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A new generation of 3-layer high
pile: lighter, thinner, and warmer
Single Knit Double Face Loop High Pile Shearing Circular Knitting Machine (KDPS/D-HP)
Pailung Story
A Better 3-Layer High Pile
Winter sport enthusiasts — or anyone who lives in
cold climates — have been undeniably grateful for
the layer of soft and warm high pile fabric embedded
within their winter clothing. However, garments made
using high pile can sometimes be uncomfortably bulky
to the point of restricting users’ movements, as each
layer needs to be laminated in order to avoid pilling.

PL-KDPSD-HP is a state-of-the-art knitting
technology that offers all the softness and warmth
of previous fabrics, without the lamination —
simultaneously knitting spacer, thermal high-pile and
the outer performance layer into a single fabric. The
result? Lighter weight and more insulating winter
apparel that gives wearers full range of movement.
Why Choose PL-KDPSD-HP
3-layer structure in a single step
PL-KDPSD-HP knits single jersey, spacer, and high-pile
fabric into a single structure, creating a 3-in-1 fabric, a
much less labor-intensive alternative than traditional
processes that require at least one lamination step and
2 knitting procedures to knit a multi-function fabric. In
doing so, PL-KDPSD-HP reduces multi-function fabric
production time by 60%.
Thinner, lighter, warmer
Previously, insulating garments were created by
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laminating high-pile fabrics, a thick middle layer and
a waterproof or wind-resistant outer layer for optimal
performance. However, this production method
tends to create garments that are uncomfortable
bulky and restrict users’ range of motion. In contrast,
PL-KDPSD-HP is equipped with a spacer middle
layer for much better insulation — the spacer, with
thickness ranging from 1-4 mm, both reduces the
overall weight and also offers enhanced comfort and
flexibility.
Gauge

Diameter

Feeder Number

18G-dial ;
9G-cylinder

26" 28" 30"
32" 34" 36"

42F-44 seg.
44F-46 seg.
48F-50 seg.
52F-54 seg.
54F-56 seg
56F-58 seg.

22G-dial ;
11G-cylinder
24G-dial ;
12G-cylinder
26G-dial ;
13G-cylinder
28G-dial ;
14G-cylinder
Dimensions
2640(L) x 2280(W) x 2170(H) mm
Net Weight
3870 kg

63

Te c h n o l o g y To d a y

Productivity
Gauge

Feeders

Speed Factor

24G-dial
12G-cylinder

54F in total, (18
courses/round)

400~550SF

Spacer (12
course/round)
Specifications
Standard

Options

Control

•
•
•
•

Integrated LCD touch control panel
Full info and control present
Ready for POMS with TCP-IP interface
Ready for decotex

Power

• 380V, 50/60 Hz
• 5.5 Kw/7.5 Hp, 7.3 Kw/10 Hp
• Inverter power control

• 220 V, 50/60 Hz
• 415~460 V, 50/60 Hz

Take-Up

• Pailung mechanical take-up system
• Standard fabric roll diameter 17”
• Cardratex fabric spreader

• Motor take-up system
• Folding or rolling take-up system
• Yung Leader mechanical take-up system
• Pailung mid high-leg mechanical takeup system (fabric roll diameter 36”)
• Pailung high-leg mechanical take-up
system (fabric roll diameter 45")

Needle

• 3 track needles in dial
• 3 track each for shearing needles, pile needles
and sinker needles in cylinder

• Spare needle as request

Conversion

•C
 ylinder for diﬀerent gauges, kits for
conversing to spacer and/or double
piles

Cam

• 3 track cam in dial/ 6 track cam in cylinder
• Bolt-ﬁxed cam design
• Airtight cam design

• Spare cam as request

Yarn Storage

•P
 ositive yarn storage MPF-20L1 x 78 (pile 12 x 2 +
ground 12 x 1 + back yarn 12 x 1 + front yarn 24 x 1
+ MONO 6 x 1)
• Yarn storage ring x 2 unit + preparation iron ring
x 1 set

• Positive feeder MPF-20P1/ EO Knit
• Other brand feeders as request

Frame

• Pailung K frame
• Oil-based 4-wire bearing system
• Count-clockwise direction

Yarn Carrier

• Ceramic dual-hole carrier

Oiler

• Pailung misty oiler

• Pulsonic 5.2 pressure oiler

Creels

• B8/B9 type combi creels

•D
 8/D9 type PVC or aluminum tube
creels
• Overhead creels
• Anti-dust fan type creels
• Close ﬁlter type creels

