Indian trucks.
The Indian trucks carried the
goods to the Kolkata airport and
finally, it was air freighted to reach
the terminal destination in Europe
within the specified time window.
The facilitation of this
transshipment is a result that
originated from the signing of the
BBIN (Bangladesh, Bhutan, India,
and Nepal) agreement in 2016,
which attempts to increase cooperation between the countries.
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impacting business
growth beyond
borders.

Figure: Bilateral trade between the two neighboring
nations comes into effect.

Through this trial initiative, Kolkata
turned out to be a strategic and
useful transshipment doorway
to Bangladesh for inbound and
outbound air transportation.
Chief Executive Officer (CEO)
of EFL Group S. Senthilnathan
said, “We are proud to enrich our
ties with Bangladesh through
this movement and alternative
solutions of this nature will enable
us to enhance efficiencies of our
logistics operations to promote
international trade.”
Meanwhile, EFL is considering
this move as a breakthrough
that would further prove to
be instrumental in positively
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It is noted that, at the
Dhaka airport; every
day more than 1,000
tons of goods, mostly
garment items,
are stored for air
shipment, but airlines
can carry 700 tons.

According to the Bangladesh
Garment Manufacturers and
Exporters Association (BGMEA)
President Siddiqur Rahman,
the lead time on exports from
Dhaka is higher than some of the
country’s competitors because
of geographical location. Plus, it
takes more time to release goods
from the main airport in Dhaka.
Md. Shahidul Haque Mukul, Director,
BGMEA & Managing Director, Adams
Apparels Ltd, expressed, “If we
consider time and cost of apparel
shipment to Europe by using Kolkata
airport, it will not much effective.
Rather we should use our own
airport for shipment, Kolkata can be
used as an alternative.”
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Event review

Figure: Distinguished guests are seen in the inaugural ceremony.

Bangladesh will continue to grow as
a major textile machinery market
Desk Report
“The textile and garment business
of Bangladesh will remain
competitive over the next many
years as the demand is increasing
every year both in the international
and local markets. At the same
time, Bangladesh will continue to
grow as a major textile machinery
market,” said Chen Ji, SecretaryGeneral of the China Sewing
Machinery Association.
He said this in the four-day Dhaka
International Textile and Garment
Machinery (DTG 2019) exhibition
continued from January 9-12 at
ICCB, Dhaka with an aim to attract
both local and foreign investment
in the textile and apparel sectors,
and showcasing latest brands of
textile machinery.
DTG in conjunction with the 16th
Dhaka Int’l Textile & Apparel
Accessories Exhibition (DitaTex)
and the inaugural Bangladesh Int’l
Sewing Machinery & Accessories
Fair (BISMA) have showcased
complete textile and garment
supply chains covering different
processing stages from spinning,
weaving, knitting, dyeing and
finishing to sewing and fabrics.
The event was jointly organized
by Bangladesh Textile Mills
Association (BTMA) and Yorkers
Trade and Marketing Service Co.
Ltd where Bangladesh Textile
Today was the media partner of
the event.
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In the opening day, President
of Bangladesh Garment
Manufacturers and Exporters
Association (BGMEA) Md.
Siddiqur Rahman, Vice President
(Finance) of BGMEA Md. Nasir,
2nd Vice President of Bangladesh
Knitwear Manufacturers and
Exporters Association (BKMEA)
Fazlee Shamim Ehsan and
Secretary General of China Sewing
Machinery Association Chen Ji
inaugurated the exhibitions.
Judy Wang, president of Yorkers
Trade & Marketing Services Co.,
stated that every year the number
of participants was increasing as
renowned textile and garment
manufacturing companies in the
world wanted to sell their goods in
Bangladesh.
Local spinners can meet 80
percent of the demand of the
knitwear sector, while only 35 -40
percent of the woven sectors'
demand can be met by local
suppliers, Judy Wang said.
“So, there is room for further big
investment in the woven sector
where local entrepreneurs will
need to install machinery worth of
billions of US dollars,” Judy added.
DTG has annually kept bringing
world-class professional brand
suppliers for Bangladesh’s textile
and garment industries, and has
been likened to a ‘mini ITMA’. This
year, the show boosted the largest