Detector,
System, and
Others

•
•
•
•
•
•
•
•

•
•
•
•
•
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Needle detection
Light on frame & fabrics
Top fan system
Dial height & horizontal level gauge
Min. compressed air: 6 bar, 250 liter/min.
Individual electronic air-driven yarn-switch system
Central stitch adjusting device
Shengsong middle anti-dust device

Integrated LCD control system
POMS online monitoring system
Decotex yarn length measurement
Uniwave middle anti-dust device
Electronic adjusting device: central
stitch & timing
• Electronic belt-driven control device:
servo motor driven MRA for 3/4/5
axis, TE for 3/4/5/6 axis
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www.knitdenim.com

Hengliang textile, as a national knitting denim product development base enterprise, after more than ten
years of growth and development, has become a number of domestic and foreign clothing brands
designated fabric suppliers.
Company equipped with rope dyeing production line, imported circular knitting machine, high speed
warp knitting machine, finish line, and other knitted denim production equipment, dyeing, weaving and
finishing of knitted denim comprehensive management and production, have professional scale.
Company produces 5000 tons of hengliang brand knitted denim corn yarns, 8,500 tons of hengliang
brand knitted denim fabrics, and 2.5 million pieces of knitted denim garments annually. The company’s
main customer base at present is throughout Europe, America and southeast Asia, enjoying a good
reputation in the denim industry and fast fashion brands at home and abroad.

Indigo knit

Colorful knit denim

Knit printing

Cotton warp knitting

JIANGYIN HENGLIANG TEXTILE CO., LTD
House: NO. 83 YunGu Road, Zhouzhuang, Jiangyin City, Jiangsu Province, China. T: +86-0510-86155677 E: sales@knitdenim.com

Knitting Innovation

F a c t o r y Ta l e s

P.N. Composite Ltd focusing on
design studio with innovation
FT Research Team
The global market is changing
continuously and so is the demand
of people. Now consumers want
more value-added products. This
change in customer's taste, demand
and trends, the brands churning
out new collections every month,
sometimes every week, or in the
case of fast fashion giants such as
H&M and Zara, new styles land on
the shop floor almost every day.
it has become essential for
apparel manufacturers to adapt
with the consumer's taste so the
brands can supply the stores to
stay upbeat in this ever-changing
fashion industry.
In the western world, designing is
really costly for brands with highend designers. And retailers and
brands are struggled in 2019 to
stay profitable amid shrinkage in
the fashion industry.

integrated LEED Certified Green
textile and garments factory. It has
been working for value addition
through their continuous effort and
commitment to product innovation
and continuous improvement of the
quality benchmark.
P.N. Composite’s main strategy is
to show their caliber in designing
and product development to
attract potential buyers. The
company set targets to provide its
own design for ultimate customers
and in this regard, they have
launched their design studio in 2018.
A dynamic and dedicated designer
team is continuously working on
many new trends and concepts as
per the market demands.
With the demand of the fashion
trends, P.N. Composite Ltd. trained
and enhanced its workforces to
achieve premium quality and
finishing of its products. This
resulted in a new variety of products
which consumers find superior in
both quality and in fashion.
Their product ranges are basic

As part of value-addition,
some Bangladeshi textile and
apparel makers have already set
themselves as an example by
setting up their own design studio
to achieve a leadership position in
the fast-growing competitiveness
in the global market.

66

t-shirts, tank tops, polo shirt, sweat
jacket, sweatshirt, jogger and knit
denim garments dated all products.
“The buyers have accepted 40%
of our own created design. And
we earned 20% extra profit in the
last FY. In the future, the company
has the plan to make sportswear,”
said Ranjan Bhattacharjee,
General Manager, (Operation), PN
Composite Ltd.
“We just spent $2000 to build our
design studio and we are trying to
develop a sample within 2 weeks
and deliver to customers within
4-6 weeks,” Ranjan detailed.
“A fully vertical integrated setup
of state-of-the-art machineries
facility gives us the advantage
for developing new products
in a short time,” added Ranjan
Bhattacharjee.

Figure 1: Separation of cutting waste to be
sent for recycling.

P.N. Composite Ltd is one of
them, which is a well recognized
100% export oriented vertically

Figure 3: A dynamic and dedicated design
team is continuously working on many
new trends and concepts as per the
market demands.

Figure 2: Ranjan Bhattacharjee, General
Manager, (Operation), PN Composite Ltd.

In the near future, the fashion
industry will be more competitive
and challenging for brands and
retailers as well as for apparel
manufacturers. And it will be
no surprise that only the valueadding manufacturing factories
will stand out among others. And
Bangladeshi textile and apparel
makers are surely are ahead on
this path.
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More Than 15.000 Machines
Globally Distributed To More
Than 40 Countries

UNITEX or United Texmac Pte Ltd is a Singapore
company specializing in the manufacturing of
premium circular knitting machines, which was
established in Singapore since 1996.
Ever since the company’s incorporation, our top management
has been actively marketing our products in the Indian and
Bangladesh market by frequent customers visits, building
strong bonds and friendships over two or more generations.

EXCELLENT
RETURNS

Market Leader In India For
Reliable & Quality Fleece
And Spandex Jersey

“I am always directly in touch with the customers , knowing their
challenges and trying our best to continuously value add on our
products to ensure our customers stay competitive and relevant
in the market”, said Mr Benny Pua, our Managing Director.
Over the years, we strive to understand our customer’s vision
and have managed to grow together with our customers as we
continue the journey to mutual success.
The first Unitex machines that have been installed in 1996 can
still be found in operation. We have been sustaining a service
center for more than 20 years and thoroughly implementing a
sales network through whole India.
Until today Unitex is completely in line with latest market
demand, and we have become the market leader for
fleece machines.

EXCEPTIONAL
SERVICE

Sustaining Service Centre
For More Than 20 Years In
India And Bangladesh

Our customers have been using Unitex circular knitting
machines over decades and are satisfied with the performance.
Unitex has been right there, supporting projects locally in India
and Bangladesh wherever and whenever needed. Unitex is
known for unfailing service and became preferred supplier and
greatly appreciated for the efficiency in providing value for
money products and services.
By 2018, we have been installing more than 8000 machines in
India and Bangladesh, and the country can be considered as
one of our key markets.

UNITED TEXMAC PTE LTD

IN-HOUSE
PRODUCTION

Consistent Quality & Reliability
By In-House Production Of All
Critical Components

AZ @ Paya Lebar,
140 Paya Lebar Road #05-14/15 Singapore 409015
Tel: (65) 6897 8123
Fax: (65) 6897 8133

Email: marketing@unitex.com.sg
ww.unitex.com.sg
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Knitwear exports post
slight gain in 2019
BTT Business Report
Amid negative growth in woven
products export earnings,
Bangladesh’s export shipment of
knitwear goods posted a 1.20%
growth to $16.44 billion in the last
year.
Talking to Textile Today, trade
analysts and sector people
have given credit to the strong
backward linkage industry of the
knitwear sector for the growth.
According to the Export
Promotion Bureau (EPB) data,
Bangladesh earned $16.44 billion
from knitwear export in 2019,
which was $16.24 billion in the
previous year.
On the other hand, export earnings
from woven products declined by
0.30% to $16.63 billion, which was
$16.68 billion in the previous year.
However, in the last year, overall
export earnings from the apparel
sector saw a 0.44% decline to
$33.07 billion.
“Bangladesh has a very strong
backward linkage industry for
knitwear goods. About 85% of
demands of fabrics can be met by
local manufacturers,” Bangladesh
Knitwear Manufacturers and
Exporters Association (BKMEA)
first Vice President Mohammad
Hatem told Textile Today.
These manufacturers offer quality
fabrics at a reasonable price, which
is an advantage for the sector
in remaining competitive in the
global markets, said the business
leader.
On the other hand, due to a strong
local supply chain, manufacturers
can ship goods within shorter lead
times, he added.

68

20
15

Knitwear exports trend
(US$ bn)
12.80

14.53

13.73

16.24

16.44

2018

2019

10
5
0

2015

2016

2017

As a result, global apparel retailers
and brands are buying goods
from Bangladesh, which helped
the sector to remain in positive
territory, said Hatem.
Currently, local manufacturers
are capable of supplying 85% of
yarn and fabric, along with 40%
of woven fabric, required by the
knitwear sector.
As per BTMA, there are 430 yarn
manufacturing mills, 802 textile
mills, and 244 dyeing-printing
finishing mills in Bangladesh,
along with 32 denim fabric
manufacturing mills and 22 home
textile manufacturing mills.
“The backward linkage is an
advantage for Bangladesh, which

can help the country to increase
the export earnings further even
double-digit growth could be
restored,” Khondokar Golam
Moazzem, Research Director of
Centre for Policy Dialogue (CPD)
told Textile Today.
For tapping the opportunity
of backward linkage as a tool
of fortune, it is high time for
manufacturers to concentrate on
higher value-added goods as well
as fancy items, said the economist.
On top of that, the sector
people have to install the
latest technology in improving
the product quality as well as
automation is needed for the
sector, he added.