scale in its 16-year history, with 1,
200 brands using 1,650 booths or
30,000 sqm in space to display
their latest products, up 25% on
year.
The event gathered brand
suppliers from 37 countries and
regions, including Australia,
Austria, Bangladesh, Belgium,
Brazil, Canada, China, Croatia,
Chechnya, Denmark, France,
Germany, Hong Kong, Hungary,
India, Indonesia, Italy, Japan,
Korea, Malaysia, Netherlands,
Pakistan, Poland, Portugal,
Romania, Saudi Arabia, Singapore,
Spain, Sri Lanka, Sweden,
Switzerland, Taiwan, Thailand,
Turkey, United Arab Emirates,
United Kingdom, and USA.
Textile and garment industry
has already become the most
important sector of Bangladesh
which account for over 82% of
export turnover rate, making
Bangladesh the second largest
garment exporter of the world.
According to the prediction, the
amount of Bangladesh’s textile &
garment export will reach US$$50
billion by 2021.
As country’s textile & garment
industry continues expansion, the
demand for advanced machinery
and technology is on the rise,
several major sectors are ready
to update its machinery and
equipment for driving all relative
industries to the next leading level.
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Government cuts source tax to 0.25% for RMG
Staff Correspondent

In a bid to boost the export earnings
from the readymade garment
sector, Bangladesh government has
cut source tax on export of apparel
products to 0.25% from 0.60% for
the fiscal year 2018-19.

On September 13, the Bangladesh
government set Tk8,000 as the
minimum monthly wage, with
Tk4,100 as basic salary, for the
country’s apparel workers.

decision as it will help the sector
to reduce production cost, while it
would ultimately make them more
competitive in the global markets.

The new wage structure has
become effective from December
1, 2018, and the workers will receive
from January this year.

The National Board of Revenue
(NBR) on Wednesday issued a
Statutory Regulatory Order (SRO) by
bringing the change to its earlier SRO,
which set the tax at source at 0.60%
for the current fiscal year.

He also said the government
considered the request of the
manufactures as the production
cost went up due to spending on
safety standards improvement,
while they have to pay more to
implement the new wage.

Since the RMG sector contributes
over 83% of total export earnings,
the government has taken the
decision to reduce the rate to help
to reduce the production cost and
to remain competitive in the global
markets, stakeholders said talking to
Textile Today.

According to Export Promotion
Bureau (EPB) data, in JulyDecember period of the current
fiscal year 2018-19, Bangladesh
earned $17.08 billion, up by 15.65%,
which was $14.72 billion in the
same period of last fiscal year.
In July-December, RMG exports
contributed $17.08 billion or 83.34%
to national export of $20.50 billion.

“There was strong demand from the
Bangladesh Garment Manufacturers
and Exporters Association (BGMEA)
to cut the rate of tax at source as
they have to implement the new
wage structure from December,” an
official of the NBR told the Textile Today,
who preferred not to be named.

RMG manufacturers welcomed the

Do you want to be a

“Definitely, it is a great support from
the government to the country’s
apparel exporters, which would
help Bangladesh to earn more from
the garments export,” Exporters
Association of Bangladesh (EAB)
President Abdus Salam Murshedy
told the Textile Today
In the last couple of years,
production cost has increased but
the buyers did not increase the
prices of products. Such a decision
of the government will be very
helpful for the sector and they will
be able to earn more, said Salam, a
Former President of BGMEA.
He also urged the government
to continue the rate for the next
few years so that Bangladesh can
achieve the export target of $50
billion by 2021 when the nation
will celebrate its golden jubilee of
independence.
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Tr a d e & B i z