Bangladesh has strong
backward linkage industry
for knitwear goods

Local manufacturers
offer quality fabrics at
reasonable price

Strong backward linkage
industry shortens lead
time for shipping goods
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Meanwhile, another
economist also
called for proper
steps from the
government and the
exporters to capture
the relocation of
Chinese business.
“Though there was
a huge opportunity
for Bangladesh to
earn from USChina trade war,
we cannot grab the
share,” Mohammad
Razzaque, Research
Director of the
Policy Research
Institute told the
Textile Today.

Steps to ensure holistic up-lift of the sector
Manufacturers need to concentrate on
higher value-added goods and fancy items

Install latest technology to improve
garments quality and productivity

Proper steps from govt. to aid the
knitwear sector

Identifying new avenue of apparel goods,
which are being resourced from China

Right now, the
government
should have an
assessment of the direction on
how manufacturers can gain from
the US-China trade war as well as

the relocation of investment from
China, he said.
The analyst also suggested
identifying new avenue of goods,

which have prospects and are
being sourced from China as
the buyers are fleeing from the
country and looking for new
sourcing points.

DTG 2020 to connect local textiles
and apparel manufacturers with
the global brands
Desk Report
The largest textile machinery
trade fair in Bangladesh ‘Dhaka
International Textile and Garment
Machinery’ (DTG) will showcase
the latest technologies for the
textile industry. 130 Technology
providers are coming with their new
innovations and best technology
solutions for the millers.
The display will be held from 20 to
23 February 2020 at International
Convention City Bashundhara
(ICCB), Dhaka, Bangladesh. Chan
Chao Int'l Co., Ltd. Taiwan will
organize the event.
This exhibition is expected to
connect local apparel and textiles
manufacturers and exporters with
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global manufacturers, dealers and
suppliers. This fair will also focus on
the untapped markets that are flexible
and important for Bangladesh.
DTG visitors can access diverse
distinct exhibits and strong
offerings from around the world,
while also enjoying one-stop
procurement exchanges at the
best platform for seeking ideal
suppliers on a comparison basis.
DTG has been annually bringing
world-class professional brand
suppliers for Bangladesh’s textile
and garment industries and has
been likened to a ‘mini ITMA.’
Leading exhibitors ranging
from textile machinery, auxiliary

Volume 13, Issue 01

equipment, accessories for textile
machinery, bleaching and washing
machinery, chemicals and dyes,
cloth processing machinery
and accessories, embroidery
equipment, felting needles
inspecting, measuring and folding
machinery, knitting machinery,
laundry equipment looms, spinning
machinery and accessories will
participate at the exhibition.
There will be many more
participants in the fair who will
show their latest tech solutions
and it will be a great visitant of
the tech providers and the millers.
The estimated participant is about
36000 in DTG 2020.
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Exclusive Interview

“

Spinners can
take price
advantage
using
recycled
yarn
Mustafain Munir, Director of CYCLO Recycled
Fibers of Simco Spinning & Textile Ltd (Simco).

BTT Interview
Against the backdrop of a massive
amount of textile and apparel
fashion waste dumped in landfills
or burned, circular fashion is
the most discussed issue in the
fashion industry. Bangladesh as a
major manufacturing country for
fast fashion products has been
going through environmental
risks over the decades. Garment
factories here producing for
top fast fashion brands are also
creating a lot of solid waste
putting enormous pressure on the
ground.
Simultaneously, many factories
are come up with sustainable best
practices in closing the supply
loop to reduce the amount of
textile waste. CYCLO Recycled
Fibers of Simco Spinning & Textile
Ltd (Simco) is one of the pioneers
in producing fiber using recycling
technology from cutting waste.
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Mustafain Munir, Director of
CYCLO Recycled Fibers of
Simco Spinning & Textile Ltd
(Simco) recently share their story
with the FT Research Team of
Textile Today. Mustafain Munir
expressed his thoughts to ensure
a sustainable supply chain.

was not discussed as much as
now. This process could give the
manufacturers a price advantage,
making use of an untapped
resource.