Brexit tension causes slower growth
in Bangladesh apparel export to UK
Tension over Brexit deal has slackened Bangladesh apparel exports to the United
Kingdom during the first half of the current monetary year.
Staff Correspondent
According to Export Promotion
Bureau (EPB) data, in JulyDecember period of the Fiscal
Year 2018-19, Bangladesh’s
apparel exports to the UK
posted a meager growth by only
1.30% to $1.87 billion, which was
$1.85 billion in the same period
preceding year.
In the first half of the fiscal year
2017-18, Bangladesh’s Apparel
exports to Britain saw a 20.70%
growth to $1.85 billion.
On the other hand, in the fiscal
year 2017-18, export growth to the
UK was $12.63% to $3.72 billion,
which was $3.30 billion in the
fiscal year 2016-17.
Scrutinizing the latest data, it
appeared that the exports growth
of apparel goods to the UK is
much less than the overall export
performance of the same period in
last fiscal year.
In July-December period of
the current fiscal year 2018-19,
Bangladesh netted $17.08 billion,
up by 15.65%, which was $14.72
billion in the same period of last
fiscal year.
Apparel exporters and economists
have blamed the ambiguity of
Brexit for slowing down the
export growth parallel to the
previous one. They argued that
the importers went sluggish being
frightened over taxation policy
after the execution of Brexit and
imported fewer goods.
“As there is an uncertainty on
trade and tariff policy over the
Britain exit from the European
Union, apparel importers have
become conservative in placing
work orders,” Mohammad
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Figure: Apparel exporters and economists have blamed the ambiguity of Brexit for
slowing down the export growth parallel to the previous one.

former caretaker government
adviser,” AB Mirza Azizul Islam
voiced the Textile Today.

Hatem, former Vice President
of Bangladesh Knitwear
Manufacturers and Exporters
Association (BKMEA) said the
Textile Today.
This is why exports earnings from
the United Kingdom remained
almost flat. But there is nothing to
be anxious as the UK government
has committed Bangladesh to
provide duty and quota-free
market access even after the
execution of Brexit deal, said
Hatem also Managing Director of
MB Knitwear.
He also insisted the government
remain alert and engage in
continuous negotiation with the
country to avail the trade facilities,
what the exporters are now enjoying
in entering into the UK markets.
Meanwhile, economists opined
that Brexit anxiety also hit the
Britain economy, which also
decelerated the growth and cut
demands of consumers’ goods.
“Brexit hits the economy of the
UK, which reduced demands of
local consumption as the country
has seen slower jobs growth,

While the concern over the
aftermath trade policy made
importers vigilant in placing more
work orders, said the economist.
Nevertheless, the UK is assuring
Bangladesh to provide the same
level of trade facilities, which is
being given under Generalized
System of Preferences (GSP) as EU
associate, we should contemplate
about trade policy mechanism in
getting the facilities, he added.
In a referendum held on June 23,
the UK people decided to leave EU
as 52% people voted for an exit and
48% voted to stay with the union.
As per the conciliation, the
deal will be executed on March
29, 2019. However, the UK
government found it challenging
after the Brexit vote at the House
of Commons, where the deal
negotiated by Prime Minister
Theresa May was rejected by the
lawmakers 432 to 202 votes – the
biggest such defeat a government
conceded in a century.
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E v e n t To d a y

ITME society announces ‘ITME Africa 2020’
Special Correspondent
Global Textile Technology and
Engineering Show 2019 (GTTES)
successfully held with 400+
exhibitors from 48+ countries in
its 2nd edition in Mumbai. The
one and only trade event in India
is dedicated to magnify business
and trade for textile machinery
manufacturers, through interaction
with agents and dealers from India
and across the globe.
GTTES has achieved a 26%
growth rate attracting about
168 companies as the first time
participants. This is a remarkable
response to the 2nd edition GTTES,
indicating that this event has achieved
its place as a reliable international
business platform for both domestic
and overseas companies.
First time participation from Sri
Lanka & Slovenia and countries like
Belgium, China, France, Germany,
Italy, Japan, Spain, Turkey, UK,
USA, Taiwan, Algeria, Djibouti,
Kuwait, Azerbaijan, Kyrgyzstan,
Senegal, etc., was a testimony
to global reach of GTTES as a
trusted opportunity for business &
gateway to India.
The number of countries sends
the business delegates to attend
the event has also increased.
Apart from the regular business
delegates from Bangladesh, Egypt,
Sudan, Ghana, Nepal, Tanzania,
Uganda, Rwanda, Egypt, Brazil,
Morocco etc., there were firsttime delegates from Chile, Abu
Dhabi, and Palestine. A ministerial
delegation from Ethiopia was
available for one to one discussion
for Investment and Incentives
offered by the Ethiopian govt.
Seema Srivastava, ED of ITME
Society, said to Textile Today, “As
India is a large country, still it has
more opportunities to go in the same
growth like other countries. This sort
of exhibition should be taken place
frequently so that people can come
around and have knowledge.”
As a trendsetting exhibition organizer,
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Figure: ITME society declares ‘ITME Africa 2020’.