Textile Today: Kindly share with
us your unique story of making
recycled yarn from cutting waste?

Mustafain Munir: Apparel
manufacturers can save 10% in
FOB cost as the recycled yarn
does not need any dying, thus
making it economically viable. In
some types of apparel products
like sweaters, it can save up to
30%.

Mustafain Munir: Basically, we
started around 10 years ago. My
father heard about a Spanish
factory who was producing
recycled yarn from cutting waste.
He then thought we produce
so many T-shirts in Bangladesh
every year with a huge amount
of leftover waste and we have
an immense opportunity to do
the same here. He thought it at
that time when sustainability

Textile Today: Kindly share more
detail on the price advantage.

For the current world, the most
important thing is environmental
sustainability. In this regard,
many studies done by renowned
international organizations showed
that this type of yarn is the most
sustainable for the environment

Bangladesh Textile Today |
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Exclusive Interview

compared to recycled polyester
or organic cotton. In terms of
consumption of water – it saves 200
to 300 liters of per kg in dying- not to
mention the energy also consumed
during the dyeing process.
Let me elaborate more on that, in
textiles, fiber making and dying
are the most polluting stages.
And this cutting waste recycling
‘CYCLO Recycled Fibers’ by SIMCO
Spinning & Textile Ltd (Simco) is
saving on both.
Yes, this recycled fiber has its
limitations but we must educate
all the stakeholders from factories
to end consumers. The real trick
is excelling in marketing to make
the consumers’ understand what
is more sustainable and we are
working on this.
Textile Today: Can you share the
growth percent of CYCLO Yarn to
understand the awareness level of
brands.
Mustafain Munir: We have grown
our capacity by 60% in just the
past 2 years, and plan on doubling
it by 2021. However, the brands
have asked we increase our
capacity even faster in order to
keep up with their sustainability
goals. Although the overall
number of apparel items claiming
to be “sustainable” has gone up
profoundly, it is still not a large
enough percentage of the overall
industry, even though it is almost
all the talk. To be fair, recycled
fiber cotton will not replace all
organic, specifically for lighter
items like T-shirts, but it will be
a large enough supplement to
mitigate average garment prices
from going up too drastically.

Figure 2: recycled yarn at the fiber stage.

percentage of recycled cotton and
yarn.

will hopefully open new doors for
recycling various items.

But yes, we have started a new
project. Recently a retailer
canceled another factory’s denim
order due to some distress.
The retailer then approached
us to attempt to recycle the
goods, which we were able
to do successfully after a few
trials. Subsequently, that buyer
ordered all their local suppliers
to supply their wastage/rejects
to SIMCO Spinning & Textile Ltd
for recycling to CYCLO fibers
which they will reuse in their new
production. In the future, this
type of experimenting and R&D

Overall this “closed-loop” strategy
is the present and continue for
the foreseeable future, however,
we have to be diligent in order
to overcome the impediments
in the underground wastage
collection business that have
persisted in Bangladesh for
decades. But everybody has to
come forward and play their role
to make an impact. Only then
we can ensure a green planet
for our future generation. At the
same time, it will also enhance
economic sustainability for apparel
manufacturers.

Textile Today: Simco’s most of the
recycled fiber is from knitwear,
are you also producing from
woven fabric?
Mustafain Munir: The main reason
we primarily recycle knitwear is
because the quality of the recycled
fiber is higher. The fiber length is
good enough to use in a higher
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Figure 3: recycled CYCLO Yarn by SIMCO Spinning Ltd.

Volume 13, Issue 01

71

Textile Today Question of the Month
According to a study of the Fair Wear Foundation (FWF) based in Amsterdam, 39 percent of
the Bangladeshi garment exporters accept prices below their production costs for the sake of
business relations with international buyers, also for the errors in cost calculation or to one-up their
competitors. In consequence, the overall prices of Bangladeshi garment items declined by 7.79
percent between 2011 and 2016.

What types of errors are occurred in cost calculation and how these
errors can be resolved? How do you see the tendency of manufacturers
to one-up their competitors (other local manufacturers)?