India ITME Society takes care to
address trending topics as well as the
topics which needed attention.
ITME Society also proudly
announced the Launch of an
International Event – ITME AFRICA
2020. Set to initiate a revolution
in generating employment,
encouraging skill development,
motivating entrepreneurship
in Textiles, ushering investment,
economic growth and thus bringing
new aspirations for younger
generation of African countries.
1st edition ITME Africa is to be
held in Millennium Hall, Addis
Ababa, Ethiopia from 14th to
16th February 2020. In a first of
its kind joint venture, India ITME
Society and Ethiopian Chamber
of Commerce and Sectoral
Association (ECCSA) a premier
organization in Ethiopia, along

with International Trade Center
brings this unique and exclusive
business facilitator opening
up an entire continent of new
opportunities. This event was
exclusively covered by CNBC.
“From this exhibition Africa and
India will be benefitted equally.
Because Africa is ahead in
technology and India can give them
more raw materials. The African
nation offers much cheaper labor
and power, India can invest there,”
Seema Srivastava added.
Conference sessions by Indian
Technical Textiles Association
Society on ‘International
Conference on Nonwoven
Technical Textiles’ and by Society
of Dyers & Colourists International
India Pvt. Ltd on ‘Educating the
Technology Innovations in Textile
Colouration’ held on 19th & 20th
January 2019 respectively
at GTTES 2019.
In value terms, textile and
apparel manufacturers of
India would need to invest
US$ 50 billion in new
machinery to cater to the
additional market demand
and $ 25 billion will be
required for replacing the
existing machinery.

Figure 2: Seema Srivastava, ED of ITME Society
discussing her thoughts with Amzad Hossain Monir,
Manager (Business Development), Textile Today.

GTTES 2019 aimed to
promote integrated services
through exhibitions for
setting a benchmark in
Textile Machinery Industry
through continuous
improvement.
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aamra and Ngai Shing Ltd organize
“Automation is Transformation” seminar
solutions to meet
challenges in the
apparel industry.”

Staff Correspondent
The top three environment-friendly
garment and textile factories in the
world are located in Bangladesh,
the growth of green factories are
increasing according to demand.
The government of Bangladesh
has taken multiple steps to help
RMG sectors achieve its export
target of USD 50 billion by 2021 by
reducing delivery time, increasing
port capacity and shipment
flexibility, enabling quicker logistic
support, tax incentives and many
more.
Keeping in line with the vision
aamra resources limited (ARL)
and Ngai Shing Development
Ltd. jointly organized a seminar
on 17th January 2019, titled:
“Automation is Transformation” at
the Palm View Dhaka. The seminar
was about sharing knowledge,
experiences, skills, and insight of
automation in the apparel sectors
and how automation can transform
the apparel industry to meet the
upcoming challenges.
Many strategic vendors of PVH
Far East Ltd. such as Beximco,

Hameem Group, AKH Group, Elite,
and others were present at the
seminar. Discussions were held
regarding many types of quality
and efficiency errors such as Less
Productivity, High Production cost,
Auto Swing, Cutting, Spreading,
Washing, Wet process, Dry
process, Testing, Dying, Finishing
and much more. Ngai Shing
Development Ltd. is one of the
big solution providers for these
problems and has joined hands
with aamra resources limited
to explain how the quality and
production errors can be reduced
significantly through automated
technologies from Ngai Shing.
Jess “Norman” P.Stevens |||
-Senior QA Manager stated, “The
technologies being offered by
Ngai Shing and aamra resources
limited are the benchmark
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Mr. Cason Yu –
Director of Ngai
Shing Development
Ltd conducted an
effective presentation
where he explained how their
solutions and automation can
accelerate quality production with
cost minimization. Ben Ho- Sales
General Manager of Ngai Shing
Development Ltd presented a few
solutions which are very much
superior to solve complicated
problems in the production line.
Syed Farhad Ahmed, Managing
Director of aamra resources ltd
appreciated the participants
and PVH Far East Ltd for their
uncompromising support. The
purpose of this seminar was to
inform how factories can produce
quality garments while ensuring
the best productivity that is worth
their investment.
aamra resources and Ngai Shing
Development Ltd. takes pride in
organizing an informative and
helpful seminar.
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