Md. Moshiul Azam (Shajal),
Vice President, BGMEA and
Managing Director, Fame
Sweaters Ltd.
It is not about an error in cost calculation, though it is true that
in many cases garment exporters have to accept prices below
production cost and there has always been a constant price
pressure from buyers’ end. In the last 40 years, the apparel
manufacturing industry has grown tremendously in terms of
capacity and mostly in low- value items. Our manufacturers are
mostly focused on bulk production and scale economy is our
biggest source of competitive advantage.
So, buyers can take price advantage easily of the industry as
factories need to fill up their capacity to run at least break
even. If our factories do not get the order confirmation on time,
do not receive many forecasts ahead of time to go or sales/
marketing, such under-quoting prices will prevail until we cannot
enhance our bargaining power and reduce our dependence on
commodity items in bulk volume.

Md. Anwar Hossain Plabon
Manager Merchandising,
A-One Polar Ltd
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Afzalul Alam
Managing Director, ZAS
Apparels (Pvt) Ltd.
I totally agree with this study.
I think big garments owners
take low price order due to
their huge capacity. Banks are
continuously supporting them
financially. As a result, big
entrepreneurs are becoming
bigger in capacity whereas,
small
entrepreneurs
are
shutting down their factories.
We need a price-fixing policy
to save small and medium
category factories. As well
as, owners of overcapacity
factories should diversify their
apparel products to come out
of this situation.

Most of the garment factory owners don not do direct marketing to buyers.
They are depended on their marketing team. As one of the pioneers of the
knit sector, our owners are doing marketing and visiting buyer’s offices up
to market trends. Now we are doing semi-fancy items from basic items.
When you give costing to buyers with sales our efficiency, design studio,
R&D for fair price product. I think factory owners should go visit abroad
for marketing and branding their factory. Besides, factories need to invest
more in product development rather than copying from other factories.
Day by day fashion is changing so the marketing strategy should be
different.
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Hasin Arman

Omar H. Chowdhury
Managing Director,
Hydroxide Knitwear Ltd

The main buyers of RMG (readymade garments)
from Bangladesh such as H&M, ZARA, Walmart
etc. are losing their buying powers due to fast
fashion trends and other factors happening
globally. The demand for high-end clothing is
increasing. Conventional RMG products are
losing their demands along with the price. As
a result, our overall RMG exporting industry
is gradually decreasing. Online business is
booming in foreign countries rather than retail
businesses. And the sad thing is we, the factory
owners are not being able to forecast the
future trends to take initiatives according to the
prediction.
Almost every factory is facing an order crisis
due to its big investment. We have to increase
our negotiation power with buyers. We have to
go for value-added diversified fashion products
from basic items to show our positive strength
with buyers.

Uzzal Dakua
Merchandising Manager,
Echotex Limited
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Director
MB Knit Fashion Limited,
Co-Chairman
The Standing Committee of
Crisis Management, BGMEA
It is a matter of sorrow to see 39% of the total
factories of Bangladesh are accepting orders
below their production price. It is very true; it
is also true that apparel entrepreneurs are also
helpless. So, I personally see some reasons
behind it; having less knowledge about the
costing is one of them. If someone is considering
to have 200 pieces of production per hour a line
while summing up their CM (cost of making/
manufacturing); but later on found that their
workers can actually produce 130 pieces per
hour, they are straight losing from CM. Having
more wastage than the calculation in the supply
chain is another reason.
To solve these issues, having accurate data from
the factory’s IE Department and knowledge
of the SMV calculation are must while doing
the costing. Trying to reduce the cost and the
wastage is most important.

Day by day raw materials cost is increasing while price going down the
hill. When we submit costing to the buyers, we must have to submit with
running raw material price. Due to poor negotiations skill, we could not
meet up the right price from the buyers. Merchandising department is
a major part of a factory who is responsible for order inquiry receive,
development, costing, order analysis, production execution, and shipment
and up to payment receiving. So merchandisers should know all material
up-to-date pricing to make a garment.
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IMB is the industry 4.0 solution
for BD apparel makers
Staff Correspondent
IMB, a specialized company
of automated machinery
manufacturing for apparel making,
organized a networking grooming
session for Bangladeshi RMG
manufacturers at Uttara Club,
Dhaka on 16 January 2020.
Chairman of IMB Chen Xin Hua
started the event with his dynamic
team member where Global
Sales Director and R&D Adviser
of IMB Johan Grieten, Shaheda
Akter Neelu, Country Director;
Sreedam Sumon Bhattacharya,
Country Manager and Rafael, Sales
Manager were present.
They promised Bangladeshi
apparel manufacturers to attain a
long-term achievement target in
their demand and production.
Many renowned apparel
manufacturers of Bangladesh were
present at the event to look for
industry solutions from IMB.
IMB was set up in 2013 with
220 staff, including 30 R&D
technicians. 8% of their sales
is used for R&D yearly. Before
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starting IMB, Chen has been
cooperated with BROTHER
company for 25 years since 1995
as a BROTHER company China top
one dealer.

leather patch sewing machine,
pocket hemmer, pocket facing
sewing machine, waistband setter,
waistband sewing machine, feed
off the arm, automatic j placket

Today IMB’s business distribution
covers more than 18 countries like
Bangladesh, Vietnam, Singapore,
Pakistan, Turkey, Ethiopia, Japan,
Iran and other countries.
Johan Grieten gave the whole
presentation of IMB projects and
products where he presented all
the sewing machine for jeans or
denim as the product of IMB.
IMB Johan Grieten discussed the
automation process, software
and laying out the plan of the
production for the whole building
or the factory.
For jeans or denim making IMB has
more than 25 sewing machinery
solution like pocket designer,
automatic single needle pocket
setter, trouser pocket setter with
stepping foot, automatic denim
pocket setter, automatic j stitch
sewing machine with single needle,
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Figure: Johan Grieten, Global Sales
Director and R&D Adviser at IMB Sewing
Units speaking at the event.
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Te c h n o l o g y To d a y

Building
of Xiangtai:
1995

Change of Name:
XIANGTAI
sewing Machine:
2007

IMB honored as" Excellent Brand
Enterprise ", which was given
organization of Light Industry of
Jiangsu Province :2015

Iangtai company , which
is the head agent
company of IMB in China ,
won designation of Top
50 Distributor:2010

Subsidiary Anhui
province of IMB
formed up:2011

IMB won honor of
'Trade Leader of
China Sewing
Industry: 2012

IMB(Cambodia,
China) was
built:2013

IMB has been certified as
National-Class New Tech
enterprise and accepted
verification of QC & VC
etc.:2016.

serging machine, automatic panel
serging unit, automatic side
seamer, programmable sewing unit
with twin needle, bottom hemmer,
automatic color tape attaching
machine.
These machineries contain
features that have RPM to increase
production, automation to increase
efficiency and clear programming
to have a quality product.
A reputed buyer of IMB and
Bangladeshi RMG manufacturers
shared their point of view
regarding IMB. Helal Uddin Ahmed,
Managing Director of Fashion
Flash Limited; Rafee Mahamood,
Director of Mahmud Group; Ajay
Agarwal, Director of Basic Apparel
Ltd; Taimur Rahman, Director
at Mostafa Group of Industries;
Sadek Hasan Chowdhury, Sales
Director at Bestech Machinery Ltd;
Ashikur Rahman, Country Director
of BROTHERS; Bappy K. Roy,
Chief Executive Officer of TECH
CELL BD; Zahurul Islam, CEO of
Bhashani Machinery Co. were the
guest of honor at the event.
“Bangladesh’s readymade garment
(RMG) industry is passing some
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machinery.
“To compete with other countries
and sustain the apparel machinery
companies also need to focus on
competitive price,” said Taimur
Rahman, Director at Mostafa
Group of Industries.

IMB has more proper
setup than European
companies and it is
much cost-effective
and it also built for
industry 4.0.

Director of Mahmud Group Rafee
Mahamood said, “IMB has more
proper setup than European
companies and it is much costeffective and it also built for
industry 4.0.”

Rafee Mahamood
Director
Mahmud Group
crucial times and sudden rise in
labor cost giving manufacturers
a hard time. So, overcoming the
challenges, automation is the
promising way,” said Helal Uddin
Ahmed, Managing Director of
Fashion Flash Limited.
He also suggested the machinery
companies help the RMG
manufacturers for replacing the
old machine by a new one with
a suitable discount and increase
the warranty service for new

“We compete with the quality and
build trust, faith and beliefs with
the customer. IMB team promises
to give an advanced technology
for the manufactures and IMB
believes that customer’s success
is the IMB’s success,” said Sadek
Hasan Chowdhury, Sales Director
at Bestech Machinery Ltd.
Ashikur Rahman, Country
Director of BROTHERS said,
“IMB is a China-based company
and BROTHERS is a Japanbased company, however, both
companies will contribute together
to increase the productivity,
quality and efficiency.”
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763 Certificates Handed Over to
the Trainees till March 2019
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